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FEDERAL ELECTION COMMISSION

WASHINGTON, D.C. 20463

OFFICE OF THE CHAIRMAN September 3, 2009

The Honorable Darrell E. Issa

Ranking Minority Member

Committee on Oversight and Government Reform
U.S. House of Representatives

2157 Rayburn House Office Building
Washington, DC 20515-6143

Dear Congressman Issa:

On behalf of the Federal Election Comumission, this letter is in response to your
letter of August 11, 2009, requesting information, opinions and analysis from the
Commission.

The Federal Election Commission is an independent regulatory agency
responsible for administering, enforcing and formulating policy with respect to federal
campaign finance statutes.

Your letter advises that staff of the Committee on Oversight and Government
Reform have been investigating the Association of Community Organizations for Reform
Now ("ACORN"}, and your letter identifies 11 other entities and describes them as
ACORN “affiliates” or “political affiliates.” Because “affiliates” is a term of art under
the Federal Election Campaign Act (“FECA”) that may not apply to the other named
entities, this response will refer to the other entities as “[dentified Entities.” The
Identified Entities are: Project Vote/Voting for America Inc.; Citizens Consulting Inc.
(*“CCT"), Citizens Services Inc.; ACORN Housing Corporation; ACORN Community
Labor Organizing Center; American Institute for Social Justice; SEIU Local 100; SEIU
Local 880; ACORN Institute; ACORN Votes; and Communities Voting Together
"CVTY)

For your convenience, we restate the questions in your August 11, 2009, letter and
provide our responses following the questions.
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Question 1: It is my understanding that FECA or FEC regulations require political
funds to be separate and segregated from other corporate accounts. The
ACORN Report1 disclosed an audit by ACORN’s outside counsel, finding
ACORN and its political affiliates lack protective walls separating their various
activities and CVT, a § 527 organization, is “treated like a pot of money
available to ACORN to carry out state-level political work.” Does ACORN’s
lack of protective walls and use of § 527 funds as a “pot of money” constitute
violations of FECA?

Question 2: CCI, a taxable nonprofit, simultaneously managed the accounts of
political and private donor-funded organizations.

a. Does CCIl’s co-management of various tax-exempt and non-exempt
affiliate accounts, many of which receive federal funds and some of which
are 527s, violate FECA?

b. If so, has the FEC taken steps to prevent CCI’s co-management ol
affiliate accounts that are legally required to be separate and segregated?

FEC Response: Questions | and 2 seek an opinion from the Commission regarding
whether conduct by ACORN and the Identified Entities violates the FECA. Our
responses to questions 1 and 2 are consolidated, because both questions seek an opinion
on whether violations of FECA have occurred, and with respect to CCl, if such violations
have occurred, what steps, 1f any, have been taken with regard to such violations.
Unfortunately, the Commission is precluded from providing an opinion on such issues
because doing so would conflict with at least two provisions of FECA.

First, the Commission lacks jurisdiction, outside of the enforcement process, to
issue formal opinions on possible violations of FECA. The Commission may, however,
issue advisory optnions to requestors seeking advice on how to conform the requestors’
conduct prospectively to the applicable law. FECA prohibits the Commission and its
employees from issuing an “opinion of an advisory nature” except in accordance with
FECA’s requirements for issuing an advisory opinion. See 2 U.S.C. § 437f(b). FECA
authorizes the Commission to issue advisory opinions in response to written requests
regarding the apphication of FECA or Commission regulations only “with respect to a
specific transaction or activity by the person” requesting the opinion. See 2 U.S.C.

§ 437f(a)(1) (emphasis added). The Commission has adopted regulations concerning the
issuance of advisory opinions, and these regulations provide a mechanism for the
development of the factual basis for the advisory opinion and also requires a
representation that the “requesting person plans to undertake or is presently undertaking
and intends to undertake in the future” the specific transaction or the activity described in
the request. See 11 CFR Part 112, Because questions | and 2 do not meet the statutory

1

Minorily staff report, Is ACORN Intentionally Structured As a Criminal Enterprise? COMM.
OVERSIGHT AND GOV'T REFORM (2009), available at: http://republicans.oversight.house.gov/
media/pdfs/20090723 ACORNReport.pdf,
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or regulatory requirements, we cannot consider it an advisory opinion request;
accordingly, the Commission is precluded from issuing an advisory opinion.

Second, m the enforcement context, FECA specifies in detail the process the
Commission must follow prior to finding reason to believe, and, after that, finding
probable cause to believe that any person has committed a violation of FECA. This
process includes an initial opportunity for the person to respond to the allegations. See
2 U.S.C. § 437g; see also Notice of Agency Procedure for Notice to Respondents in Non-
Complaint Generated Matters, 74 FR 38617 (Aug. 4, 2009). If the Commission
determines there is “reason to believe” a violation may have occurred, FECA then
authorizes the Commission to conduct an investigation in order to develop the necessary
factual basis to determine whether the Commission has probable cause to believe that
FECA has been violated. Under FECA, an investigation cannot proceed until the
Commission has made a finding that there is reason to believe a violation has occurred.
See 2 U.S.C. § 437g. Following any investigation, and prior to a Commission finding of
probable cause to believe FECA has been violated, FECA provides the respondent with
another opportunity to respond to a legal brief from the Commission’s General Counsel
on the legal and factual issues of the case. See 2 U.S.C. § 437g(a)(3). Following a
probable cause finding, FECA also requires the Commission to attempt to resolve the
matter by conciliation prior to filing suit in Federal district court. If the Commission is
unable to resolve the matter through conciliation, the Commission may vote to file suit in
Federal district court, which would seek a judicial determination that FECA was violated
and imposition of appropriate penalties. See 2 U.S.C. § 437g(a)(4) and (a)(6). These
proceedings are subject to the confidentiality provisions of FECA and our regulations.
See 2 US.C. §437g(a)(12)(A); 11 CFR § 111.20; 11 CFR § 111.21.

Thus, the Commission cannot issue an opinion about whether or not any
particular conduct complies with FECA in response to questions 1 and 2.

Question 3: How does the FEC classify ACORN?

FEC Response: The Association of Community Organizations for Reform Now
Voter Action (“ACORN Voter Action”)? filed a Statement of Organization (FEC Form
1) with the FEC on April 26, 2007. This document indicates that ACORN Voter Action
1s a “'separate segregated fund” (or SSF), which is commonly known as a corporate
political action commitiee (or PAC). The document also specifies that ACORN is the
“connected organization” for this SSF, and that ACORN is a membership organization.
This Statement of Organization is available on the Commission’s website, and a copy is
Attachment 1. The Reports of Receipts and Disbursements (FEC Form 3X) filed by
ACORN Voter Action are available on the Commission’s website, and a copy of the tnost
recent report covering the period January 1, 2009 to June 30, 2009 is Attachment 2.

* The regulations regarding political activity by corporate and labor organizations, including the
establishment and administration of a corporate political action committee, or separate segregated fund
(**SSF™), are found at 11 CFR Part 114,
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Is it a qualified nonprofit corporation (*QNC”) under FECA?

FEC Response: Corporations that qualify as Qualified Nonprofit Corporations
(“QNCs”)’ certify to the Commission that the corporation is eligible for the QNCs
exemption. See 11 CFR § 114.10(e}(1). QNCs make this certification when and if a
QNC files reports with the FEC disclosing independent expenditures or electioneering
communications that are not exempt under 11 CFR § 114.15. See 11 CFR
§ 114.10(e)(1). The regulatory exemption in 11 CFR § 114.15 implements a Supreme
Court decision that created an exception to the prohibition on corporations funding
electioneering communications. See FEC v. Wisconsin Right to Life, 551 U.S. 449
(2007).

ACORN filed a Notice of Disbursement/Obligation for Electioneering
Communications (FEC Form 9) on October 31, 2008. This document indicates that
ACORN is a corporation, labor organization or QNC making communications under
11 CFR § 114.15. On this document, ACORN did not respond to question 7, which asks:
“If the filer is an individual, unincorporated association, or a qualified nonprofit
corporation, were the disbursements made exclusively from donations to a segregated
bank account?” Filers can check boxes indicating “yes” or “no” in response to this
question. Question 7 provided ACORN with an opportunity to indicate that it claims
QNC status, and ACORN did not so indicate. This Notice of Disbursement/Obligation
for Electioneering Communications is available on the Commission’s website, and a copy
1s Attachment 3.

Are any of ACORN’s affiliates QNCs?

FEC Response: Neither ACORN nor any of the Identified Entities has filed any
report of independent expenditures or electioneering communications that is not exempt
under FEC v. Wisconsin Right to Life and 11 CFR § 114.15. Thus, ACORN and the
ldentified Entities have not indicated to the Commission whether any of the organizations
is eligible for the QNC exemption. For your convenience, the Commission has compiled
the relevant disclosure reports that ACORN and the ldentified Entities have filed with the
FEC. In addition to the filings mentioned ¢lsewhere in this response, one other document
has been filed with the FEC from ACORN or the Identified Entities. In 2009, SEIU
Local 880 filed a Report of Communication Costs by Corporations and Membership
Organizations (FEC Form 7). This document 1s available on the Commission’s website
and a copy is Attachment 4,

3

Although corporations and labor organizations are prohibited under the Act from making contributions
or expenditures in connection with federal elections, a limited exception allows certain QNCs to make
independent expenditures and electioneering communications. To qualify as a QNC, an organization must
meet the criteria set forth at 11 CFR § 114.10(c)(1)-(5).
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Question 4a: Identi{y the number of times the FEC has conducted a {formal
investigation or Commission audit, issued a committee report, responded to
complaints, referrals from other government agencies, or issued an
enforcement decision or matter under review (“MUR™) concerning ACORN
or its affiliates [rom 2004 to the present.

FEC Response: In responding to your inquiry, the Commission searched on the
Commission’s website in its publicly available databases for ACORN and each of the
Identified Entities, using the names provided. The results show that ACORN and the
Identified Entities have been respondents in four matters under review (or “MURs”) that
are concluded and therefore no longer subject to FECA’s confidentiality provisions
discussed above. See 2 U.S.C. § 437g(a)(12). Each of these MURSs began with a
complaint filed with the Commission; none resulted from a referral from another
government agency. The results of our search of records in the Commiission’s publicly
available databases also do not show that either ACORN or any of the Identified Entities
has been the subject of a Commission audit, an administrative fine, or an alternative

dispute resolution case.

Question 4b: For each identified, summarize the subsequent allegations and
action by the FEC, including penalties, fines, reports, memoranda or other
assessments made against ACORN.

FEC Response: With respect to the four MURSs described above, the chart below:
(1) states the MUR number and the name of the MUR, (ii} identifies whether ACORN or
one of the Identified Entities was a respondent; (i1} provides the final Commission
disposition with respect to each respondent; and (iv} provides the date and vote of the

Comumission disposition.

Mg]Rd Egzger Respondent Final Commission disposition Da\;z;nd
MUR 5820 ACORN The Commission found no reason | Oct. 10, 2007
(ACORN) to believe that ACORN failed to

register as a political committee 5-0

and failed to file disclosure

reports, in violation of 2 U.S.C.

§§ 433 and 434(a).
MUR 5820 Project Vote/ The Commission found no reason | Oct. 10, 2007
(ACORN) Voting for to believe that Project Vote/Voting

America for Amenca failed to registerasa | 5-0

political committee and failed to

file disclosure reports, in violation

of 2 U.S.C. §§ 433 and 434(a).
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M;Jn]?l §1;$Eer Respondent Final Commission disposition Diﬁi[a:d

MUR 5843 ACORN The Commission voted to dismiss | Oct. 10, 2007
(ACORN}) the allegations that ACORN failed

to register as a political committee | 5-0

and failed to file disclosure

reports, in violation of 2 U.S.C.

§§ 433 and 434(a).
MUR 5859 ACORN The Comrmission found no reason | Oct. 10, 2007
(ACORN and to believe that ACORN violated
Lois Murphy for 2U.S.C. § 441b. 5-0
Congress
Committee)
MUR 5970 ACORN The Commission found no reason | Oct. 22, 2008
(Donna Edwards to believe that ACORN violated
for Congress) FECA. 6-0
MUR 5970 Citizens The Commission found no reason | Oct. 22, 2008
(Donna Edwards | Consulting Inc. | to believe that Citizens Consulting
for Congress) Inc. violated FECA. 6-0
MUR 5970 Citizens The Commuission found no reason | Oct. 22, 2008
(Donna Edwards | Services [nc. to believe that Citizens Services
for Congress) [nc. violated FECA. 6-0
MUR 5970 SEIU Local The Commission found no reason | Oct. 22, 2008
(Donna Edwards 100 to believe that SEIU Local 100
for Congress) violated FECA. 6-0
MUR 5970 Communities The Commission found no reason | Oct. 22, 2008
(Donna Edwards | Voting to believe that Communities
for Congress) Together Voting Together violated 2 U.S.C. | 6-0

§ 441a(a)()).

Question 4¢: Provide any documents reflecting ACORN's response to any FEC
Commission audit, committee report, complaint, referral, enforcement
decision or MUR.

FEC Response: For each of the four MURs identified above, the following
documents are included in Attachments 5, 6, 7 and 8: (i) complaints, (ii) responses from
ACORN or any of the Identified Entities, (1ii} certifications of Commission votes
referenced in the chart above, (iv) Factual and Legal Analysis issued to ACORN or any
of the Identified Entities, and (v) with respect to MUR 5843, two Statement of Reasons
issued by Commissioners. The Factual and Legal Analyses are prepared by the Office of
General Counsel and approved by a Commission vote; these documents explain the basis
for the Commission’s action. Each Commissioner may also issue Statements of Reasons
that further explain the reasoning behind his or her vote. All of the documents provided
are also available on the Commiisston’s website in its enforcement query system available
at http://eqs.nictusa.com/eqgs/searcheqs.
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Question 5: Produce relevant audits, reports, complaints, referrals, enforcement
decisions and MURs determining whether ACORN, a taxable nonprofit
corporation, and its 501(c) and non-501(c) affiliates, comply with [§ 441b] of FECA.

FEC Response: As stated above, we are construing your reference to its *501(c)
and non-501(c) affiliates™ to constitute one or more of the Identified Entities. In MURs
5859 and 5970, the Commission considered allegations that ACORN or the Identified
Entities violated 2 U.S.C. § 441b. As described above, the relevant documents are
included in Attachments 7 and 8,

Question 6: Provide all documents showing ACORN/CCDI’s transfer of political
contributions and dues met the requirements that

Question 6a: The § 501(c) uses procedures that satisfy federal and state
campaign faws;

Question 6b: The § 501(c) organization maintains adequate records to show the
transferred monies and political contributions and dues (not investment
income); and

Question 6¢: The transferred monies were not used to earn investment income
for the § 501(c) organization.

FEC Response: This document request appears to be premised on the assumption
that the Commission has reached conclusions or opinions about whether ACORN and the
Identified Entities are in compliance with various legal requirements. It raises issues
related to federal tax law and state campaign finance laws, both of which are beyond the
Commission’s jurisdietion. With respect to the Federal campaign finance issues raised,
the Commission is precluded from issuing an opinion about whether or not particular
conduct complies with FECA for the same reasons provided in the response to questions
1 and 2 above.

As the enclosed documents reflect, and as mentioned above, the Commission
either found no reason to believe a violation occurred or dismissed the allegations, and
therefore did not commence an investigation in any of the four MURs described above in
which ACORN or Identified Entities have been named as respondents. Therefore, in
connection with those MURs, the documents available to the Commission would be
limited to publicly available documents or documents provided in a complaint or
response from a respondent. In response to question 4, we are providing the complaints
and the responses filed by ACORN or the Identified Entities in each of the four MURs in
Attachments 5, 6, 7 and 8.

Finally, in response to question 3 and question 7 below, we have referenced all of
the FEC disclosure reports filed by ACORN or any of the Identified Entities, and all of
these reports are available at www.fec.gov/disclosure.shtml.
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Question 7: On February 13, 2009, the FEC requested that ACORN produce an
updated FORM 7 concerning ACORN’s $13,096 spent on cornmunications to its
members in support of Barack Obama for President of the United States. Provide a
copy of ACORN’s updated FEC FORM 7.

FEC Response: On December 4, 2008, ACORN filed an FEC Fonn 7 disclosing
several communications made to its membership during October 2008. On February 13,
2009, an FEC Campaign Finance Analyst sent a Request for Additional Information
(RFAI) to ACORN’s treasurer. The RFALl requested ACORN to amend its December 4,
2008 filing to include election designation infortnation for each of the communications
disclosed. On July 1, 2009, ACORN filed an amended FEC Form 7, which is available
on the Commission’s website and a copy is Attachment 9.

In addition to the paper copies of the attachments, electronic versions will also
be provided to Committee staff. We hope that the information provided herein and the
accompanying documents are helpful to you and your Committee. We will be pleased to
continue to cooperate with your Committee on any matter within our jurisdiction. Should
you or your staff wish to communicate further on these or any other matters, plcase do

not hesitate to contact me directly at(b) (2) or swaltherb) (2) , or Duane
Pugh, the Commission's Director of Congressional Affairs at(b) (2) or

dpughdb) (2)

On behalf of the Commission,

Steven T. Walther
Chairman

Enclosures
cc (w/encl.):
The Hon. Edolphus Towns
Chairman
Committee on Oversight and Government Reform
U.S. House of Representatives
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rec STATEMENT.OF 115
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FORM 1
ey

1. NAME OF {Check I name Exmmpi=:lf typing, type

COMMITTEE i full ie changed) il T B 12FE4M5

ASSOCIATION OF COMMUNITY ORGANIZATIONS FOR REFORM
NOW VOTER ACTION (ACORN VOTER ACTION)
1024 ELYSIAN FIELDS AVENUE

AD'DHESS frumbar and sireet)

(Cnack it sddress

s changed) NEW ORLEANS LA 70117

GITY & STATE & 2IP CODE A
COMMITTEE'S E-MAIL ADDRESS

COMMITTEE'S WEB PAGE ADDRESS (LIAL)

COMMITTEE'S FAX NUMBER

504 943 3842

2. DATE 04 25 2007

3, FEC IDENTIFICATION NUMBER b C

4. IS THIS STATEMENT X NEW (N) OR AMENOED {A}

{ ceriify that | have examined this Statermen! and o the bast of my knowledge and befief il is rue, comec! and complete.

Typu o Print Name of Treasurer PALUL SATRIANG

Signeture of Tmmg? mf Xﬂﬁw owe S R572007

T E—
NOTE: Submission of folie, eoncoLs, of inomplele information may subjert tha person signing this Statement o the penaies of 2 U.S.C §4370.
ANY CHANGE (N INFORMATION SHOULD B REPORTED WITHIN 10 DAYS.

ey
O For further Inforrration comtsct:
I Cnly Tl Frew B0D-124-9530 (Revisad D2/2003)
e Local 2026941100
Attachment 1

FEC Form 1 Statement of Organization
Page 2 of 6




Lil
o
ey
et
M
x|
i T
'y
T

~d

l—‘f’R-ES-EBE’r’ @3:21P FROM: TO: 12823286918 P35

. —— e —

r A

FEC Form 1 (Revisaed 02/2003) Page 2

§. TYPE OF COMMITTER (Check Ona)

(a) This eommitles is @ principal campaign commites. [Compiet= the candidete nformation below. )
) This commitias is an authorized commimes, and i NOT 2 principal campsign commiltea. [Complete the candidale
Informetion baiow.}
Mame of
Candigie
Candidata Office Bl
Party Affilintion Sowght; House Sanate Praaldant
District

{c) This commiliee supporisfopposes only ofe candidate, end is NOT an authorized committes.
Nems of
Candidate

{Nationel, State {Democratic,
{9} This commitiee s & or suboediiate) commines of the Republican, sée.] Partw
{e) 3 This committes is a separate segregated fund,
{ This commines supporisiopposss mere than ane Fedem| candidate. ang is NOT p seporale segragated fund or party

commiliee,

& Mamee of Any Connected Orgenization or Affilllated Commitize

ASSOCIATION OF COMMUNITY ORGANTZATIONS FOR REFORM
NOW

Mailing Address 1024 ELYSIAN FIELDS AVENUE

NEW ORLEANS ' LA 70117

CiTY & STATE & 2IP CODE &

Remtonshp  ~ONNECTED

Type of Connected Ongonizetion:

Corporation Corpgranian wio Capital Stock Labor Organization
X Membarship Organization Trade Assoclation Coopearative
Tl S —

- -
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FEC Form 1 (Revised (272003} Pege 3
Write: or Type Commitiee Name
ASSOCIATION OF COMMUNITY ORGANIZATIONS FOR REFORM NOW VOTRR ACTION

7. Custodian of Records: lsentlfy by name. address {phone number — optlenal) and position of the porson In possassion of committee
books and racards.

DONNA PHARR

Fudl Name
e Ao 1024 ELYSIAN FIELDS AVENUE
NEW ORLEANS LA 70117
"' Title or Position ¥ GITY a STATE & ZIP COCE &

ASSTSTANT TREASURER 504 943 5854

] | -
redl 8. Treasyrer; List the name and address (phone number — optional) of ihe easurer of the commioes; and the name and address of
| ¢4 mny designated Agent (a.g. assistant Nesurer).

Telephore rumber

; s runms  PAUL SATRTANO
:j_: e s 2214 HIGHLAND AVENUE
e
= SAINT PAUL MN 55119
; Tdle or Fositon¥ CTY a STATE & 2P CODE A
TREASURER romproemmeer 651 340 7869
i E&“ﬁ“ﬁ.’?&" DONNA PHARR
Nl Addres 1024 ELYSIAN FIELDS AVENUE
NEW ORLEANS LA 70117
Title or Fositien'w CITY & STATE & ZIP CODE &
ASSTSTANT TREASURER ooty 304 943 5954

L.... -
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FEC Form 1 (Revised 022003) Page 4
S Hanks or Other Depoaifories: List dll banks or other depasitories In which the committee depasis funds, holds accounts, renls
safely Jeposit bowes. or mainkains funds.
Naume of Sank, Depostiory, wic.

WHITNEY NATIONAIL BANK OF NEW ORLEANS

i P.O. BOX 61260
NEW ORLEANS LA 70161
CITY & STATE A ZIP CODE A

Name of Bank, Dupository, etx.

Mailing Address

| CITY a STATE a ZIP CODE &

L _
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Filed on July 30, 2009 by
Association of Community Organizations for Reform
Now Voter Action (“Acorn Voter Action”)
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FEC MAIL CENTER
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r REPORT OF RECEIPTS A3 26

FEC AND DISBURSEMENTS

FORM 3X For Other Than An Authorized Committee
| cs use Oy
1. NAME OF TYPE OR PRINT ¥ Exampla: } wping. tyne i o
COMMITTEE (in full) ot 1@ lings, 125_E4M5
|'a.6-5-c'|( A [“_\T! ' E“; O, ConNAGN T ll 64, N #, l\n\'s | ED KoL
REEZBARM NUW VOTES, - ittt
AI%DHESS inumber and strest) I.t’-..‘E_Q "L...__...ﬁ...‘J_..ﬁ... LT REET i R |
ghad it ditfteremt - Qo ssiemibises s e S B B B e LS 1 sl & L J
an previou: d ;
reportad. (ACé) Niem, D g L&. Q_L, 4 sl WA Ci.1.9- [ s
2. FEC IDENTIFICATION NUMBER ¥ CITY o STATE & ZiP CODE &
& . - 3. 1S THIS NEW AMENDED
SEVRVE RN W3 aerorr N v OR iA)
4. TYPE OF REPORT ) Manthly Feb 20 (M2 May 20 (M5 " Aug 20 (M8 . Nov 20 (M11)
(Choose One! Flepont © {M2) y 1} ) ug 20 (M8) wgmm
Due On:
Mar 20 (M3) Jun 20 (M8} - Sep 20 (M9) Dec 20 (M12)
(a} Quanstly Rapons: k":"ﬁ'ﬁ"’“
i Agr 20 (M4) . 20 (M?l ocl 20 (mo. Jan 31 (VE)
April 15 L e e e e e v e @ eamn + e e e o
°"|’"°:' Report 181 - oy 12.Day _ Primary (12P) © Geneal (12G) Runofi 12R)
duly 1 : PRE-Election "
Sumery Sipart (02) i Report for the Convention (12C) Special (128)
QOctober 15 i
Quertery Rapon {Q3) . .
' L B in the
f,f,’;‘,’_';’}’,d‘f;em (vey | Election an State of
) Ay o s 1 g - . s p g s
X Roport {(Nun-glection ) 30-Day i
Year Only) IMY) POST-Elsction General (30G) Runofl (30R) Special (308
' Reporl lor the.
Termingtion Report ! 2 .
“-ER) L 2 '] s Al T . v n the
. Election un i . State of
now .oy e B B :|.=. I T
5. Covenng Period C\ Ot 20 OR . through- L 30 200 q.

| cerify that | have examned this Report and to the best of my knowledge and bellef it 1€ trun, corract and complete.

Type or Prnt Name of Treasurer (CAROL . W Bbums. UYL o

NQOTE: Submission of talse, errongous, o incormplele mfurmation may subject the person gigning this Heport to the penaltivs of 2 U.S.C. §437y.

Signature of Tieasurer

Office FEC FORM 3X
L_ tse . . Rev. 122004 .
Only
FEGANDZY
Attachment 2
FEC Form 3X

"Report of Receipt and Disbursements"
Paoe Page 2 of 7
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r SUMMARY PAGE 1
OF RECEIPTS AND DISBURSEMENTS
FEC Form 3X (Rev. 02/2003) Page 2

Write or Typa Committae Name

5 Gor el Mo Vdes

wo e . . - » u

Repor Cavering the Period: From: O\ G | 2 O6 r‘ Ta. o6 A0 0 C'.\fi
COLUMN A ! COLUMN B
Thif Period l Calendar Year-to-Date
.. & (a) Cash on Hand e ’
January 1, 2. 00 6‘-_ . C‘ & 3.851
{b) Cash on Hand at :
Beginning of Reporting Period............ q S 369
{t) Total Recempts (fram Ling 19) ........... i L1833k : : led s
(d) Subtotal (add Lines 6(b) and .
6tc) for Column A and Linee . . . - i m
6@) and 6i(c} for Column B)......... - 1473 . FIAY13d %
7. “Total Dishursements (from Ling 31)........... . , OC 0O , ) Coo
8. Cash on Hand at Close of
Reporting Period P & b o
tsubtract Line 7 from Line 618)) .c..rumereee - 1. (l.{ 1 27 . |,74 ,_5 1

9 Denbts and Qbligations Owed TO .-
the Coununittes (Remize ali on : .
Schedula C andfor Schedule D) ..........e.... . . _f_j_ o G

10. Debis and Obligations Owed BY
the Commitive (Remize all on )
Scheduls C andior Schedute DY .......vee. _ Oco

Thig commiltes iy quatitiod ns & multicandidate commities. (see FEC FORM 1M)

For further Information contact: .

Federal Elaction Commission
589 E Street. NW
Washington, DC 20463

Toll Free B0U-424-9530
Local 202-694-1100

L . | -

FrAME

Attachment 2
FEC Form 3X

p "Report of Receipt and Disbursements"
Page Page 3 of 7
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DETAILED SUMMARY PAGE 1

of Receipts
FEC Form 3X (Rev. 06/20041 Page 3

Write or Type Committee Name

p&i‘xf:DC i6hian ok Copnmunity 0‘ e e uI%(.»‘('\o'\- ‘\{j\t ebf"’\ Ub\. \/Q'f'( &

]

Repun Covering the Peried.”  Fiom: \ G | O (’ (‘\ To: f) Lr:- 5 Q 'Z_L- 0 ‘j
COLUMN A i COLUMN B
1 Receipts : Total This Period l Calsndar Year-to-Date
11, Contributions (other than loans) From:

16.

18

20.

L

(a) Individuals/Persons Othar
Than Palitical Committess
(i) ltemized {use Schedule A)....

.0 : D
() UNGSMIZEM 1o oo e, '@ 83718 . 1631 g

(i) TOTAL (add.

Lines 11{@)(i} and (e d _ w3 ¢ i JdJe3 g

(b) Poltical Pady Commitiass............. ; . C.ee ; . ¢e o
{c) QOthar Political Committeas . )

ISUCh 88 PACS).....ccceimaersemraneseneanens . - . G ot . T, O o X

(d) Tow Comnbullans (add Lmt:s
11{a)iif), (b), and () (Carry - . - - -
Tolals to Line 33. page §) wr.. e, > , el e . e 3. 1E

Transters From Affilisted/Othes

Party Coimmiltees C oo . . . , 0.070
. Al Loans Received . ...t veoeicrsnis - 5 Y C) GG ’ . 5 G l\ D
. Loan Repay 13eceived i} G OHo , . /) f-' D

. Offsets To Operating Expanditures

{Refunds, Rebates, etr.) ) . .
(Carry Totals to Line 37, page Sh............. Ged . DG
Aetunds of Contributians Made U
to Federal Candidates ang Other

Polilical COMMINESS.............coewceummrnrrsernns . i h. N . . o0
17. Other Federal Reteipts ) b )
(Dividgnds, Interast, @16, ) ..oourvvnreorics . . DG ) ) G.0a
Trensfars from Nnu-r-aderal and Levm rumh : ' - '
(aj Non-Faderal Account
. {irom Schedule H3)........... . & e . H e
{1} Levin Funds (fram Schedute HS) ... ... ) OIR Y . . .6
1¢) Teta! Transfors {ach! TR{a) and 18(b)).. e 00
7 s oo .3 ) . -

. Total Receipls (add Linos 11{d),

14, 13, 34, 1&, 186, 17, and 18(c).........» i T Jb" Y’ . " (m B 3 %
Total Federal Receaipts . . : .
isubtiact Lne 18ic) from Lins 18)....... S ) V16 27 b . i © :3 ._"] l‘}

FEGAIDZL

Attachment 2

FEC Form 3X

"Report of Receipt and Disbursements"
Paoe Page 4 of 7
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DETAILED SUMMARY PAGE

i

_ o of Disbursements
FEC Form 3X (Rev. 02/2003) 5 Page 4
1. Disbursements COLUMN A COLUMNB
Totat Th X
?1. Operating Expendituras: s % Parios Catundar. Yowto-Dls
(a) Allocated Faderal/Non-Fedarat
Activity (from Schodule H4) .
() Federal ShAre ............cocemmen . \ 0(’:\ , . 0.0 o
_ (il Non-Federal Share...........c.ccc...c . , {" GO , ) {* Qe
(o) Other Federal Operating . ) -
. EXPENGRUIES ©.vvercerre e eeeeessesersoennen G Ea GO
(c) Total Operating Expendituras . )
tadd 21(@)i). (a)(ii). ang (6)) verconn.. P Goo ) Cog.
. 22. Transfers to Affiliated/Other Party [ T
. COMMINGOS.c.eeververerereecseracers e . YOO OGO
23. Contributions to : ! ! C.L0
Federat CandldamICommmess N ) N
and Other Political Commitiees.. f [ GO \ . B.Co
24. Independent E:pandmnes O ' . .
se Schadule E c 3y oG .0 G
25. &og‘rcgngtad Pany hxpendlluras : ¥, L * : ¢.0
S8, SCHORMIE Pl R Y e .0
26, Loan Rebayments Mage..................... , oo y , 0 6o
T L T —— C.co - 0.6
2R. :Ic\\fu;\:d's_ géu(a:g’\gihuﬁonso‘T% $ O ' ' O a
2) vi grsons . .
“Than Folfical Committees.............. Q.00 . OD.op
(b} Political Party COMMiMtees ............. . 0Ge , ., Qoo
{c) Oiher Political Committess
fRuEh a8 PACS)....c v crrrcrene Y.C0. \ e, oc
{d} Total Contribution Retunds
{add Lines '26(a). ibj. and (c)}........ » . . Oog . O 0y
29 Othar DRSBUTSEMBATE oovveeeceeee e ) \ D !::'(f} , O [a) &
a0 Foderal Election Aciivity (2 U.S'C. §431{2C1
{a) Allocated Federal Election Activity
{tram Schedule HA) )
(1) Fod8ral SN .c.....cooeoarre , Dos , , D
{ii) "Levin” Share... - ; L-) 00 . . [\ ) D
{t) Federal Election Acti\m- Pald Enurely . ~
Wilh Federal Funds . ..o , ) D00 . G0 0
(¢) Towal Federal Election Activity (add .. . ' A
Linag 30(a)(), 30(a)(i) and 30M)).... > , Con , , Do
31, Total Disbusements (add Linas 21{6), 22,
20, 24, 25, 26, 27, 28(d), 2¢ ana 30(c)).. Doo oaNn
32. Total Federal Disbursements
{subtract Ling 21(a)(ii} and Line 30a)(i}
HOM LINE 3o eeceeneenenae > , f\' ',’_,\,- e (_" a ‘;\

L

FESANDGE

Attachment 2

FEC Form 3X

"Report of Receipt and Disbursements"
Paoe Page 5of 7
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DETAILED SUMMARY PAGE
of Disbursements

-

FEC Form 3X (Rev. 02/2003; Page §
lil. Net Contributions/Operating Ex- COLUMN A COLUMN B
penditures Total This Period Caionder Y&Ho_-Dah
33. Total Contributions {other than loans) o - -
(fram Line 11{d). BAGE 3} rerrecrrrerererreen SJw3n B . el .7 8
34, Total Contribution Refunds .

38,

37.

)

. Net Contributions (other than loans)

(IrOM N8 2BIGN -.oocvooererssrseensreses e ) _ Qcecao

A3TR

Total Federal Operating Expenditures o
{add Line 21{a)(y) and Lime 21(b}} .......» N b | )
Oftsets 1o Operating Expendilures -~
(fram Line 15, page 3).....ccecveeminnrcnnnaes : WS G
Net Operating Expenditures

{subtract Line 37 from Line 361... ...=® : AOD

.00
3
.. 05y
E-GC}
hlely)

FERANDIN

Attachment 2

FEC Form 3X

"Report of Receipt and Disbursements"
Pade Page 6 of 7



Federal Election Commission
ENVELOPE REPLACEMENT PAGE FOR INCOMING DOCUMENTS
The FEC added this page to the end of this filing to indicate how it was received.

Date of Receipt
Hand Delivered
Postmarked
USPS First Class Mail
Postmarked (R/C)
USPS Registered/Certified _
° Postmarked
USPS Priority Mail
) Delivery Confirmation™ or Signature Confirmation™ Label
u
1 Postma ke7
5 USPS Express Mail
"*‘ . | 1/31 123
vol
) :
:»n _Postmark lllegible

4]
(]

No Postmark

Shipping Date

Overnight Delivery Service (Specify):

- Next Business-Day Delivery

: Date of Receipt
Received from House Records & Registration Office
: Date of Receipt
Received from Senate Public Records Office
Date of Receipt

Received from Electronic Filing Office

Date of Receipt or Postmarked

Other (Specify):
- . 7 AL
PREPARER DATE PREPARED
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Attachment 3
FEC Form 9
“24-Hour Notice of Disbursement/Obligation
for Electioneering Communication”

Filed on October 31, 2008 by
Association of Community Organizations for Reform Now, Inc.



28039910983

Oct. 31 2008 4:49PM

FEC FORM9

24 HOUR NOTICE OF DISBURSEMENTS/OBLIGATIONS FOR
ELECTIONEERING COMMUNICATIONS

No. 4466 P

I

1. Person Making the Disbursements/Ohligations

a) Name
Asseciaon of Community Organizations for Reform Now, Tnc

(b) Address (number and steet)  [_) check1f dlfferand than prekusly reported

209 Canal St. - Legal Dept. 5= Floop.

(c) City, State and 2IP Code

_l_\lgdjdmns_h_l__:ﬁf 7oli9
(d) Name of Employer or Pfincipal Placs of Business

2. FEC Identification Number

c

(e) Occuparion

3. Is This Statement o}

3 * Amended

4. Covering Period

ey a

170¢°

e e s b ) e’ he P 6 e e e e o c— 520

5. (a) Date of Public Distribution(s) | O ' °36 ,

VZ'O 65 {b) Communication Title

* No+ This Time ”

6. The filer is a(n): (a) InaMdual (b) Umncorporated Organizatlon (o).

@ )( Corparation, Labor Orgamzahcn or Qualified Nonprofit Corporation maklng communications under 11 CFR 114.15

(c)  Other, speclfy:

" Qualifled Nonprofit Corporation (11 CFR 114.10)

7. If the filer is an individual, unincorporated organization or qualified nonprofit corporation, .
were the disbursements made exclusively from donations to a segregated bank account?

Yes No

8. Custodian of Records
(a) Name e
Jessea  Kudii

" (b) Address (number ard strest)

208 Caral~ Y™ Fioe

(¢) City, State and ZiP Code

New Orleans, LA 701§

(d) Name of Employar or Principal Flace of Business

Cihzen Consubh ng Thre

(e) Occupation

9. Total Donations This Statement

~000

R

10. Total Disbursements/Obligations This Statement Je qq q

e

Under panalty of perjury, | certily that this statement is true, W /
: S(é KES]

TYPE OR PRINT NAME OF P!

ON COMPLETING FORM

SIGNATURE

NCT-31-2838 16016

DATE (0(3 sz‘{

tion may aubject 18 person signing tis siatament o the penaldes of 2 U.S.C. §4379.

FEC FORM $ {REV, 12:2007)

Attachment 3
FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications

Page 2 of 17

P.o1



28039910994

Oct. 31, 2008 4:49PM

No. 4486 P. 2
SCHEDULE 9-A PAGE oF
Donaﬁon!s) Received
A. FulNemeofDonor
Dato etRc:olpt

'm_'-'F1 e ST mr-' -~ -v'-v-‘|
L

Mailing Address of Donor : J __,_,l g . all
Amourt
) ==
Chy State Zp || ) i
P — —.z__.'="£_"_ﬁ'\_'__
B. FuilName of Donor Date of -
o of Roce
'rnr‘ 1 ‘-Wr.'n"-.; ' F‘W‘WT
Mailing Address.of Donar - |__,__=i (PR |
Chy State Zip
C. FullName of Donor ¢ o Recslct
!'u-‘m-l‘. i "b‘:'_n"-l! ' \rrv-uw'wj
Mailing Address of Donar 1 L=.__'| |
Amount
e e T e e g 22 = '
W S % SRS EeS
D. Full Name of Doner Babe of it
THOeNC): T ]:‘rrn‘F i .-Y‘nﬁﬁ‘f‘l‘i
Mafling Address of Donor B P . |
Amount
"—4—-1—'\—.—.‘——.1——4——4—'J—s
cw &h zp l—l‘-ﬂ-’!‘—"—!‘—lﬂ.—f—f—l“—"
€. FullName ot Donor Data of Receipt
' -¢T| 7 rn"-rp-} 1 'W'.T\Tu“(‘i
Mailing Address of Donar (P | G P B (PP
Amount
City )
—— r— ——

SUBTOTAL of Danations This Page (optional)

TOTAL This Period (last page this line number only)

{camy total from last page © Line 9)

e P20

FE3ANO38.PDF

NCT-31-2888 16:16

FEC FORM 9 (REV. 122007)

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
Page 3 of 17

974 P.a2




28038910985

Cet. 310 2008 4:49PM

No. 4486 P. 3

List of Person(s) Sharing/Exercising Control
(use additional pages as necessary) PaGE | OF | |
11. Parson(s) Sharing/Exercising Control
A. (a) Name
e Hurd
(b) Address (number and streot)
Edson St.
(c) City. State and ZIP Code
Dorchester, MA 55125
me of Employar or Principa] PEce of BuShess (6] Occupation
'E. (a) Name
Maxine Nelson
(d) Mdres (humber and stract) i, . ~
_430% et Tth ot A RN LA
(c) Chy. Stalearld ZIP Cade s
; £ 0D
(d) Name of cmployer or Principar Place of Business {e) Oczupanon o I A
. (a) Namo
_Jnhmie_'@n
(b) Address (number and o) '
2800 E >R gzmﬁer as [ .___ B . ,'.:-... Lot .2 |
(c) Chy. Stats and 2IP Codo FR Y e
» -
. /3He Qg-tk g;ﬁg N1220%
(d) Name of Employer or Principal ] as% I {e) Oczupation
D. (8) Name
icid  Kussell
{b) Address (number and street) .
- ® éﬁ;.sntaamuﬂfcode‘_ B LG _;
hoRN1 % AZ g%‘()?ﬂf
T me ol T of bal Plate iness ¢ (6} Occupation

E. (a)Name

Fepper

:”""éﬂm smmb'"a";ganr PL. gt J4)- 198

1 ycpon, AZ K TS
d) Name of Employer or Princlpal Place of Businass

(e) Occupation

FE3ANO38,PDF

0CT-31-2888 16:16

FEC FORN 9 (REV. 12/2007)

Attachment 3
FEC Form 9
24-Hour Notice of Disbursements
for Electioneering Communications
Page 4 of 17
P.a3




28029810886

Cet. 31, 2008 4:49PM

No. 4486 P. 4

List of Persan(s) Sharing/Exercising Control '
(use additional pages as necessary) i PAGE Z. or |1

11. Person(s) Sharing/Exercising Control

A. (2) Name

{
(b) Address {number and strast)

2206 Laowmes.

mﬁf—ﬁ% )
§o.cro-mentoi CA I8¥2F
me o mpuyoror capal ca USINGSS ¢) Qecupaban

B. (S)Mne

®) AMGSS nd streaf
mﬁaraﬂonefu >F,

(c) Chy. State and
@m QMC\ D % CA %H?
me of Employer or Pnnc:pal Place of

{e) Occupation

C. (a)Namo

ckwood
{b) Address (number and streaf)

_Emeline Praw - Bla
Tl Bzl Bt

()
Geidgeed, CA oLGoX
me PrincipalPlace of Buciness (o7 Occupaton

D. (a) Name

erson - S-Iallmqs

(b) Address (number and smal)

(c) Gity. Sate and ZIP Co

Har C bi2o

me mployorerPn pa ce of Busmess (e Occupanon

E. (&) Nam

(b) Address (number ang seet)

anbiac Dt

{c) Cey, Sutaand ZIP Ccdl

@ 1:1‘; of :‘mﬁoyer orbﬁnqpal Place a%ﬁ\'g (e) Occupatien

FE3AN0OSB.POF

DCT-31-28@8 16316 96X

FELC FORM S RSV, 122007)

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
Page 5 of 17

P.04



28029910997

Oct. 31, 2008 4:49PM . No. 4486 P. 5

List of Person(s) Sharing/Exercising COntrol '
(use additional pages as necessary) PAGE 5 OF l ‘

11. Person(s) Sharing/Exercising Control

A. (a) Name
Marce| Reid

® ress (numbef and sireaf

O %0)‘ 1ISYS 1

{c) City, Stateand ZIP Gﬁe

ex /A 22 %09

(d) Name of Emp ynror uSiness (6) Cecupaten

|

B. (a) Name

LOUISC Daws

{b) Address (numhor and stroel)
%S Conpress St OB
() Céty. Stafe and 2P cm
“

960 32.

o iU |
) C. (a) Name
| wpliae
% t Al 2L
(o) Cay. S\mteand‘ ZIP Code
Lo 14801
me of Snpioyo) mupal lace o (e} Oceupaion

D. (o) Nama

J]a Walker

(b) Addregs (number and stroet)

c¥ We +h Bi.

(c) CRy. Statoand ZIP Coda

LS ibintlon  DE 19702 .
ame oyer ncipal Place a (@) Oczupation

E. () Name
Tamecka Pierce

{b) Address (number and stracf)

oY
(c) Ciy. State and ZIP Code

Orla .Yl AdA

ame of Emplayer or Prncipal Place of Buginass (e) Oceupation

FESANOIB.POF FEC FORM 8 {REV. 120200%)

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
Page 6 of 17

0CT-31-2888 16:16 ' 7% P.@5



28038910998

Oct. 31, 2008 4:50PM ' No. 4486 7. 6

List of Person(s) Sharing/Exercising Control — LI oF “
{use additional pages as necessary) £

P
———

!

11. Person(s) Sharing/Exercising Control T ‘a
A. (s) Name

Leroy Bell

oY Addrm (number and streeft)

iw. (eleste .

(c) Ciy. Sma and ZIP Code

c J_ 70%

d) Em ANGIP| co usiness (e) Qccupaton

B. | [5)) Name

Mary Sears
(k) Address (Rumber and swreat)
G0z Reocyrand 04,

(c) CRy. Stare and ZIP Code
avuhenapeliz il 46272
(d) Name of Employer of cipal Place of Businass (e) Ocu.lpanon

———
C. (a)Name
| ot - Edwards
(b) Address (number and seet)

VI Z.Zn& $>'L

(c) City. State and ZIP Code

G 0 \ Pa) o
(¢f) Nama ot Employer of Usiness e) Occupation
D. (s) Name
Labastrie

(b) Mdte..s number and street)

£orfnct .

(¢) Ci &:lo and ZIP Code

;}g?? Qadeans, /A 70119
ame of Employer or Pamapal Pla {¢) Occupation

E. (a) Name

Vanessa Queri nqc r
(b) Address (number and stroat)

s an lo %4—.
cleons Ye)1¥

ma of Employer or Principal Place Siness (e) Cezupation

FEAAND38,PDF . FEC FORM 9 (REV, 122107)

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
Page 7 of 17

OCT-31-2888 16:17 6% P.@5



280399810999

Cet. 31

2008 4:50PM

No. 4486 P. 7

List of Person(s) Sharing/Exercising Control
(use additional pages as necessary) I PAGE 6 OF \ l
— e ——

11. Porson(s) Sharing/Exercising Confrol

A. (a) Name

Angie Wilkerson

(b) Mdr mber and
O'Q(f:\)a r& A-VQ, \

(c Cﬂy Slateand ZIP Code
mgz PAS

(e) Occupaton

'L {a) Name

Sandra Kamgeet

() Agdress (numbar and steet) -

Rl Clc,

(e} Cesupation

(c) City. State and ZIP
HM&Q%MA' 02127
me of Emp ‘r or P:'MCIPQI Place of Busness

C. (s)Name

ia Merchart-Jones

(b) Addreas{number and street)

Gorgotn

{¢) CRy. State and ZIP Code

3 AVANY

me ployer or Pincipal Piace of Business =

(e) Occupaton

D. (a) Namo
lurna Schr'mqa

(b) Address (number and stroet)

Fgc;_?n;_m(;&;\a;mmq—é[«l%"-%zp

WATESNITA SN VEL

{@) Occupation

E.. (@) Name
mesie  Morqan

(b) Address (number and street) J Q &

25041l Rive mile

) Chy. State ypd ZIF Code *
ad el mT 4079
d) Name of Employer or 2l Place of Business

(e) Occupaten

FE3ANQ38.PDF

NCT-31-2088 16:17

FEC FORM 9 [REV. 1222097}

Attachment 3
FEC Form 9
24-Hour Notice of Disbursements
for Electioneering Communications
Page 8 of 17
P.@?




280329911000

Cet. 31, 2008 4:50PM

No. 4486 P. 8

List of Person(s) Sharing/Exercising Control
(use addiional pages as necessaty) PAGE b OF l ,

ﬁ. Persan{s) Sharing/Exercising Control

A. (3) Name

Adri 20NN3 Joncs

(b) Address (number and streef)

QY2 lLecan SE

(©) City, Stataand ZIP Gode

Grand Ragids= HMI 4950k
me yer or Pincipal Place of Business

(e) Occupaten

Eﬁa) Name

Sundaéi Alabi
(b) Addross (number and strae

1201 22w é-t

T0) Cty, State and IP Gode

Minneapolis, HN ~ S54oM

{d) Name of Empioyer or Principal Placa of Business

e e T - am e

(8) Occupation

C. () Name .
ren an

{b) Addross (number and strest)

(090 La Fond Ave

{c) Cry, Stataand JP Code

s‘\'.‘Pau\, MN 55\0"‘

3 Name of Employer of Principal Placo of Busmess

(8) Occupaticn

D. (2)Name

® A«H (number and street)

Qoe Bouard

SY. Lanis, MO (63\0%

(@) Name of Employer of Principal Prace of Business

(€) Occupation

" Litricia Willisms

(b) Address (number and streef)
College Ave.

(c) Gy, Stataand ZIP Codé

; ¥angns Ciy, 10 1oM130

d) Nama of Employer or palPlace of Business

{e) Occupation

FE3ANG28. POF

0CT-31-2888 16:17

96X

FEC FORM 9 (REV. 122007)

Attachment 3
FEC Form 9
24-Hour Notice of Disbursements
for Electioneering Communications
Page 9 of 17
;9 P.28



28038911001

Oct. 31 2008 4:50PM . No. 4486 P. 9

List of Parson(s) Sharing/Exercising Control -
(use additional pages as necessary) PAGE 7 OF I I

—_— e ——

11. Person(s) Sharing/Exercising Control

A. (a) Nama

lerje rry
(b) Address (number and sireet) 7

555 E. Weodrow Wilson Bivd.

{c) Cy, State and 2IP Codo

: g%n , H5 3921k
d) Name of Employer or pa ce usmess (@) Occupaten

D
B. (a) Name

C. Simmons
() Address (number and stresl) .
Slb Lorenz Blvd.

(¢) City, State and ZIP Code

Jackson , S 292k
Wﬁiﬁ#ﬂmﬂml Piace of Busimess {e) Occupation

[ - © e ph e M R B e e e e . ——— g A8 = e 4 = mae B S

C. (a)Name

Yvonne Staffeord

(b) Address (number and street)

1018 Everett Place

(c) Clty, State and ZIP Code

lotte, NC 28205
d) Nams player or ce of Business {e) Oceupaton

» (a)’rgnaed ro 'l?was_

(b) Address (number and streef)

bl £ 24 s #2-S
(c) City, State and ZIP Code
ﬁ%rson NJ 07504
(¢) Name of yer or lace of Busmess {e) Qccupsuon

E. (a) Namo

Millie Sharpe
(b) Address (numbar and street)
7 _Richlien

] . State and ZIP Code .

Newar¥ O7100
d) Name of Employer or Principal Prace of Business (@) Occupation

FEJAND38.PDF FEC FORM 8 (REV. 122007)

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
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2880398911002

Oct. 31, 2008 4:50PM

List of Person(s) Sharing/Exercising Control
{use additional pages as necessary)

S

No. 4436 P. 1(

'W

11. Person(s) Sharing/Exercising Control

| lPAGE8 or lf

A. (2) Name
Peotriz.  Quinones

(b) Address (number and streef)

2312 Charleston SE *\

1O City, State and Z o

Albuauerque , N\M $7108

{d) Name of Enipioyer o crpal Place of Busness

{e) Occupaton

B. (a)Name

Frank Beaty

) Addross number and stoot—

3470 Hiuddle View De.

(c) City, State and ZP Code

Las Yaazs, NV 9129

(d) Name of Emplayer or Principal Place of Eusmess

;- he emEmEmme L afm cr s s =es e -

{e) Occupabon

C. (a)Name : Duhn—JOng

(b) Address (number and street)

1025 Lawry Ave

TO Chy, Staand ZP Code —

Las Veaes, NV_@Aice
ame of Emplo pa! Place smess

(e) Occupaton

D. (3) Name .
2ri2_ Polanco

(b) Addrass (number and straet)
Concovrse H7
(c) City, State and 4P Code

B":QDX; Nz [o45]
me of Empiayar or Principal Place of Business

{e) Occupaton

E. (3)Name

Marie Plerre

() Address (numbar and street)

121 Watkins St.. 15" Ploor

P ST

{€) Ciy, State and ZIP Coaa

Broo\L\xn, NY 11212
(d) Name yar or Pnncpal Place of Businass

(9) Occupation

FEIANOI.PDF

NCT-31-2888 16:17

FEC FORM 9 (REV, 1272037)

Attachment 3
FEC Form 9
24-Hour Notice of Disbursements
for Electioneering Communications
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280398811003

Oct. 31. 2008 4.50PM

List of Person(s) Sharing/Exercising Control
(use additional pages as necessary)

11. Person(s) Sharing/Exercising Control

No. 4486 P. 11

once 9 or |1

A. (a)Name

sya Mobley

(b) Addross (number and stdst)

nwoed  Ave.

(c) Cey. State and ZIP Code

n, OH YSN0S

of Employer of Principal Place of Busmess

(e) Cccupaton

B. {(3)Name

Scapmica

(b)ans (number and street) A
Racine Ave.

(c) Chy. State and ZIP Code

42204

(d) Name of mn er or | Place of Business

¢ el e e —— e © tmmmma . ®, e memas e ama

(@) deuupsﬁcn

C. (a)Name

ndra Patterson

(b) Address (number and streer)

loH4oS E. Bumside St ®1az

(c) City. State and ZIP Cade
;%\and o 91233
mae of Employar dr Prncipal Place cf Business

(e) Cecupation

D. Name
gbethcn Hoorman

(b) Address (number and street)

(<) \ SmaMﬂPECodb&m‘de gb #‘OZ
r-Ham\ Q72333

[C)) player or cipal Flace of Busness

(e) Occupation

E. (@ Name

(arol _Heminaway

(b) Addrass (number and steet) _J 7

1722 Tasker
(¢) CRy. State ant ZIP Code

)

(d) a of Employer of Principal Place T

(@) Qccupaton

FESAND3B.POF

0CT-31-2088 16:17

FEC FORM 8 (REV. 122007)
Attachment 3

FEC Form 9
24-Hour Notice of Disbursements
for Electioneering Communications
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280399811004

Cet. 31, 2008 4:50PM

List of Person(s) Sharing/Exercising Control
(use additional pages as necessary)

S —

No. 4466 P. 12

| I PAGE lOOF ”

11. Persan(s) Sharing/Exercising Control

A. (8) Name
NQ\osa Chacon

(b) Addrass (number and Streey)

b ry St
(c) Ciy, State 2| P Code

arridburg, PA 172104

ame of Employer nncpal Place ot Business

(ej Occupation

B. (s)Name
ﬂ:@gni_e_c.annad v
(b) Address (number and street)

J
ian St., Apt #2

©) Cay. State and ZIP Code

vovidence, RI 02969

s | e —nvay . L elemm i1 e e wm e w

[9) Name of Employer or Furlclpai Place of Business

e ——————, = pad e . vem 4

(e) Ocsupation

C. (2) Name

Mary Sott

(b} Addrass faumber and street)

rnside. St

{©) Cty, State and ZIP Code

- gracviqgcc% BT 02905
ame of Employer of Pnncipal Place usiness

{e) Oceupation

D. (a) Name

“Ponnic. Hathias

(b) Address (humber and strea)

aod Lufkin St.

{c) City, State anc ZIP Code

@llas x 75217
) Name of Employer of Prncipal Place of Business

(e) Occupation

E. ¢

5 le oni [T Elrey

(b) Address (number and street) /

2207 Wentworth
(c) Crty. State and ZIP Code

é!gué@ad Ix 77004
[d) Name of Employer of Phinclpal Place of Business

(@) Occupation

FE3ANG28.PDF

0CT-31-2088 16:17

FEC FORM 6 (REV. 1212900

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
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28239911005

Oct. 31. 2008 4:50PM

No. 4486 7. 13

List of Person(s) Sharing/Exarcising Control l l ] l
(use additional pages as necessary) PAGE OF

11. Person(s) Sharing/Exercising Contrel

A. (a)Nu

" nhn_nes

() Address (number and srest)

32) 43 Ave Sowth

(c) Cay, Stats and ZIP Code

(d)Rame plcyer or Principal Place of Business

(e} Occupation

B. (a)Name .
cwlis

(b) Address (number and straef)
2-4 Nevins

{c) Ctty. State and ZIP Cade

ooty N 1r4yi

(0) Name phayer or Princlpal Place of Business

ACORN e e mra e m e S

(e) Occupation

B 3 S nsimer i _Cn'e_p

Organizee

C. (a) Name

() Address (nurbar and stroat)

(c) Cly. State and ZIP Code

G tame of Empioyer or Prmcipal Place of Busness

~ (o) Occupation

O. (a) Name

{b) Address (number and street)

{c) Cty, State and ZIP Code

14 Name of Employer or Fancipal PRce of Busmess

© Gecupaten

E. (a)Name

(b) Address (number and streat)

{© City, State and ZIP Code

@) Rame of Emplayar Of PIIcipa) Place of Business

(@) Qccupation

FE3ANOIR, POF

OCT-31-2088 16:17

%6

FEC FORM § (REV, 12200T)
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28039811006

Oct. 31. 2008 4:50PM

No. 4486 P. 14

SCHEDULE 9-B PAGE l of 2
Disbursement(s) Made or Obligation(s) L
-A- Full Name (Last Fiest Middlo Mnidal) of Payee Dm of Dlsbummonlo.' Obﬂgaﬂon
Ferdon Communications, Tnc. i q 120 Q
“Maiing Address of Payee A W~ znd o Amwm Q.
l OOO Vermont Ave, N ODE- e R ey
sute Zip Code . .,_._‘f.lﬁ_.&]_p.__n_i!
WQShl nﬂ‘ﬂ-on DC 2-0005 Communication Dato
Na °f Empl Occupation e v AR SR y ¥ v Y u s
i - 0% 27 Boe®

Purpose of Dishursement (Including titie(s) of communication(s))

Television Production (Cpsts

- “Ngt+ This Time”

Nome of Federal Candidate Office Sought T Houso

John McLain sl

District
President

Stats:

Disbarsemenv/Obfigation For:

Danmy m Goneral

(] orher (spocity) .

Nameo of Federal Candidste Offica Sought: || House Stata: DsbursemendOtlgaon For ]
Sonato f— Danary DGenoral
| President District = DOt.her (specihly.
e oo -Namio of Fedoral Canddato— - ———-0f2e Soigh {7 -Mauss &'au' DetosameObigaton For -— » cmm e e L.
| Sonats " — [)primary ] Geners!
Prasident D Other (specify) .
B. Full Name (Last First Middis Initia)) of Payee Oato of Disbursement of Obfigation
— . . ey i et ‘pareH
_Fenion Communications, Inc. 738, 34 EodE

ailing Address of Payse
70"’50 Vermont Ave. NW- 2rd Flooe om
ok Zp oo . 15:,00000
W aShl ﬂQTDn D C 2 Ows Communication Date

Name of Employar Occupation

g

2258

“Purpase of Disbursement (including thie(s) of communicaton(s))

(reative 3 Consulting

Name of Federal Candidate

Disbursement/Qbligation For;

*Office Sought House Shatad
J . Senate Primary General
: Oh n H Ccal n President D Other (specify) »-
Name of Federal Candidate Offica Sought= f"] House State: Disbursement/Obligation For:
] senae e | Primary Goneral
District, .
_ ! Prosident DO”‘" (spacify) p
Name of Foderal Candidate Offica Sought [ Hause Disbursement/Obligafion For:
Senate e []Primary General
Prosident D0 =[] other (specify) 5.

SUBTOTAL of Disbursements{Ohligations This Page (optional)

r—._-—,_\._._-_. T =]

TOTAL This Perfod (last page this line number only)

> I- S _-_-"'--—_I

{camy total from last page to Line 10)

FE3ANO28.POF

NCT-31-2808 16:17

FEZ FORM 8 (REV. 122007)

Attachment 3

FEC Form 9

24-Hour Notice of Disbursements
for Electioneering Communications
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28039911007

Oct. 31. 2008 4:50PM

SCHEDULE $-B
Disbursement(s) Made or Obligation(s)

No. 4486 P. 15

|PAGE 202

—
A. Full Name (Last, First, Middle Initial) of Payse D:_tf_oz M1Eshu!:si«gmsn1 of Obligation
. WM A NE Ry
ing Time, LLC -0 | 'f (2008
M.i"‘g “j' mo L PO I"'-— it
Amount
27I5 M Street. NW- Suite "}00 e .
snb le cm l.y'.ll‘tr&.& -4“.5!.2&;-;- g’-ﬂgd'onﬂﬁo‘}'
W&‘S hi Yﬂion DCa 20007 c:)mmunlc:uon Date
Name of Employsr’ Occupation 3-1 'K .1-,-,_?_1 Gy
)} B4 1287 3
Purposs of Disbursement (Including title(s) of communication(s)) .
Media Puy | Tergeted Cable - “Not This Time'
Name of Federal Candldate J Qtfice Sougt: [7] Houso State: Disbursement/Obiigation For:
H . - Senate " e— DPrimary Gonnr.ll
JOhn ‘Ca‘ n pms,dent —_— [ other (specify) >
Nsme of Federal Candidate “Office Sought: || Housa State: DbuwsemanvOtligaton for:
Soae [JPrimary [ ] General
President Dot ————  [_] Other (specity) .
Name of Fedemrs| Candidate -- - ~- .. ~-Olffice- Sounhr. ) - Mouse. e e DlsburcemenObfisgon, B0 - = -+ ~-r =
1 Senate P [ JPrimary [[] senerai
Prosident 0 [ other (epocit .
. Full Name (Lost, First, Middie Iniial) of Payes Date of Dishursement or Obligation
& & 0 ¢ f'lﬁ‘i"E 1 TR REAARNES]
. . ]
[2 Cmallondaly LI ) S, hmal
Maling Address cf Payes Pt
[premtaa s TR R 2
Ciy Stato Zip Code T S ST N
Communication Date
hame: of Employer Oecupation TNTUT 0 CETSY 1 SRV
L YT W S S
“Purpose of Dbursement (Including tia(s) of communication(s)) —
Name of Federal Candidste Office Sought: _l House State: Dicbursement/Obligation Far:
: Sensm it - Primary General
_} Prasidont il DOlhor (spoclfy) »
Name of Federal Candidete Offica Sough | | House State: Disbursement/Obli For:
Senate D [ primary Genenal
District .
President ] other (specity » —
Name of Federel Candidate Ofice Sought: q Howse — = Disbursement/Obligation For:
| Senate e e DPrimary DGonoral
_:l President e D Other (specly) ).
SUBTOTAL of Distursemants/Obligations This Page (optioral > [_,‘,_—_._._..,,-,... ; D3 rvale 1S ot ‘1
La'-‘.q‘-v.u'.-_wl* SN L N S oY ;ma.-,'_r-.-.-tﬂ
TOTAL This Periad (fast page this line number only) » [P, IR DL ITERY B Pt A

(cany total from last page to Line 10}

FE3AND38 POF

OCT-31-2088 16:17

FC FORM 9 (REV. 122037
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. 24-Hour Notice of Disbursements
for Electioneering Communications
Page 16 of 17
P.15



o)
v~y

L |

an
] |
Gl
&

Federal Election Commission
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FOR INCOMING DOCUMENTS
The FEC added this page to the end of this filing to indicate how it was received.

Date of Receipt
Hand Delivered

Postmarked
USPS First Class Mail

Postmarked (R/C)
USPS Registered/Certified

Postmarked
USPS Priority Mail

Delivery Confirmation ™ Label

Postmarked
USPS Express Mail
Postmark lliegible
No Postmark

Shipping Date
Overnight Delivery Service (Specify):

Date of Receipt
Received from House Records & Registration Office

Date of Receipt

| Received from Senate Public Records Office

Date of Receipt

Received from Electronic Filing Office
4 Date of Receipt or Postmarked
JZ Other (Specify):

The document preceding this page was received by FAX at the FEC. The receiving
FAX machine has printed at the bottom of each page the date and time of receipt, the
phone number of the transmitting machine and the sequential page numbers.
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Attachment 4
FEC Form 7
“Report of Communication Costs by
Corporations and Membership Organizations”

Filed on April 15, 2009 by
SEIU Local 880



REPORT OF COMMUNICATION COSTS
BY CORPORATIONS AND MEMBERSHIP ORGANIZA'I!JE

1. (a) NAME OF ORGANIZATION

SE.L.U. Local &80

Ei%EIVED
MAlL CENTER

2. IDENTIFICAZIMN,@ ‘MFE (E"qig?]ga EBEC)

(b) ADDRESS (Number and Street)

A9 WwW. Jocksoen Blud Skabdd

1 Corporation

(c) CITY, STATE AND ZIP CODE

M-ﬂbor Qrganization

[0 Membership Organi —==ation [J Corporation without

3. -TYPE OF ORGANIZ .ATION (Check Appropriate Box)

0 Trade Association
O Cooperative

O\\.C—Q.%O , — GoLOoObL capital stock
4. TYPE QF REPORT (Check One):
(a)%ﬂl 15 Quarterly Repon O July 15 Quarterly Report O October 15 Quarterly Report
[ 12 Day Pre-General Election Report held on in the State of
[OJanuary 31 Year End Report
(b) Is this Report an Amendment? OYES ONO
5. THIS REPORT COVERS THE PERIOD '/ (.Y} l o 9 THROUGH & h | ] o) 6
w0
L | SUMMARY OF COMMUNICATION COSTS
L)
o) Type of Class or Category Date(s) of Check One identify Candidate, Office Sought, Cost of Communication
) Communica- Communicated Communica- District and State, and Whether for (Per Candidate)
-g; tion With tion Support | Oppose Primary or General Election
1o 0O Direct Mail 0 Executive/
Administrative
il | o Personnel
o) Telephone i \= ~p
oo [ Stockhoiders Aol o¥ - BM O_ Bhes 4
A Ofeegam to | for Tresident *4033.99
Mﬂembers
ﬁomer: a/o‘ ID? Mo ni Ta)
— (Specty) M
Trave.| eNo.d o
[ Direct Mail [0 Executive/
QdministrTnve a} , 9 )
'ersonnel
[ Telephone 4o Bo._ra)(_—owh a
{0 Stocknoiders e J
s P Lo fresident -
ﬁpmer: ovr 10 *
Tra \,&\‘5"“‘"’ - \'Mofb
(NOTE: For additional communications, attach separate sheets containing the same information as above.)
Ps5001.80

TOTAL COMMUNICATION COSTS FOR THIS PERIOD %5

| certify that | have examined this report and, to the best of my knowledge and belief, itistrue,  correct and complete.

. CHIEF oF
_ 3o d'?ﬁ-&m - opeeamiads 414108
Date

Signature and Titie of Person Designated to Sign This Report
NOTE: Submission of faise, erroneous, or incomplete information may subject the person signing this report to penas=alties of 2 U.S.C. §437g.

EBANE T. JANUS

Type or Print Name

FOR FURTHER INFORMATION CONTACT:
Federal Election Commis== sion
Toll Free: 800-424-9530
Local: 202-694-1100

WHERE TO FILE:
Federal Election Commission
999 E Street, N.W.
Washington, D.C. 20463

FETANOGS. POF

Attachment 4 FEC FORM 7 (2/2001)

FEC Form 7
“Report of Communication Costs"
Page 2 of 3
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Date of Receipt
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MUR 5820

Association of Community Organizations for Reform Now

(“ACORN?”)

Document

Date

Page

Complaint

9/19/2006

2

Response from Association of Community
Organizations for Reform Now and Project
Vote/Voting for America

11/16/2006

121

Response from Association of Community
Organizations for Reform Now and Project
Vote/Voting for America

11/17/2006

219

Notification with Factual and Legal Analysis to
Association of Community Organizations for
Reform Now and Project VVote/Voting for
America

11/06/2007

221

Vote Certification

10/10/2007
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28844184772

Manuel E. Iglesiay
12300 Old Cutler Road; Pinecrest, T-londw33156

Telephone:(786) 247-0227 Ihtz D
September 19, 2006 S
General Counsel { W' "o
Federal Election Commission MUR # o - C’ ~
999 E Street, N.W. 9
Washington, DC 20463
=
o

Re: Complaint apainst the Association of Community Organizations for Reform
Now (“Acorn”) And Acorn Affiliated Entity. Project Vote

Dear Sir:

Pursuant to 2 U.S.C. § 437g, and upon information and belief, this complaint concerns
violations of the Federal Election Campaign Act of 1971, as amended, 2 U.S.C. § 431 et seq. ("the
Act"), and Commission regulations at 11 C.F.R. § 1.1 et seq., by the Association of Community
Organizations for Reform Now (*“Acorn™) and its affiliated entity Project Vote.

Specifically, based upon publicly available information found on Acorn’s web site,
depositions and exhibits filed in the federal case Mac Stuart v. Acorn, and press coverage of Acorn
and affiliated organization, there is reason to believe that Acorn and Project Vote must file the
independent expenditure reports required by 2 U.S.C. § 434(c) and 11 C.F.R. §§ 104.4(c),
104.5(c)(2) and 109.2 from 2004 through the current reporting period. Further, Acorn and Project
Vote have apparently received contributions or made expenditures whose aggregate value is in
excess of $1,000 during a calendar year and yet they have violated the registration requirements for
political committees under the Act and Commission regulations. See 2 U.S.C. §§ 431(4)(A), 433(a);
11 C.F.R. §§ 100.5(a), 102.1(d).

L STATEMENT OF THE FACTS

A In the 2004 General Election Acorn Engaged In A Coordinated Campaign With
The Express Purpose of Defeating Republican Candidates for Federal Office and
Supporting Democrat Candidates For Federal Office.

In October 2003 Acorn prepared a campaign plan called “Floridians for All”. (Tab 1). In
this campaign plan Acorn states as their objective to “defeat George W. Bush and other Republicans
by increasing Democrat turnout in a close election*** A targeted campaign that *** would not only
make the difference for the Democrat Presidential candidate but also lend significant support to
Congressional and local races. *** [this campaign plan] will result in a cohesive strategy to retake
the White House in 2004 and rebuild the Florida Democrat Party.” The specific stated “goal” of

MIA:333790:1

Attachment 5
MUR 5820
Page 2 of 228




230441847732

General Counsel . .

Federal Election Commission
September 19, 2006
Page 2

this campaign plan was “To increase voter turnout of working class, mainly Democrat voters
without increasing opposition turnout.” (emphasis supplied).

Acorn’s campaign plan was coordinated with other organizations, “We will mobilize a set of
organizations in the state and in support of the campaign *** We have already received the
endorsements of the two largest labor organizations in Florida, the Florida AFL-CIO and the Florida
Education Association *** This major institutional support is only the beginning of our coalition
building around the state which will result in the endorsements of over 500 organizations statewide.
*#** Realizing that no one organization is large enough to run a ballot campaign alone, our coalition
will rely on mobilizing our membership and coordinating our message.”

These same organizations were also signatories to the “Victory 2004 Florida Coordinated
Plan™ dated September 3, 2004. (Tab 3). Specifically, the following additional organizations were
not just parties to this coordinated plan but actually signed the “Coordinated Plan” agreement
affirming that, “I hereby agree to participate in the coordinated campaign, Florida Victory 2004, and
to contribute field and fundraising help at the levels ascribed below.” The signatories to this
coordinated campaign plan included the “Democrat National Committee, Tom, Shea of the Kerry
Edwards 2004, Scott Maddox of the Florida Democrat Party, Congressman Kendrick Meek, Kerry-
Edward co-chair, Cindy Hall, Florida AFL-CIO, Ken Robinson, Florida Victory 2004, Andy Ford,
Florida Education Association, Alexander Clem, Academy of Florida Trial Lawyers and Monica
Russo, Florida SEIU.”

Part of the Acorn campaign plan was carried out through Acorn’s 501(c) (3) subsidiary
organization, Project Vote and an affiliated organization, the SEIU. (See, Tab 6 — Acorn’s Web site
identifying affiliation with Project Vote and SEIU. See also, Tab 4, Plaintiff’s Exhibit 4 — “Joint
Effort Agreement™ between Acorn and Project Vote/Voting for America, Inc. and Tab 11, SEIU
press release “Anatomy of an Election Strategy” describing SEIU’s coordinated campaign efforts
and support for American Families United, Voting Is Power and other 501(c)(3) organizations.)
Brian Kettering, Acorn employee and author of the Floridians For All, testified that, “Project Vote
is a national voter registration organization. They focus on voter registration in minority
communities across the country. They often work very closely with ACORN, so we know them
quite well.” (Tab 2, p 10).

Acomn’s campaign document describes not just a targeted Democrat voter registration and
get-out-the-vote effort but also a media strategy. “Developing a strong message through paid but
also earned media will be pivotal to the success of our campaign.”

While this campaign plan referenced a minimum wage initiative, it was expressly stated to
be a get-out-the-vote effort intended to support Democrat candidates and in opposition to
Republican candidates, including President Bush. Indeed, the primary purpose and stated goal of
this campaign was to defeat President Bush and increase the turnout of only those voters that
supported Democrat candidates for federal and state office. The minimum wage initiative was
expressly stated to be a subordinate objective to the primary objective of increasing Democrat voter

MIA:333790:1
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MUR 5820
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28044184774

General Counsel . .

Federal Election Commission
September 19, 2006
Page 3

turnout in a federal election. This campaign plan states that it was expressly coordinated with other
organizations, SEIU and AFL-CIO and was coordinated with American Families United.

Acomn’s 2004 political campaign activity was not limited to Florida. Acorn was active in
other “battleground™ states as well. See, Lancaster Newspapers, “Lancaster County, PA. *** Get-
out-the-vote, or GOTV, drives may be the most critical element of a campaign. In a presidential
campaign whose focus is on the ground game, expect local GOTV efforts to be record in scope.
*** In a boost for the Democrats, a team from the Association of Community Organizations for
Reform Now, or Acorn, has been doing voter contact in the city in recent days. Acorn held a
registration drive in Lancaster just before the Oct. 4 deadline. One resident described the Acorn
workers as “really aggressively tracking down voters. They are all from out of town. I have never
seen this intensity in my neighborhood.” (Tab 7).

B. Acorn’s Campaign Plan Was Funded with Undisclosed and Unlimited
Contributions (Including Contributions to Public Charities) and Funds from
American Families United.

Acom’s campaign was funded through monies contributed to 501(c)(3) and 501(c)(4)
organizations. These funds were not disclosed or reported to the Federal Election Commission
under any provision of federal campaign finance law. Acorn wrote, “We will raise sufficient funds
to drive our field and GOTYV strategies, pay for campaign necessities, and not compete substantially
with other Democrat causes. Through a combination of 501¢3 (sic) and 501c4 (sic) dollars, we will
raise the necessary funds to facilitate voter registration and voter mobilization statewide, and
educate our voters ** We are currently in the process of assembling a national fundraising
committee, which includes foundation officers, major Democrat fundraisers and other key
Progressive allies. This committee will help us raise funds from both the foundation 501c3 (sic)
world for education and outreach, as well as 501c4 (sic) political money for partisan outreach.”

Acorn and Project Vote also received contributions from American Families United to
support this campaign plan and such contributions were not reported to the Federal Election
Commission. (Tab 2, p. 63 lines 20 — p. 64, line 6. Deposition of Acorn employee Frank Houston.
See also, Tab 4, Plaintiff’s Exhibit 10 -.) Acorn’s 2004 Florida campaign plan was part of a
coordinated national campaign plan supervised by Acorn and Project Vote. (Tab 2, p. 78 — 80)

The voter registration and get-out-the-vote efforts of Acorn and Project Vote in the 2004
campaign were not a non-partisan effort but rather were clearly and expressly stated to be part of a
coordinated national campaign to elect Democrat candidates and defeat Republican candidates for
federal office. The stated “goal” of the Acorn campaign plan was “To increase voter turnout of
working class, mainly Democrat voters without increasing opposition turnout.” Mac Stuart —
former Acorn coordinator — testified that Acorn was fraudulently withholding Republican voter
registrations.” (Tab 5. P. 63.)

By reference to the Federal Election Commissions’ web site, neither Acorn nor Project Vote
have filed any reports or disclosure with the Federal Election Commission for their activity in 2004
or current activity.
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C Acorn Has A Past History Of Engaging In lllegal Political Activity.

In the past Acomn (or its affiliated entities) has been found to have engaged in illegal
campaign activity directly or through its subsidiary and affiliate organizations. The U.S. House of
Representatives issued a report (104-875) stating that Acorn and Acormn’s affiliated Housing
Corporation engaged in illegal campaign activity using federal funds. (Tab 9). According to this
report, in 1995 AmeriCorps gave a large grant to an advocacy group called ACORN. AmeriCorp
recruits were assigned to lobby for legislation, collect dues, register voters, and participate in
political demonstrations. *** The Acorn Housing Corporation was forced to return a $1.1 million
grant.

For further discussion of Acorn’s use of federal and tax —exempt funds for federal campaign

activity See Acorn & the Money Tree, Taxpayer money helps fund voter fraud. Meghan Clyne,
National Review. (Tab 8)

D. Acorn and Project Vote Are Currently Engaged In A Coordinated Campaign To
Effect The Outcome Of A Number Of U.S. Senate and Congressional Races In the
2006 General Election, Especially in Pennsylvania and Ohio among other states.

Acom and Project Vote appear to be engaged in federal campaign activity in Pennsylvania,
Ohio and other states that appears similar to their activity in 2004. See, Pennsylvania Acorn and
Project Vote Election Administration Action Agenda, March 29, 2005 in which Acorn and Project
Vote jointly state, “During the 2004 Presidential Election, Pennsylvania ACORN members and
canvassers registered more than 132,710 voters across the state in 15 counties and increased voter
participation by 35% over the 2000 election. *** We are dedicated to providing quality voter
education and conducting mass voter registration and mobilization of voters in Pennsylvania.” (Tab
12, p. 12).

Project Vote on their web site (http://projectvote.org/about-us/our-staff.html) identifies their
staff. Zach Polett is identified as the current Executive Director. Mr. Polett was identified by Mr.
Kettering in the Mac Stuart litigation as the individual with most knowledge of how Acorn and
Project Vote coordinated their activity in that case. (Tab 2, p.33). The Project Vote web site
identifies Mr. Polett and other individuals as involved in Project Vote’s current campaign activity in
Pennsylvania, Michigan, Maryland, Ohio and Florida as well as other states. Many of these
individuals are specifically identified for their experience as campaign operatives. To wit:

Zach Polett, Project Vote Executive Director, has spent the past 28 years as a full-
time community, labor and electoral organizer. Mr. Polett graduated cum laude from
Harvard College with a B.A. in Government & Philosophy, and spent two years at
Stanford University School of Medicine before starting full-time organizing in 1975.
He has served as a community organizer with Arkansas ACORN, as founding
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organizer of Louisiana ACORN, as an ACORN head organizer and regional director
in several states and as ACORN's national director of political operations. In this
capacity, he has coordinated voter registration drives in most ACORN states and has
worked on a series of campaigns to eliminate obstacles to voter registration,
including a major Arkansas campaign in the 1980's that led to the ACORN v.
Clinton voter registration lawsuit, in which plaintiffs were represented by Lani
Guinier and Deval Patrick of the NAACP Legal Defense Fund. Starting in 1985 he
built a union of low-wage health care and service workers, Local 100A of the
Service Employees International Union, AFL-CIO, that won the first homecare
collective bargaining agreement in the South.”

“Jehmu Greene, National Director, Project Vote. Jehmu’s extensive background in
public service and issue advocacy has propelled her to become one of the nation’s
leading experts on empowering disenfranchised citizens through voting and activism.
Prior to Project Vote, Jehmu served as President and Executive Director of Rock the
Vote where under her leadership, Rock the Vote’s membership grew from 1,500 to 1
million and the organization registered 1.4 million new voters. She previously served
as the Director of Women’s Outreach and Southern Political Director at the
Democratic National Committee (DNC) and has worked on numerous political
campaigns. She currently serves on the Board of Directors of the American Prospect
Magazine, Demos, and Young Voter PAC. ***

Shawn Carter, Pennsylvania Election Administration Coordinator. From
coordinating voter registration drives on college campuses to advocating for children
and low-income families, Shawn brings a varied set of experiences to Project Vote.
Shawn has served as Deputy Director of the Pittsburgh Young Voter Alliance, and
Deputy Field Director then Deputy Political Director for Councilman Bill Peduto’s
mayoral and council re-election campaigns. ***

Brian Mellor, Regional Director and Counsel brings to Project Vote a wide array of
legal and campaign experience. Prior to attending law school, he worked for two
years as a community organizer with ACORN. After graduating from Boston
University Law School in 1983, he worked as a field representative with the National
Treasury Employees Union, as a junior partner in a small progressive law firm, and
in a top management position with the Neighborhood Assistance Corporation
(NACA). With NACA, Mr. Mellor participated in a number of high profile
campaigns against predatory lending practices.

Michael Slater, Director, Election Administration Program, has thirteen years of
community, labor and faith-based organizing experience. He has previously served
as Political Director for SEIU Local 503 in Oregon, Executive Director of the
Nevada Interfaith Council for Worker Justice, Organizing Team Leader for SEIU
District 1199 Ohio, West Virginia and Kentucky, and Head Organizer for Minnesota
ACORN. A sample of his contributions include passage in Minneapolis and St. Paul
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of two of the country’s first living wage ordinances, *** Michael began his career in
progressive politics as an intern for United States Senator Paul Wellstone, ***”

Acorn sponsored voter registration efforts have involved fraudulent voter registrations. The
Columbus Dispatch reported on August 11, 2006 that “Workers paid by a liberal group to register
voters in Franklin County have turned in more than 500 forms with nonexistent addresses and
potentially fake signatures, election officials said yesterday. *** All the questionable cards were
turned in by workers for Ohio Acorn, a group that is also paying people to gather signatures for a
proposed November ballot initiative to raise the state’s minimum wage.” (Tab 10).

Similarly, the Acorn affiliate SEIU states that it paid $1 Million to the 501(c)(3)
organization Voting Is Power for a “registration project in Florida and Pennsylvania™ that included
78 full time workers. (Tab 11 SEIU Press Release, p.3) Voting Is Power is the organization that
was reported to have been involved in a vote fraud scheme in Philadelphia involving non-citizens.
(See, Tab 13, Wall Street Journal article and copies of source documents.)

IL LEGAL ANALYSIS

A. Acorn and Project Vote must file the independent expenditure reports required by
the Act and Commission regulations.

Commission regulations provide that any person who makes independent expenditures
aggregating must file a signed statement or report on FEC Form § with the Commission. See 11
C.FR. § 109.2.

The expenditures associated with the Acorn campaign activity in 2004 as part of the
Floridians for All campaign and their current and continuing campaign activity constitute
"expenditures" under the Act and Commission regulations, 2 U.S.C. § 431(9) and 11 C.F.R. §
100.8, because Acorn’s expenditures were expressly made for the purpose of influencing an election
for Federal office, namely defeating President Bush expressly supporting the election of Democrat
candidates for federal office. Therefore, the costs associated with www.gwbush.com constitute
"expenditures” under the Act and Commission regulations.

Accordingly, Acorn and Project Vote must file the semi-annual independent expenditure
reports required by the Act and Commission regulations for the 2004 activity and any similar
continuing election and campaign activity. See 11 C.F.R. §§ 109.2(a)(2) & 104.5(c)(2). Failure to
file the required independent expenditure reports constitutes a violation of the Act and Commission
regulations and would warrant a through investigation by the Commission.

B. Acorn and Project Vote have violated the Act and Commission regulations by
failing to register as a political committee.

The Act and Commission regulations define a "political committee" as a committee, club,
association or other group of persons which receives contributions or makes expenditures
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aggregating in excess of $1,000 during a calendar year. See 2 U.S.C. § 431(4); 11 C.F.R. § 100.5.
The costs associated with activity described in the Floridians For All coordinated campaign plan
and related communications that advocate the election or defeat of a clearly identified federal
candidate constitute expenditures under the Act and Commission regulations. See 11 C.F.R. §
109.1. If a group of individuals satisfy the definition of a political committee, they are required to
file a Statement of Organization within ten days of qualifying. See 11 C.F.R. § 102.1(d).

A review of the Commission's web site indicates that neither Acorn nor Project Vote have
filed a Statement of Organization with the Commission. If the costs associated with the Floridians
For All campaign in 2004 and the cost of continuing similar activity of Acorn and Project Vote in
2006 exceed $1,000 in any year, then they are required to file a Statement of Organization. This
failure to file such a statement constitutes a violation of the Act and requires further investigation by
the Commission.

IIl. CONCLUSION

Acorn and Project Vote’s failure to comply with the Act and Commission regulations
warrants further investigation and enforcement by the Commission. Therefore, the Commission
should immediately investigate this matter and find reason to believe that Acorn and Project Vote
have violated the Act and Commission regulations for the reasons set forth herein.

STATE OF FLORIDA )

)
MIAMI-DADE COUNTY )

# .
SWORN TO AND SUBSCRIBED before me on this 20 day of 5ep7‘ , 2006.

My Commission Expires:

Attachments
NF)TARY PL'BLIC-§'1:ATE OF FLORIDA
\Patqcza L. Llang
é&gmssion # DD435257
. es:
rnded They Adunde nqudlnlﬁéa.. Inec.
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lntroduction

A Florida constitutional amendment initiative to create a minimum wage of $6.15 thh
indexing will help defeat George W. Bushand other Republicans by increasing

‘Democratic tunout in a close election, will deliver wage gains to at least 300,000

Floridians, and will catalyze the construction of permanent progressive political

infrastructure that will help redirect Florida politics in a more progressive, Democratic
direction. '

The 2004 election in Florida is shaping up to be just as close as 2000, whiéh Al Gore v'von

-by 537 votes. Although there have been demographic changes and growth through out

Florida when the 2000 total are adjusted for 2004 it is still razor thin. Unofficial NCEC

analysis shows that Gore’s adjusted margin is 404, combined with the 2004 adjusted
Nader voter- 25,138 (assuming 25% stay home, 25% vote for Bush and 50% vote for
Gore). The 2004 adjusted margin is 25,542-too close for comfort.

The 2004 projections indicate addition turnout of 370,000 a total of 6.4 million,

-increasing the vote goal by 200,000 in order to have a winning margin. The other

significant change in preliminary analysis is that the electorate will have 10% fewer
ticket splitters than 2000. With less persuadable voters, the need to increase base voters
and turning out more infrequent voters is critical to reach the vote goal in Florida.

Given that tumout is down when the economy it bad, since our voters are-more
discouraged, the need for a exciting ballot initiative strategy that works to address the

needs of the most economically needy, and also likely Democratic voters, is a
fundamental part of a winning strategy in Florida.

Florida ACORN is building a coalition, called Floridians for All, that will unite labor
unions, community and civil rights organizations, the faith community, elected officials,
sectors of the business community, political orgamzat:ons and thousands of grassroots
activists behind the proposed strategy. At the same time, we are building the _
infrastructure to carry out the campaign and ensure the accomphsh_ment of our objectives.

The empirical evidence from other states indicates that initiatives generally increase voter
turnout, and that minimum wage initiatives can significantly increase the turnout of
supporters without increasing turnout from the opposition. ACORN’s own experience
running municipal and state minimum wage ballots [Denver, Houston (1996), Mis souri
(1996), New Orleans (2002)] supports the conclusion that these efforts are highly
motivating to low-wage voters. In 2000, 6.) million voters came to the polls in Florida, a
turnout of approximately 70%. A targeted campaign that works to turn out 1% of that
clectorate, approximately 61,000 voters, would not only make the difference for the
Democratic Presidential candidate but also lend sigrificant support to Congressional and
local races. As an example, Congressional District 5 was won by conservative
Republican Ginny Brown-Waite, by little over 4,000 votes. From the top of the ticket on
down, a ballot initiative strategy which mobilizes infrequent voters and energizes
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unregistered Democratic constituéncy will help defeat George W. Bush and allow
Floridians to vote themselves a raise.

An estimated 300,000 Florida workers would receive a direct raise from our proposal.
Moreover, thousands more would receive residual raises because of their wage level just
above the new minimum. Floridians sorely need this proposed raise. ‘In 2001, over 28%
of Florida's workers earned less than the poverty line (approximately $8.70 an hour). A
full 20% of those workers eamed less that $7.69 an hour, a result that can be partially °
cxplamcd by the concentration of workers in the lowest wage job sectors ~ retail and
service. A whoppmg 37.3% of the state’s workforce is employed in service sector jobs,
with another 19.6% in the low wage retail sector. . The additional earnings of minimum
wage workers, almost $700 million in the first’ year alone, would be directly pumped back
into the economy, helping to stimulate the stagnant economy created under the watch of
Bush’s destructive tax cuts. Not only is this proposal beneficial to Florida's economy, it
also helps to seed a mass constituency for future change.

Because we are starting this campaign early, and because we have a plan, the Floridians
for All Campaign will challenge the institutional forces for progressive and Democratic
change in the state to build permanent political capacity. This is particularly important to
rehabilitating the long-term prospects of our side. In a state where Democrats control
only 53 of 160 legislative seats, and zero Constitutional offices, the need to rebuild
infrastructure and capacity to win, has never been more important. For example, the
signature gathering phase of the campaign will lead to the construction of a vast database
of hundreds of thousands of economic justice activists and voters in the state. These are
the same voters the Democratic Party must court and win to regain a presence in state
politics. The campaign will also force organizations like ACORN to build massive field
capacity to deliver these necessary signatures and GOTV. A vast network of activists
and voters, combined with a sophisticated field campaign will act as a umfymg force
among Democratic electoral forces. The combined strength of community, labor, and
faith organizations committed to mobilizing their members and leaders at the grassroots

level, will result in a cohesive strategy to retake the White House in 2004 and rebuild the
Florida Democratic Party.

Campaign Goals
The goals of this campaign are threefold:

1. 1. To increase voter tunout of working class, mainly Democratic voters thhout
increasing opposition tutnout; )
2. 2. To increase the power of progressive constituencies by movmg a mass

agenda, putting together the capacity to get on the ballot and win, and by putting
our side on the offensive;

3. 3. To deliver a wage increase to hundreds of thousands of Floridians.

Increasing turnout is crucial to a successful 2004 electoral strategy from the top of the
ticket all the way down, through the many key races in Florida that include not only the
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Presidency, but also a key Senate race, Cohgressional seats and also significant turnover

in the Florida Legislature. Given these many key races, exciting and mobilizing
constituency has never been more important, but in order to do this there must be a
compelling issue on the ballot. Though presidential year elections always result in higher

turnout, the 2000 elections demonstrate the importance of every vote in Florida, and we

do not want to leave turnout to chance. These turnout figures from the most recent
Florida elections demonstrate the overall decline in voter participation and the necd to

“refocus efforts on mobilizing and motivating our base.

1992 |
1994
[1s96 |
1998

2000’
| S |

2002_ .

General Election Tumout Statistics from the Florida chretary of State
http://election.dos.state.fl.us/online/voterpercent.shtmi

Giving our constituency the opportunity to vote themselves a raise is probably the most -
compelling reason to go the ballot box. Candidates will make many promises, but turning

out to vote for a higher minimum wage is a voter’s guaranteed chance to affect real
chance at the ballot box.

The process of building a statewide network of progressive forces can be accelerated
greatly through the use of the minimum wage ballot initiative. Though there are many
groups that represent and advocate for the needs of social justice, civil liberties, and
environmental concems, the strength of these forces is limited through a lack of’
coordination amongst these groups. While the groups promote diverse agendas, a
coalition of necessity is required in the face of organized and unilateral support amongst
opposition groups. This ballot initiative will bring together progressive forces from
dround the state around a common goal: increasing turnout in the 2004 election in order -
to support campaigns which represent the interests of all our groups.

_ Approximately 303,000 workers would be directly affected by a minimum wage increase,
putting millions of dollars into the pockets of working families across Florida. In addition
to the workers who are directly affected, many more will benefit through the rising tide of
‘wages that results from raising the baseline wage level. Unlike tax cut policies which
supposedly put money into peoples pockets, but really just raid state and federal

treasuries, a minimum wage increase will put real in the’ hands of those who need it the-
most: working families.

Campaign Strategy
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We define winning here as accomplishing the three campaign objectives:
1. 1. Driving heightened Democratic tumout;
2. 2. Passing the initiative _
3. 3. Building permanent political capacity for future gains.

Our plan to win centers on a series _of strategic premises, layed out as follows:

1. First, we will divide the electorate into targeted groups of voters/potential voters, and |

" make a strategic plan vis-3-vis each group. We are in the process of completing this plan,

but roughly, the categoneslplans are as follows

*Afncan American voters — According to NCEC, there are 440,000 unregistered VAP
(Voting Age Population) African- Americans in Florida. Of the 440,000 unregistered -
voters statewide, 176,000 of these voters live in the 475 majority Aﬁican—American
precincts in Florida. This campaign will work to register 50,000 of these potential voters
through voter registration drives in the following major metropolitan areas:

' Total VAP White Latino . Black - County
VAP. (from 2000) ,
' Miami 283,673 32,116 195,859 49,000 1.7TM
M-Dade - .
Orlando 144,987 81,100 23,414 - 32,563 670K
Orange : :
Tampa 228,681 - 126,387 42,711 50,109 746K
Hillsborough
Fort Lauderdale 122,821 77,807 11,282 28,620 1.2M
Broward - ‘ '
St. Petersburg 194,796 141,797 7,618 36,752 744K
Pinellas Co :
Jacksonville 539,278 353,983 20,759 139,700 573,888
Duval . _ '
.Tallahassee 124,431 74,942 5,341 39,327

188,445 Leon

This potential universe of newly registered voters, and highly motivated activists can be -
the deciding factor in the 2004 election. Registering 50,000 new African-American voters
in these majority precincts can result in a net vote gain of approximately 21,000 votes
(assuming 70% turnout of new registrations and 60% approval for the measure).

*Non-Cuban Latino voters — There are 800,000 Hispanic voters in Florida, 400,000 of
whom are non-Cuban, and 345,000 new potential Hispanic.voters of Votin.g Age
Population. The.Hispanic population is the fastest growing population in Florida, and

' presents the Democratic Party with an opportunity to build a new, revitalized

constituency within Florida. While non-Cuban Hispanic voters have traditionally vated
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Democratic in Florida, the commﬁnity as a whole has shown significant support for .
Governor Bush, as evidenced by his substantial in the 2002 gubernatorial race. In order

for Democrats to hold this growing population, they must figure out a way to excite
Hispanics inspite of the connection that has been created between Gov. Bush and

Hispanic voters. The minimum wage ballot initiative is the very type of economic issue

. that can drive Hispanic tumout, both away from Gov. Bush, but also from the traditional

Republican strongholds in the Cuban community. According to Sergio Bendixen, of the
400,000 Cuban voters in Florida, 250,000 of them are “economic refugees” as opposed to

. “political refugees” who are hard- line anti-Castro and thus strong Republican supporters:

Economic refugees are the product of the Mariel boatlift, according to Bendixen, and are
more likely to respond to economic concerns. Based on this assessment, the minimum

wage campaign could be the very issue that Democratic candidates need to drive turnout
in this key constituency.

Floridians for All will register 1/3 of the potential 2000 Census VAP in Miami (1 §5.8$9)
and Orlando (23,414) which will result in 72,360 new registered voters and a gain of
30,391 new votes (based on 70% turnout and 60% favorability)

*Union members — The AFL-CIOQ is formulating a very targeted plan for its members in
Florida in 2004. Floridians for All is coordmatmg with labor as to how best use this
effort to the fullest advantage. Many union members are not yet registered, and this is a
priority in 2003. Union members are registered at approxunately a 60% rate in Florida.
Because a number of these voters are Republican or swing voters, the AFL-CIO is gomg
to be targeting registrations and mobilization efforts in Democratic leaning precincts in
order to best mobilize their members “on the right issues”. Union members have
demonstrated that they do not like to be told to vote for a particular candidate. Irstead,
members respond more favorably to discussions about issues, and where the candidates
stand. The minimum wage initiative is an excellent issue for unions to use as a-mobilizing
too] because it is-an issue that labor has a strong history of supporting.

2. Throughout the entire course of this campaign, we will ult:mately register 100,000 new
poor and working class voters. We will database these voters and integrate them
centrally into our strategy. In ACORN's past work, we find that 80% of new registrants
vote if a phone number is obtained and used. The petition gathering process is the
opportunity to build a statewide database of working families and activists numbering in -
the hundreds of thousands. In addition to utilizing phone numbers acquired through :
petition gathering, we will also develop an extensive email database and the capacity to
mass- mail to these voters. The petition give voters the option to provide both phone
numbers and email addresses, which we are enthusiastically encouraging. . -

In early signature gathering efforts we have found that 20% of respondents are providing
email addresses; a response rate that would result in an email database of at least 100,000
voters. This database could turn out to be one of the most powerful components of the

entire campaign as we build a statewide operation for Election Day 2004. The ability to
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mass-email constituents on upcoming events, releases of new studies, and just generally
reach out to supporters in a extremely cost efficient manner is a very powerful tool.

3. We will build the field capacity to directly and personally reach those poor and
working class, Democratic voters who will not be reached by labor or other committed
forces. These are the voters who we register during the petition gathering process who
we will be able to reach through phonebanking, mail, and most important precinct
walking and Election Day turnout strategies. We have already started to build this field
capaicity through the development of a field canvas program. The canvas works to reach
both constituents and other voters through direct contact at the doors. An individual
canvasser is able to reach approximately 60 voters per night and have conversations with
XX voters. Currently we have a canvas staff of 10 people in Orlando and Tallahassee

‘resulting in direct and indirect contact with over 600 voters per night. A field canvas of

45 people in several locations across the state will ultimately be able to reach over 13,000
voters per week resulting in both signatures, phone numbers, emails and donations.
Overall, in the course of the campaign, we will reach these voters at least 7 times,
through doorknocking, direct mail, phone calls and email where available. The
opportunity to utilize email and the web is extensive particularly in neighborhoods we are

targeting through our canvass. Our website at www.floridiansforall.org will allow for
updates, a download of the petition and also secure online donations.

4. In order to best focus our energies on field and turnout capacity, we will “outsource”
those elements of the campaign that are not as critical to directly increasing turnout and
building permanent political capacity. This means that paid media and television -
components of the campaign that are important to persuading the existing “swing”
electorate to vote for our issue, while key to winning, will be handled externally so that
the campaign can focus on new voters and Democratc constituency turnout. While media
will play a crucial role in whether the question is approved by the voters, this element of
the electorate is not the focus of our field efforts. The minimum wage initiative is
committed to registering and mobilizing new voters from within traditional Democratic

sh-ungholds in an effort to drive tunout to the polls. These strategies are dcta:led in more
depth later in this plan

5. We will put 2, 000 volunteers and workers on the doors from April to August, and

3,000 from Labor Day through Election Day. Many of these people will come from
urgamzauons that have affiliated with the campaign and through our ficld captain system
that is being created to build the volunteer base statewide. One part of this volunteer
network is our March primary program during which we will staff poling sites across the
state in order to collect signatures from registered voters going to the polls. The teachers
union has shown this strategy to be a very successful one, having gathered over 400,000
signatures in one day alone! At even a quarter of this effort, Floridians for All will able to
gather 100,000 signatures, nearly 14% of our 700,000 goal in one day. We are working to .

develop a network of poll captains around the state who will be responsnble for making
this massive one-day moblhzahon possible.
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6. We will mobilize a set of organizations and forces in the state and in support of the
campaign 50 a5 to succeed in mobilizing the grassroots and withstanding the onslaught
from the business clites. In the early stages of the campaign we have already received the
endorsements of the two largest labor organizations in Florida, the Florida AFL-CIO and
the Florida Education Association (a joint NEA and AFT union). This 1najor institutional
support is only the beginning of our coalition building around the state which will result
in the endorsements of over 500 organizations statewide. We will also create a steering
committee of elected officials and key supporters from this list of institutional partners to
oversee and give leadership to the effort. We will enlist the support of organizations in
targeted sectors: e.g. African American churches, community organizations, local unions,
local activist groups, etc. Our coalition is already gathering endorsements from local
churches, community organizations and local union affiliates. We will mobilize the legal
capacity, Jed by the Brennan Center, and the policy capacity, led currently by the
Economic Policy Institute, and the communications capacity, led by the Ceriter for
Community Change, to run an aggressive statewide campaign.

7. We will raise sufficient funds to drive our field and GOTV strategies, pay for
campaign necessities, and not compete substantially with other Democratic causes.
Through a combination of 501¢3 and 501c4 dollars, we will raise the necessary funds to

facilitate voter registration and voter mobilization statewide, and educate our voters about
the benefits of an increase in the minimum wage.

Traditional Assumptions

GOTYV programs not designed to specifically promote a ballot initiative, but designed
solely around candidates and political parties sometimes lack the personal handle that
excites voters and gets them to the polls. This is not to say that extensive fieldwork
through doorknocking, _phonebanking, direct mail and large Election Day activitics are
not a successful means to turnout out constituency voters. Traditional GOTV does this
very well. The minimum wage ballot campaign is meant to complement that type of
GOTYV program by appealing to the non-traditional voters, those infrequent voters who
cannot be counted on to tumout through traditional means, and instead need a more
compelling reason to vote. Belicving that self-interest and a “what’s in it for me attitude”
can have significant bearing on voter turnout, we are puttmg minimum wage on the ballot
in order to court those voters. Potential voters who see minimum wage as having a direct
impact on their lives, are much more likely to be core Democratic constituency voters,

_ mcludmg low-income and minority voters as opposed to Republicans resulting in an

increased turnout for Democratic constituencies without the backlash of augmented
opposition turnout.

Even though 2004 is a presidential year, and will result in higher turnout than the 2002
midterm election, the need to energize and mobilize core Democratic voters and new
voters is of the utmost importance. Low-income workers who are affected by an increase

" in the minimum wage are more likely to vote, based solely on personal, material returns

rather than the more abstract view of voting for the sake of participation. 2002 was _seen’
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as an opportunity to reinvigorate a Democratic base still recovering from the 2000 '
Presidential election, but tumout results show that a candidate detached from the needs of
working families neither excites Democrats, nor wins. Potential new Democratic voters
in working class nughborhoods are also likely to stay home without a a direct incentive,
Raising the minimum wage is that incentive and can draw out new and core Democratic
wyoters who want the Democratic Party to return to its base. It is an issue that affects

lower-wage, working Americans where it matters most, in their pockets and for their
famnilies. -

Though both major political parties are actively courting African- Amcricﬁn and Latino

. voters, the reality is that any candidate will ultimately fall short of expectations within

constituency communities. Given this, and the lingering resentment from the 2000
election debacle which disenfranchised thousands of voters, the chance that base
Democratic voters in minority communities will not pamcxpate is a real possibility. In

order to overcome this, a minimum wage ballot initiative will encourage voters to turnout
based on the opportunity to, in theory, vote themselves a raise.

Florida Voting Patterns

In spite of a supposedly reinvigorated Democratic base in 2002, turnout was a paltry 55%
statewide, a significant factor in Jeb Bush’s victory over Bill McBride, 56-43. In spite of -
the fact that the Florida electorate is still 43% Democratic in registration, as opposed to
the Republican 39%, recent election results have failed to reflect any sort of Democratic
majority. The reasons are many, but the Jack of core Democratic issues that voters can
identify with, and in turn want to vote for, has played a large role in this downturn.
Though turnout was 55% in the 2002 General Election, turnout in Democratic '
strongholds such as Palm Beach, Miami-Dade and Broward Counties was only 53, 52
and 45 respectively. Broward is the most glaring example; in a county where McBride
won 59% of the vote, turnout was an abysmal 45%. Low turnout among Democratic
constituencies doomed Democrats in 2002, and in order to avoid these results, there must

be a way to pull out Democratic votexs already skeptical of the voting process in hght of
the 2000 election debacle.

Another lesson from the 2002 election is that Florida voters do not follow the party line,
but are instead more nuanced voters who respond to issues, but not necessarily the _
messengers. Amendment 9, Florida’s Amendment to Reduce Class Size was approved by
voters 52-48, even though the messenger, gubernatorial candidate Bill McBride was
soundly defeated. In spite of the best efforts by Republicans to create doomsday
predictions about the effects of this amendment, the electorate was able to differentiate
between the issue they supported, and the candidate they did not. This demonstrates that a

good issuc that appeals to Florida voters can succeed regardless of political party
affiliation.

Over the past 3 Presidential Election cycles, 1992, 1996 and 2000, voter turnout has
average 73%. While this number is relatively high, these voters are not the ones who can
make the difference in the 2004 elections. The voters who already tirnout, are the ones
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that are being courted by more traditional GOTV methods. Floridians for All is working
to mobilize those potential voters in core Democratic constituencies by registering new
voters and turning them out around a particular issue. That said, our new voters are not
those who are currently represented in past election turnout numbers, but are rather the

constltuency in h:gh density Aﬁlcan-Amencan and Latino neighborhoods as described
earlier in this campaign plan.

Campaign Elements

Listening Process & Strategic Analysis

Since January, the campaign has conducted a systematic process of listening to key
institutional forces — in the Democratic Party and its allies, in labor, in the community,-
etc. - in Florida. Our goal was to answer two major questions:

1.. 1. Is there support for the proposed strategy?

2. 2. Willit be possible to put together the necessary funding and capacity to carry .
out this effort?

In the end, the answer to both questions is clearly yes. However, there is work to be
done, and it is clear that only thmugh decisive, immediate action will the pieces of the
puzzle come together. Moreover, in talking to key political strategists across the state, it
is clear that too few resources are currently geared towards field and expanding and
moblhzmg the Democratic electorate. It is clear that without this campaxgn, Democratic
forces in Florida will fail to be mobilized in sufficient numbers to win close races, As
was shown in the 2002 cycle in Florida and elsewhere, when the Democratic base isn’t

engaged, when we don’t stand for core issues, and when we don’t invest carly and
heavily in field, we lose .

Research

We are in the process of putting toget‘n:r an extensive collection of research to
demonstrate the impact of increasing the minimum wage for Florida’s workers. The
Economic Policy Institute in Washmgton DC has agreed to provide SLgmﬁcant technical

and research support to our campaign by providing a number of policy pleces that will
address the following questions:

°* o Looking to examine the history of low-wage workers within the state of
Florida, this piece will examine who will benefit from 2 minimum wage increase,
by looking specifically at demographic information. This piece will also examine
trends over time in Florida by looking at the history of wage levels and also
comparing Florida wage levels to other Southern states and regions of the
country. In looking at the impact of a minimum wage increase, we will also look

at the impact on social assistance programs and look at some of the other social
problems associated with poverty.
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e o A second piece will look at the cost of living in Florida and demonstrate what
it actually costs to live in Florida today. Incorporating costs of housmg, health
care, transportation, food, child care and other expenses in several major cities
across the state, we will explam the true costs of living for various family sizes'in

Florida and the impact that a mlmmum wage increase will have,

We will also have scveral pieces examining the opposmon response to our work. Our
analysis will show the fallacies of the doomsday predictions that will be reieased by
business opposmon further demonstrate the gains that will be made by workers as a result

- of our campa:gn

Another element that we are looking to cxamine is the 1mpact on immigrant communities,
and how they would directly benefit from our campaign.

“The first policy is set to be released October 14, 2003.

Polling

Another part of our research is polling, both at the beginning and later ends of thc
campalgn. We will conduct an early poll that will allow-the campaign to ask the critical
questions without restrictions. This poll will allow for a strategy that connects
registration, signature gathering and mobilization efforts to voters in the base tumout
neighborhoods by determining the best localized message. This poll will test both non-
voting and infrequent base voters in order to understand not only the motivations of our

base voters, but also to drive turnout in under-performing precincts where we focus our
registration and mobilization efforts.

.We will also conduct polling later in the campaign to determine the effectiveness of our

messages and messengers and gauge the responses of the electorate: Using this

information, we will be able to better refine our outreach and also our Election Day
GOTYV efforts.

Building the Coalition

We have begun to build the Floridians for All Coalition at multiple levels. At the :
“Jetterhead” level, we are in the process of building a campaign “sponsoring committee”
that would consist of leading Democratic elected officials and other key institutional

forces at the national and state level. This list currently includes partners such as the
Florida AFL-CIO, the Florida Education Association, Alliance for Retired Americans,

and others. We are also identifying three elected officials to recruit as campaign co- '
chairs. This ethmcally -and geographlcally diverse trio will serve as public spokespctsons
for the campaign and will help raise funds.

The coalition itself will be multi-layered. Ultimate decision-making authority will rest
with the steering committee. In order to be a member of the steering committee a group
will have to meet one of the following requirements: a) either contribute $50,000 to the
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campaign or b) commit 50,000 signatures gathred. By limiting the steering committee to
these groups we will assure that only those groups that are firmly committed and invested
in our campaign will have management direction.

The day to day operations will be overseen by a campaign director who will come on

staff in the late fall of 2003, as the mgnature gathering phase progresses (sec subsection
below).

Signature Gathering Phase

In order to gather the 488,000 necessary valid signatures by August 4, 2004 required fo

_be placed on the ballot we anticipate needing to gather approximately 650,000 signatures

(75% validity rate). The signatures must come from at least 12 of the existing
Congressional Districts prior to the 2002 redistricting. The required geographic diversity
réquires our signature gathering programs to be based in major cities around the state
(Orlando, Tampa, Miami, Jacksonville, St. Petersburg) in order to both build statewide

. gapacity for the campaign as well as achieve the requisite number of signatures. The '

signatures will be gathered through both internal capacity (canvass and organizational

site gathering) and also professional signature gathering firms.

The internal signature gathering phase has begun with our canvass program in Orlando
and swrroundings. This program cortains two key components, one of which is the door-

. to-door signature gathering. Our door canvas allows us to not only gather valid signatures

and new voter registrations, but also solicit funds to offset the costs of signature .
gathering. We will also be conducting signature gathering and voter registration at high-
density sites such as supermarkets and other retail stores, Signatures that are gathered by -
coalition members will also be counted as part of the internal signature goal.

We believe that intermal ACORN led operations in Orlando, Tampa/St. Petersburg and
Miami will be able to provide 100,000 of the required signatures. In combination with
200,000 signatures from organizational partners (Jobs with Justice, AFL-CIO and -
affiliates, FCAN and congregational groups among others) this will require the campaign

- to purchase 350,000 signatures. As detailed in the attached budget, this would cost

approximately $490,000.(at $1.40/signature, based on early quotes).

In early 2004 we will begin using professional signature gathering firms to collect the
remaining signatures needed for to qualify for the ballot. Currently, we anticipate -

-contracting with the Associates to provide the necessary signatures. Though the cost per

signature has not yet been determined, we anticipate cost in the range of $1 - §1.30per
signature, based on both the ultimate number reqmred and the geographical scope of the
operation

Fundralsing
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In order to raise not only the $490,000 for paid signature gatherers, but also the additional
funds for materials and the actual campaign, which commences in late summer of 2004
with the Labor Day kickoff, we will hire a fulltime campaign fundraiser. We are currently
working with Terri Shuck, former Development Director for PFAW as our fundraising-
consultant. One of the fundraising director’s responsibilities is to organize a major donor

_ plan as well as working to develop funding sources from unions and other institutions

including 501¢3 foundation money for education and research on this campaign. We are
currently in the process of assembling a national fundraising committee, which includes
foundation officers, major Democratic fundraisers and other key Progressive allies. This

committee will help us raise funds from both the foundation 501¢3 world for educ:;tion
and outreach, as well as 501c4 political money for partisan outreach.

Staffing

The largest portion of staff on our campaign will come from field canvassers. Looking
only at the cities where ACORN and Floridians for All will provide direct staffing (as
opposed to contractual work with paid signature gathering firms) we are conservatively
assuming 10 people per cach field canvass (Miami, Orlando and St. Petersburg) with a
crew director for each site'and a general canvass director based in Orlando. This internal

field crew will work on a contractual basis with the campaign and be paid on an mcentxve
driven scale as detailed in attachment A.

Aside from the field canvassers, a fundraising director, we will have a full time volunteer
coordinator to work with sites around the state, working with the various sites around the .
site to oversee organizational signature commitments, provide technical assistance and
materials to these sites and also handle local press work. We will also have two people on
staff doing database and petition verification work. These two people will work
exclusively on ensuring that signatures are presented to county election officials, verified
and then presented to state officials. Coordinating with 67 election supervisors is a full

. time job in itself, and that is why we are devoting 2 people to this exclusively.

The ¢ampaign director will have complete oversight of the minimum wage initiative. We
anticipate bringing this person on in the late fall of 2003, as the signature gathering phase
progresses and we move into further into message development with allies. The
campaxgn director will have ultimate responsibilities for the initiative from supervising
staff, raising and distributing-funds, coordmahng the many site directors statewide,
qualifying and ultimately the core of our campaign.

Media
Dwelopmg a strong message through paid but also earned media will be pivotal to the

success of our campaign. We have not illusions of outspending a business mdustry that
will fight this proposition tooth and nail and can invest many millions of dollars into
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defeating our campaign. While we will want to be on the same television and radio .
airwaves to make sure our message is heard in that venue, our success will come through

eamed media development, through press conferences, editorial boards, letters to the
editor, and public events.

Through the early signature gathering phase we will limit the amount of publicity work
we do. There will be a press conference announcing our filing and the event will
highlight the benefits of a minimum wage increase. As we work to gather signatures and
raise resources for the campaign we will begin a more public face in the summer of 2004

- when we announce our success in qualifying for the ballot, and the real campaign begins.
- Once we have, then we will ramp up our entire campaign including working with op-ed

boards, letters to-the editor and press conferences around the state lnghhghtmg the impact
of a minimum wage increase for Floridians. Local events with minimum wage earners,
testimonials detailing the impact of minimum wage increases, and economists dgbunkmg

to doomsday predictions of conservative economists will all help spread the word about
raising wages for all.

Technology

This campaign is an exciting opportunity to use some of the most innovative database and
hand-held technology on the market in an effort to both enhances our voter database and -
case data collection, but also as a tool to better educate the electorate on our issue. As
mentioned earlier in this plan, email collection and database development will play a
crucial role in the determining the success of the campaign.-in reaching our targeted
constituency. Our database work will allow for the integration of donor information and
specified message development into our email lists.

The rapid development of hand-held technology now allows for not only access to voter
databases and electronic walklists, but also the ability to integrate video clips-and MP3
into doorknocking raps. Based on voting history and dcmographics, field canvassers
could show a short video clip to a potential voter urging their support of the initiative. We
estimate the startup costs of handheld technology to be approximately $10,500 for’ acrew
of 10 field canvassers, mcludmg software and hardware costs.

Using data collected from voter files and field outreach, we can then use predictive
dialers to target our constituency with a both a recorded inessage and live opt-out
capability. While this technology can be utilized through traditional phonebanks and
more technologically savvy call-centers, we can also create localized versions with a few
phone lines and a computer. As the costs of hardware and software have both decreased,
the ability to cost-effectively reach our audience has risen significantly.

Legal

Paul Sonn and Nathan Newman of the Brennan Center in New York have drafted the'

- ballot initiative language. We have been careful to ensure that the language of the

question fulfills the single issue requirement of a Florida ballot initiative so that it will
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pass approval by the Supreme Court. We fully expect an unfriendly opinion on this ballot
question from the Attorney General office and an astronomical economic impact
statement from Tallahassee. Though these opinions will not help us in the court of public

judgment, we will be able to generate our own amicus briefs to the court and release our
own economic impact statement.

Once we gather the necessary 10% signature requircment to receive a hearing at the
Florida Supreme Court, our lawyers will be prepared to demonstrate how this question
satisfies the single issue requirement. After passing this legal challenge, we will proceed-
to collect the remaining signatures and get the certified by county election officials.

Recent ballot initiatives in Ohio and Oregon have resulted in significant legal challengcs
on the local level. As Republicans are working to perfect this strategy, Democratic
campaigns are also working to prepare their own legal responses. We are currently in the

process of contacting Florida and national legal firms about their assistance in these
potential challenges :

Building the Campaign Infrastructure

In order to develop the capacity required to implement and win a successful initiative
campaign we will need to build our internal staff structure (as detailed above) and also
create.a larger statewide progresswe network. Realizing that no one organization is large
enough to run a ballot campaign alone, our coalition will rely on mobilizing our
membership and coordinating our message in order to win. Each organization that is a
partner in the minimum wage campaign will need to designate someone to act as a liason

to the campaign. That person will be responsible for coordinating the internal sxgmture
gathering and orgamzatxonal media with the larger coahtton.

As the signature gathering phase' progresses, those partners that committed 50,000
signatures to have a place on the steering committee, will need to develop internal '
orgamzatlonal programs to collect thesc signatures. Signatures will then be turned over to
the initiative campaign staff, who will handle verification and submission. Each -
participating organization will also be expected to host 1-2 large press events in which

they target their message to their constituency.

Television

Because Florida is such a large state, the television viewership is broken down into 12
major media markets. This means that in order to run an effective television campaign we
would need to hit all of these targets, with varying degrees of density. The cost of such a
television campaign will be extremely prohibitive so the we will have to target our media
buys to areas we believe will most reach our base Democratic constituency, primarily
South Florida and Tampa Bay. The South Florida region is broken down into the Miami-
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Ft. Landerdale (Broward, Miami-Dade and:Momoe) and West Paim Beach- Ft. Pierce
(Indian River, Martin, Okeechobee, Palm Beach and St. Lucie) markets. Tampa Bay
consists of a single Tampa-St. Petersburg market which includes 10 counties (Citrus,

‘Hardee, Hernando, Highlands, Hxllsborough, Manatee, Pasco, Pinellas, Polk and
. Sarasota)

Opposition Research, Division, & Cooptation

In response to our campaign, there will be significant opposition policy research from the
usual suspects, including the Employment Policies Institute, an industry sponsored DC
-think tank that will release data about the negative impact of a minimum wage increase in
Florida. There will be numbers citing increased unemployment and the strain on ‘small
businesses to pay workers this new minimum wage. It is also likely that David
MacPherson, a professor at FSU who has released several studies for the Employment
Policies Institute on.the supposed negative effects of wage increases, will be -
commissioned to do similar work on this campaign. While all substantially untrue, we
will have our own body of evidence to counteract the effects and media impact of these
-policy briefs. In addition to the resources of the ACORN Living Wage Center, we are
also working closely with the Economic Policy Institute to release our own pohcy work.

Aside from the think tank level of opposition, we need to ensure that our coalition
remains strong and that partners do not split over internal organizational priorities or
other electoral strategies that will be in play in the 2004 clection. In order for this

- campaign to succeed we will need partners to deliver on committed signatures and make
sure that our message stays on target. Because raising the minimum wage will have
impact on so many sectors, coalition partners will be able to market the campaign to their
‘constituency in different ways while still staying on the key message, increasing the
minimum wage and demonstrating power at the ballot box.

The Campaign Climax (Labor Day 2004 through 11/2/04)

While gathering the signatures, building the coalition and qualifying for the ballot are
large undertaking by themselves, the actual campaign doesn’t really begin until Labor
Day when voters return from the summer lull and turns their attention to the Presidential
election. With the enormous amount of press that will be focused on the Florida election |
in general, it is important to be able to reach our members and constituency on the
importance of turning out to vote for a minimum wage increase. On Labor Day, we will
hold a large press conference with allies from across the state as a re-introduction of the

. campaign to the voters. In late September we will release the results of a statéwide poll

- showing support for the initiative and complement that with personal stories from
workers benefiting from this minimum wage increase.

In October we will begin our volunteer phonebanks Similar to the phone banking -
operations run as part of the Small Class Size Initiative, we will turn out members and
constituents to call petition signers and other targeted voters to come out and vote
themselves a raise. Callers will tell personal stories about the impact this raise will have
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for them and urge voters to come out specifically around this issue. Instead of typical .
GOTYV which targets voters to turnaround solely for the sake of turning out, the minimum
wage campaign gives voters a very clear reason to vote and shows tangible results in the
communities.

) 'Leading up to the election, we will coordinate door-to-door efforts with other GOTV

- efforts including an extensive, yet to be developed, Election Day plan. The popularity of
“early voting in the 2002 election means that there will be more early voting poll sites and
. a higher percentage of voters who cast their votes in the weeks leading up to Election

Day, instead of only. en November 2. Aware of this fact, our phonebanks will highlight

- the opportunities for early voting and coordinate with voters to provide rides to the polls.
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L INTRODUCTION

Democrats have a unique opportunity in 2004: to rightfully return the state to the blue side of the electoral
ledger. Polling data indicate that the race in Florida is stable with neither side garnering a ﬁrm advantage
This underscores the necessity of a well-run and well-funded coordinated campaign.

In order to prevail, Victory 2004 will need the greatest grassroots organization the state has ever seen. Our
staff will build, train and activate over 33,000 volunteers, including 3,809 precinct captains, to manage and

-implement an elaborate voter contact and GOTV plan. This team will be complemented by a generous paid

and earned media campaign and an advanced technology system to track and direct progress.

Victory 2004 will focus its ground game primarily on two segments of the Florida electorate: 1) the under-
performing Democratic base, particularly in sporadic voting African-American and non-Cuban Hispanic
communities, and 2) swing voters, with particular attention paid to women in the 1-4 corridor between
Tampa, Orlando and Daytona Beach. In addition to following the Kerry-Edwards/DNC field model, this
plan outlines several unique elements of Victory 2004’s plan, including: our plan for ballot protection; an

.elaborate Early Vote (Absentee Vote in Person) campaign; a comprehensive and aggressive absentee ballot

program and a program to motivate Florida veterans to support our ticket.

In broad geographic terms, it is essential to 1) maintain and increase our base lead in the three key South
Florida counties: Miami-Dade, Broward and Palm Beach; equally important is 2) minimizing Republican
gains in northern Florida. In tactical terms, ‘it is essential that we cut into the Republicans traditional

advantage among absentee voters and run up our advantage among early voters especlally in base vote
communities.

We anticipate amendments and improvements to our plan. We need to quickly develop a systematic market-

by-market surrogate-scheduhng plan. A Jewish vote plan is being developed along wnth other constltuency-
specific organizing plans.

Coordinated Campaign Decision Making Table: .
A committee of the following individuals and organizations will serve as table partners of the Coordmated
Campaign. This committee will meet bi-weekly through September and weekly during October.

e State Party Chair Scott Maddox

Kerry-Edwards Campaign

U.S. Senate Nominee

Coordinated Campaign Dxrector
AFL-CIO

SEIU

Florida Academy of Trial Lawyers
Florida Education Association
Florida Congressional Delegation

D]
o
=
I

Identify undecided and persuadable voters for John Kerry and the Democratic ticket;
Energize and motivate Democrats with unreliable or non-voting histories;

Track statewide volunteer efforts in Florida-specific sofiware;

Recruit and train 1,391 precinct captains in base precincts;

Recruit and train 2,418 precinct captains in swing precincts;

Turn out Kerry supporters in base precincts;

Persuade swing targets in swing precincts;

Win the state of Florida for Kerry-Edwards with 3,314,240 supporters.

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN 1
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. Democrats were added to the ﬁle statewide.)

IL YOTE GOALS & TARGETING:

E Yote Scenario:

2004 2002 i 2000
Exp. Vote 70% 6,373,538  Turmout 5100,581 " Turnont 5,963,110
Dem Performance Bush 2,856,845 Bush 2,912,790
Win # (52%) 3314240  McBride: 320,427 Gore 2,912,253
Nader Kunst 42039  Nader - 97,488
Vote Yote
Vote Deficit 554,498 Margin 655418  Margin 537

Yote Goal:

The Florida statewide vote goal, based on a 52% Democratic win number, is 3 314,240 W:thm that goal,
Victory 2004’s targeting will focus on a universe of persuadable voters derived from the Kerry-Edwards
Florida vote model and a turnout target of 711 ,493 Democrats in our base precincts. OQur initial focuses,
especially for precinct captain recruitment, will be geographic. We will focus on two precinct types:

Base voter precinct targets are defined as:
« 'High Democratic Performance (65% +)
« We have 1391 base vote targeted precincts with approximately 711,493 base voters.

Persuasion precinct targets are deﬁned as:
« Democratic Performance between 40% and 65%
+ Persuasion Percentage above the statewide average — 14.9%
« We have 2,418 persuasion-targeted precincts that include 408,430 persuasion targets.
« The above numbers are placeholders, pending Florida-specific targeting.

The coordinated campalgn will use the state-specific Florida vote model to guide paid voter contact activity,
volunteer persuasion phone calling, and volunteer ID calls. Based on currently available modeling data, the
campaign assumes 2 Presidential Swing Target of 926,525 voters.” Our persuasion voter contact targets will
be pulled from this subset. Given Bull's Eye data, we estimate our GOTV target will number approximately
931,291 infrequent voters and 397,766 new registrants. (Between January 2003 and February 2004, 397,766

“

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN 2
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Early Vote Timeline:

.+ [ Saturday, October 16" — Monday, November 1 * Paid canvassing of universe (2x)
: . »  Volunteer calls to universe

Sunday, October 16" e AutoCall ]
Monday, October 18" e AutoCall2
 Monday, October 18" e Mail 1 drops
| Wednesday, October 20“' s AutoCall3
Fnaay, October 22 o AutoCall4 |
Sunday, October 24" o AutoCall 5
Monday, October 25" » Mail 2 drops
Monday, October 25° e AutoCall 6

Wednesday, October 27° e AutoCall 7

Saturday, October 30 » AutoCall 8

For fifteen ﬂays leading up to Election D;y, Florida residents may vote in person at public places (typically
city halls and public libraries). Florida law also provides for traditional absentee voting.

These two forms of voting havé played a key role in recent general elections. In 2000, 11% of all votes cast
came through Absentee or Absentee in Person (Early Vote), and according to a Sz Petersburg Times
analysis, in 2002 16% of all votes came from the same population.

Kerry-Edwards campaign polling data confirm that Early Vote can play a similarly significant role this year.

. Most recently, a post-convention leey & Company poll indicated that 11% of Florida voters will vote in

advance of Electlon Day.

The Kiley poll descnbes the universe of early voters as leaning heavily Democratic, including a
disproportionately high number of African-Americans and voters from other base Democratic communities.

Given the history and trends of the Early Vote, Florida Victory 2004 views it as a potential gold mine and an
excellent opportunity to turn out Florida's energized (and aggravated by 2000) Democratic base.

While keepmg an eye on what other organizations are doing to get out this key vote, the Victory 2004

campaign will marshal a significant portion of its resources to make Early Vote's impact as significant as -

possible. This effort will be focused especially on key, urban countiés.

To better inform this project, we would like to spend $20,000 on focus groups to determine base precincts’
response to Early Vote. We will also produce a more detailed plan for the Early Vote Program within
several weeks. What is contained below is designed to paint in broad strokes the goals and tactics of our
program.

Given the Kiley data and experience from recent elections, the Early Vote program should focus on sporadic

voters, especially African-American, -Hispanic and female voters with weak voter history, and new
registrants. This universe will number approximately 1,329,057 voters.

Grassroots Leadership:
Leaders of the campaign at the grassroots will play a key role in the development and execution of the Early
Vote Program:
o The campaign will challenge precinct captains to deliver a specific number of early voters. We
are looking into the legality of creating a competition among the precinct captains for this project.

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN 5
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 Events:

o We will also ask local elected officials to design proposals for local Early Vote Programs.

Staff Leadership:
To direct and manage the grassroots leadership, to develop more fully this plan and to ensure the absolute
success of the Early Vote plan, the campaign will hire by September 15 a Statewide Early Vote Director and
three Regional Early Vote Directors.
« Early Vote staff will also be placed in Mijami-Dade, Broward and Palm Beach countles, and
Orlando, Jacksonville, in Tampa/St. Petersburg.

e Two Early Vote Cyber Organizers will make use of the FLDP website and email addresses -
collected by the campaign to motivate volunteers and encourage early votes.

Training:
Our Regional Organizing Conferences on September 12" and October 9" will include training on Early Vote.

Special Outreach:

In addition. to the broad universe for Early Vote, the campmgn will creatively reach out to probable
candidates for Early Vote including (but not limited to) seniors with flexible schedules; the unemployed and
people at unemployment check pickup locations; community service organizations; people who have unusual
jobs; college students; parishioners at African-American churches; business employees through a workplace

outreach program; and members of tightly-knit immigrant communities including the Puerto Rican and
Haitian communities of South Flonda .

e In mid-October, “Early Voting House Meetings” will make use of the network developed by
campaign’s organizers to encourage strong early turnout. Some of these house meetings will be
‘organized around major campaign and social events through Florida including debate watch
parties, Halloween, Labor Day, or even television’s Sweeps Night.

e Surrogate and possible principal events that take place near Early Vote locattons will be employed
to promote Early Vote opportunities and to physically deliver vaters to Early Vote sxtes

e $30,000 has been budgeted in October to fund these events.

Yoter Contact:

‘Below is an approximate schedule of paid and volunteer contacts to the Early Vote universe. We will submit

a more detailed plan after the hiring of an Early Vote Director and closer to the date of the Early Vote period.
Please note thm Early Vote begins Moriday, October 18"' fifteen days prior to. Election Day.

Note also that the auto calls will likely be sent to specific universes rather than the broad universe; we will
work to build these universes after we learn more about what types of voters are open to Early Vote. -

Communijcation: : -
All October campaign voter communication to base communities will emphasize the ease of Early Voting.
Extra effort will be made, however, not confuse voters by promoting Early Vote locations too close to
Election Day. Among the current ideas:

o Earned and paid media campaign to Hispanic and African-American outlets;

* Sound trucks throughout urban neighborhoods.

Ballot Pickup:

In Florida, it is Jegal to handle ballots. This means it is possible for the. campaign to canvass base
neighborhoods, pick up completed ballots and deliver them to Early Vote locations. We will incorporate
these deliveries into our Early Vote canvassing program.

Monitoring:
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'i‘hroughout the fifteen day Early Vote period, the campaign will monitor on‘a daily basis the characteristics

of voters who are participating so that we can augment or alter the target universe. This will also help the
campaign gauge the involvement of other Democratic groups, as well as the RNC, in turning out Early

: Voters. The data can be collected from town clerks. Victory 2004 will identify which targeted counties will

participate in this program.

. @Mm&nﬂm&m

A Condo Commando Program will use our precinct captain and volunteer structure to turn out condominium
residents for the Early. Vote Program. The target audience of the program is white, middle class retirees who
live in condominium communities, primarily in the Palm Beach - Broward corridor. The campaign will

particularly utilize house meetings in these communities to boost together Early Vote. $20,000 has been
budgeted to pay for literature for condo commando canvasses and events.

A similar program may be initiated in conjunction with our College Campus Outreach, along the lines of a
‘Campus SWAT Team’ focused on Early Vote.

-AB £ VOTE BY ADITIONAL ABSENTEE

Universe: )
The universe for the absentee vote by maxl program includes two components:
e Democrats over 65 who have voted in 1 of 4 or 2 of 4 elections since 1996: 267,885 individuals
in 223,238 households.
v NPA/Independents over 65 who have voted in 1 of 4 or 2 of 4 elections since 1996: 111,952

individuals in 93,293 households. We assume we will ID approximately 50% of this universe as
supporters, which brings the number to: 46,647.

Total absentee universe: 379,837 individuals in 269,885 households of Independent and Democratic voters
who are 65+ and who have voted in 1 of 4 or 2 of 4 recent elections.

Milita Ballots

The campaign is developing a thorough plan to address proactwely the i issues experienced in 2000 regarding
mxlxtary absentee ballots.

. Monijtoring and Igtegraﬁon'

Victory 2004 field staff and precinct captains-in targeted absentee vote precincts will monitor on a weekly
basis the number and type of voters who mail absentee ballots. In addition, the Florida Voter File will be
updated to include a system for designating which voters have completed and mailed their absentee ballots.
These voters will be removed from the GOTV universe and additional absentee contacts.

Program:
Total contacts: 5
e 1 Volunteer call
¢ 2 Paid mail contacts
e 2 Paid live calls
e 4 Paid automatic calls

Absentee Program Timeline:
Wednesday, September 25 Initial Auto Call

Friday, October 1 — — Sunday, October 17 Ongoing Volunteer Calls

Friday, October 1 Mail Piece 1 drops
Saturday, October 2 Auto Call 2

7 ‘Wednesday, October 6 Live Chase Call

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN
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Wednesday, October 13 Auto Call 3
Monday, October 18 Mail Piece 2 drops
Monday, October 18 Auto Call 3
Voter Contact Totals:
BASE VOTE UNIVERSE: 1,329,057( Strasma GOTYV Universe + New Reps)
RLY VOTE Unit Cost | Broad U |Contact {Match/HH]  Cost |
Volunteer Cail 0.08000 1,329,057 043  0.490 $22,402.5 -
Volunteer Call to Subset of AB Calls 0.08000 1,329,057 . 0.43]  0.1200 $5,486.35
Phone 1 Auto 0.0800 1,329,057  0.43 0.490  $22,402.5
Phone 2 Auto 0.0800] 1,329,057 0.4 0.490] - $22,402.58
Phone 3 Auto 0.08000 1,329,057 0.4 0.450  $22,402.58
Phone 4 Auto 0.08000 1,329,057  0.43  0.450 $22,402.58
Phone 5 Auto 0.08000 1,329,057 043 0490 $22,402.58
Phone 6 Auto 0.0800 1,329,054  0.43 0.490 . $22,402.58|
Phone 7 Auto 0.0800 1,329,057  0.43 0.490 $22,402.5%
Phone § Auto 0.08000 1,329,057 0.4 0.490)  $22,402.58
Pald Phone Live 01500 1,329,057 043 0490 $42,004.85 ' I
Mail 1 0.40000 1,329,057  1.00 0.625 $332,264.25
Mail 2 0.4000 1,329,057 1.00  0.625 $332,264:25
Paid Canvass 0.53000 1,000,000 .1.00 0.625 $331,250.00
 [Paid Canvass 0.53000 1,000,000  1.00 0.625 $331,250.00
$1,576,142.9
GOTV UNIVERSE: 1,000,000 (Estimated Subset of Early Vote)
[BASE/GOTV UNIVERSE Unit Cost | Broad U |Contact [Matc Cost
{Phone Auto 0.0800{ 1,000,000 043 - 0.450 $16,356.00
one Live 0.1500 1,000,000 043  0.490 $31,605.00
Mail 1 0.4000 1,000,000  1.00 0.625 $250,000.00
Mail 2 0.40000 1,000,000  1.00 0.6258 $250,000.00
[Paid Canvass 0.53000 1,000,000  1.00 0.625 $331,250.00
$879,711.
ABSENTEE UNIVERSE: 379,837 voters .
IABSENTEE BY MAIL Unit Cost | Broad U |Contact|Mateh/HH|  Cost |
olunteer Call 0.0800 379,837 043  0.490 - $6,402.53 oL
ail 1 0.4000 379,837  1.00 0.625 $94,959.25 '
Mail 2 0.4000 379,837 1.0 0.625 $94,959.25
. {Auto Call 1 0.0800 379,837 0.4 0490  $6,402.53
‘Auto Call 2 0.0800 379,837  0.43] 0.4900  $6,402.53
Auto Call 3 0.08000 379,837 043 0.4 $6,402.53)
Auto Call 4 0.0800 379,831 043 0490 $6,402.53
aid Live Call 015000 379,837  0.43] 0.490  $12,004.75
Paid Live Call 0.15000 379,837  0.43 0.490  $12,004.75
$245,940.6
PRESIDENTIAL PERSUASION UNTVERSE: 926,525 Strasma Placeholder
ING/PERSUASION Unit Cost | Broad U |Contact{Match/HH|  Cost |
aid Auto ID Call 020000 926528  0.50  0.490 $45,399.73
aid Live ID Call 050000 926,528  0.50  0.490 $113,499.31 _
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-Iiolumeer Persuasion Call 0.08000 926,529 0500  0.490 $18159.8
Mail 1 0.40000 926,525  1.00 0.625 $231,631.25
PMail 2 0.40000 926,525 1.0 0.625 $231,631.25
" Mail 3 04000 926,524 1. 0.625 $231,631.25
Mail 4 040000 926,525 1. 0.629 $231,631.25:
Volunteer GOTV Call 0.0800f 926,525  0.50 0.490  $18,159.89
1 Paid Live GOTV Call 0.15000 926,528  0.50 0.490  $34,049.79
* |1 Paid Auto GOTYV Call 0.0800 926,525  0.500 - 0.490] $18,159.8
$1,173,953.5
$3,875,748.12
\
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’ WL CAPACITY:

, ' " The chtory 2004 campaign must rely on unprecedented volunteer commitment and effort to build a
- grassroots organization unlike one ever seen in Florida and the Democratic Party. We must engage
supporters to build the capacity to carry out our voter contact goals. For example, to meet just the call goals,
- the oampaign will need at Jeast 1,092,230 shifts of volunteer service in the final two months. And given the
. campaign’s assumption that it takes one volunteer to win 100 votes, we will need a total of at least 33,142
(win number 3,314,240 divided by 100) volunteers on our team. Clearly the need to develop an elaborate

' ' and intense grassroots campaign organization is of the utmost 1mportance in the coming weeks.

Assumptions:

o The following pyramid illustrates the assumptions underlying volunteer capacity goals for the campaign:

Orgamze

=) '
rd ) g Volunteer
; Organizers
! / Volunteer Leaders \ .
' ' 1:10 g

Volunteers

—\
-\

VYolunteer Capaci alculations:

To win, the campaign will need significant manpower from its grassroots volunteer operation. As outlined
above, the biggest facet of the volunteer effort will be the completion of 1,092,230 volunteer-to-voter calls. -
‘We estimate that this will necessitate 24,282 volunteer shifts:
¢ Between September 1 and Election Day, there are approximately 71 working campaign days
(this excludes Yom Kippur, and Rosh Hashonnah, Halloween, and September 11 and counts
weekend days as double).

o Each ‘working campaign day’ will include 3 hours of voter contact, with an estimated 15
attemnpted contacts per hour.

o At this rate, to meet its goals the campaign will need to include ( 1,092,230 / 45 / 71 ) 342
volunteers per working day for a total of 24,282 volunteers between September 1 and Election

Day. (Note: as of this writing, 35,000 volunteers have signed up on the JohnKerry.com website
. alone,)
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These volunteers will be led by the most extensive precinct leader team in Florida history. To date, the
campaign has already identified a significant number of precinct leaders through its house meeting and

community action meeting programs. To date, more than 27,771 volunteers have also been identified for the
effort. .

Within several weeks the campaign will have identified a total of 3,809 precinct captains, mcludmg 1391
from targeted base precincts and 2,418 targeted persuasion precincts.

But these calls are just one part of the volunteer program. Volunteers will be integral to every part of the
campaign. Because the campaign estimates that it takes one volunteer to eam 100 votes, we believe the
campangn will need at least the 33,142 volunteers, and probably many more,

To build a team consisting of 33,142 volunteers, we need:
«  15% of our volunteers recruited in June (4,971)
« 25% of our volunteers recruited in July (8,286)
e 50% of our volunteers recruited in August (16,571)
«  80% of our volunteers recruited in September (26,514) and
« 100% of our volunteers recruited in October (33,142)

Yolunteer Phoning and Canvassing: :
Our primary volunteer phoning and canvassmg operations will be run through centralized phone banks and

canvass sites out of our field ofﬁces By September 10, we will have least 25 field offices throughouit the
state of Florida.

Precinct Teams: : _
Precinct organizing will anchor our voter contact program. Precinct captains will be recruited in all target
base and persuasion precincts. Our primary focus is creating teams with a precinct captain and one volunteer
per 100 Democratic votes. Their purpose will be to implement a volunteer-based voter contact program.

Organizing Conventions & Trainings:

Our first in-state training for field organizers was held August 27". Two additional trainings wxll be held in
September and October. The goal of each training is to review the strategy of the next phase of the field
plan. In addition, regional organizing conventions will be held on September 12% and October 9®. The
October training will focus on Early Vote tactics. Finally, local trainings will be held regularly in every
field office for precinct captains, volunteer organizers and phone bank supervisors.

“Road Trlp to_ Victory” Out of State Volunteers and Travelers:

Florida is in a unique position to draw out-of-state volunteers because of its status as the site of the Flonda
recount and as a symbolic battleground. Led by an Out-of-State Volunteer Coordinator,. Victory 2004 will
coordinate recruitment and deployment of 10,000 out of state volunteers for targeted get out the vote efforts.

The campaign recently brought on additional staffers to help ensure a smooth, efficient and massive out-of-
state effort: .

e A full-time senior operative joined the Florida campaign recently to identify ‘ubers’ who can
manage counties and key precincts for the final month of the campaign. These ubers will work
with existing field staff to implement GOTV efforts in key regions.

¢ An additional staff member started.work in the headquarters recently to secure housing for the
influx of out-of-state talent.

¢ We are also investigating adding several pald staffers to assist with the management of the out of
state volunteer program on a regional basis.
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'IY.  ADDITIONAL PROGRAMMATIC ELEMENTS AND TOOLS:

Volunteer and Voter Tracking:

» Voter File: The Florida voter file is managed by Leverage and hosted online. Each organizer has
access to the voter information for his or her geographic region. Organizers will print call and
canvass lists using Leverage. The IDs gained through calling and canvassmg will be inputted into
the voter file nightly. Because the current phone match on the voter file is 49%, we will engage in
a program to enhance the Florida voter file with new phone numbers (including possibly
prospecting by auto-call for live numbers, i.e. call 240-0000, then 240-0001).

» Bottled Lightening: this program tracks and records field volunteer activity including events and
office work, house meetings and constituency preferences. It will also communicate with the
voter file.

¢ Dashboard: The “Dashboard” online software tracks progress against goals, using information

from Bottled Lightening and the Voter File. It allows staff and precinct leaders to easily gauge
progress regionally and statewide.

Ballot Protection: _

We believe-a comprehensive program combming and merging legal, field and resources aimed at both
preventing and prepanng for a potential recount is critical. Dave Friedman has joined the campaign to
establish an organization capable of mounting an cxtremely aggressive legal operation.

The specter of 2000 still haunts Florida politics and the current machination by the Secretary of State

regarding the “felon list” demonstrates that without contmuous oversight, we should expect no better in
2004.

Crmcal in a state as large as Florida are varied electoral protection and enhancement strategies relahng to -
absentee ballots (botli domestic and overseas); poll protection, felon issues, and machine monitoring and

validation. This is a unique necessity combined (as the Recount was) field and lawyer operation that needs
the cooperation of the entire team. .

We utilized the August 31* primary as an opportunity to do a dry run of this lawyers’ operation - and will
develop a comprehensive ballot review, ballot security and voting machine security validity plan.

Total pre-recount cost of this program is $85,000. Please see Appended Election Protection Plan for

additional information. v

We belicve that it is important to institutionalize a specific minority media, mail and phone program in three
different communities — Caribbean, African-American and non-Cuban’Latino. We will work to identify
vendors in all these areas.

The total media budget would be $750,000 ($475,000 African-American and $275,000 Hispanic). The radio -

could be paid either on a split if there are partisan references or 100% non-Federal if, for example, the script
were simply ‘Get Out and Vote Today, Our Lives and Future Depend On It.”

" The mail should be a discreet subset of the base program and should have no additional costs element.

" Military Families:

We believe cutting the Bush margin among military families provides us thh a real opportunity in Flonda
The margin.among m:htary absentee ballots was critical in the 2000 election.
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We would like to understand what current thinking in among this voter segment, and determine whether ¢

focused mail and phone operation would bear fruit (particularly, given the number of ex-senior military
officers who endorsed Senator Kerry). We propose utilizing at least two focus groups: one auned at returned
reservists and the other, families of currently stationed full-time military.

A well-orchestrated and timed surrogate operation will also be designed to increase support int_,hié segment.
Ifa military families program is considered, the program cost is'estimated at SIOO,dOO.

Referenda:

" Florida voters will be faced with eight different constitutional amendments on the November 2 ballot. Each

initiative will attract a different constituency and needs to taken into account through the remainder of the
campaign. Among the initiatives:

e Parental Notification Of A Minor’s Termination Of Pregnancy: Proposing an amellxdment to
the state Constitution to authorize the Legislature to require by general law for notification to a
parent or guardian of a minor before the termination of the minor's pregnancy.

e The Medical Liability Claimant's Compensation Amendment: Proposes to amend the state
Constitution to provide that an injured claimant who enters into a contingency fee agreement
with an attorney in a claim for medical liability is entitled to no less than 70 perc_ent of the first
$250,000 in all damages received by the claimant, and 90 percent of damages in excess of
$250,000, exclusive of reasonable and customary costs and regardless of the numbe.r of
defendants.

e Authorizes Miami-Dade and Broward County Voters to Approve Slot Machines In Pari-
mutuel Facilities:  Authorizes Miami-Dade and Broward counties to hold referenda on whether
to authorize slot machines in existing, licensed pari-mutuel facilities (thoroughbred and harness
racing, greyhound racing, and jai alai) that have conducted live racing or games in-that county
during each of the last two calendar years before effective date of this amendment.

e *Florida Minimum Wage Amendment: Creates a Florida minimum wage covering all
employees in the state covered by the federal minimum wage. The state minimum wage will start
at $6.15 per hour six months after enactment, and thereafter be indexed to inflation each year.

* Repea) of High Speed Rail Amendment: Repeals an amendment in the Florida Constitution

- that requires the Legislature, the Cabinet and the Governor to proceed with the development and
operation of a high speed ground transportation system by the state and/or by a private entity.

e Patients' Right to Know About Adverse Medical Incidents: Current Florida law restricts

- information available to patients related to investigations of adverse medical incidents, such as
medical malpractice. This amendment would give patients the right to review, upon request,
records of health care facilities' or providers' adverse medical incidents, in¢luding those which
could cause injury or death.

» Public Protection from Repeated Medical Malpractice: Current law allows medical doctors
who have committed repeated malpractice to be licensed to practice medicine in Florida. This
amendment prohibits medical doctors who have been found to have committed three or more
incidents of medical malpractice from being licensed to practice medicine in Florida.

(Source: FloridaVoteSmart.org)

Student Orgagjzigg: _

1£ 2004 is as close in Florida as 2000 was, finding new voters, especia]ly new voters on campus, could be the
difference between a win and a Joss. The student population in Florida, as described in the table below,
significant enough to warrant an aggressive student-organizing program.

[School [Ondergra [Location [Phone [Website ]
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uates . .
University of Florida 47,640 (Gainesville 52-392-1365 |www.ufl.edu
lorida Institute of '
echnology 2,300  Melbourne 321-674-8030  [www fit.edu
niversity of Central Florida}d4,000  [Orlando 407-823-3000 [www.ucfedu
niversity of North Florida 113,620  [acksonville  [904-620-2624  |[www.unfedu
. [University of South Florida {42,000 [Tampa 1813-974-3350 |www.usfedu
" [Oniversity of West Florida 19,267 ensacola 850-474-2230 juwf.edu
forida A&M University  |12,463 Eallahassee 850-599-3796. |www.famu.edu
Jorida Atlantic University [23,836  [Boca Raton 561-297-3040 fau.edu
lorida Southern College 2,300 Lakeland 041-680-4111 www.flsouthern.edu
Elo"n"‘dT State University  [37,328  [Tallahassee  |850-644-2525 |www.fsuedu

[Nova Southeastern L)
University 4,100 t. Lauderdale 54-262-7300 (www.nova.edu

Jacksonville University _ |2,050 _ [Packsonville 904-744-3950  lwww.ju.edu

llins College ,837 . |Winter Park 407-646-2000 Jollins.edu
University ofMiami 9,000 Coral Gables  [305-284-2211 iami.edu
University of Tampa 3,000 ampa [813-253-3333  [www.utampa.edu

5122  [Fort Myers |1300-590-3423 www.focu.edu

orida International
University 33,436 iami (305) 348-2000 |[www fiu.edu

ﬁl at Major Campuses: 294,299

A special outreach effort will be made to historically black colleges and universities throughout Florida. The
most significant of these campuses are as follows:

lorida A&M University 11,150Tallahassee 50-599-3796 Jfamu.edu .
ethune Cookman Colicge 2,301Daytona Beach [940-255-1401 bethune.cookman.edu
dward Waters Coll_e_ge 610Jacksonville 004-355-3030 .ewc.edu
lorida Memorial College 1500Miami 305-626-3650 %.fmc.edu

Student Orpanizing Goals; K

FL student organizer will facilitate student program to achieve three goals
e 693 student volunteers;
e Campus organizations (with leaders) on every major campus;
o Participate in voter contact with field organizers. '

Student Orpanizing Phases:

¢ Recruiting Campus Organizers: We will establish campus-by-campus steering committees,
and campus organizers will work in reg:onal field offices and be responsible for activity on their
individual campuses. Individual organizers will not be compensated monetarily but will receive
internship credit or recommendations based on performance.,

¢ Conference Call with Student Leadership: We will schedule a conference call to introduce our
campaign team and to foster a dialogue among interested students. This will be our first
opportunity to engage student leaders and interested students.

. -_Calendar of Tabling Opportunities and Welcome Back Week: Assembling a calendar of

opportunities at campuses around the state will enable regional organizers to act quxckly to
recruit students when they arrive in their regions.
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Increase Student Vote on FL Campuses: We will obtain student directories for every major
campus and match this data against the voter file will make it easier for the campaign to target
the unregistered students as well as ID and turnout those who are already registered to vote.
Student Targeted Events and GOTYV Concerts: Events targeted to students and hosted on
college campuses in the weeks leading up to November 2 will be critical to motivate large
student populations to the polls. ' C
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V. UNIVERSES & CALL PROGRAM:

- Florida is a complex state of numerous geographic regions that range from large urban cities to rural towns.

It is imperative that targeted call universes and programs be applied regionally rather than to the state as a
whole. .Call scripts and talking points must also be tailored according to regional polling data.

‘ K erry Vote Goal By the Numbers:

North 567,795 Kerry Vote Goal
497,758 Democratic Base Voters
196 Base Precincts (108,179 base voters) .
622 Swing Precincts (58,955 swing voters)

Plan of Action:

1.

Recruit 818 Precinct Captains

2. Swing Precincts Universe: Blind ID to Independents in swmg precincts
3. Base Precincts Universe: Persuasion message & ID to low performing D’s &
independents’
Central: ‘1,475,361 Kerry Vote Goal

1,238,432 Democratic Base Voters
253 Base Precincts (122,346 base voters)
2379 Swing Precincts (376,587 swing voters)

Plan of Action:

1.

Recruit 2632 Precinct Captains

2. Swing Precincts Universe: Blind ID to Independents in swing pi-ecincts
(Independent voters with verified phones)
3. Base Precincts Universe: Persuasion message & ID to low performing D’s &
independents
South: 1,271,581 Kerry Vote Goal
1,058,322 Democratic Base Voters :
937 Base Precincts (490,758 base voters) .
1205 Swing Precincts (174,582 swing voters) )
Plan of Action:
1. Recruit 937 Precinct Captains
2. Base Precincts Universe: Persuasion message &. ID to low performmg D’s &
independents (Dems & Independents with verified phones, who voted in *00 but not
'02) :
3. Swing Precincts Universe: Blind ID to Independents in swing precincts

(Independent voters with verified phones)

Presidential Swing Precincts:

North:

Week  Dates
Week 7 8/24-9/4

58,955 voters
36,846 HH -

Universe Pect Calls Total Calls
36,846 .10 3,684
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Week6 9/5-9/11 36846 0.10 3,684

Week 5 9/12-9/18 36,846 0.12 4,422

. Week 4 -~ 9/19-9/25 36,846 0.14 5158 °
- Week3 9/26-10/2 36,846 0.16 5,895

Week2 10/3-10/9° 36,846 0.18 6,632
Week 1 10/10-10/1636,846 0.20 7,368

Central: 376,587 voters
- 235,366 HH

Week Dates Universe Pct Calls Total Calls
Week 7 8/29-9/4 235,366 0.10 23,536
Week 6 9/5-9/11 235,366 0.10 23,536

. Week5 9/12-9/18 235,366 0.12 238,243

Week 4 9/19-9/25 235,366 0.14 32,951
Week3 9/26-10/2 235,366 0.16 37,658
Week2 10/3-10/9 235366 0.18 = 42,366
Week 1  10/10-10/16235366 0.20 " - 47,073

South: 174,582 voters
: 109,113 HH

Week  Dates Universe Pct Calls Total Calls
Week 7  8/29-9/4 109,113 0.10 10,911
Week 6  9/5-9/11 109,113 0.10 10,911
Week 5 9/12-9/18 109,113 0.12 . 13,093
Week4 9/19-9/25 109,113 0.14 15,276
Week3 9/26-102 109,113 0.16 17,458
Week2 10/3-10/9 109,113 0.18 19,640
Week 1 10/10-10/16109,113 0.20 21,823

Base Precincts:

North: " 108,179 voters
67,612 HH

Week  Dates Universe Pct Calls Total Calls
Week 7 8/29-9/4 67,612 0.10 6,761
Week 6  9/5-9/11 67,612 0.10 6,761
Week 5 9/12-9/18 . 67,612 0.12 8113
Week 4 9/19-9/25 67,612 0.14 . 9,466
Week3 9/26-102 - 67,612 0.16 10,818
Week2 10/3-109 67,612 0.18 12,170

Week 1 10/10-10/1667,612  0.20 13,522

Central: 122,346 voters )
76,466 HH

Week  Dates Universe Pct Calls Total Calls
Week 7 8/29-9/4 76,466 -0.10 7,646
Week 6 9/5-9/11 76,466 0.10 7,646
Week 5 9/12-9/18 76,466 0.12 9,175

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN
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Week 4
‘Week 3
Week 2
Week 1

Week
Week 7
Week 6

Week 5
Week 4 °

Week 3
Week 2
Week 1

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN

9/19-9/25 76,466 0.14 10,705
9/26-10/2 76,466 0.16 12,235
10/3-10/9 76,466 0.18 13,764
10/10-10/16 76,466  0.20 15,293
South: 490,758 voters
306,724 HH
Dates Universe Pct Calls Total Calls
8/29-9/4 306,724 0.10 30,672
9/5-9/11 306,724 0.10 30,672
9/12-9/18 306,724 0.12 36,807
9/19-9/25 306,724 0.14 42,941
9/26-10/2 306,724 0.16 49,076
10/3-10/9 306,724 0.18 55,210
10/10-10/16 306,724 0.20 61,345
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. Steps:

VL  IIMELINE:
¥y Phase II: Buﬂdmg § pport-8/23-9/12

Goals:

. Build volunteer capacity in specific areas of concentration to conduct voter contact

Identify 50% of Precinct Captains

e C(Call Independenfs in Swing Precincts
Call weak-voting Democrats in Base Precincts

Sunday — Thursday, August 22 -26"

Sunday, August 22"

Planning meeting with RFDs and FD - 1 pm
Statewide Field Call — 3 pm

Phone Banks

Calls to ID independent voters in persuasion
precincts

Saturday, August 28"

Statewide Field Training at Broward County

" AFL-CIO

-

Sunday, August 29"

Statewide Planning Meeting — 1-6 pm

~ Statewide Field Call - 3 pm

Sunday-T hursday, August 29" — September 3™

Phone Banks to independent voters in persuasion
precincts

_§ﬁnday, September 12"

Organizing Conventions throughout Florida _

Phase III: Persuade & Motivate the Votérs— 9/13—1 0/16

Goals:

o Turn persuadable voters into Kerry/Edwards voters through a personal voter contact
» Begin preparations for Early Vote campaign (esp. NPA women in I-4 corridor)

Steps:

Call Independents in Swing Precincts
Call weak-voting Democrats in Base Precincts

Identify 100% of Precinct Captains

Sunday-Thursday, September 13"-16" Phone Banks
ID calls to independent voters in persuas:on
precincts
Sunday, September 19" o Planning Call with RFDs and FD — | pm
o Statewide Field Call — 3pm
Sunday-Thursday, September 20" — 23" » Phone Banks to ID independent voters in
' persuasion precincts
Saturday, September 25" o Canvass
[ Sunday, September 26™ Planning call with RFDs and FD - I'pm
s  Statewide Field Call ~ 3pm
_ [ Sunday — Thursday, September 26" - 29" ¢ Phone Banks
: e Calls to ID independent voters in persuasion
precincts
 Thursday, September 30" o Presidential Debate (Miami)
e Organize Visibility outside debate
¢ Organize Statewide FDP fundraisers
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[ Friday, October 1

* Reporting of Absentee Ballot Requests
Saturday, October 2 » Canvass
Sunday, October 3™ * Planning meeting with RFDs and FD - 1"pm :
o Statewide Field Call 3pm
Sunday, October 3" » State Leadership Training W1th Rnk:s, Shes,
Robinson, Baker, Baldick et al
Sunday — Monday, October 4 * Phone Banks to ID mdependent voters in
persuasion precincts
Tuesday, October 5" * ' Vice Presidential Debate (Cleveland)
. - * Organize Debate Watch Parties
Wednesday — Thursday, October 6 and 7" o Phone Banks to ID independent voters in
persuasion precincts
Friday, October 8" e Presidential Debate (St. Louis)
* Organize Watch Parties
e FDP Low Dollar Fundraiser _
Saturday, October 9" ¢ In-State Training for Field Staff
Sunday — Tuesday, October 10" — 12" "o

Phone Banks to ID independent voters .in
persuasion precincts

Wednesday, October 13" s PC & Phone Bank Leader Trammg, followed by
. Debate Watch Party
Thursday, October 14™ o Early Vote Phone Banks
Friday, October 15 » Reporting of Absentee Ballot Requests
Saturday, October 16 e Organizing . Convention for field and

constituency staff and top volunteer leadership

Phase IV: Early Vote 10/17-10/28 (Early Vote Begins October 18'2)

Goal:

e  Turn out voters for Early Vote
Steps:

e See Early Vote section of plan

Sunday, October 17"

e Planning Meeting with RFDs and FD — 1 pm
s Statewide Field Call — 3 pm )
Sunday-Sunday, October 17°-October 28" » Early Vote Canvasses and Phone Bank to Base
- Precincts and Ids
Monday, October 18 » Early Vote (Absentee Vote in Person) begins
Sunday, October 24" .

Planning meeting with RFDs and FD - 1 pm
Statewide Field Call -3 pm

Phase V: Remind the Voters 10/29-11/1
Goals:

Steps:
» Deploy volunteers for GOTV

¢ Remind voters of the how, where, and wher to vote

¢ Train volunteers, precinct & phone bank leaders for GOTV

[ Friday-Monday, October 29" — November 1"

=

Phone Banks and Canvasses B
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Sunday, October 31" * Planning meeting with RFDs and FD - 1pm

o Statewide Field Call ~3 pm

Goals:
.

. 3
: Phase Y1I: GOTV-Get out the Vote- 1172

Turnout all identified 1s and base voters

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN
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VIL ~ PAID FIELD STAFF:

". Field O anizers:

Central Region (41 organizers)

North Region (11 organizers)

' South Region (41 orgamzers)

[Daytona (5) Gainesville (4) Ft. Lauderdale/Broward (14)
" | Melbourne (5) Jacksonville (2) Ft. Myers (4)
Orlando (8) Pensacola (2) Miami-Dale (15)
St. Petersburg (13) Tallahassee (3) Palm Beach (8) .
| Tampa (10) '

Late October GOTYV Staff (125k):

Senior GOTV, communications, and surrogate advance staff will be added to each field off' ice during

September

County City County City

Alachua Gainesville _ Miami Dade Little Haiti
Brevard Melbourne __| We anticipate the [ Miami Dade Calie Ocho

[ Broward Ft. Lauderdale HQ | 77eed jor add""—"_'d’ Miami Dade Aventura -
Broward Plantation offices during "Miami Dade Palmetto Bay
Duval Jacksonville September.  The [Grange Orlando Main
Escambia Pensacola oﬁ‘ice’.: listed here ["Gpee Orlando East
Hillsborough | Tampa ?’;_' ’e ;am;;:;‘rgn ds  Palm Beach West Palm Beach
Leon Tallahassee Main ::' a rheeac ::,; Palm Beach Delray

Leon 'g:;ﬁ::::e : important counties. Palm Beach Belle Glade
Miami Dade | Miami Main Pinellas St. Petersburg
Miami Dade | Liberty Volusia Daytona Beach

YICTORY 2004 FLORIDA COORDINATED CAMPAIGN
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APPENDICES

A Veterans Organizing Plan

Yeteran Population: 1,875,597 (15% of the state)
Congressional Veterans: Sen. Bill Nelson and Rep. Allen Boyd

. National Guard and Reserve Troops deployed: 42% (13,788 — which I believe is the highest in the

nation.)

Active Duty: 55,267 -

Reserve: 48,198

National Guard: 13,158

Killed in Irag/Afghanistan: 40/13

If you add in the active duty, reserve and National Guard you add an additional 116,623 military personnel in
the state. Also, if you assume that in general there is one member of these units in each household, you are
looking a potentially an additional 116K households that have a direct household military connection in the
state. Anecdotally, you will have extended families, parents, siblings etc...that may live in the state and have

strong military connections.

All of the.following numbers are based on population data rather than voter registration data.

Breakdown of Veterans by field region is as follows:

Total " Central 5,248,621 913,369 17%
_ Total South 4,695,372 534,609 11%
Total North 2,339,493 - 427,619 18%

Vet population in the state corresponds nicely with the presidential swing voters from the targeting:

Central: - 430,601
South: 355,895
North: 140,069

" Breakdown of veterans by media market is as follows:

Media Market TotalPop % Vet Raw Vet #

Tampa-St. Petersburg 2,902,829 18% 522,509
Orlando 2249316 17% 382,384
Miami . 2,999,476 8% 239,958
‘West Palm Beach 1,262,110 16% 201,938

- Jacksonville 1,068,435  18% 192,318
Mobile, AL — Pensacola 910,195 18% 163,835 -
Fort Myers — Naples 733,795 19% 139,421
Tallahassee — Thomasville, GA 472,504 13% 61,426
Panama City 242,002 19% 45,980
Gainesville 222,023  13% 28,863

Breakdown of media market and corresponding field regions:
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Raw'Vet
Media Market / Region TotalPop % Vet - #
. Tampa-St. Petersburg 2,902,829 18% 522509
* Orlando _ 2249316  17% 382384
Central ' 5,152,145  18% 904,893 .
. Fort Myers — Naples 733,795 19% 139421
Miami - 2,999,476 8% 239958
West Palm Beach 1,262,110  16% 201938
South 4995381 12% 581317
Jacksonville 1,068,435  18% 192318
Mobile AL — Pensacola 910,195 18% 163835
Tallahassee — Thomasville, GA 472,504 13% 61426
Panama City 242,002 19% 45980 -
Gainesville * 222,023 13% 28863
North 2915159  17% 492422

It is clear from population numbers that the most crucial veteran region in the state for the campaign is
central Florida. 49% of all the veterans in Florida live in the central region - almost one million veterans -
and the two main media markets in central FL cover virtually all of the veterans in this region. Almost one

in six people in this region are veterans. In addition, this area represents the campaign’s highest number of -
presidential swing voters according to the targeting.

The rest of the veterans in the state are relatively evenly divided between the northern and southem regions.
The density of veterans-compared to the general population in the north is 30% greater but due to the sheer
size of the population in the southern region there is a greater raw number of vets. The small and diverse
number of media markets in the north, make communicating through free press on mass more difficult — or at
least more balkanized. The large and concentrated markets in the south provide more centralized free press
opportunities for high level surrogates.

" Yeterans Surrogates:

Based on the vet population numbers, targeting and set up of the media markets we should concentrate our
veteran surrogate trips in the central part of the state with the heaviest emphasis on Orlando, Tampa ~-St.
Pete and the 1-4 corridor. My guess is that veterans in the south will tend to be more supportive of Kerry-
Edwards than in the north but we need some survey research to here to drive the north / south scheduling.

On a basic level, scheduling veteran surrogates for the north could help tamp down GOP vote and cut into
their advantage there. -

Available veteran surrogates currently used by the campaign and the DNC are:
‘e Senator Max Cleland
Crewmates and Swift Boat Captains
General Clark )
Ambassador and former FL. Congressman Pete Peterson
12 generals from the convention (including former Joint Chiefs of Staff Crowe and Shalikashvilli)
Balanos Brothers (5 Hispani¢ brothers who all fought in Vietnam)
Paul Bucha and other Congressional Medal of Honor Recipients
General Claudia Kennedy
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« Paul Rieckhoff (Served in the Army in Iraq, just came off active duty in May. Has been an
outspoken critic of the war)

o Joseph Lesniewski- Kerry’s guest for the WWII memorial.101* Axrbome 506" Regunent, Easy
Company, famous “Band of Brothers.”

Veterans Field Situation:
Currently there are 4,481 veterans marked on the voter file in FL — this is 2% of the number of veterans in

.the state. We have 3,390 veterans that have signed up to be Veterans for Ken-y in Florida according to the

campaign. That gives us a starting point of 7,871 vets in the state in addition to what the local organizers
have collected ~ which seems to be limited to date.

According to research, there are two main ways to find vets in large numbers in FL.

e Any veteran that is at least 10% disabled due to their service is eligible for property tax relief.
Property taxes are generally public record but they are assessed by county. We are checking with
two or three supportive county commissioners to see how much of this data we w:ll be able to
mine but this will still only give us disabled veterans.

e Military plates available in FL if you are a member of the National Guard, U. S Reserve, Ex-
Prisoner of War, Pear]l Harbor Survivor, Purple Heart, and Medal of Honor societies. HSMV also
issues military services specialty license plates for the United States Army, Navy, Air Force, and
Coast Guard. All military plates, except Medal of Honor, are available at local tax collector's

offices. 1 am hopeful that there are 150-200K of these plates in the state. Preliminary research
indicates that we will be.able to buy these lists through vendors but 1 wxll not have an answer to
that untxl Monday at the earliest.

Other options: The remaining options are the traditional networks — VFW, American Legions, Army reserves
and national guards and other veteran organizations in the state. We are cumrently putting together a
comprehensive list of all of these organizations in the state and will need to go to the. local organizers to
collect local veterans lists from supportive vets. This approach is limited in creating enough data to run a
real field program unless we hit the jackpot. : '

Yet Organizers:

We should hire 3 organizers, one for each region with the best organizer assigned to central FL We may
even want to consider hiring a late addition to the central region for the final month, Depending on the
success of the data search, these folks could be added to the surrogate team if we come up short on the data
and need to concentrate on press and surrogates.

3

State Leadership Structure:

We will put together a statewide veterans steering committee with county captains responslble for veteran-to-
veteran outreach in their community. This steering committee wxll have regular conference calls to keep the

group updated and on the same program.
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APPENDIX B. Turnout by Race and Ethnici

. 2000 GENERAL ELECTION

in Recenf Florida Elections

9.5q| n

Reg

Race Li Reg L/o Reg |De l"/o Reg DemL& Reg GOP & Reg GOPL Reg | IINI% Reg IIN

Caucasian 6,613,567/53.18%) 2, 614 913 30.54% 290626 '43.94%| 1,077,495 16.2
: [African-

American 888,487 38.0@' 754,533 a4.92°/.,| 4844 5‘.45%| 85,08

His panic 734,033131.87°% 236,31 32.19%|  324,573]  44.22%| 172,173  23.44

. [Hispanic/Other | 913,802(35.37%| 304,308  33.31% 372879  40.82%| 234.77 25.69

" [Total .8,415,876/66.90%| 3,673,844  43.65% 3327688  39.54% 1,397,299 16.6

1998 GENERAL ELECTION _

Race Reg P Reg ¥ Voted [% of Voters % Voted (of Reg) (% Voted (of total)
- [Caucasian 6,586,453 52.96%13,240,526] .. 83.24 49.2 26.06
‘|African- 4! %I ' 6|

American 856,974] 36.73% 357,10: 9.17%| 41.67, 15.30%

Hispanic 655,259 28.45%| 225,538 5.79% 34.42 97.90%)

Hispanic/Other | 767,83 29.72% 295,21 7.58% - 38.45 11.43%)

Total - ] 8,220,026] 54.60%)3,892,850]  100.00%) 47.36 25.86%)

1996 GENERAL ELECTION

Race Reg [ Reg [#Voted [% of Votersl% Voted (of Reg)[% Voted (of total)

Caucasian 6,565,041 52.80%]3,896,27 82.44%! % 31.33%

African- _ %I %l

Amaerican 845,179 36.22% 446,290 9.44 52. 19,13

Hispanic 583,862] 25.35% 300,796| 6.36%| 51.52 13.06%|

Hispanic/Other | 666,757 25.80%| 383,913 8.12%] 57.54 14.86%)

Total 8,077,877 53.65%|4,726,479  100.00%| 58.51 31.39%]

1994 GENERAL ELECTION :

Race B Reg  PiReg [ Voted % of Voters|% Voted (of Reg)[% Voted (of total)
:|Caucasian 5,845,493 47.00%) .0 0.00 0.00%

. |African- . 41 J . %| ‘ l
American 614,384 26.33% 0 0.00 0.00%
Hispanic 99,720 .4.33% 0 0.00%| 0.00%|
Hispanic/Other 99,720 38.60%) 0 0.00%l 0.00%}

Total 6,559,598 43.57% 0 0.00%) 0.00%)
Source: 2000 Coordinated Campaign Review
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‘ APPENDIX C: Vg. ter Statistics bxl County

REG PROJECTED EXPECTED GOAL GOAL PREZSWING PREZ GOTV% GOTV DEM DEM

PREZ DEM

COUNTY
: TURNOUT % .VOTE TURNOUT TURNOUT % (PVIDX3b) SWING TARGET BASE - BASE PERFORMANCE}]
% RAW VOTERS VOTERS % VOTERS '
Alachua 125,480 7. - 89485 713 89,485 1.6 10,389 12.2 15261 52.8 47,28 50.6
Baker 11,589 65. 7641 659 7641 1.2 853 77 . .897 316 241 352
Bay - 99,257 63. 63,188 637 63,188 9.4 5,959 6.8 6,573 332 ,20,94 36.6
Bradford 13,767 &6. 9,176 66.7 9,176 . 10.4 955 58 792 374 343 41.6
Brevard 307,054 77. 236,737 771 236,737 19.1 45,335 11.9 36,542 402 9517 496
Broward 978,297 64. 634,324 64.8 634,324 18.6 118,301 159 155,836 55.9 354,42 68.3
Calhoun’ 7,602 71. 5426 71.4 5426 132 715 129 983 435 2,36 49.9
Charlotte 105,117 , 68. 71964 685 71,964 146 10,492 6.5 6,830 .38.3 27,57 44.9
Citrus 84,864 70. 59,866 70.5 59,866 15.2 9,082 6.0 5067 41.0 24,53 48.3
Clay 83,929 66. 55824 66.5 55,824 8.4 4,700 3.0 2489 252 14,05 27.5
Collier 439,179 . 74. 104,261 74.9 104,261 10.2 10,614 6.4 8,934 293 30,56 27
Columbla 31,791 59, 19,036 59.9 19,036 1.1 2,117 5.3 1,684 397 7.55 448
De Soto 16,884 50. 8,446 50.0 8,446 1.9 1,001 6.5 1091 412 3,47 48.6
Dixie 9,247 39. 3658 39.6 3,658 15.2 557 6.7 821 39.8 1,45 45.9
Duval 446,788 65. 290,533 650 290,533 10.1 29,344 8.3~ 28017 392 113,89 435
Escambia 173,477 68. 119,83 68.7 119,183 6.3 7,500 74 12,261 35.8 42,70 382
" Flagler 38,721 - 81, 31429 812 31,429 16.4 5,148 11.8 4573 445 13,98 53.2
Franklin 7,008 62. 4,347 620 4347 11.9 518 8.0 417 443 1,92 50.2
Gadsden 25,518 60. 15,361 60.2 "15,361 17.2 2,641 4.4 1,133 576 8,84 69.2
Gilchrist 8,168 78. 6413 785 6,413 10.8 691 14.7 1,199 387 2,48 43.4
Gladas 5,737 54, 3,119 544 3,119 13.8 A29 6.1 349 403 1,25 48.6
Gulf 9,083 63. 5736 632 5,736 10.7 611 4.2 380 43.0 2,46 47.9
Hamilton 7422 58, 4353 586 4,353 12.6 547 10.7 792 44.1 1,91 50.3
Hardee 11,653 57. 6,701 57.5 6,701 12.7 852 7.2 833 385 2,57 43,9
Hendry 15,396 52, 8,051 523 8,051 14.1 1,138 8.0 1,220 37.3 3,00 42.9
Hernando 101,013 68. 68,992 68.3 68,992 15.2 10,501 7.7 7732 444 30,66 52.5
Highlands 56,434 66. 37,747 66.9 37,747 14.0 5296 7.0 3949 370 13,94 42,9
Hillsborough 530,003 72, 382,572° 722 382,572 124 47,324 103 54,796 444 169,79 50.5
Holmes 9,956 7. 7,142 .7 7.142 10.4 743 0.8 971 34.8 2,48 38.9
Indian River 77,833 69. 54,168 69.6 54,168 12.2 6,614 72 55680 372 20,12 425
Jackson 25,885 69. 17943 69.3 17,943 7.7 1,389 15 1,937 444 7,97 48.1
Jefferson 8,178 71 5823 T1.2 5,823 8.1 489 6.5 531 542 3,15 58.9
Lafayette 4,253 63. 2,605 634 2,695 15.0 405 4.8 205 36.0 97 42.4
Lake 141,178 68. 96,996 68.7 96,996 13.7 13,288 6.9 9714 382 37,06 4.3
Lee 282,260 73. 206,241 73.1 206,241 123 25,388 7.2 20444 352 72,57 . 402
Leon 145,177 7 103,560 71.3 103,580 15.7 16,221 9.4 13609 529 54,74 62.3
YICTORY 2004 FLORIDA COORDINATED CAMPAIGN
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60.2
35.8
372
42.2
50.2
68.9
50.5
45.5
48.9
28.1
333
452
47.2
47.5
44.1
38.8
53.8
50.8
69.8
44.0
47.2
48.5
50.9
44.5
43.5
53.1
43.5
51.1
39.5
43.1
48.7
§9.5
43.0
449
40.8
62.9
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Levy
Liberty
Madison
Manates
Marion .
Martin
Mismi-Dade
Monroe
Nassau
Okaloosa
Okeechobee
Orange
Oscedla
Palm Beach
Pasco
Pinellas
Polk
Putnam
Santa Rosa
Sarasota
Seminole
St. Johns
St. Lucle
Sumter
Suwannes

. Taylor

Union
Volusia
Wakulla
Walton
Washington

STATE TOTAL

19,940
3,750
38,379
177.136
162,018
91,360
959,720
50,429
37,897
110,464
17,473
439,652
94,513
714,182
231,179
580,851
265,892
40,801
81,582
230,977
205,149
93,589
127,436
35,944
20,596
11,434
6,751
276,443
13,744
31,098
13,852

9,329,430

69.
64.
60.
65.
69.

7. -

- 70.
- 67.

64,

60.
G6.
64,
69,
68.
65.
64,
65,
72.
as.
66.
n.
61.
57.
56.

70. .

64,
64.
56.

13,782  69.1
2425 647
23174 604
115,620, 65.3
112,888 69.7
65,685, 71.9.
669,208 -69.7
15377 702
25735 67.9
71,184  64.4
10,192 583
304,663 60.3
57477 608
476,489 * 66.7
149,607 64.7
402,891 69.4
181,208 68.2
26,561 65.1
- 52,729 64.8
150,489 652
148377 723
63911 683
84,689 66.5
25744 716
12672 61.5
6,805 57.8
3,807 564
195,264 70.6
. 8,854 644
20,084 64.6
7.800 56.3
6,373,538

:

13,782
2,425
23,174
115,620
112,888
85,685
669,298
35,377
25,735
71,184
10,192
304,663
57,477

476,489 .

149,607
402,891
181,298
26,561
52,729
150,489
148,377
63,911
84,699
25,744
12,672
6,605
3,807
195,264
8,854
20,084
7.800

6,373,538

APPENDIX D: Field Organization Re_gién; Map

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN

115
12.7
13.7
139
143
18.8
13.2
16.6

8.1 .

-10.4
14.1
22,0
20.4
18.7

9.1
10.7
16.0
12.6

8.9

14.5

19.3
10.1
21.8
-9.0
12.4
21.9
18.8
14.1
13.5

10.6

iJ
o
©

1,585
. 307
" 3,182
16,060
16,132
12,185
88,414
5,869
2,077
7,432
1,435
66,934
11,731
88,913
13,659
42,988
29,008
3,352
4,877
21,776
28,607
6,449
18,303 .
2,317
1,588
1,445
715
27,454
1,197
1,789
829

926,525

Is
TN

12.8
6.6

27.2-

6.3
74
7.2

T 124

11.8
6.2
49
6.3

11.5
7.2

113
63

10.0
8.5
77

a8’

8.2

"7
45

10.8
129
4.5
7.0
74
10.9
54
6.5
5.9

(e

30,156

Lo
Y
o0

2,561
248
10,430
11,165

11,988

6,530
115,757
5,947
2,347
5,410
1,002
50,687
6813
80,442
14,570
58,263
25,124
3,149
3,120
18,973
23,8091
4,224
13,714
4,632
923
801
48

742
2,032
813

931,291 ~

J
=2

433
45.1
47.5
40.6

403 .

487

433

" 30.8

234
44.1
413
42.9
52.1
471
48.3
40.5
43.8
25.8
40.6

30.9
43.2
414
347
35.1
36.1
47.8
4235
325
39.6

597
1,09
11,00
46,96
45,54

23,38.

312,78
15,31
7.93
18,62
4,49
125,85
24,63
248,39
70,39
194,40
73,35
11,83
13,59
61,17
54,75
19,73
36,59
10,64
4,40
2,32
1,37
92,88
3,84

652

3,08

2,794,51

48.9

‘515

54.9
471
46.9
438
53.5

51.7

335
26.1
51.2
52.6
53.6
63.7
51.8
54.0
47.9
50.0
283
475
457
343
54.8
45.4
39,5
443
4.4
553
50.2
35.8
44.2

0.62
0.62

0.62

0.62
0.62

062

0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62
0.62

49.5

52.1
55.5
47.7
47.5
44.4
54.1
52.3
34.1
26.7
51.8

64.3
52.4
54.6
48.5
50.6
28.9
48.1
46.3
349
55.4
46.0
40.1
449
45.0
55.9
50.8

386.
44
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.APPENDIX E: Absentee Vote in Person

Attorney-Client Prmleged Attorney Work Product
MEMORANDUM
To: Dave Friedman |
August 2-1, 2004 _
From: StephenF. Rosenthal

Re:  Early Voting in Florida

Just three months ago, the Florida Legislature enacted a law creating a new system of
“early voting” in the 2004 jprimary and general elections. Fla. Session Laws Ch. 2004-252, §§ 9-
13. The early voting provisions create 15-day windows before election day in which people can
cast a ballot, and they slso affect certain deadlines for other aspects of the election laws.

1. The Law

1. 1y Votin

1. Timing: A voter is entitled to cast a ballot in person'during the fifteen days
before election day at certain designated locations. Fla. Stat. §101.657(1)(b) (2004). Early
voting must be made available for at Jeast eight hours each weekday and at least eight hours in
the aggregate during each weekend during the 15-day period.

. For the general election, early voting runs from October 18 -
November 1. '

. For the primary, early voting runs from August 16-30.

2. Locations: Each County Supervisor must designate early voting locations.
Those locations are limited to: (1) the main office of the supervisor, (2) a branch office of the
supervisor, provided that it is a “full-service facility of the supervisor” and was designated as
such at least one year prior to the election, or (3) city halls and public libraries, provided that
they are locatéd *so as to provide all voters in the county an equal opportunity to cast a ballot,
insofar as is practicable.” §101.657(1)(a) (2004). A supervisor must allow early voting to be
conducted at the main office and at qualified branch offices, but has discretion over which city
halls and public libraries to open to early voting.

3. Voting procedure: An early voter must complete a special certificate affirming
that she is registered in the county and resides at the address shown on the voter registration
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rolls. §101.657(2)(a) (2004). The voter who votes early shall “deposit[] the voted ballot in a

voting device used by the supervisor to collect or tabulate ballots.”

4. Challenges and provisional ballots: The same challenge procedure (pursuant to
Fla. Stat. § 101.111) applies to early voting; however, the law requires that “[a]ny challenged
[early] voter must vote a provisional ballot.” Fla. Stat. § 101.657(2)(b) (2004) (emphasis added).

5. Canvassing: The canvass of early voted ballots “shall be substantially the
same” as the canvassing of votes cast on election day. Fla. Stat. §101.657(2)(c) (2004). The
ballots are to remain confidential until the close of the polls on election day. Fla. Stat.
§101.657(1)(a) (2004) ("“The results or tabulation may not be made before the close of the polls
on election day”). As to provisional ballots, the canvassing board determines the validity of the
ballot by majority vote. Fla. Stat. § 101.657(2)(b) (2004).

. 2._Other Deadlines Affected by the Early Voting Period

Addition of the early voting period required modification of several existing deadlines,
which should be noted independently of how early voting is administered.

1. Deadline for revisions to security procedures: Prior to the 2004 amendment, .
each supervisor had to submit any revisions to the county’s security procedures to the

Department of State no later than 45 days before election day. That deadline has been advanced

fifteen days, as the new law requires submission no later than 45 days before early voting

commences. Fla. Stat. § 101 015(4)(c) (2004). For the general election, that deadline is
September 2. '

2. Timing of Testing of Automatic Tabulating Equipment: Each elections
supervisor must now conduct the public test of the accuracy of the automatic tabulation
equipment no earlier than ten days prior to the first day of early voting. Fla. Stat. § 101.5612(2)
(2004). For the general electmn, that means the test must be conducted between October 8 and
October 17. The supervisor or her designee must notify the county party chair of the date, time
and location of the test at Jeast x’iﬁeen days prior to the commencement of early voting.

I  Legal and Practical Considerations

1. Early Voting Locatiomg_
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1. Branch offices of the supervisors of elections: The provision lpermjtti.ng branch
offices to be used as early voting sites is subject to two tenable interpretations.’ Sites “designated
as such” could refer to sites designated as full-service branch offices one year ‘ago, or it could refer
only to branch offices designated as early voting sites one year ago. On its face; the more plausible
interpretation would seem to be the former, allowing supervisors to use established branch offices
as early voting sites. Branch offices had already been authorized, under the prior version of the
statute, as sites at which voters could cast absentee ballots in person. Fla. Stat. § 101.657(2) (2003).
Were the new statute to be interpreted otherwise, no branch office could qualify to be used in the
2004 elections, since none of these sites could have been designated as an early voting site a year
ago. '

2. City halls and public libraries: The equal-opportunity-to-vote provision clearly
evidences the Legislature’s intent that all citizens, rich and poor, urban and rural, be afforded equal’
access to early voting sites. Most likely, this will require designating several city halls and public
libraries as early voting sites. The supervisor has discretion to make the geographic selections of the
city halls and libraries within the bounds of what is “practicable,” Fla. Stat. §101.657(1)(a) (2004).
In light of this statutory discretion, any challenge to a supervisor’s site selection would need to
demonstrate a failure to service a geographic sector of voters which has a conveniently located city

‘hall or public library. An equal opportunity analysis would probably require a comparison of the

number of registered voters within a certain radius of each designated site as well as an overlay of
the party affiliation of regxstered voters in that area. A pubic records requests for documents
showing how each supervisor arrived at his or her decision of which sites to-open would be
advisable to prepare for any legal challenge.

2. Ee_elcmilim_

Because the statute affords county supervisors discretion over when to conduct early voting
during the weekends -- requiring only eight hours of poll opening “in the aggregate” over the course
of a weekend -- how that time is allocated could affect which voters might take advantage of the
voting opportunity. For instance, a decision not to open early voting sites on a Sunday might

weaken the ability of core Democratic church communities to organize trips to the polls.

3.  Procedures

1. Repeal of wilness requirement: Early voting replaced what had been known as in-
office absentee ballot voting. Previously, in order to vote an absentee ballot at the supervisor of
elections’ office, a voter was required to have his signature witnessed by another person. See
§101.657(2)(a) (2003). The “early voting voter certificate™ replaces the “in-office voter certificate”
and is identical except for the change in title and the deletion of the witness requirement. To the
extent that any county has not generated revised forms, we should make sure that the defunct
witness requirement has not crept into early voting by mistake. (In fact, the Division of Elections’
website still erroneously implies that there is a signature verification requirement; its “Early

! The provision reads: “In order for a branch office to be used for early voting, it shall be a _
full-service facility of the supervisor and shall have been designated as such at least 1 year prior to
the election” §101.657(1)(a).(emphasis added).
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Voting” page advises “[v]oters who want to vote early . . . [to] remember to bring a photo and
signature verification with them.™ :

" 2. Ballot security: The elongation of the voting period creates additional risks of lost or stolen -

ballots. The new law requires-county supervisors to establish written procedures to assure the
accuracy and security of “procedures related to early voting.” §101.015(4)(b) (2004).

3. Challenges and provisional ballots: The 2004 amendments appear to make it easier for.a
challenger to force a voter to cast a provisional rather than a regular ballot. On election day at the
precincts, the standard procedure is that the clerk and inspectors decide by majority vote whether a
challenged voter may cast a regular or a provisional ballot. Fla. Stat. § 101.111(3)(a). The early
voting provisions provide that “[a]ny challenged [early] voter must vote a provisional ballot.” Fla.
Stat. § 101.657(2)(b) (2004) (emphasis added). It then falls to the canvassing board to determine
whether these ballots should be counted. Id. It might be argued that the ea:ly-votmg-challenge
provision's adoption of § 101. 111 disallows any change in the rules governing when a voter must

.cast a provisional ballot. The better argument, however, is that the mandatory- command in §

101.657(2)(b) that “[a]ny challenged voter must vote a provisional ballot” creates a different rule -
for early. voting. Practically speaking, since early voting avoids perhaps the biggest downside of
provxsmnal balloting -- the mcorrect-precmct—mvahdatxon rule -~ the effect of the challenge
provision may not be that significant. .

2 <<gttg:I}election.d0§.state.ﬂ.us/earluoting.shgm>> (visited August 20, 2004) (emphasis added).
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APPENDIX F: General Information on Absentee Voting

NOTE: In order for a voter's absentee ballot to be counted, the voter must sign his/her name on the
Voter's Signature’s line.

NOTE: For an overseas voter, the voter must include the date he/she signed the Voter's Certificate
on the “Date” line. §101.65(2004)

A Who may vote Absentee?

An elector his or her residence to another is permitted to vote absentee in the county of his/her
former residence in that election for President and Vice President, United States Senator, statewide
offices, and statewide issues when an elector changes his or her residence to another county in -
Florida from the county in Florida in which he or she is registered as an elector after the books in
the county to which the elector has changed his or her residence are closed. After the general

election, such person shall not be permitted to vote in the county of the person's former residence.
§101.663(1) (2004).

An elector registered in this state who moves his.or her permanent residence to another state and ‘
who is prohibited by the laws of that state from voting for the offices of President and Vice

President of the United States shall be permitted to vote absentee in the county of his or her former
residence for those offices. §101.663(2) (2004).

Although neither the statute nor the administrative code expressly provides for the use of absentee

ballots by all other voters, the Florida Department of State website notes that “[a]ll qualified voters
are permitted to vote absentee under Florida law.” See

http://election.dos.state.fl.us/absenteevoting.shtml. This is consistent with Fla. Stat. § 101.64,
which requires an absentee voter to affirm only that he or she is a registered and qualified voter in
the county and that her or she will vote only once in the election. Fla. Stat. § 101.64 (2004).

B. Procedures for Obtaining

A request to the Secretary of State for an absentee ballot may be in person or in writing or by
telephone. Except as provided in s. 101.694, one request shall be deemed sufficient }o receive an
absentee ballot for all elections which are held within a calendar year, unless the elector.or the
elector's designee indicates at the time the request is made the elections for which the elector desires
to receive an absentee ballot. Such request may be considered canceled when any first-class mail
sent by the supervisor to the elector is retumed as undeliverable. §101.62(1)(a)(2004)

The supervisor may accept a written or telephonic request for an absentee ballot from the elector, .
or, if directly instructed by the elector, a member of the elector’s immediate family, or the elector's
legal guardian. For purposes of this section, the term "immediate family” has the same meaning as
specified in paragraph (4)(b). The person making the request must disclose the name of the elector
for whom the ballot is requested; the elector's address; the elector's date of birth; the requester's
name; the requester's address; the requester's driver's license number, if available; the requestefs

relatxonshxp to the elector; and the requester's signature (written requests only).
§101.62(1)(b)(2004)
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If a request for an absentee ballot is received after the Friday before the election by the supervisor
of elections from an absent elector overseas, the supervisor shall send a notice to the elector

.- acknowledging receipt of his or her request and notifying the elector that the ballot will not be
" forwarded due to insufficient time for return of the ballot by the required deadline.

§101.62(2)(2004) -

. To each absent qualified elector overseas who has requested an absentee ballot, the supervisor of

elections shall, not fewer than 35 days before the first primary election, mail an absentee ballot.
Not fewer than 45 days before the second primary and general election, the supervisor of elections
shall mail an advance absentee ballot to those persons requestmg ballots for such elections.

§101.62(4)(a)(2004)

NOTE: The provisions of this code shall not be construed to prohibit any elector from voting in
person at the elector's precinct on the day of an election notwithstanding that the elector has

requested an absentee ballot for that election. :An elector who has received an absentee ballot, but
* desires to vote in person, shall return the ballot, whether voted or not, to the election board in the

elector's precinct. The returned ballot shall be marked "canceled” by the board and placed with
other canceled ballots. However, if the elector does not return the ballot and the election official:
§101.69(2004).
(1) - Confirms that the supemsor has received the elector's absentee ballot, the elector shall
" not be allowed to vote in person.

(2) Confirms that the supervisor has nof received the elector's absentee ballot, the elector
shall be allowed to vote in person as provided in this code. The elector's absentee ballot, .
if subsequently received, shall not be counted and shall remain in the mailing envelope
and the envelope shall be marked "Rejected as Illegal.”

Cannot determine whether the supervisor has received the elector's absentee ballot, the elector may
vote a provisional ballot.

C.  Deadlines K

The absentee ballot should be completed and returned as soon as possible so that it can reach the

* supervisor of elections of the county in which your precinct is located no later than 7 p.m. on the
. day of the-election. All ballots received thereafter shall be marked with the time and date of receipt

and filed in the supervisor's office §101 65(2004) §101.67(2)(2004.

For absentee ballots received from overseas voters, there is a presumption that the envelope was.
mailed on the date stated on the outside of the return envelope, regardiess of the absence of a
postmark on the mailed envelope or the existence of a postmark date that is later than the date of the
electmn §:101.6952(2)(2004).
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FLORIDA LEGAL TEAM OPERATION OVERVIEW

GOALS
¢ Ensure every voter can cast-a ballot that will be counted
e Promote voter confidence .
o Answer questions and provide support to campaign staff

~ ORGANIZATION

o Core team of senior counsel and campaign election law coordinators to manage program
(see Senior Counsel & Coordinators spreadsheet).

¢ 67 county lead counsels and deputy lead counsels managing operations at county level.

e 1,500 - 2,000 precinct attorneys for November 2.

e Issues teams and litigation team to address substantive issues and prepare for potenhal
litigation.

* - Integration with coordmated campaign -- county lead counsel and teams t0 communicate
directly with field offices to address problems, answer questions.

EARLY PREVENTION AND RESOLUTION OF PROBLEMS :
« County lead counsel meet with Supervisors of Elections to collect information, fix problems
from August through the November 2 election.
» Legal team provides information to campaign, helps formulate voter education plans.
* County counsel seek to persuade Supervisors to fix problems, litigation as last resort..
 Election law training for all volunteer lawyers, abbreviated training for poll watchers.

EARLY VOTING & NOVYEMBER 2 OPERATIONS (see attached chart on p.2)
Early voting: precinct lawyers present at all target polling places to assist voters. -

* November 2: 1,500 — 2,000 precinct lawyers present at all target polling places, on call near
other polling places. .

e On-site precinct lawyers work with voters, campaign staff, and election officials to solve
problems; county lead & deputy counsel work with Supervisors to fix larger problems.
o Incidents reported to county lead counsel, up to legal bailer room to detect systematic
problems, consult with campaign boiler room and national legal team on major decisions.
e Litigation team and campaign press team available for emergency crisis response. '

FIELD IMPLEMENTATION - connecting voters with precinct lawyers (see chart, p.3) -
e Campaign volunteers and poll watchers contact lawyers directly for assistance.

. o Field staff and poll watchers get index card with cell phone number for (1) the
precinet lawyer who will be present or nearby on call, and (2) county lead
counsel/deputy counsel (who can dispatch precinct lawyers).

o Poll watchers to wear blue hats; poll watchers & precinct lawyers to wear “Every
Vote Counts” buttons. :
o Poll workers, precinct lawyers have ]egal bullet point sheets to answer questions.
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Problems also reported to toll-free 800 number, local campaign numbers; reports relayed to .
county lead/deputy counsel, who dispatch precinct lawyers to polling places.
o GOTYV lit and palm cards have phone numbers to contact for help.
.o Phone numbers distributed to constituency groups, organizers, etc.

Legal boiler room to monitor radio, TV, internet reports of problems.
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Florida Democratic Legal Team organization - Election Day

n call for Lead counse] & staff | Talks to: !
ssignments (region coordinators?) | 1) county lead counsels |
- rom boiler « Master org lists, incl. | 2) regional supervisors !
‘oom issues group experts 3) issues group experts |
» Incident report log when needed :
+ Full law manuals 4) campaign boiler room |
- Monitor radio & TV__ | 5) nat'l legal boiler room |
. Talks to:
regional legal 67 lead counsel, 67 1) lawyers in field to :
oordinators in boiler | deputy leads “monitor, solve problems |
. oom Or campaign » Precinct lawyer lists | 2) poll watchers if precnt. |
ield offices will w/phone #s lawyer can’t be reached
onitor and « Basic law manual 3) campaign field office
oordinate with « Cell phone & 4) FL legal boiler room
ounty lead/deputy | Blackberry (or regional coordinator |
ounsel. : wi/chargers if necessary) with
» Phone #s for boiler | incident reports, updates
rm, region i
_______________ coordinator e
B Talks to:
deal program target 1) poll watchers & voters |
.of lawyers: to respond, fix problems |
;370 @ targeted pcts 2) campaign field office |
50 roaming (10 pcts 3) county lead/deputy '
ach) counsel for assignments, |
,320 full-time reports :
awyers (this number 4) regional supervisor if |
ay be scaled back) can’t reach county lead

VICTORY 2004 F

counsel

Top campaign staff -
* Phone #s for legal boiler

room

ield supervisors & staff

Maybe have regional legal
coordinators in field
offices?
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Up 10 1,820 precinct
lawyers: 1,370 at targeted
pcts, 450 roaming

» Legal bullet points

» Basic law manual

* Incident report form

- Affidavit forms

« Phone #s for county
lead & deputy counsel,
campaign field office,
regional supervisors

« Cell phone w/charger,
Blackberry if possible

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN

----------------------------------

Poll watchers ~ name on
official list by Oct. __

- » Blue hats (or skirts, etc,)

* Legal bullet points -

» Phone #s for field office,
precnt, lawyer, county lead
& deputy counsel if crisis
* Cell phone w/charger

* “How to vote” educ. lit.?
* Poll closing form to
record all results (incl.
provisional ballots, etc.)
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FIELD IMPLEMENTATION — connecting voters with precinct lawyers

L]
Ye.

Hotline receiver
calls county tounsel

problems
seresaea,, °..' reported to
e ., *, boiler room
... .-‘

()
:'. 7’ calls pret:inct-A
H 'faIIs precinct _lawyer to fix
; \lcm[yer or problem incidents
’ 7.'. county counsel " reported to
t N county lead
- - counsel
3, 4. voter \
calls legal f2
. . voler connects
hotline ' . .
with campaign
> % volunteer

. ] voter with

[1. Voter and precmct lawyer locate each other directly at polhng place.

2. Voter connects with campaign volunteer/poll watcher > if campaign worker cannot fix
problem, he/she refers problem directly to precinct lawyer (in person or by cell phone). If

campaign worker cannot reach lawyer, helshe calls county lead counsel, who calls precinct
lawyer to fix problem.

3. Voter calls local legal hotline printed on local lit. > hotline receiver in field office calls county lead
counsel = county lead counsel calls precinct lawyer to fix problem.

4. Voter calls statewide toll-free 800 hotline > hotline receiver has nmimbers for all county lead counsel
calls the right one -> county lead counsel calls precinct lawyer to fix problem.
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APPENDIX G: Paid Contact Universes

Base Universe: 1,329,057 = Strasma GOTV Universe (931,000) + estimated appx. 397 ,000 new reglstrants

Swing Universe: 926 525 = from model

Universe:-
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Universe/Time Contact Type How Derived
Base Early Vote Volunteer Call 571,496 43% contact rate of 1,329,057
Base Early Vote ABS Vol Call 159,486 12% of Universe (estimated subset)
Base Early Vote Auto Call 571,496 43% contact rate of 1,329,057
.| Base Early Vote Paid Live Call .571,496 43% contactrate of 1,329,057 = .
Base Early Vote Direct Mail 1,107,548 Entire Base GOTV Universe, Householded by
1.2
Base Early Vote Paid Canvass 1,107,548 Entire Base GOTV Universe, Householded by
12
[ Base Election Day Auto Call 430,000 43% contact rate of 1,000, 000
Base Election Day Paid Live Call 430,000 43% contact rate of 1,000,000
Base Election Day Direct Mail 833,333 1,000,000 (estimated universe after Early Vote
removed) Householded by 1.2
Base Election Day “Paid Canvass 833,333 1,000,000 (estimated universe after Early Vote
. removed) Householded by 1.2
Persuasion Auto 1D Call | 207,000 50% contact rate of 414,000 phones on file
Persuasion Paid Live ID Call 207,000 50% contact rate of 414,000 phones on file
[ Persuasion Volunteer Persuasion 207,000 50% contact rate of 414,000 phones on file .
Call
Persuasion Direct Mail "227,000 Half of vote deficit
Persuasion Volunteer GOTV Call | 300,000 Estimated Universe
Persuasion Paid Live GOTV Call 300,000 Estimated Universe
Persuasion Auto GOTV Call 300,000 Estimated Universe
Absentee Volunteer Call
Absentee Direct Mail
Absentee Live Call
Absentee Auto Call
ENDIX ida New Registrants uarter, 2003-2004 .
- 2003 Q 1 2003 Qzlzooaquzoosq4|zoo4q1 2004 Q 2
New Registrants 204,935 181,676 206,648 188,718 292,612 156,992
New Registrants Dem Male 28,787] 25208 28,713 27,074 43,373 23,22
New Registrans Dem Female 36442 31,858 37,515 33,235 52,585 27,04
New Registrants NPA/Ind male 26420 23,661 27,087] 25368 42,465 24,201
New Registrants NPA/Ind female 29194 25710 29,673 26,284 41,863 23,558 -
New Registrants GOP male 34,676 30,287 32,29 30,9120 43,8700 22,680 ..
New Registrants GOP female 31,198 27,077 30,208 27,019 38,689 19,338
New Registrants African-American male 9228 8,88 9,307] 7,950 14,39 9,110
New Registrants African-American female 12,6100 11,858 12,530 10,2621 18,04 10,645
VICTORY 2004 FLORIDA COORDINATED CAMPAIGN 10



With only two months remaining in the general election, the Florida Surrogate operation is workmg to
achieve a near-constant presence of national surrogates within the state. What follows below is an overview

of our objectives for the surrogate program as well as some thoughts on the process we will employ to
achieve these objectives.

Surrogate Presence:

During the campaign’s 2-month final stretch, we hope to have at least one national surrogate in each of the
four major media markets per week. In addition, we should aim to bring additional national surrogates to the
other six media markets in proportion to their size, media strength, and strategic importance.

Major Media Markets:
Miami-Ft.L / Tampa-St.P / Orlando-Daytona / West Palm Beach
1 surrogate/week * 4 markets * 8 weeks = 32 national surrogates

Other Media Markets:
. Jacksonville / Naples-Ft.M / Pensacola / Tallahassee / Panama City / Gainesville
e Using percentage of statewide voters as a rough benchmark, it would be proportional to send to the
minor media markets ¥% of the surrogates we send to the major media markets. Padding this

number to account for the importance of having a presence in each part of the state, we should aim
to send a collective total of 10 - 13 surrogates to the six minor media markets

Thus, on the whole we should seek to bring up to 45 national surrogates to the state between Labor Day
and Election Day. This number should and will-be adjusted by the, amount of time spent in-state by the
principals, but for the time being we will need to begin plans to pursue 5-6 national surrogates per week.

VICTORY 2004 FLORIDA COORDINATED CAMPAIGN 11

Attachment 5
MUR 5820
Page 72 of 228

INew Regisxrants Hispanic Male 9,50 9,07 .12,331 9644 1517 8,687
INew Registrants Hispanic Female 10,925 10519 14,396 10,757 16,82d 9,545
. New Registrants HH © ] 159,540 111,392] 82,995 72,985 110,401 58,258
" [New Registrants Dem Male HH 24989 17,084 13423 12129 18,330 9,49
New Registrans Dem Female HH 31,064 21,529 17,513 15007 22635 10,82
New Registrants NPA/nd male HH 22627 15142 10,746] 9,543 151,171 _ 8,44
INew Registrants NPA/Ind female HH 23,898 16,278 11,62 9,703 15,078 8,050
" [New Registrants GOP male HH _ 30622 21671 16,924 15672 21,456 10,860,
INew Reglstrants GOP. female HH 27,383 19,4 16,368 14,234 19,732 9,59
New Registrants African-American male HH - 7932 567 3,488 291 5,15 3,129
New Registrants African-American female HH . 10,547 7401 4,64 3,663 6;32 3,418
New Registrants Hispanic Male HH 8,360 5403 4,373 3,113 5142 2,811
New Regisfrants Hispanic Female HH 9491 62689 5,13 3579 587 3,153,
New Registrants wiphones 204,935 181,676 206,648 188,718 292,612 156,992
ew Registrants Dem Male w/phones 16,6321 13,944 16,168 15113 23,667 12,20
w Registrans Dem Female w/phones 20,794 17,909 21,026 18,449 28,649 14,170
ew Registrants NPA/Ind male w/phones | 15,058 13,119 14,963 . 13,947] 22,709 12,644
ew Registrants NPA/ind female wiphones 15681 13,967] 16,143 14,300 22,308 12,296
ew Registrants GOP male w/phones 21,441 18276 19,750 18,749 25880 12,854|
INew Registrants GOP female w/phones 19,157 16,284 18,361] 16,298 22,861 11,03
ew Registrants African-American male w/phones . 4844 4503 4,75 410 7,361 4,51
ew Reglstrants African-American female w/phones 6,668 6,181 6,58 52920 9,301 5,331
New Registrants Hispanic Male w/phones 5,096 4,785 6,685 5,142 8,10 . 4,497
- New Registrants Hispanic Female w/phones 57 5,49 7.611 5,637 8,881 4,86
' W&S&M
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Given that only 2 months remain until election day, and taking into account the fact that activity will increass
as we near the end, we should be preparing to host approximately 20 surrogates in the month of

September.
Surrogate Strategy:

The three primary.purposes of the surrogate program should be as follows: (1) to provide campaign hctivity
and events in lieu of candidate appearances when the principals are unable to be in state; (2) to achieve a
campaign presence in all local media markets across the state; (3) to reach out to various constltuency groups

and to address specific issues important to the campaign, especially as it regards winning the support of
swing voters.

In addition to our outreach to various constituency. groups, the surrogate program should seek to highlight
issues that are crucial to the campaign's core strategy. In our efforts to use the surrogate program.to reach

out to swing voters, the two foremost issues we will seek to emphasize are health care and national
security.

Seven key constituency groups have been targeted by the surrogate program. These are:
' ‘Women voters '
Senior voters
African-American voters
Hispanic voters
Jewish voters
Veterans
Youth

In scheduling surrogate appearances, specific constituency groups should be matched with specific media
markets. Specifically, efforts should be made to focus certain surrogate activity along the following lines:
¢ Women — Orlando, Tampa, Daytona
Seniors — Palm Beach, Tampa, Naples-Ft.M, Broward Co.
African-American — Orlando, Tampa, Miami-Ft.L, Jacksonville, Tallahassee
Hispanic —> Miami-Dade, Orlando, Tampa
Jewish —> Palm Beach, Miami-Ft.L
Veterans — Pensacola, Jacksonville, Panama City, Tampa, Orlando
Youth — Gainesville, Tallahassee, Miami, Orlando (college campuses) .

)

Scheduling Process;

The surrogate operat:on will mev:tably involve a mixture of (a) responding to mtemal field office requests
and external invitations and (b) making proactive requests in accordance with our overall surrogate strategy.
_Obviously, the bulk of our time and efforts should be focused on the latter. In order to be able to focus our

energy on fulfilling our big-picture goals, we will need to adopt an eﬂ'ectwe process for davelopmg and
cultivating surrogate events.

There are a number of somewhat discrete stages in the surrogate scheduling process. I would characterize
these as such:

1. Initia] Phase
a) Ideas that originate within campaign are generated, developed, and prioritized.

b) Requests & invitations received by the sun-ogate operation are evaluated and exther rejected,
tabled, or sent to DC.

2. Requests to DC.
YICTORY 2004 FLORIDA COORDINATED CAMPAIGN 12-
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Official request form completed and forwarded to the DNC. This step should occur well in
advance of the proposed event.
3. Follow-Up ’ .
Member of surrogate team keeps abreast of the status of the request, ensuring that all parties are
kept informed and making any changes that may be necessary.
4, Scheduling ) .
Once a surrogate visit is confirmed, the scheduler works with DC, field staff, press staff,
: surrogate advance, and the surrogate’s staff to plan day’s events and logistics.
5. Day-Of . i
Prior and subsequent to the surrogate’s arrival, the scheduler works with Surrogate Advance in
accommodating day-of arrangements and in facilitating any last-minute changes.
6. Post-Visit

Press clippings and general input are collected and forwarded to DC.

Perhaps most important of all steps in the surrogate process is the first — the generation and development of
ideas. The surrogate team will solicit considerable input and should meet regularly. to ensure that the ideas
being produced mesh with the overall strategy and objectives of the surrogate program.

As-part of the overall surrogate plan, we should produce a rough blueprint of the 40-45 surrogates we plan to
host. Such a blueprint could include our ‘wish-list' surrogates and could break down our anticipated
surrogate visits in terms of geography, issues, gnd time,

As it now stands, the surrogate team ‘will work collectively in generating and cultivating ideas for surrogate

: actmty Soliciting input from key Florida campaign staff, we wnll work to ensure that the surrogate program

is on track to fulfill our goals.

Beyond the idea phase, we will break down individual requests and events by geography, so that one mernber
of the surrogate operation is responsible for dealing with requests and invitations, for following up on
requests that have been forwarded to DC, and for scheduling the trips that come to fruition. Gwen Graham
will be responsible for events in North Florida, Michael Evans will be responsible for events in Central
Florida, and Bill Abely will be responsible for events in South Florida. Under this process, we can be
assured that someone is always responsible for each stage of the scheduling process and that no idea or event
will fall through the cracks.

Surrogate Resources:

When we go to the trouble and expense of bringing a national surrogate into the state it is obviously
desirable to maximize that surrogate’s local exposure. In addition to any headliner events that anchor a
surrogate’s visit, we should strive to fill in any time we have with additional events or media hits.

In order to facilitate the scheduling of both major surrogate events and additional surrogate uses, we should
make efforts to obtain and/or compile the following mformat:on

List of statewide talk radio programs.

List of all county and local Democratic Clubs

List of condo communities or retirement homes that will host political speakers

List of college & university Democratic and political organizations

» List of significant civic organizations and their regular meeting times

YICTORY 2004 FLORIDA COORDINATED CAMPAIGN 13
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Florida Victory 2004 Signature Page

I hereby agree to participate in the

- coordinated campaign, Florida Victory 2004,

and to contribute field and ﬁmdrazsmg help at
the levels ascribed below.

Democratic National Committee

Scott Maddox, Florida Democratic Party

Ken Robinson, Florida'-Victory 2004

Andy Ford, Florida Education Association

_ Monica Russo, Florida SEIU

Tom Shea, Kerry-Edwards 2004

” Congressman Kendrick Meek, Kerry-

Edwards Campaign Chair

Cindy Hall, Florida AFL-CIO

Alexander Clem, Academy of Florida Trial
Lawyers

YICTORY 2004 FLORIDA COORDINATED CAMPAIGN
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ACORN'’s Current Web Site.

The following is from Acorn’s current web-site.

http://projectvote.org/newsroom/project-vote-announces-2006-voter-
registration-program.htmi

click on the main page, http://www.acorn.org/index.php?id=2703 and there
is a “family of organizations” link to the following. As you can see from the
bound Floridians for All and related material. (Foridians for All — but not all
related material - available at
http://www.ac4vr.com/reports/072005/exhibitP.pdf). This is definitely NOT
a non-partisan organization but one with a very specific purpose of
influencing federal campaign activity and doing so for the specific
coordinated object of electing Democrats to federal office and preventing
Republicans from being elected to federal office. Note, in this press
release they specifically reference their activity in Florida in 2004. This
coordinated partisan political activity is being funded with 501(c)(3) funds
and even with federal Grants. It makes an utter mockery of BCRA and any
other effort to have honest federal campaign finance reform that these
unlimited, undisclosed campaign contributions are laundered through Acorn
to run the Democrat Party “ground game” and election litigation strategy.

1.1 MILLION NEW VOTERS REGISTERED!

In 2004, ACORN took our voter participation work to a new level. In
partnership with Project Vote, ACORN registered over 1.14 million voters
in low-income African American and Latino neighborhoods — the largest
voter registration campaign in the country during th 2004 election cycle!
Then ACORN mobilized over 10,000 community residents and volunteers
for door-to-door Get-Out-the-Vote visits to newly registered and infrequent
-} voters between two and four times each in October, and reached 2.2 million
-} voters on Election Day. ACORN also directed Election Protection Coalition
projects in key cities that placed volunteers at minority polling places to
help ensure that no voter was turned away and that every vote was counted.
Preliminary assessment of Get-Out-the-Vote efforts by ACORN and Project
Vote indicate that in the precincts where we were active voter participation

A",:i?,ﬁ:d‘::,‘:,??:,: increased by 24% over 2000 — significantly higher than the nationwide

Election Day. Photo increase of 14%.
Edgar Mata.
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NEWS RELEASE

For Immediate Release:
March 23, 2006

Project Vote Announces 2006 Voter Registration Program
Expects to register 510,000 low-income or minority Americans in 9 States

Washington, DC—Project Vote announced today the beginning of our 2006 Voter Registration Program, which will be
conducted in partnership with the Association of Community Organizations for Reform Now (ACORN). The 2006 Voter
Registration Program will work to register 510,000 voters in 38 cities in 9 states. Much of the program will focus on
registering low-income or minority residents of Ohio, Pennsylvania, Michigan, and Maryland. Other states include
Califomia, Colorado, Minnesota and Rhode Island. This is the expected to be the largest non-partisan voter registration
program of the 2006 election cycle.

Project Vote and ACORN will also work to register residents of Florida. A new Florida law restricting voter registration
activities, however, has forced significant cutbacks in our program and makes the program'’s overall success uncertain.
Florida is one of several states that have imposed new and potentially unconstitutional or illegal restrictions on voter
registration activities. In 2004, our joint program submitted 210,700 voter registration applications to Florida election
officials.

Project Vote and ACORN are building on the shared success of our 2004 Voter Registration Program, which was the
largest non-partisan voter outreach program of that election cycle. Together, we helped 1.15 million low-income and
minority Americans register to vote in 102 cities in 26 states and contacted 2.3 million voters through a Get-Out-the-Vote

program.

Project Vote's 2006 Voter Registration Program will use an industry-leading gquality control program. Separate quality
control staff hired and managed by ACORN will review daily applications collected by employees and volunteers to
ensure they are complete, and then will call applicants, where possible, to verify submitted information. Quality Control
staff will submit detailed nightly reports to program managers. Project Vote will independently assess the strength of the
quality control program.

An innovate new component of our 2006 Voter Registration Program is Project Vote's Election Administration Program.
This program has dedicated staff in 5 states who build relationships with elections officials, ensure our applicants
become registered voters, assess the strength of our quality control systems, and work to overcome any barriers low-
income or minority citizens may face either registering to vote or voting. They are supported by a 4-person management
team of legal and policy experts.

Project Vote's mission is to increase the electoral participation of low-income and minority Americans. We provide a
range of management and technical assistance to local civic engagement organizations. We also support our local
partners with an Election Administration Program, which works to make election systems more responsive to the needs
of traditionally disenfranchised communities. Project Vote is a nonpartisan, nonprofit, tax-exempt organization.

A

Download this news release.

Copyright 2006 Project Vote a 501 {¢) 3 non-partisan, non-profit organization

ACORN Joins Lawsuit to Protect Voting Rights
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Today ACORN joined other community organizations and legal advocates

in filing a suit that challenges a 4-month old Washington law that restricts L
citizen's voting rights by improperly implementing the federal Help rEg|5ter to
America Vote Act (HAVA) of 2002. : VO te

The lawsuit takes aim at a law requiring the Secretary of State to match

identifying information on a voter registration application -- usually a

drivers license number, state ID card, or Social Security number — to the )

corresponding government database. If a match cannot be made, and the

applicant doesn't correct the situation within 45 days, the applicant is not
registered.

vy

“your vote matters
.

Problems with matching records like this include:

e human error by government election workers, including
misspellings, omitting or adding letters, and transposing numbers;

e Asian-American, American Indian, and Alaska Natives with names that are especially prone to
multiple English spellings or flipping of first and last names;

e married women who have taken haphenated names or their husbands' names but have not yet seen
those changes recognized throughout the bureaucracy;
inconsistent use of nicknames or punctuation;
computer errors caused by file corruption from computer viruses anad absence of uniformity in
maintaining, storing, and transfering computer data.

HAVA's matching requirement was designed to help eliminate duplicate registrations over time, but this
interpretation creates new and unnecessary barriers for registration. The suit alleges that Washington's law
conflicts with HAVA, violates the U.S. Constitution, the Voting Rights Act, and the National Voter Registration
Act.

Other plaintiffs joining the complaint include the Washington Association of Churches, SEIU, Local 775,
Washington Citizens Action, Organization of Chinese-Americans (Greater Seattle Chapter), Chinese
Information and Service Center, Japanese American Citizens League (Seattle Chapter), and Filipino
American Political Action Group of Washington, working with the Brennan Center for Justice at NYU. Click
here to read the press release.

24-05-06 13:33

Category: Additional ACORN Accomplishments, Washington

http://projectvote.org/newsroom/ohio-arizona-violate-national-voter-
registration-act-say-advocates.htmi

NEWS RELEASE

For Immediate Release:
May 25, 2006

Ohio, Arizona Violate National Voter Registration Act Say Advocates

Project Vote, Partners, Send NVRA Notices to Two States Alleging Violation of Important Civil Rights
Law

Project Vote, in partnership with several organizations, taken steps in recent weeks to enforce the

National Voter Reqistration Act (NVRA) of 1993.

On May 16, Project Vote, Advancement Project and the law firm of Perkins Coie sent a notice letter to
Arizona on behalf of Association of Community Organizations for Reform Now (ACORN) alleging the
state's law requiring proof of citizenship with voter registration application violated the NVRA. The
NVRA specifically prohibits notarization or authentification of voter registration applications.
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Days earlier, on May 12, Project Vote, Demos, National Voting Rights Institute, Lawyers Committee for
Civil Rights Under Law and the law firm of Dechert sent a notice letter to Ohio alleging the state was in
blatant violation of the NVRA's requirement to offer voter registration opportunities to applicants and
clients of public assistance agencies (Section 7).

The purpose of the NVRA is to increase voter registration for Federal elections. The law seeks to
accomplish this by reducing government-imposed procedural barriers to the absolute minimum and by
requiring states to establish several expansive opportunities for registration. Those opportunities
include (1) simultaneous registration with driver's license application or renewal, (2) in person at state-
designated agencies, and (3) and by mail. The NVRA is meant to be a complete, uniform and
comprehensive system of voter registration for Federal elections.

Project Vote, working with ACORN and People for the American Way, was instrumental in bringing
several of the first NVRA cases (ACORN v. Miller, ACORN v. Edgar) in the mid-1990’s.

In 2004, Project Vote joined with ACORN and Demos to form the NVRA Implementation Project, which
has been providing states with technical assistance to help improve registration performance at public
assistance agencies. This partnership has been recently augmented by the inclusion of National Voting
Rights Institute and Lawyers Committee.

For more information, contact Michael Slater, Director, Election Administration Program.

i
Notice Letters

Read the Ohio Notice letter. Project Vote with ACORN, Demos, Lawyers’ Committee, National Voting Rights
Institute and Dechert LLP. May 12, 2006.

Ohio Coalition's News Release. May 18, 2006.

Read the Arizona notice letter. Project Vote with ACORN, Advancement Project and Perkins Coie. May 16, 2006.
Additional NVRA Documents

Maximizing Voter Reqistration Opportunities in Human Services Agencies.

Executive Summary of “Ten Years Later: A Promise Unfuifilled: The National Voter Reqistration Act in Public
Assistance Agencies, 1995-2005."

Summary of the National Voter Registration Act.
Text of the National Voter Registration Act (NVRA).

Copyright 2006 Project Vote a 501 (c) 3 non-partisan, non-profit organization
See also,

http://projectvote.org/fileadmin/ProjectVote/pdfs/NewBarrierstoVoting.pdf

http://projectvote.org/fileadmin/ProjectVote/pdfs/States of Disarray1.pdf

http://projectvote.org/fileadmin/ProjectVote/pdfs/Maximizing Public Agenc
y Reaqistration 2005 NVRA Implementation Guide.pdf
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http://acorn.org/fileadmin/ACORN_Reports/ACORN _ANN REPT2 copy.pd
f

(March 2005 report on 2004 PA election activity)
http://acorn.org/fileadmin/ACORN_Reports/PA_EA_Action_Agenda.pdf

Home Who is ACORN? Get Connected Donate join ACORN Campaigns International Newsroom ContactUs Links
3
ACORN Radio ACORN Housing Corporation

www.acornhousing.orq

The ACORN Housing Corporation (AHC) was
created in 1986 to build and preserve housing
assets. Since its inception, AHC has assisted over 45,000 families to become
first time homeowners, and has rehabilitated over 850 vacant and abandoned
housing units. Virtually all of ACORN Housing's work takes place in areas that
have been seriously disinvested and forgotten. AHC works in low and very
low-income neighborhoods where over 90% of the residents are African-
Americans, Mexican-Americans, and/or recent immigrants from Central
America or the West Indies. This includes communities such as Flatbush and
East New York in Brooklyn; Englewood and North Lawndale in Chicago; and
the communities south of the Salt River in Phoenix.

Living Wage Resource Center

www.livingwagecampaign.org

LIVING WAGE
Resource (Center

ACORN Law on the Web

www.acornlaw.org

ACORN law is legal activity pursued
by ACORN and its allies. Its practice is
informed by ACORN perspectives on social change in general and legal
practice in particular.

The purpose of the ACORN Law Site is to provide interested parties with
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information conceming ACORN's practice of and approach to legal activity.

KABF Radio

www.kabf.orqg

KABF 88.3 FM is a nonprofit, non-commercial,
community supported radio station offering
alternative listening throughout Arkansas.

KABF broadcasts 24 hours a day, seven days 'C-O'm'mumty rad I_Q

a week. Our weekly programming includes 20

hours of blues, 10 hours of bluegrass, 28 hours of black gospel music, 4 hours
of progressive country, 24 hours of alternative rock, 28 hours of jazz, and
other diverse and experimental programs. KABF also produces several call-in
talk shows giving central Arkansas an opportunity to hear and share opinions
from communities across the state.

KNON Radio

www.knon.orqg

KNON is a non-profit, listener-supported radio
station, deriving its main source of income
from on-air pledge drives and from DALLAS AND
underwriting or sponsorships by local small

businesses. KNON went on air on August 6, NORTH TEXAS RADIO
1983 with 10,000 watts of power. In March
1990, KNON raised its power to 55,000 watts. The signal covers a radius of
approximately 60 miles from Cedar Hill. it extends from Mckinney, Hillsboro,
Corsicana and from Ft. Worth to Greenville.

KNON is on the air 24 hours, seven days a week, with the most diverse
programming in Texas. The volunteer disc jockeys play their own music or
conduct talk shows during specifically targeted programs.

Project Vote

www.projectvote.org

Project Vote is a 501 (c) (3) non-partisan,
nonprofit organization. Since 1982, Project
Vote registered and tumed out to vote over 2.7
million low income and minority citizens nationwide, won a dozen lawsuits to
protect their right to vote, trained hundreds of low income, minority organizers,
and provided our registrants with non-partisan follow-up voter education.
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Project Vote's mission is not to help any candidate or party. Our work is non-
partisan, as it must be to preserve the tax-deductibility of contributions. Project
Vote doesn't tell those we register whom to support. We do tell them that
government policies that deeply impact their lives will be determined by who is
elected, and that they can and must make their voices heard.

Service Employees International Union - Local 100

www.seiu100.orq

Local 100’s mission has always been to organize
and represent unorganized service sector
workers in the middle south states of Louisiana,
Arkansas, and Texas, and therefore allowing our
members to create a vehicle to allow them a clear
voice and real power in their workplace and their
communities.

Service Employees International Union - Local 880

www.seiu880.org

“\,O CAa, .
e - {880
ocal 880 is the largest union of homecare, home Y 2
daycare, and human services workers in the Midwest. W lWe'ae Fired UplE
Local 880 has led the fight for improvements in wages, %, AFLCIO ,-b°
hours and working conditions for homecare, home Sees jnee®

daycare, and human service workers across lllinois and ST e
Missouri. Local 880 is one of the fastest growing unions

in the 1.4 million member Service Employees International unions - having
grown from 200 to over 10,000 dues-paying members - and has a solid track
record racking up solid gains for its members. True to its slogan, "We're Fired
Up and We Won't Take It No More!™ Local 880 has the power to win the
necessary changes to improve the quality of life for workers in lllinois and
Missouri.

Activism Is Patriotism
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ACORN is proud to be a partner with Circle
of Life in the Activism is Patriotism
campaign to empower everyday Americans
to make a difference using their MINDS,
MONEY, VOICES, and VOTES in this
critical election year.

Links

(AL AL a4 LA LR A A LA AL A<

gy cood ACORN and ACORN loge are Registered rademarks ot the Associztion of Community Oreanizations for Reform Now  [ne,

Voter Participation Program

Project Vote works to create a democracy in which all citizens can participate, where Americans are actively
engaged in their democracy, and where elected officials are equally accountable to all their constituents. Project
Vote focuses on communities where the American Dream that has not been fully realized—minority and low- and
moderate-income communities. By concentrating on the core of American society, we are taking concrete steps
towards building a democracy that works for all our citizens.

Through partnerships with strong grassroots organizations that produce results, Project Vote has helped 4 million
Americans in low-income and minority neighborhoods register to voteProject Vote mobilized more than 2.3 million
low-income and minority voters to the polls. Our partn since its founding in 1982, including 1.1 million in 2003-04. In
that same period, erships illustrate how underrepresented communities can empower themselves and participate in
the fulfillment of America’s democratic promise.

Project Vote’s Voter Participation Program is the main vehicle through which we pursue this goal. Since our
inception 24 years ago, Project Vote has engaged in voter registration and voter education efforts with the express
purpose of increasing the number of minority and low- and moderate-income citizens participating in the electoral
process.

Project Vote develops models, trains community leaders, and provides advice and guidance to communities all over
the country to engage citizens in issues that directly affect their communities. Our program encourages low- and
moderate-income families to stand up and be counted by helping them register to vote, educating them on the issues,
and encouraging them to vote.

For more information on our Voter Participation Program, to schedule a training seminar, or fo license our
materials, please contact Jehmu Greene at pvnat@acom.org or 202-546-4173

Election Administration

Our Votes, Our Voices: Making Elections Work for Everyone

American history is replete with intense campaigns, hotly contested elections, and disputed vote counts--and
recounts. Recent elections typifies this history. With an evenly divided electorate, tight statehouse races, and
controversial ballot initiatives in many states, 2000 and 2004 reminded us that every vote counts.

Yet in 2004 every vote was not counted, nor was every eligible citizen able to vote. In Ohio, party officials tried to
have the state purge 37,000 voters from the rolls. In Pennsylvania, polling places ran out of provisional ballots before
noon. In Michigan, ill-trained poll workers turned away voters with legal forms of ID. In Washington, officials refused
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to register applicants who failed to check just one box on the application.

Violations of this sort were not confined to one or two states and, collectively, they silenced the voices of thousands
of Americans. Some violations were intentional, political moves to curb voter power, but many were the resuit of
poorly-designed bureaucratic systems, insufficient resources, or inefficient practices. Intentions aside, these barriers
were civil rights violations, and all were the product of election administration problems.

Through our Election Administration Program, Project Vote is working to bring down these barriers to voting.
Election administration is every aspect of the implementation of elections, from the design of registration applications
to vote counting procedures and everything in between. Over the past few years, Project Vote has emerged as a
leading voice for low-income and minority voters throughout the election administration process.

Contact Michael Slater, Election Administration Program Director, for more information.

Additional Project Vote Resources

Election Administration Policy Brief Series
Model bills

Election Law Clearinghouse

NVRA Implementation Project

Election Administration Reports and Guides

Copyright 2006 Praject Vote a 501 (c¢) 3 non-partisan, non-profit organization
http://projectvote.org/fileadmin/ProjectVote/pdfs/States of Disarray1.pdf
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Don’t vote early? Expect to get call (get out the vote plans)
Lancaster Newspapers, PA *

Posted on 10/24/2004 1:56:58 AM PDT by Cincinatus’ Wife

LANCASTER COUNTY, PA - A busload of John Kerry supporters from Washington, D.C., was waving
Kerry/Edwards placards Saturday in Penn Square.

Teams of volunteers from a Democrat-leaning national organization are knocking on doors in the city.

And some voters can expect to find a soap opera star on their front steps Monday, asking them to vote for
President George W. Bush and U.S. Sen. Arlen Specter.

With voter registration at a close for the Nov. 2 election, the political parties are marshaling hundreds of
volunteers for the next step in the election game: voter contact and voter turnout.

Get-out-the-vote, or GOTV, drives may be the most critical element of a campaign. In a presidential
campaign whose focus is the ground game, expect local GOTV efforts to be record in scope.

Republicans are closely guarding their plans for strategic reasons.
Democrats think they will have 800 volunteers working on election day to get Kerry voters to the polls.

Building excitement is a key to turnout. That's what President Bush's Wednesday rally at the Lancaster
Airport, and a Demaocrat rally tonight featuring Carol Moseley Braun, are intended to do.

Fueled by the “527" organizations, voters of all parties already have been swamped with mailings aimed
either at motivating the base or energizing people who vote on issues rather than on party lines.

Republicans have been tasked by the national Bush/Cheney campaign with turning out 125,152 votes for
the president, which would be a record.

County Democrat chairman Bruce Beardsley said he thinks the party can produce 70,000 votes for Kerry.
Count on this: If you don't vote by early afternoon on Nov. 2, some party will be looking for you.

Rolling out the big gun

One of the best GOTV tools in the Republicans’ arsenal is coming to town Wednesday.

The visit to the Lancaster Airport by President Bush is expected to t" ire up the GOP faithful, as his trip to
Hershey last week did.

As Bush supporters entered Republican headquarters Saturday to pick up tickets for the Wednesday
rally, some were asked if they would be willing to help by making calls to voters at the campaign’s phone
bank.

Republicans, whose biggest margins are in the suburban and rural parts of the county, can be expected
to rely on phone calls and neighbor-to-neighbor contact to encourage potential Bush voters to get to the
polls.
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Chad Weaver, a co-chairman of the county Bush/Cheney campaign, was cagey about GOTV plans. Poll
watchers and workers are being trained, he said, and “hundreds of volunteers” will be mobilized for
election-day efforts.

Standard GOTV tools on election day involve poll watchers armed with lists of voters identified as
supporters. As each voter checks in at the poll, the watcher crosses off the name.

Periodically, other volunteers take names of voters who haven't turned out yet and start phoning or
visiting the missing voters.

“We're going to do whatever we can to encourage as many Lancastrians to come out and support the
president on election day,” Weaver said.

Republicans also are going door-to-door in the city and suburbs. Monday afternoon, a local celebrity —
Manheim Township High School and Franklin & Marshall College alumna Jennifer Gareis, who plays
Grace on the soap opera “The Young and the Restless,” will be out stumping for Bush and Specter. The
trek is organized by Specter's campaign.

“She wanted to do something for Sen. Specter and President Bush while she was in town,” said Jess
Yescalis, a local consultant for Specter and friend of Gareis’.

The national Bush campaign also is encouraging Republicans to each recruit two new Bush voters before
election day.

Republicans here are being asked to work harder than ever.

The GOP-dominated “T” in central Pennsylvania has to perform strongly to help offset Kerry's expected
big margins in Philadelphia and some of its suburbs.

U.S. Sen. Rick Santorum, a statewide Republican leader, has said that part of the reason Bush lost
Pennsylvania to Al Gore in 2000 was that Republicans were blindsided by a surprisingly strong Democrat
GOTV drive in Philadelphia.

An army of 800
Look for some of the same tactics that worked in 2000 for the Democrats to be employed here too.

With county Democrats posting strong registration gains from April to November, the party is now looking
to make sure they vote.

Democrats and independents are being bombarded with mailings from the “527" organizations —
ostensibly independent, but leaning toward one candidate or another, like America Coming Together and
MoveOn.org — on Kerry's behalf.

Another 45,000 pieces of literature have been mailed by the local party, with another 25,000 handed out
at homes and community events.

Last Sunday, New Mexico Gov. Bill Richardson, of Hispanic descent, spoke in Lancaster to energize the
Hispanic community. Tonight at the Conestoga Lodge of Elks on South Duke Street, former U.S. senator
Carol Moseley Braun will keynote a rally from 4 to 9 as part of the mobilization effort.
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And, since much of the party’s strength is in urban areas, house-by-house vote hunts are happening
daily.

Beardsley, the county chairman, said about 800 volunteers will be on the streets by election day,
including poll watchers at each voting district and a team of attorneys ready to battle any election
problems.

The Democrats’ force will include local party workers and activists from out-of-the-area unions.

Beardsley said the party has identified 60,000 to 65,000 voters “who we expect to vote our way,” whether
Democrat, independent or Republican.

“All of these people will be contacted one way or the other by election day,” he said, with phone calls,
literature drops or mailings.

He thinks the Democrats can expect 70,000 votes for Kerry, in contrast to Gore's 56,000 in 2000.

In a boost for the Democrats, a team from the Association of Community Organizations for Reform Now,
or ACORN, has been doing voter contact work in the city in recent days.

ACORN held a registration drive in Lancaster just before the Oct. 4 deadline.

One resident described the ACORN workers as “really aggressively tracking down voters. They are all
from out of town. | have never seen this intensity in my neighborhood.”

Wes Lathrop, an ACORN spokesman in Philadelphia, said he believes all or nearly all of the roughly eight
people here are local. They'll be working through election day on voter contact and turnout.

City voters also got personal visits Saturday from a team of Kerry/Edwards volunteers bused in from the
Washington area.

In addition to going door-to-door, some of the activists lined the sidewalks in Penn Square on Saturday
and waved Kerry signs at passersby.

Cindy Shogan and Alina Stefanescu, two of the sign crew, said D.C. teams from the Kerry campaign have
been coming to Pennsylvania recently to work in a swing state.

The goal: to turn out voters.

“This,” Beardsley said, “is where elections are won or lost.”
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October 31, 2004, 11:42 a.m.

ACORN & the Money Tree

Taxpayer money helps fund voter fraud.

By Meghan Clyne National Review

Reports of voter-registration fraud are tiresomely commonplace. From the 6,000 ineligible felons listed

on Colorado's voter rolls, to the cocaine offered in exchange for registrations from Mary Poppins and Dick
Tracy in Ohio, this year's swing states have already seen unprecedentedly corrupt get-out-the-vote
efforts.

This is especially true in Florida, where the Assaciation of Community Organizations for Reform Now
(ACORN) is the subject of a state investigation for potentially criminal voter-registration activity.

THE MONEY TREE

Although ACORN's projects run a wide gamut, the group claims as its purpose helping low- and middle-
income Americans — through initiatives ranging from improving urban public schools, to providing
counseling on how to avoid "predatory lending,” to increasing the availability of "affordable housing.” Most
of these programs are conducted locally, by state-level ACORN organizations — which are often set up
as 501(c)3 nonprofit entities distinct from the national ACORN umbrella, a 501(c)4 lobbying organization.
Sounds benign enough -— except that, according to Bob Huberty, executive vice president of the Capital
Research Center, these tax-exempt 501(c)3s "have no reason for existence other than to get grants from
the government and foundations.” They are, essentially, an ACORN front for asking Uncle Sam to
subsidize political activity.

Ask ACORN does — and it definitely receives. Take, for example, the most recent tax information from
one of ACORN's subsidiary nonprofits: the ACORN Housing Corporation, Inc., based out of the
organization's national headquarters in New Orleans. For the tax year beginning July 1, 2002, and ending
June 30, 2003, ACORN Housing Corp.'s 990 Form shows a total of $1,710,203 received in government
grants (the year before, the total was $1,977,306).

The nominal purpose of those millions is to "provide low rent housing & loan counseling services to low
income individuals." But if the government is funding the actual, legitimate work of ACORN at the local
501(c)3 level, it means that the national lobbying organization can dedicate more of its unrestricted
resources to electioneering. Furthermore, explains Craig Garthwaite, director of research at the
Employment Policies Institute, "The funding is not only fungible in that if they receive money for X, they
can spend more on Y." He cites one particular example of money-rerouting malfeasance: the crooked
dealings surrounding an AmeriCorps grant in 1996. According to an EPI study, when the ACORN
Housing Corp. applied for the grant, they denied any connections to the main ACORN lobbying group (the
grant is not for political advocacy). But the AmeriCorps inspector general discovered that "not only was
AHC created by ACORN, engaged in numerous transactions with one another, and sharing staff and
office space — but it utilized the AmeriCorps grant to increase ACORN membership, a violation of federal
guidelines.” (ACORN charges membership dues, much as labor unions do; thus, by exploiting
AmeriCorps funding to inflate its membership rolls, ACORN used government resources to bring in even
more money — money with no restrictions on its political use.)

A SHADY PAST ...

Given that federal funding is used "flexibly” within the ACORN empire, what kind of return is the
government getting on its investment? Historically, failed 1960s-style leftism, intimidation and rabble-
rousing, and questionable business practices — and hypocrisy. The EPI study documents ACORN's
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involvement in an $850,000 labor-union embezzlement scheme in the late 1990s; in 2003, ACORN was
found to have violated the National Labor Relations Act and was ordered to "rehire and pay restitution to
employees terminated for attempting to form a union.” (ACORN's in-house union-busting starkly
contradicts its prescriptions for private-sector unionization, and is especially two-faced considering that
ACORN's chief organizer and co-founder — Wade Rathke — is also the chief organizer of Local 100 of
the Service Employees International Union in New Orleans.)

ACORN's hypocrisy also extends to its stand on the minimum wage. While it has often attempted to force
minimum-wage increases on private businesses through ballot initiatives and local ordinances, ACORN
tried to exempt itself from California’s minimum-wage requirements. According to EPI, "ACORN argued
that being forced to pay higher wages would mean that they would hire fewer employees — the very
dilemma faced by businesses. Incredibly, ACORN stated that paying its employees a lower wage would
allow them to be more sympathetic to the low- and moderate-income families they were attempting to
help. ACORN argued that abiding by the state minimum wage would limit their ability to promote their
agenda and would therefore be a violation of their First Amendment rights.”

... AND A DARKER PRESENT

Fittingly, wage increases are the centerpiece of ACORN's current woes. This year, Florida's state
organization is purportedly helping the indigent by pushing for a ballot initiative that would inflate the
state's minimum wage. To oversee the campaign to make Amendment 5 binding law, Florida ACORN
spawned the PAC Floridians For Alil.

Unfortunately, Floridians For All doesn't seem concemed with fair voting for all. In order to put a measure
on the Florida ballot, one must collect 500,000 signatures; the catch, however, is that those signatures
must belong to men and women registered to vote in Florida at the time they sign the petition forms. So
Floridians For All, in the process of collecting signatures statewide, had unsuspecting citizens fill out
voter-registration paperwork along with the ballot-initiative petition forms. Mark Wilson, vice president of
the Florida Chamber of Commerce and executive director of VoteSmartFlorida.org, explains: "In Florida,
you must be a registered voter to sign a petition. But you're not registered to vote in Florida until a county
supervisor runs you through the computer and says you are.” So, says Wilson, Floridians For All "would
turn in the voter registrations they'd collected on, say, a Monday, and then hold on to the accompanying
petition forms for a couple of weeks before turning them in — so that by the time the petition forms hit the
system, it looked like they belonged to people who had already registered to vote.” According to Wilson,
some petition forms were fraudulently post-dated by ACORN workers; he adds, however, that "they didn't
even have to post-date them — handing them in late did the trick in making it look like they belonged to
people who were properly registered.”

Florida ACORN also registered thousands of felons — who, under Florida law, are ineligible to vote. They
can, technically, apply for a restoration of civil rights; according to former Florida ACORN worker Mac
Stuart — who has filed a whistieblower lawsuit against his ex-employer — ACORN exploited this hope in
order to get felons to sign voter-registration cards. "We'd go up to them and say, "Want your civil rights
restored?' That's the pitch we were using. But those forms are not worth the paper they're printed on —
there hasn't been any instance of clemency under the last two governors,” Stuart claims. The forms
became doubly worthless after Florida ACORN was through with them: "The restoration-of-civil-rights
forms would go into the garbage,” Stuart says. The voter-registration forms, however, were kept safe —
as they were worth much more.

That's because each registration played a valuable part in Floridians For All's alleged pay-per-voter
scheme. Stuart claims that Florida ACORN paid workers $2 for each voter registration they collected, and
claims he has receipts to prove it. While it is permissible to pay an individual to register voters, "paying
workers per registration," explains EPI spokesman Mike Burita, "is a felony in Florida — counted on a per-
violation basis — so there could be thousands of crimes here.”
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A TANGLED WEB

Stuart's accusations suggest a process and cycle of kickbacks: "We'd go through colleges, malls,
shopping strips, wherever there were people,” collecting voter registrations. At the end of each week, he
claims, "you made copies of the voter-registration forms — which was illegal. Once a form is signed, it's
illegal to make copies of it.... From there, we'd send the copies to Project Vote [a national ACORN voter-
registration arm, and yet another sub-group] in Brooklyn, and then Project Vote would send it to America's
Families United [an independent 527 organization in Washington, D.C.]." In turn, AFU would send money
back to Project Vote — initially $3.75 per voter registration, later increased to $4.10, according to Stuart.

"Project Vote would send me e-mails,” claims Stuart, "with an allocation saying, 'We got X amount of
money from America's Families United for Y number of cards.™ He says that Project Vote would then
forward that money to Citizens Consulting, Inc., headquartered out of the same national ACORN building
in New Orleans. (Coincidentally, CCl is, according to Garthwaite, run by the brother of ACORN head
Wade Rathke.)

Stuart claims that CC! would then write a check to ACORN's Miami account — from which he would
distribute the standard $2 per registration to Florida ACORN workers. Because Stuart, at the behest of
ACORN, says he gave registration-gatherers only $2 per card — when America's Families United was
sending $3.75 (and then $4.10) to ACORN for each voter registration obtained — every photocopied
voter registration submitted earned ACORN a net profit of $1.75 (later $2.10) per registration.

NRO's requests for a comment in response to Stuart’s allegations went unanswered. In other media,
however, ACORN has dismissed the charges, blaming the individual whistleblower for any wrongdoing.
This internal e-mail, however — in which Florida ACORN head organizer Brian Ketterning says Stuart is
dangerous, "as he knows too much" — suggests that ACORN may, in fact, have something damaging to
hide.

NONPARTISAN?

Granted, Amendment 5 did have other, non-monetary purposes. While Ketterning acquired funding for
Floridians For All on the explicit promise that it was promoting a nonpartisan minimum-wage ballot
initiative, a copy of Floridians For All's own campaign plan indicates otherwise.

The first paragraph of the plan reads:

A Florida constitutional amendment initiative to create a minimum wage of $6.15 with indexing will help
defeat George W. Bush and other Republicans by increasing Democratic turnout in a close election, will
deliver wage gains to at least 300,000 Floridians, and will catalyze the construction of permanent
progressive political infrastructure that will help redirect Florida politics in a more progressive, Democratic
direction

(emphasis added).
Later:

Given that turnout is down when the economy is bad, since our voters are more discouraged, the need for
a exciting ballot initiative strategy that works to address the needs of the most economically needy, and
also likely Democratic voters, is a fundamental part of a winning strategy in Florida.

Not exactly a nonpartisan effort prioritizing the minimum wage.
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Perhaps this explains the $250,000, $25,000, and another $25,000 in donations to Floridians For All from
the National Education Association, MoveOn.org, and SEIU, respectively, as well as Nancy Pelosi's
awareness efforts in Floridians For All's behalf. (Interestingly enough, Floridians For All also received
$150,000 from the Tides Foundation — on whose board of directors Wade Rathke serves, and to which
Teresa Heinz Kerry and her foundation contribute.) Hundreds of thousands of dollars from national left-
leaning organizations, and the attentions of the House Minority Leader, seem out of place for an ordinary
state ballot initiative — out of place, that is, until you realize that Fioridians For All and Florida ACORN do
not consider the minimum wage their main priority. It makes much more sense for MoveOn.org, the NEA,
SEIU, and Nancy Pelosi to turn out for a massive effort to defeat George W. Bush in Florida — to avenge
2000, and secure one of 2004's most-watched swing states.

In the course of its crusade to defeat the president and establish a Democratic stronghold, ACORN faces
remarkable allegations: taking license with its internal bookkeeping; gathering and filing illegitimate
petition forms; forging signatures; destroying voter-registration applications and other official documents

T entrusted to its care; profiting from illegal pay-per-vote schemes; lying to potential donors; abusing a state
Lo constitution for national-level partisan exploits; vilifying conscientious employees; and disenfranchising

:; hundreds, and possibly thousands, of citizens.

(i)

- And — if it's all true — that's just in Florida, itself only a small part of ACORN's antics nationwide.

7

i And those antics are supported by Uncle Sam's dime.

o

‘:: — Meghan Clyne is an NR associate editor.
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U.S House Of Representatives Report 104-875 - REPORT ON THE ACTIVITIES OF ACORN

The full report is here:

http://thomas.loc.gov/cgi-
bin/cpquery/?&dbname=cp104&sid=cp1040AFab&refer=&r n=hr875.104&item=8&sel=TOC 200449&

It includes this statement on ACORN:

“Political Activities- Finally, the OIG and the Subcommittee independently found evidence of political
activity by grantees of the Corporation. Most notable in this regard is the OIG's findings on the apparent
cross-over funding between ACORN, a political advocacy group and ACORN Housing Corp. (AHC), a
non profit, AmeriCorps grantee. The OIG recommended, and the Corporation agreed, to suspend AHC's
funding after it was learned that AHC and ACORN shared office space and equipment and failed to
assure that activities and funds were wholly separate. The Subcommittee held a hearing on this matter
where it was revealed that AmeriCorps members of AHC raised funds for ACORN, performed voter
registration activities, and gave partisan speeches. In one instance, an AmeriCorps member was directed
by ACORN staff to assist the White House in preparing a press conference in support of legislation.
AmeriCorps members were also directed to encourage their clients to lobby on behalf of legislation.

On the heels of the ACORN investigation, the OIG also uncovered illegal political activities by the Coal
Coalition, an AmeriCorps program in Colorado that was improperly distributing political flyers. In the same
vein, another AmeriCorps program, the Border Volunteer Corps (BVC) in Tucson, Arizona was found to
have also distributed politically partisan newsletters. These programs were also stripped of Corporation
funding. Since the BVC, the Coal Coalition, and AHC were all relatively large AmeriCorps grantees--the
Subcommittee is concerned about the oversight and direction of AmeriCorps' funding and activities.

The Subcommittee also identified activities which included voter registration drives, get out the vote
campaigns, ‘national election’ activities, and participation in a Maxine Waters Day of Caring by
AmeriCorps volunteers. Most troubling, however, is the continued presence of AmeriCorps members at
political rallies and speeches after the assurance of the former Chief Executive Officer of the Corporation,
Eli Segal, that such participation would cease. AmeriCorps' presence at such events gives the impression
of political support and would give the appearance of impropriety.”

In 1995, AmeriCorps gave a large grant to an advocacy group called
ACORN (Association for Community Organizations for Reform Now).
AmeriCorps recruits were assigned to lobby for legislation, collect dues,
register voters, and participate in political demonstrations. After its activities
came under scrutiny by AmeriCorps' own Inspector General, the ACORN
Housing Corporation was forced to return a $1.1 million grant.
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500 new voters might not exist

State activists might be charged over questionable registrations
Friday, August 11, 2006

Robert Vitale and Mark Niquette

THE COLUMBUS DISPATCH

Workers paid by a liberal group to register voters in Franklin County have turned in more
than 500 forms with nonexistent addresses and potentially fake signatures, elections
officials said yesterday.

Board of Elections Director Matthew Damschroder said he has forwarded the cards to
county authorities for possible criminal charges.

Elections workers verifying new-voter forms discovered signatures with the same
handwriting, addresses that were for vacant lots and incorrect information for voters who
already were registered, Damschroder said. One card had the name of an East Side man
who’s dead.

All the questionable cards were turned in by workers for Ohio ACORN, a group that’s
also paying people to gather signatures for a proposed November ballot initiative to raise
the state’s minimum wage.

Katy Gall, the group’s head organizer, said ACORN is cooperating with the investigation
and already has fired some of its paid circulators.

"We are interested in seeing people who are gaming the system prosecuted,” she said.

ACORN, the Association of Community Organizations for Reform Now, faced similar
problems in 2004 during a drive that added 189,000 new voters to Ohio’s rolls.
Prosecutors were unable to trace the originators of some falsified forms, but one ACORN
worker was indicted by a Franklin County grand jury.

State law now requires people paid for registering voters to add their own names to the
forms. James Lee, a spokesman for Secretary of State J. Kenneth Blackwell, said the new
provisions make it easier to investigate problems.

Lee said Blackwell’s office also has had inquiries recently about potential voter-
registration fraud in Cuyahoga and Summit counties.

In its six Ohio offices, ACORN has about 50 circulators who are paid between $8 and
$11 an hour, Gall said. The group has eight circulators in Columbus.

Attachment 5
MUR 5820
Page 98 of 228



(7]
O
[o)
ST
[oa)
Lol ]

2}

iy

Y

Gall complained that the state’s election-law changes make it harder for groups to catch
problems because circulators must submit forms directly to elections offices in person or
by mail.

In 2004, ACORN began running its own checks on voter forms before submitting them to
the Franklin County Board of Elections.

Lee, however, said internal checks are still possible.

It’s a felony in Ohio to submit voter-registration forms with false information. The
penalty is up to 18 months in jail.

Damschroder said he doesn’t think the fake forms were submitted by people intending to
cast fake ballots in November.

"I think it’s just somebody out there trying to make a fast buck,” he said.
ACORN is helping lead the coalition that collected more than 765,000 signatures to put
the minimum-wage issue on the Nov. 7 ballot, but Gall said the group has no concerns

about the signatures its circulators obtained.

Franklin County elections workers will verify those collected locally, Damschroder said.
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SEIU Press Release "Anatomygaf an Election Strategy” Nov. 1, 2004 . Page 1 of 4

SEIU PRESS RELEASE
FOR IMMEDIATE RELEASE CONTACT:
Nov 1, 2004 TJ Michels

Ben Boyd

Anatomy of an Election Strategy: The Facts on SEIU’s Role in Bringing Home a Victory

for America’s Working Families

Nation s Fastest Growing Union Built Largest Mobilization by Any Single Organization in the History

of American Politics

The 1.7 million-member Service Employees International Union (SEIU) has played a critical role in
shaping the outcome of the presidential election and several important races in three key ways:

1.

2.

3.

applying organizing know-how to help set up the strategy and structure for a whole range of
progressive coalitions.

providing an unprecedented level of people power, including more than 2,000 members working
full-time for months in battleground states, along with more than 50,000 member volunteers.
making the largest investment by any single organization in the history of American politics — a
total of $65 million.

“What our members and allies have done will forever change the face of political organizing,” said
SEIU President Andy Stern.

“This is just the beginning,” added SEIU Secretary-Treasurer Anna Burger, who oversees the union’s
political operation. *“Our campaign will continue beyond election day to help John Kerry ensure that
every American has access to quality, affordable health care.”

A closer look at the know-how, people-power and money utilized in SEIU’s Fight for the Future
campaign (also see below for graphic breakdowns):

o Creating strategic grassroots organizations. SEIU’s leadership helped build bold new

organizations to coordinate and fund sophisticated grassroots efforts. President Andy Stern and
other SEIU leaders founded and/or serve on the boards of the largest and most progressive
community-based voter mobilization groups like ACT, America Votes, Mi Familia Vota,
American Families United, and the New American Opportunity Campaign.

The largest single contributor. SEIU is the largest contributor to ACT at $26 million (exceeding
individual contributions by George Soros and Peter Lewis); the AFL-CIO’s Labor 2004 Program;
and America Votes ($900,000). SEIU tripled the amount spent in 2000 ($65 million in 2004) to
make significant donations as well as “in-kind contributions” — SEIU members and staff —- to
groups like Voting is Power, Mi Familia Vota, ACT and its Caribbean Power Vote, and America
Votes, that together registered nearly 4.5 million new voters. SEIU gave $1 million to the DNC

and has made large donations to groups that share our goals, like Rock the Vote and the New
Democratic Network.

Largest commitment of people power. Accounting for a pre-GOTV total of more than 6 million
voter contacts in the battlegrounds, SEIU recruited more than 2,750 members and staff willing to
take a leave from their jobs to do full-time political work with organizations like ACT, allowing
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SEIU Press Release "Anatomy of an Election Strategy” Nov. 1, 2004 Page 2 of 4

the union to reach beyond the labor movement for the first time to conduct real voter contact with
a wider universe of workers. Roughly 40 percent of SEIU’s full-time activists, or “Heroes” don’t
live in the battlegrounds, so they packed their bags — nearly 1,000 of them as early as April and
July — and temporarily moved to 16 key states. SEIU rallied another 50,000 “weekend warriors”
who are now ratcheting up their GOTV efforts for a grand total of 19 million phone calls and 10
million doors knocked across the country.

Independent TV and radio expenditures. SEIU spent just over $3 million on federal
independent expenditure TV and radio ads, including $1.4 million for three TV and six radio spots
in Wisconsin on health care, and $500,000 for three Spanish-language TV ads in Florida’s three
largest markets running since mid-October through Nov. 2. Several other significant radio and TV
buys hit the airwaves in ME, MO, NC, and AR. In addition, SEIU put $ 2.6 million into non-
federal independent expenditures and initiative campaigns in CA, ME, AZ, FL, and NV and $9
million in direct contributions to worker-friendly candidates, campaigns and organizations.

Worker communication and technology. 500,000 SEIU members, many of them low-wage
workers who earn less than $30,000 a year, have voluntarily contributed an overall total of $16
million towards the union’s political action fund that helped pay for SEIU’s nurses, janitors,
security officers, public employees in battleground states to receive over 4 million pieces of direct
mail, designed to share with union households John Kerry’s vision for the country. Four purple
mobile action centers traveled around the country to bring a unique communications technology to
SEIU members, allowing them to complete millions of phone calls to voters across the country.

e Early focus on health care. The SEIU-led Americans for Health Care helped make health care a
top campaign issue throughout the primary season with billboards and TV spots featuring Iowa
and New Hampshire nurses calling on the candidates to offer comprehensive health care plans.
The group has also identified over 300,000 “health care voters” — Americans who have signed
pledges to hold politicians accountable on the issue at the polls.

e Health care campaign continues. SEIU members aren’t waiting for the ballots to be counted to
spearhead a national effort to make sure quality, affordable health care is the number one priority
for the next Administration and Congress. On Election Night, SEIU will begin airing an issue-
based ad on CNN. As well, thousands of SEIU members will begin to distribute 1 million stickers
that read “Quality, Affordable Health Care: Job 1 in 2005.”

#Hi#

With 1.7 million members, SEIU is the largest and fastest growing union in the AFL-CIO, representing nurses, janitors,
security officers and public employees, among others. SEIU is the nation'’s largest union of health care workers, and
represents more immigrants than any other union.

ANATOMY OF AN ELECTION STRATEGY

SEIU's Fight for the Future Campaign: Involvement in 2004 Progressive Political Organizations

Organization Description Involved Board Contributor Details
in Member
Founding
America Largest voter mobilization effort in X X X SEIU is the largest
Coming history. contributor to ACT at $26
Together million (exceeding individual
{ACT) contributions by George
Soros and Peter Lewis);
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33 of the largest membership
organizations joined together to
increase voter participation.

Non-profit, non-partisan
organization dedicated to
registering new voters in low
income and historically
underrepresented communities.

Non-partisan civic participation
organization committed to
empowering Hispanic citizens.

A 501c¢3 voter registration project in
Florida and Pennsylvania.

A grassroots campaign to defeat
Proposition 200.

A grassroots campaign to provide
quality, affordable health care to
every man, woman, and child in
America.

SEIU is the largest union in the
AFLCIO.

Highlights civic participation through
voter registration, issue education
and GOTV activities within the
Hispanic community.

Non-profit organization dedicated to
empowering young people to
change their world through political
and civic

engagement.

Leading Democratic issue
advocacy group.
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1,739 full-time workers;
Andy Stern was one of the
founding members of the
organization; Gina Glantz
currently serves on the
Board of Directors

Largest contributor at
approximately $900,000;
SEIU was one of the
founding organizations and
provided thousands of
volunteers.

SEIU [eaders helped found
the organization; Dennis
Rivera is Chairman of the
Board.

$500,000; SEIU leaders
helped found the
organization; Eliseo Medina
is on the Board of Directors

$1,000,000 that paid for 78
full-time workers

SEIU is the largest
contributor at $670,000.

Over $6,000,000.

Largest contributor to Labor
2004 including 730 full-time
workers, staff, and
volunteers; Andy Stern is a
member of the Executive
Council.

SEIU leaders helped found
the organization; Eliseo
Medina serves on the Board
of Directors.

SEIU contributed
$1,000,000 to fund various
DNC activities; Anna Burger
serves as a Committee at
Large Member.

$100,000

$50,000

Attachment 5
MUR 5820

Page 107 PHIZANNA



[ 2
e
)
&
L |
3
<3
)
[+
g

TAB 12

Attachment 5
MUR 5820
Page 104 of 228



L1
(5
lead
-t
T
I
IIJ
i1

£

Pennsylvania ACORN and Project Vote

Election Administration Action Agenda
March 29, 2005

By Celeste Taylor
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Pennsylvania ACORN and Project Vote Election Administration
5907 Penn Avenue, Suite 300, Pittsburgh, PA 15206
Phone: 412-441-6551 FAX. 412-441-6317

paacomedu@acom.orq wWww.acom.org Www.projectvote.org
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Pennsylvania ACORN members and canvassers registered 132,710 voters in 2004
and focused to bring all of them to the polls

Fair and well-run elections are necessary for an effective democratic government. Voters
nationwide should be confident that their voter registration applications have becn properly
processed and that their votes will be fairly counted when they go to their polling places in every
clection.

The purpose of this report is to examine processes and procedures in Pennsylvania to allow for a
fuller understanding of the problems encountered prior to and on Election Day, November 2, 2004,
Wec are recommending changes and calling upon various State and County Governmental entitics
to act on reforms to safeguard and advance our Pennsylvania election system. This report presents
our top priorities, which call for immediate attention.

Project Vote Verification Praject Uncovers Many Problems Prior to Election Day

Nationally, Project Vote created the 2004 Voter Verification Project to monitor and ensure that the
names of voter registration applicants actually made it onto the voting rolls. The first step of the
monitoring program was a surveying process in which Project Vote and allied organizations
interviewed local and statewide public and elected officials to determine the breadth of the possible
problems voters might be facing in the 2004 elections. This effort along with the voter verification
efforts carried out in thirtcen states revealed a number of weaknesses in administration of elections
across the country, despite efforts to comply with the 2002 Help America Vote Act (HAVA). The
problems, which were identified, include:

e Consistent, long-term under funding of election administration and implementation
e Complex and confusing voter registration cards

e Confusing and haphazardly implemented provisional ballot guidelines

¢ Incorrectly and inconsistently implemented 1D requirements

e Inconsistent rejection of voter registration cards

e Continued faulty purges of the voting rolls

¢ Resistance to allowing access to public information

¢ Inadequate distribution of voting machines

e The inability to respond to heavy demand for early voting, and

e Poor, incorrect, or nonexistent training for poll workers

In Pennsylvania beginning in July 2004, Project Vote, the American Friends Service Committce
and other allies in Allegheny County conducted an extensive review of 10,000 copies of voter
registration applications from people who had been registered by Allegheny County ACORN. We
embarked on this project to determine how many names were not on the existing and subsequent
voter files and to figure out ways in which to correct the problems before the close of the
registration deadline. Some of the problems that were encountered mirror the issues listed above,
in addition to extreme backlogs of forms waiting to be added to the voter file, and in some cases
not being added at all by Election Day.

Project Vote volunteers were committed to ensure that all voters who tried in good faith to become
registered were indeed successful. These volunteers spent hundreds of hours reviewing these
10,000 applications that had been submitted to the Allegheny County Board of Elections well
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before the registration deadline. Eight thousand of them were found to be on the voter file.
Voluntcers followed the process in an effort to fix as many of the problems of the remaining 2,000
applications in a timely fashion. Through tracking the voter registration applications 500
additional names were added to the voter file in time to vote on Election Day who otherwise may
not have been added.' It is not clear whether the remaining 1500 unprocessed applications ever
made it onto the rolls prior to Election Day, and certainly the lack of staffing at the County Board
of Elections was part of the problem. In turn, these folks would have relied on provisional ballots
in order to vote, and provisional ballots — as we discuss later — were not available.

The Project Vote verification process in Allegheny County was aided by two legal victories. In
August 2004 the ACLU sued the Allegheny County Board of Elections. Common Pleas President
Judge Joseph M. James determined that the fee of $1,000 for the purchase of the voter file was
unrcasonable and unfair. Allegheny County citizens are now able to acquire voter files for free and
$50 for cach additional copy in an election cycle. In October 2004 Project Vote, assisted by local
attorney Mike Healey and the Advancement Project, initiated a Freedom of Information Act
(FOIA) request and obtained copies of voter registration applications and letters that had becn scnt
to voters informing them that their voter registration was incomplete. The letter enumerated the
problems: no signature, incomplete address, no party affiliation, no birth date and address zoning
problems. After receiving these records, Project Vote voter verification volunteers were able to
add more than 490 names onto the voter files prior to Election Day.

Registration Problems, Fraud and Scams Uncovered Before Election Day

Everybody Vote, a nonpartisan coalition of young-adult organizations in Pittsburgh, called a news
conference on October 27, 2004 to expose a problem of a group of students from the University of
Pittsburgh. Their voter registration applications were fraudulently altered by others who changed
their party affiliation and addresses. The thirteen students represented at the press conference had
been duped by men who claimed to be collecting signatures to legalize medicinal marijuana or to
lower auto insurance rates but who deceitfully switched their party affiliation from Democrat to
Republican and also changed their address which also relocated their polling site location.

Another voter scam discussed at the news conference was the official-looking notice posted at Ross
Park Mall that tells Democrats to wait until Nov. 3 to vote. The notice indicated,” Due to the
immense voter turnout that is expected on Tuesday, Nov. 2, the state of Pennsylvania has requested

an extended voting period.” This faux notice was printed on letterhead with the Allegheny County
seal.

The notice states that Republicans will vote on Tuesday, while Democrats will vote on Wednesday.
A copy of this notice was presented at the December 15, 2004 hearing in Allegheny County by a
North Hills resident.?

Gathering Evidence on Voting Irregularities

The Election Day Election Protection (EP) Program of 2004 was the nation’s most far-reaching
program to protect voter rights. The nonpartisan voter information, advocacy and protection
program was carried out by a coalition of more than 150 national and local nonprofit organizations
dedicated to ensuring that every citizen had the opportunity to cast a vote that would be counted.
In this fall’s elections, Election Protection deployed 25,000 volunteers, including 8,000 lawycrs
and law students in 17 states.

! A Multi-faceted Approach: Bridging differences to advance voters' rights in Allegheny County, Pennsylvania...one
voter at a time by Celeste Taylor and Scilla Wahrhaftig. Article available online at www.advancementproject.org.
2 A copy of the notice can be found at www.electionprotection2004.org.
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In Allegheny County, ACORN and Project Vote coordinated morc than% local and national
clection protection voluntcers on Election Day in Pittsburgh and Wilkinsburg. A few days before
the clection, David Schlitz, a voluntcer attorney with People for the American Way Foundation,
joincd with Projcct Vote and ACORN to conduct multiple trainings and prepare the hundreds of
volunteer poll monitors for November 2, 2004.

Volunteer poll monitors represented different racial groups, various faith communities, the
disabilitics community, civil rights, voting rights and environmental rights organizations. Thirty
law students from the University of Pittsburgh and 40 law students from Comell University — who
rode a bus all night to help out with this citizen mobilization to protect voters’ rights — joincd them.
Also assisting in this effort was the law firm of Eckert Seamans Cherin & Mellott, which provided
24 mobile ficld attorneys throughout the day. Local volunteer attomey Mike Healey stationed
himsclf at the County Courthouse to deal with the many problems that were presented there.

Election Day Problems Identified and Recorded

By using election protection volunteers, 1,000 complaints were logged in from Pennsylvania and
20 affidavits were sccured from voters in Allegheny County on Election Day documenting
problems involving provisional ballots, name not on the voter file, unknown polling place, brokcn
machines and voter intimidation.?

In conjunction with People for the American Way's national Election Protection program and
Working Assets, Philadelphia County ACORN and Project Vote recruited, trained and mobilized
400 Election Protection volunteers to assist with GOTV and distribute Know Your Rights literature
for the week prior to Election Day. Harrisburg and Lancaster County ACORN and Project Vote
had an Election Protection Project with 100 volunteers they had recruited and trained. These
voluntecrs distributed Know Your Rights literature before Election Day and covered 13 precincts
on Election Day, handling 50 complaints.

The Election Day EP Program in Allegheny County deploycd more than 300 community poll
monitors to 60 polling sites where voters reported hundreds of problems throughout the day. The
poll-monitoring efforts by the Pittsburgh EP Program have been captured on vidcotape and show
voters experiencing many problems on Election Day 2004 that demonstrate the nced for significant
rcform of the election system.*

The most common and disturbing Election Day problem in Allcgheny County was the lack of
provisional ballots that resulted from the decision of the County Election Burcau to provide only 12
such ballots at each polling site. Some polling locations reported having none at the beginning of
the day while others ran out within hours of polls opening. It proved ncarly impossible to get any
additional provisional ballots delivered throughout the day as frantic voters and frustrated poll
workers clogged the phone lines at the Allegheny County Election Bureau and also at the 1-866-
OUR-VOTE hotline. As a result, the Friends Meetinghouse staging area for Allegheny County
Election Protection received hundreds of calls as cell phones of many of the volunteers rang all
day. Hundreds of complaints were subsequently reported and handled from callers and from walk-
in voters who saw the Election Protection signs posted outside on the lawn. We have no idea how
many more complaints we could have handled had we had even greater capacity.

