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Wilderness Stewanls]mip -

A STRATEGIC PLAN .

1994 marked the thirtieth anniversary of one of the most important pieces of legislation in the
second half of the 20th Century -- Public Law 88-577, known as the "Wilderness Act." The
National Wilderness Preservation System now encompasses more than 100 million acres, and
the the ideals of protecting wilderness values have spread around the g]ol)e.

The Federal agencies charged with the stewards}xip of these pricelesa areas have made great
strides in the thirty years since the Wilderness Act. Nevertheless, it has been over ten years
since our agencies last assessed our collective efforts and set forth a coordinated program of
action. We feel that the time is right for re-dedicating and focusing our agencies’ efforts.

To secure the benefits of wildemess as called for in the Wildemess Act, we offer this Strategic
Plan. Management actions are identified and grouped into five broad topics. While some of
these actions are more genera] than othezs, and t}xey all may not bhe equa]fy important to each

of our agencies, our commitment to progress in everv one of these areas is unequivoca].

America’s "enduring resource of wilderness” is too important for anything less.
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1. PRESERVATION OF NATURAL & BIOLOGICAL VALUES

In the first tlxirty years of wilderness sfewardslﬁp, the preservation of natural processes
has emerged as one of the most significant values of wilderness. Wilderness areas serve
as a foundation for l‘leald‘ly, diverse ecosystems. Wilderness has a role in our national
efforts to protect lﬁo-diversity and we will place g'réater emphasis on this aspect of our
stewardship. Without management of natural values, the underlying fabric of the
National Wilderness Preservation System is at risk.

Therefore, we will:

A. Manage wilderness within the context of larger landscapes to ensure the protection
‘and integrity of natural and l)iological processes. .

B. Inventory wilderness ecosystems to collect baseline data. Identi{y indicators and
deve]()p monitoring standards for those elements critical to ecological integrity. Develop
monitoring strategies for high priority indicators and provide feedback for adaptive
management. Where appropriate, establish ]ong-term research programs.

C. Restore wildemness ecosystems &amaged l)y humans to the degree feasible. Identify
the processes needed to assess, restore, or mitigate human-induced change.

D. Restore fire to its na_tural role in the ecosystem.

E. Implement integrated exotic plant and animal management which includes
prevention, education, detection, quick elimination of spot infestations, and control of
major occurrences,

F.  Exchange, Furchase, or retire uses adversely affecting wilderness values where rights-

ho]ders are Wi]

ing.

G. Purmsue acquisition or exchange of inboldings, subsurface rights, and adjacent lands
critical to wilderness protection.
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2. MANAGEMENT OF SOCIAL VALUES

Social values are a fundamental component of wilderness. We need to retain spiritua]
and psyclm]ogical values, and guarantee opportunities for solitude and primitive
recreation in areas retaining their primeval character and influence.

Therefore, we will:

A. Evaluate all existing and proposed structures and installations to minimize the
impact on wilderness values.

B. Emphasize opportunities outside wilderness for recreation activities that are not
dependent on a wilderness setting.

C. Coordinate with neig}l})oring agencies and interests on wilderness use restrictions
(such as campsite and fire regulations) and on the establishment of policies for limits
such as group size and numbers of packstock.

D. Coordinate with Department of Defense agencies and the Federal Aviation
Administration to develop procedures and guidelines to avoid or mitigate low-level

overﬂights.

E. Develop, identify, and distribute information on new or evolving recreation
management tools and teclmiques.

' F. Establish an interagency national information network to provide wilderness
information for pu])lic and agency use.

G. Assess impacts of new and emerging tec}mologies on traditional wilderness values.

Develop pu])lic information and education programs to address these effects and
mitigate any unacceptalale impacts.
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3. ADMINISTRATIVE POLICY AND INTERAGENCY COORDINATION

The stewar(lslup of the National Wilderness Preservation System is important to each
of our agencies. We are committed to elevahng the stature of wilderness management
to that of a full and equa] partner in each agency's mission. At the same time, we
realize that there is one National Wilderness Preservation System To efficxently
manage this diverse system we must work tog‘et]ler

To improve efficiency in administration and enhance our interagency communication, we are

reso)ved to:

A. Maintain strong and professional leadersliip in wilderness stewardship at all levels.
Each will:
0 have a national wilderness coordinator; and
B require wilderness stewardship performance elements for those managing
wilderness.

B. Create a National Interagency Steering Committee made up of the national
wilderness coordinators of each agency to improve interagency understandmg and
consistency in managing the National Wilderness Preservation System, including:
o developing common guldellnes, pohcxes, and regu]ations on I!ey wilderness
issues;

o identifying and coordinating research priorities for the Aldo Leopold Research
" Institute, and training priorities with the Arthur Carﬁart Training
Center;

C. Coordinate multiple-unit wildernesses to insure consistent administration.

D. Expand the emplxasis of research to include natural and biological wilderness
resources, and psychological and social values.

E. Aggressively seek new partnerships with diverse groups to support wilderness values
and goals.

F. Participate in local government p]anning efforts to repment the wilderness resource.

G. Ensure fiscal accountaln]xty in the budget process l)y identifymg and traclamg
fundmg gources and accomplisliments in the wilderness program.

H. Allow flexible spending of fire funding to cover prescril)ed fire.
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4. TRAINING OF AGENCY PERSONNEL

Historically, wilderness training has concentrated on wilderness speéia]ists. We must
now expancl wi]derp.es training to our interclisciplinary staffs and line officers to assure
all pers«mne] are adequate]y equippec] for their stewar(ls]-nip role.

We will imp]ement the fo]]owing improvements:
A Identify the core competencies requirc(] for wilderness rangers, wilderness managers,
and line officers with wilderness management responsil)ility. Identify tools, methods,

and tec}miques to master the needed abilities.

B. Integrate wilderness into other program training and vice versa. Develop basic
wilderness orientation training for presentation o all agency personnel.

C. Deve]op common umlerstamling and training on wilderness princip]es such as the
minimum tool concept.

D. Continue to Jeve]op, utilize, and support wilderness training programs.

E. Each agency will support the Arthur Carhart Training Center and the Aldo Leopo]d

Research Institute.

F. Establish partners}lips with co]]cga and universities to recruit voluntcers, participate
in curriculum development, provide training, and conduct research.
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5. PUBLIC AWARENESS AND UNDERSTANDING

Educating the public has long been considered an important function of stewardship.
In the past, this has ]arge]y meant training wilderness visitors in ]ow-impact camping
tec]m:iques and user ethics. Wilderness education needs to expand L,eyond instructing
visitors to build a shared understanding of the role and value of wilderness to society.
The wilderness message needs to reach the a much Lroader spectrum of the American

public.
To accomp]is}) this we will:
A. Evaluate wilderness education programs to determine their effectiveness.

B. Iclentigy strategies to communicate wildemess education messages to diverse cultural,
geographica], and socio]ogical groups, inc]uding non-recreation users.

C. Develop a wildemess curriculum for grades K through 12. Encourage state agencies

to establish curricula for envizonmenta]/wildemess education in schools.

D. Continue to support "Leave No Trace" as the official program for minimum

impact recreation.

E. Develop a strategy to use national and local media in wilderness education.
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