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% Smithsonian Institution

Office of General Counsel

VIA US MAIL

July 20, 2017

Re:  Your Request for Smithsonian Records (request number [}

Dea/

This responds to your request dated June 28, 2017 and received in this Office on July 10, 2017,
for “a digital/electronic copy of the Cooper Hewitt Smithsonian Design Museum System Design
Guide.” The Smithsonian responds to requests for records in accordance with Smithsonian
Directive 807 ~ Requests for Smithsonian Institution Information (SD 807) and applies a
presumption of disclosure when processing such requests. The policy is posted on our website
at http://www.si.edu/OGC/Records-Requests.

Enclosed is a CD that contains the document you requested. Please note that it is appropriate
for release without redaction and is provided in its entirety.

This concludes the Smithsonian’s response to your request.

Enclosure

You have the right to appeal a partial or full denial of your request. Your appeal must be in
writing, addressed to the Smithsonian Institution Office of General Counsel at the address below,
and made within sixty days from the date of this response letter. Your letter must explain your
reason(s) for the appeal. The Smithsonian Under Secretary for Finance and Administration will
decide your appeal and will respond to you in writing. You also have the right to seek dispute
resolution services from the Office of Government Information Services, within the National

: Archives and Records Administration.

Office of General Counsel

Smithsonian Institution Building Room 302 MRC 012

Mail: P.O. Box 37012 » Washington DC 20013-7012

Street: 1000 Jefferson Drive SW » Washington DC 20560-0012
Telephone: 202.633.5115 « Fax: 202.357.4310
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11 Cooper Hewitt Mansion = Form + Vision

Cooper Hewitt

Wordmark The Cooper Hewitt word mark is profoundly bold

and unobtrusively custom in it marking. Any connois-
seur of typography and type design will notice that
there is a intriguing relationship occurring with the
fact that normally a form such as this cannot create
an iconic rectangular form by being just typed out.
What should occur is a staggering “COOPER” being
shorter than "HEWITT”. Each character has been tai-
lored to define the overall bold frame. This vivid for-
mation can easily be scaled, positioned, reversed in
coloration without losing its strong visual precedent.

Smithsonian
Design Museum

Section A
Visual ldentity

C
H

00
EW

E
1




Brand Identity
Guidelines

11

Cooper Hewitt Wordmark

C
H

Smithsonian Section A p/
Design Museum Visual ldentity 15
11

Cooper Hewitt Wordmark

Reversed

CO0
HE

P
I

E
1

R
|
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12 The Capitol Building = Position + Scale
Cooper Hewitt Wordmark

with Smithsonian Design  Just as in the US Capitol building, where no building

Museum Signature within the vicinity of Washington DC can be taller
than the Capitol, no word mark / or logo can be
prominent than the Cooper Hewitt wordmark.

Smithsonian Institute = Foundation

Smithsonian Design Museum acts as strong

grounding. The Cooper Hewitt is the Smithsonian

Design Museum, being one of the 19 prestigious

museums that make up the Smithsonian Institute

(America’s National Museum). Quaintly known as

the Nation’s Attic it becomes visually fitting, as

it acts a strong grounding, the foundation to the H E w I T T

Cooper Hewitt wordmark and all’s its sub-brands
and titles.
51:3 Smithsonian Design Museum
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12 1.2

Cooper Hewitt Wordmark Cooper Hewitt Wordmark

with Smithsonian Design with Smithsonian Design
Museum Signature Museum Signature

Reversed

COOPER g+ 43:
HEWITT i3y

% Smithsonian Design Museum * Smithsonian Design Museum
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14 Cooper Hewitt wordmark is always prominently
Positioning system positioned on top left, while Smithsonian Design
Museum signature acts as strong grounding for

HEWITT

The distance between the CH wordmark and the

SDM signature can be defined by the content and §
medium. 3 Smithsonian Design Museum
The variable primary wordmark should always be

scaled while maintaining its original proportions. | & Minimum distance between CHwordmark and the
SDM signature is the width of “T”

The distance between the CH wordmark
and the SDM lockup should be defined
by the content and medium

™

Smithsonian Design Museum
Ko

SDM signature width can be defined ~—
using the ‘m’ of ‘Museum’ aligning
with the ‘T’ of Cooper Hewitt
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14 The Cooper Hewitt wordmark should always

Positioning system positionin the top left.
Examples

COOPER
HEWITT

COOPER
HEWITT

2E 91ST STREET November 15,2014

NEW YORK NY 10128

PHONE 212.849.8400 )

FAX 212.849.8401 Dear Sir/Madam,

COOPERHEWITT.ORG Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum

vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdumdolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcu id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quam neque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

{) Smithasatin Destgn Maseum

-l : 1
£ Smithsonian Design Maseum

In tempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementumet. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec. / = )

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium COOPE R
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum HEWIT T coopE
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.

Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet HEWIT
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen 2 E 91ST STREET

) . o . NEW YORK NY 10128
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue - €0) smshsonin Desiga
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna, COOPERHEWITT.ORG
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcu id eugiat. Duis

lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quam neque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

In tempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem é"'.’ Smithsonian Design Museum
est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies o
tellus, non consequat elementumet. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.

”
%

R Smithsonian Design Museum
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14 In cases where logo is placed on materials with
Positioning system multiple sides, Smithsonian Design Museum sig-
Examples nature can be positioned on a separate side from

Cooper Hewitt logo mark.

Business card

Front Back Front

Branded Folder (Exterior) Branded Folder (Interior)

COOPER
HEWITT
* Smithsonian Design Museum .

Back Front Interior

* Smithscnian Design Mu seum

Front Side
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15
Scaling system

Please be advised that for printing that wordmark
should not be scaled below 0.75” (when used
directly above the SDM lock-up) measured
horizontally, as demonstrated below.

oS R

% Smithsonian Design Museum

é::} Smithsonian Design Museum

Smithsonian Section A
Design Museum Visual ldentity

QB Smithsonian Design Museum

% Smithsonian Design Museum

Minimum size
0.75” in width

COOPER  Co0PER

O Smathsealan Design Museus

6 Smithsonian Design Museum
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16
Alternate Positioning

and Scaling system

For the cases where legibility of SDM signiture is
concerned, alternate positioning system can be
used. when there is content in between Cooper
Hewitt wordmark and SDM signature.

COOPER
HEWITT

SDM signature width can
be defined using the ‘n’ of
‘Design’ aligning with the
‘T’ of Cooper Hewitt

% Smithsonian Design Museum

Smithsonian Section A
Design Museum Visual ldentity

31

COOPER
HEWITT

% Smithsonian Design Museum

COOPER
HEWITT

% Smithsonian Design Museum

Q} Smithsonian Design Museum

Minimum size
0.75” inwidth

[
COOPER
HEWITT

% Semithsonian Design Maseum

Alternate positon
needs to have
contentsin between
Cooper Hewitt mark
and SDM signature
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1.7
Incorrect usage of
the wordmark

Donot use alternate lock-up without contents Do not increase the width of SDM
in between CHand SDM mark signature unproportionally

COOPER
HEWITT

Smitk ian Design

% Smithsonian Resign Museum

Do not position SDM signature above
the CH wordmark

% ithsonian Design Museum

Donot outline the mark Donot use the mark inside a frame

COOPER
HEWATT

6 Smithsonisn Design

Do not flip

9000
3

mus:wM ngizsd nstnoud)

Donot use the mark in angle Donot skew the mark

é:} Smithsonian Design Musel

Do not overlay the Mark with colors, pat-
terns orimages

Smithsonian SectionA p/
Design Museum Visual ldentity 33
Do not stagger the lock-up Do not overlap Do not equate the size of the marks

OPER EE PE¥ % Smithsonian Design Museum

% Smithsonian'Resign Museum

Do not place the SDM signature to the right of Do not place the SDM signature to the left of
the CH wordmark the CHwordmark

HE 0P¥¥ % Smithsonian Design Museum % ithsonian Design Museum ﬁg&ﬁ;%
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2.0
Sub-Brands
Lock-up

COOPER
HEWITT

-

Primary
Sub-Brands

National Design Awards
National Design Week
People’s Design Award

SHOP Cooper Hewitt
Cafe Cooper Hewitt

Secondary
Sub-brands

Typographic
Cascading
System
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Primary Sub-Brands
Lock-ups

COOPER
T

HEWIT

COOPER
HEWITT

COOPER
HEWITT

NATIONAL
DESIGN
AWARDS

NATIONAL
DESIGN
WEEK

PEOPLE'S
DESIGN
AWARD

Smithsonian Section A
Design Museum

p/
37

2.1
Primary Sub-Brands
Lock-ups Reversed

COOPER
HEWITT

COOPER
HEWITT

COOPER
HEWITT

NATIONAL
DESIGN
AWARDS

NATIONAL
DESIGN
WEEK

PEOPLE'S
DESIGN
AWARD
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2.2 These brands utilize a unique treatment that is
Primary Sub-Brands not to be reproduced for any other visual identity
Lock-up System associated with the Cooper Hewitt system.

COOPER [
~ §| DESIGN
HEWITT [

The height of Sub-Brand mark
should match the height of CH
wordwordmark

COOPER
HEWITT

The ‘T’ from the CH word mark
should be used to measure
distance between CH word-
mark and the sub-brand mark

NATIONAL
DESIGN
WEEK

PEOPLE'S
DESIGN

AWARD

Smithsonian Section A p/
Design Museum Visual Identity 39

Primary Sub-Brands
Lock-up with SDM
signature

COOPER [==
DESIGN

HEWITT

AWARDS

619 Smithsonian Design Museum‘

SDM signature width can be defined
using the ‘m’ of ‘Museum’ aligning
withthe T’ of Cooper Hewitt
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2.4
Primary Sub-Brands /

Digital & Physical Space
Sub-Brands

COOPER
HEWITT.

Smithsonian Section A p/
Design Museum Visual ldentity 41

24

Primary Sub-Brands /
Digital & Physical Space
Sub-Brands Reversed

COOPER

CAFE HEWITT
iewi .ORG
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2.4 The title system of a physical space or a digital 2.4

Primary Sub-Brands / sub-brand uses the sub-brand name on one line Primary Sub-Brands /

Digital & Physical Space  andit is set to match the height of the Cooper Digital & Physical Space

Sub-Brands System Hewitt wordmark. Sub-Brands System

The space between the digital or physical
sub-brand and the Cooper Hewitt wordmark is
determined by using the 1.5 times the width of
the stemof the letterH or T

SHOP:Ew

Sub-brand name is set to match the
height of the Cooper Hewitt wordmark

(I
The space between the digital or physical

sub-brand and the Cooper Hewitt wordmark is
determined by using the 1.5 times the width
of the stem of the letter H or T".

SPACE  CAFE

COOPER
HEWITT
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Secondary Sub-brands

Lock-up System

COOPER
HEWITT

SUB-BRAND
LOCKUP
SYSTEM

Smithsonian Section A

Design Museum Visual ldentity 45

2.6 One unit can be equated to the squared width of
Secondary Sub-brands  the stem of the letter ‘H’ or ‘T". Sub-brand name size
Lock-up System is 85% of Cooper Hewitt word mark.

COOPER
HEWNT -

SUB-BRAND -
LOCKUP
SYSTEM
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Secondary Sub-brands
Lock-up System Examples

COOPER
HEWITT
MEMBERSHIP

COOPER

HEWITT

DESIGN
K-12

Smithsonian Section A
Design Museum Visual ldentity 47

2.6
Secondary Sub-brands
Lock-up System Examples

'COOPER
HEWITT
MEMBERSHIP-

COOPER

HEWITT -

DESIGN -
K-12

100%
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2.6
Secondary Sub-brands
Lock-up System Examples

Sécondary Sub-brands
Lock-up System Examples

COOPER
HEWITT

TEEN
DESIGN
FAIR

COOPER
HEWITT

DESIGN
CENTER

COOPER
HEWITT

DESIGN
TALKS

COOPER
HEWITT

LABS

COOPER
HEWITT
TEEN
DESIGN
FAIR

COOPER
HEWITT

DESIGN
CENTER

COOPER
HEWITT

DESIGN
TALKS

COOPER
HEWITT

LABS
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2.7 The sub-brand system and typographic hierarchy
Cooper Hewitt lock-up both use the Cooper Hewitt wordmark to
typographic system determine their sizing. The naming system for

headers and titles cascade below the CH and
sub-brand level.

COOPER
HEWITT

SYSTEM 100%

NAMING

SYSTEM 85%

NAMING

SYSTEM 70%

NAMING
SYSTEM 55%

Smithsonian Section A p/

Design Museum Visual ldentity 51

2.7 The sub-brand and naming system text blocks can
Cooper Heyvitt lock-up be spaced using a squared unit of the letter ‘H’
typographic system or T stem. For reference, the sub-brand system

100% Black

at 100% uses the letter ‘T" stem. Similarly to the
cascading percentage naming system the spacing
unit and color also cascades proportional at an
increment of 15%.

COOPER
HEWITT

SYSTEM 100%
NAMING

T SYSTEM85%

70%Black ——

55%Black ——

NAMING

SYSTEM 70%

NAMING
SYSTEM 55%
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2.7 Content can now cascade below the CH wordmark
Cooper Hewitt lock-up before the Smithsonian Design Museum lock-up.
typographic system

Example

COOPER

HEWITT

TOOLS
DESIGN AT

0CT 152014—
JAN 09 2015

% Smithsonian Design Museum

Smithsonian Section A p/
Design Museum Visual ldentity 53
2.7

Cooper Hewitt lock-up

typographic system

Example

Cooper Hewitt wordmark at 100%

Example of the naming system
at 85% of the wordmark, foran
exhibition title

Example of the naming system
at 70% of the wordmark, for
exhibition date

SMD logo aligns at the bottom
of the medium

COOPER

HEWITT

TOOLS
DESIGN AT
WORK

‘0CT 152014—

JAN 09 2015

. % Smithsonian Design Museum
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2.8

Cooper Hewitt lock-up
typographic highlighting
system

The typographic hierarchy can utilize type
reversed out of a color block. See types of color
see section 3.0 Color.

COOPER
HEWITT

SUB-BRAND
SYSTEM 100%

NAMING
SYSTEM 85%

NAMING
SYSTEM 70%

NAMING
SYSTEM 55%

Smithsonian
Design Museum

Section A p/
Visual ldentity 55

28

Cooper Hewitt lock-up

The typographic hierarchy can utilize type reversed
out of a color block. The typography aligns to the

typographic highlighting  left edge of the subbrand allowing the highlight box

system

to site further to the left.

COOPER
HEWITT

SUB-BRAND
SYSTEM 100%

NAMING

100% Blae

T .

NAMING
SYSTEM 70%
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3 O The following pages demonstrate the primary and
) seconday color palette and their pantone values.
Color In addition to black and white—the primary
palette—there are 10 colors designated for the
secondary palette.
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3.1
Primary Color

Black U

Smithsonian Section A p/
Design Museum Visual ldentity 59
3.2

Secondary Palette

Overview
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3.2 3.2
Secondary Palette Secondary Palette

C o0 R 255 Pantone C 90 R O Pantone
M 70 G 90 Orange M 55 G110 300U
Y 85 B O 21U Y 0 B 180

K O #FF5700 K O #3BD23D
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3.2 3.2
Secondary Palette Secondary Palette

C 70 R 20 Pantone
M 0 G 230 802U
Y 100 B 80

K 0 #14E650

R 255 Pantone
G 70 806U

B 175

#FFA6AF

<<z O
©
C)DO-IC)
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3.2 3.2
Secondary Palette Secondary Palette

CO0 R 230 Pantone C 60 R 130 Pantone
M 85 G 70 Red 032U M 70 G 105 814U
Y 60 B 80 Y O B 175

K 0 #E64650 K 0 # 8269AF
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3.2 3.2
Secondary Palette Secondary Palette

CO0 R 255 Pantone C 58 R 105 Pantone
M 0 G 220 108U M 51 G103 8402C
Y 90 B 50 Y 52 B 101 (Metalic)
K 0 #FFDC32 K 20 #696765




Cooper Brand Identity p/ Smithsonian Section A p/

Hewitt Guidelines 68 Design Museum Visual Identity 69
3.2 3.2
Secondary Palette Secondary Palette

C 30 R 180 Pantone C 22 R 135 Pantone
M 24 G180 877U M 33 G130 410U

Y 24 B 180 Y 28 B 125

K 0 #B4B4B4 K 60 #87827D
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4.0
Typography

The typeface Cooper Hewitt, is a contemporary
sans serif, with characters composed of modified-
geometric curves and arches, evolves from the
typeface Galaxie Polaris Condensed by Chester
Jenkins. Even though deriving from Polaris
everything part the Cooper Hewitt has been
drawn from scratch, using the existing forms

as a rough guide for letter widths and master-
stroke thicknesses. Cooper Hewitt is a open
source contemporary sans serif with characters
comprised of modified geometric curves and
arches. It has numerous weights that are used
very carefully in certain contexts for different
medium. The typeface can be found in .otf,
Windows and for web font (.woff) formats
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COOPER HEWITT DISPLAY
Cooper Hewitt Heavy
Cooper Hewitt Bold
Cooper Hewitt Semibold
Cooper Hewitt Medium
Cooper Hewitt Book
Cooper Hewitt Light
Cooper Hewitt [nin

COOPER HEWITT DISPLAY
Cooper Hewitt Heavy
Cooper Hewitt Bold
Cooper Hewitt Semibold
Cooper Hewitt Medium
Cooper Hewitt Book

Cooper Hewitt Light

Cooper Hewitt [nin
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4.1
Primary Typeface
Cooper Hewitt Family

COOPER HEWITT DISPLAY

Smithsonian Section A p/
Design Museum Visual Identity 75
41

Primary Typeface

Weights

Cooper Hewitt Heavy

Cooper Hewitt Bold

Cooper Hewitt Semibold

Cooper Hewitt Medium

Cooper Hewitt Book

Cooper Hewitt Light

Cooper Hewitt [hin

Cooper Hewitt Display

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Cooper Hewitt Heavy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abhcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqgrstuvwxyz
0123456789

Cooper Hewitt Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123456789

Cooper Hewitt Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123456789

Cooper Hewitt Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123466789

Cooper Hewitt Thin

ABCDEFGHIJKLMNOPQRSTUVWXY/
abcdefghigklmnoparstuvwxyz
0123466789
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4.1

Primary Typeface

Weights

Cooper Hewitt Heavy Italic

Cooper Hewitt Bold Italic

Cooper Hewitt Semibold Italic

Cooper Hewitt Medium Italic

Cooper Hewitt Book Italic

Cooper Hewitt Light ltalic

Cooper Hewitt Thinltalic

Smithsonian Section A
Design Museum Visual Identity

77

Cooper Hewitt Heavy Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123456789

Cooper Hewitt Semibold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123456789

Cooper Hewitt Book Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123456789

Cooper Hewitt Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuvwxyz
0123456789

Cooper Hewitt Thin ltalic

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghigklmnopgrstuviwxyz
0123466789
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SECTION/B

APPLICATIONS
GUIDELINE

Smithsonian SectionB
Design Museum Applications
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Smithsonian SectionB
Design Museum Applications

1.0

General
Collateral

This part of the styleguide demonstrates how to
apply Cooper Hewitt’s visual identity to general
collateral, including letterheads, business cards,

mailing labels, note paper, branded folder, and
envelopes.
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1.1
Business Cards

Front

OOPER
HEWITT

Back (General)

2E 91ST STREET

NEW YORK NY 10128
COOPERHEWITT.ORG

ﬁ} Smithsonian Design Museum

Back (Personalized)

HELYNSIA BROWN
TECHNOLOGY MANAGER

BROWNHE@SLEDU PHONE 212.849.8306 2 E 91STSTREET
COOPERHEWITT.ORG MOBILE 917.239.5690 NEW YORK NY 10128

% Smithsonian Design Museum

Smithsonian Section B
Design Museum Applications
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Business Cards
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2E 91ST STREET November 15, 2014

NEW YORK NY 10128

PHONE 212.849.8400 .

FAX 212.849.8401 Dear Sir/Madam,

COOPERHEWITT.ORG Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur pl. purus arcurutrum

{:} Smithsonian Design Museum

vitae blandit arcu tristique. In consectetur sapien velelit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet antemattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aiquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretiumnulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convaliis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed alig laoreet el um. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit ametrhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsumdolor sit amet, consectetur adipiscing elit. Curabitur pl. purus arcurutrum
vitae blandit arcu tristique. In consectetur sapien velelit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet antemattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa

BOARDOF TRUSTEES .lnn:annuu-n PAUL HERZAN KAREN A. FHLLIPS EX OFRCIO
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Letterheads for SDM to match Cooper Hewitt mark’s width
Grid System
85"
2 EAST 91 STREET March 15, 2005
NEW YORK
NY 10128-0669 Dear Sir/Madam,
PHONE 212.849.8400 ) : e T :
FAX 212.849.8401 Lorem ipsum dolor sit amet, consect atur adipiscing elit. Curabitur placerat purus arcu
COOPERHEWITT.ORG rutrum vitae blandit arcu tristique. In consectetur sapienvel elit malesuada at interdum
dolor faucibus. Fusce dictum aliquam arcu mollis egestz:s. Nullam scelerisque placerat
facilisis. Nunc sit amet justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel,
dapibus necleo. Pallentesque nibh metus, elementum quis sodales vitae, tempor id nibh.
Proinnon eros vel augue commodo congue cursusid nu la. Cras dictum, dui ut volutpat
volutpat, urna mauris pulvinar urna, tempus laoreet est ipsum interdum dizm. Mauris
consequat posuere accumsan. In massa tellus, feugiat at tincidunt non, ullamcorper nec
risus. Vestibulum |acinia hendrerit arcu id eugiat. Duislobortis, risus ac vulputate elemen
tum, sem libero dictum metus, nec dignissim quam neque ac diam. Fusce vel ac felis
vestibulum posue re. Curabitur nondi gnissim enim.

In tempus aliquat ultrices. Ut ultrices elit sed mauris scelerisque pellent esque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien
sollicitudin vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris.

11" Nulla fringilla lorer est. Nulla feugiat tortor eget miiacu lis eget vestibulum dolor convallis.

Smithsonian Design Museum

Proinvolutpat ultricies tellus, non consequat elementurn et. Ut ultrices elit sed mauris
scelerisque pellentesque. Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisgue. Quisque
pellen tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementur. Nulla semper
consequat ornare bibendum eleifenc. Duis risus massa, tincidunt sit amet thoncus in,
scelerisque pretium ornare bibendum eleifend. Duis risus massa, sit amet rhoncusin,
scelerisque vulput ate mauris.

Kind Regards,

;@«/&
[V

Caroline Baumanr:

BOARD OF TRUSTEES LISAS ROBERTS JOHNR HOKE Il KAREN A PHILLIPS SMITHSONIAN
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COOPER
HEWITT

2E918STSTREET
NEW YORKNY 10128

PHONE 212.849.8400
FAX 212.849.8401
COOPERHEWITT.ORG

6:3 Smithsonian Design Museum

November 15, 2014

Dear SirMadam,

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, duiut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quam neque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wlputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, duiut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quam neque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wlputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.
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General Letterhead Specs

COOPER
HEWITT

2E91ST STREET
NEWYORKNY 10128

PHONE 212.849.8400
FAX 212.849.8401
COOPERHEWITT.ORG

November 15, 2014

Dear SirMadam,’

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.

CooperHewitt-Book
COMOYOK85

9.5pt

Left align
Line-spacing: 14 25 pt

6:3 Smithsonian Design Museum

Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisquepellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet el um. Nulla semper

ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.
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COOPER
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2E 91ST STREET
NEW YORKNY 10128

PHONE 212.849.8400
FAX 212.849.8401
COOPERHEWITT.ORG

€:} Smithsonian Design Museum

November 15, 2014

Dear SirfMadam,

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet antemattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris soelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet antemattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. Inmassa
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N vember 15, 2014

Dear Sir/Madam,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet est ipsuminterdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam. Fusoce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

In tempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibuluminterdum metus, quis viverra lorem porta nec. Sed pretium nullaid sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet el Nulla semper

omare bibendum eleif end. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
omare bibendum eleif end. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet est ipsuminterdum diam. Mauris consequat posuere accumsan. Inmassa
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Dear SirMadam,

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, duiut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quam neque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wlputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, duiut volutpat volutpat, uma mauris pulvinar urna,

tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. In massa tellus,
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November 15, 2014

Dear SirMadam,

Loremipsumdolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo.Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet el um. Nulla semp

ornare bibendum eleif end. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleif end. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsumdolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo.Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros velaugue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
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Dear SirfMadam,

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris quat posuere ac 1. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quamneque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pelk Ph
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wlputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus velleo accumsan nec molliis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quamneque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pelk Ph
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wlputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra loremporta nec.
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Dear SirfMadam,

Loremipsumdolor sitamet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulump Curabitur non dignissim eni

In tempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus velleo accumsan nec moliis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet el um. Nulla p

ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Loremipsumdolor sitamet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictummetus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulump Curabitur non dignissim eni

In tempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec wulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra loremporta nec.
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Dear Sir/Madam,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcurutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet estipsuminterdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac wilputate ek sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vellacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Utultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet thoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcurutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcumollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet estipsuminterdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac wilputate ek sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vellacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Utultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.
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Dear SirMadam,

Loremipsumdolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet antemattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus necleo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar uma,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcu id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam.Fusce velac felis vestibulumy Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibuluminterdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet ek um. Nulla semper

ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet thoncus in, scelerisque wilputate mauris.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet antemattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus necleo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar uma,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcu id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam.Fusce velac felis vestibulumy Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.
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Dear SirMadam,

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus necleo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar uma,

tempus laoreet est ipsum interdum diam. Mauris quat ac L In tellus,
feugiat et tincidunt non, ullamcorper necrisus. Vesthjunlac:nta henci'antan:u id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dict tus, nec dignissim quam neque ac

diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.
Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus

vestibuluminterdum metus, quis viverra lorem porta nec. Sed preti illa id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.

Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet rhoncus in, scelerisque wulputate mauris.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justoet ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus necleo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar uma,

tempus laoreet est ipsum interdum diam. Mauris quat ac L In tellus,
feugiat et tincidunt non, ullamcorper necrisus. Vesthjunlac:nta henci'antan:u id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dict tus, nec dignissim quam neque ac

diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.
Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus

vestibulum interdum metus, quis viverra lorem porta nec. Sed pretil illa id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est.Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.

Phasellus vestibulum metus, quis viverra lorem porta nec.
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Dear SirMadam,

Loremipsumdolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus necleo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar uma,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcu id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet ek um. Nulla semper

ornare bibendum eleifend. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
ornare bibendum eleifend. Duis risus massa, sit amet thoncus in, scelerisque wilputate mauris.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus vel, dapibus necleo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar uma,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. In massa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcu id eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam. Fusce velac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibuluminterdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem porta nec.
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Body Copy Cooper Hewitt Book 95pt /14 26pt  Transformed from the Gilded Age mansion
of Andrew Camnegie to a distinguished 21st century museum, the renovated landmark home
of Cooper Hewitt, Smithsonian Design Museum will open on New York's Museum Mile on
Friday, Dec. 12, offering 60 percent more gallery space, an entirely new visitor experience
and four full floors of exhibitions  including the first long term survey of Cooper Hewitt’s
ownrich collection.

Together, the inaugural exhibitions will explore virtually every aspect of design,invite
visitors to participate in the design process and present more than 700 objects, from the
humble and ubiquitous (eight dif ferent patented models of the wooden clothespin) to the
complex forms and vivid colors rendered in Michael Eden’s 3 D printed urn. All visitors will be
equipped with aninteractive Pen to digitally collect objects on view, as well as additional
collection objects via interactive tables, and create their own designs. They will be able to
record their visit, which can be viewed and shared online and supplemented during future
visits.

“Designis everywhere and this is our moment t icate this age like
never before,” said Caroline B: director of the “The December opening
of the reimagined Cooper Hewitt will mark thy when this b an
unprecedented international center and public advocate for the bestin design. As the

ion's only devoted exclusively to historic and contemporary design, we
have always played a unique role in America’s cultural life. Thesei | exhibitions
demonstrate the manyways we will be able to educate, inspire and empower people through
design at the new Cooper Hewitt. Cooper Hewitt will be a place of experiment ation, positive
change and a place to explain design and bring the design process tolife.”
“Through the groundbreaking new visitor experience, expanded presentations of ourrich
collection and dynamic temporary exhibitions, design stories will truly come alive at the new
Cooper Hewitt,” said Barbara Mandel, Cooper Hewitt board chair. “From top to bottom, inside
and out, the entire museum has been transformed to encourage visitors to engagein the
design process and imagine, create and learn by doing. | cannot wait to welcome visitors to
the new museum later this year.”

ON VIEW IN THE NEW COOPER HEWITT
Floor by floor, the 10 inaugural exhibitions at Cooper Hewitt will prompt and answer key
questions at the heart of design.
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Friday, Dec. 12, of fering 60 percent more gallery space, an entirely new visitor experience
and four full floors of exhibitions  including the firstlong term surveyof Cooper Hewitt's
ownrich collection.

Together, thei | exhibitions will explore virtually every aspect of design, invite

visitors to participatein the design process and present more than 700 objects, from the
humble and ubiquitous (eight different patented models of the wooden clothespin) to the
complex forms and vivid colors rendered in Michael Eden’s 3 D printed urn. All visitors willbe
equipped with an interactive Pen to digitally collect objects on view, as well as additional
collection objects via interactive tables, and create their own designs. They will be able to
record their visit, which can be viewed and shared online and supplemented during future
visits.

“Designis everywhere and this is our to i this ke

never before,” said Caroline Baumann, director of the museum. “The December opening

of the reimagined Cooper Hewitt will mark the moment when this museum becomes an
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unprecedented international center and public advocate for the best in design. As the
nation’s only d d exclusively to historic and porary design, we

have always played a unique role in America’s cultural life. These inaugural exhibitions
demonstrate the many ways we will be able to educate, inspire and empower people through
design at the new Cooper Hewitt. Cooper Hewitt will be a place of experiment ation, positive
change and a place to explain design and bring the design process to life.”

“Through the groundbreaking new visitor experience, expanded p ations of our rich
collection and dynamic temporary exhibitions, design stories will truly come dlive at the new
Cooper Hewitt,” said Barbara Mandel, Cooper Hewitt board chair. “From top to bottom, inside
and out, the entire has beent fi 1 to encourage visitors to engage inthe
design process and imagine, create and leam by doing. | cannot wait to welcome visitors to
the new museum later this year”

‘- ONVIEW IN THE NEW COOPER HEWITT
Floor by floor, the 10 inaugural exhibitions at Cooper Hewitt will prompt and answer key
questions at the heart of design.
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March 15, 2014

Dear Educator,

Thank you for registering for program Target DesignK 12: Designin the Classroom. This exciting
program brings Smithsonian Cooper Hewitt, National Design Museum'’s compelling impacts of
design ondaily life to your classroom! This Teacher Resource Packet is about What is Design?,
anintroductory workshop intended for all audiences, including those who are new to design
thinking.

What is Design?, a 45 minute workshop, is facilitated by a Design Educator in your classroom.
Upon completion of the workshop, students will have a basic understanding of design and will
have solveda challenge through prototyping. To help you and the students prepare for the
workshop, please read page one carefully.

This packet also provides several resources on how to continue integrating design thinking
connections into your classroom curriculum after the workshop, including r
activities and selected key lesson plans from Cooper Hewitt’s Educator Resource Center (ERC).
ERChas over 400 free standards based K 12 design focused lesson plans written primarily by
classroom teachers from around the couny.

We enjoyreceiving feedback from teachers about their i with the workshop. Withina
month of your workshop you will be emailed a brief survey. Thank you in advance for taking time
to provide your feedback so that we can continue to of fer a high quality program for New York
City'sK 12 schools.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leolibero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

o4

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque p se. Ph
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.
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March 15, 2014

Dear Educator,

Thank you for registering for program Target DesignK 12: Design in the Classroom. This exciting
program brings Smithsonian Cooper Hewitt, National Design Museum’s compelling impacts of
design on daily life to your classroom! This Teacher Resource Packet is about What is Design?,
anintroductory workshop intended for all audiences, including those who are new to design
thinking.

What is Design?, a 45 minute workshop, is facilitated by a Design Educator in your classroom.
Upon completion of the workshop, students will have a basic understanding of design and will
have solved a challenge through prototyping. To help you and the students prepare for the
workshop, please read page one carefully.

This packet also provides several resources on how to continue integrating design thinking
connections into your classroom curriculum after the workshop, including recommended
activities and selectedkey lesson plans from Cooper Hewitt’s Educator Resource Center (ERC).
ERC has over 400 free standards basedK 12 design focused lesson plans written primarily by
classroom teachers from around the couny.

We enjoyreceiving feedback from teachers about their experience with the workshop. Withina
month of your workshop you will be emailed a brief survey. Thank youin advance for taking time
toprovide your feedback so that we can continue to of fer a high quality program for New York
City’sK 12 schools.

Loremipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leolibero, ipit eget dapibus vel, dapibus nec leo.Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma mauris pulvinar urna,
tempus laoreet est ipsum interdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Intempus aliquet ultrices. Ut ultrices elit sed mauris scelerisque pellentesque. Phasellus
vestibulum interdum metus, quis viverra lorem porta nec. Sed pretium nulla id sapien sollicitudin
vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla fringilla lorem
est. Nulla feugiat tortor eget mi iaculis eget vestibulum dolor convallis. Proin volutpat ultricies
tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque pellentesque.
Phasellus vestibulum metus, quis viverra lorem portanec.
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Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. Nulla semper consequat
omare bibendum eleif end. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
omare bibendum eleif end. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue

commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,

tempus laoreet est ipsuminterdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullamcorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quamneque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Sincerely,
1 > r 77
mbeiy  ASNeAtos B )
Kimberly Cisneros Jessica Nufiez
School & Tours Manager Education Assistant
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Left align
Line-spacing: 14.25 pt
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Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen

tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementumn. Nulla semper consequat
omare bibendum eleif end. Duis risus massa, tincidunt sit amet rhoncus in, scelerisque pretium
omare bibendum eleif end. Duis risus massa, sit amet rhoncus in, scelerisque vulputate mauris.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor faucibus.
Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis. Nunc sit amet
justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus nec leo. Pellen
tesque nibh metus, elementum quis sodales vitae, tempor id nibh. Proin non eros vel augue
commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, urna mauris pulvinar urna,
tempus laoreet est ipsuminterdum diam. Mauris consequat posuere accumsan. Inmassa tellus,
feugiat et tincidunt non, ullancorper nec risus. Vestibulum lacinia hendrerit arcuid eugiat. Duis
lobortis, risus ac vulputate elementum, sem libero dictum metus, nec dignissim quam neque ac
diam. Fusce vel ac felis vestibulum posuere. Curabitur non dignissim enim.

Sincerely,
” - r Iy
mbe iy Ao e /‘4&‘4-#!.»“
Kimberly Cisneros Jessica Nufiez
School & Tours Manager Education Assistant
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PHONE 212.849.8349
FAX 212.849.8343
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COOPERHEWITT.ORG

s"} Smithsonian Design Museum

March 15, 2014
Dear Sir/Madame,
L ipsum dolor sit amet, dipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. | etur sapien vel elit malesuada at interdum t facilisis.

Nunc sitamet justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus volutpat vo
lutpat. Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu
rutrum vitae blandit arcu tnstms In eonsectetu sapien vel elit malesuadaat mtardtm dolor
faucibus. Fusce dictum al tas. Nullam scek i
Nunc sit amet justo et antemattis dapibus. Ut leo libero, suscipit eget dqabusvel dapibus
nec leo. Pellentesque nibh metus, elementum quis sodales vitae, temporid nibh. Proin non

eros vel augue do congue idnulla Otasdctmtduutvotnpat\duma uma
mauris pulvinar urna, tempus | t estip dumn diam. Mauris
accumsan. Inmassa tellus, feugiat et tincidunt non, ulk P i Vesﬁbdunbdria

hendrerit arcuid eugiat. Duis lobortis, risus ac vulputate elementum, sem libero dictum
metus, nec dignissim quam neque ac diam. Fusce vel ac felis vestibulum posuere. Curabitur
non dignissim enim.

In tempus aliquet ultrices. Ut ultrices elit sed mauri k llent Phasell
vestwunlnmrdtmmetu&q:smmhﬁmmmc&dmummladsapmsolw
itudin vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla
fringilla lorem est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin
volutpat ultricies tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque
pellentesque. Phasellus vestibulum metus, quis viverra lorem porta nec.

Suspendisse pharetra metus vel leo accumsan nec mollis erat scelerisque. Quisque pellen
tmnphoerateitlmq:sbeu&Sedalunmlmetel&nmmNdasmperoonse
quat ornare bibendum eleifend. Duis i a, tincidunt sit amet rh in,
pretium ornare bibendum eleifend. Dui matmdmmsedemquem
tate mauris.
L ip dolor sit amet, dipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. In consectetur saptenvel elitmalesuada at interdum dolor
faucibus. Fi dictum aliquam llis egestas. Nullam scelerisque pl: i
Nunc sitametjusto et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus

leo. Pellentesque nibh metus, ek quis sodales vitae, temporid nibh. Proin non
eros vel augue do congue idnulla Otasdctmxduutvohtpahdutpam
mauris pulvinar uma, tempus laoreet estip dum diam. Mauris
mlnmmlu&fwtanmmmdhmwmcmmhdmbum
hendrerit arcuid eugiat. Duis lobortis, risus ac vulputate elementum, sem libero dictum
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COOPER
HEWITT
MEMBERSHIP

2E91ST STREET
NEW YORKNY 10128

PHONE 212.849.8349
FAX 212.849.8343
CHMEMBERSHIP@SL.EDU

COOPERHEWITT.ORG

March 15, 2014

Dear Sir/Madame,

Ly ipsum dolor sit amet, etur adi g elit. Curabitur pl purus arcu rutrum
vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdumt facilisis.
Nunc sitamet justo et ante mattis dapibus. Ut leo libero, ipit eget dapibus volutpat vo
lutpat. Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur placerat purus arcu
rutrum vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor
faucibus. Fusce dictum ali llis egestas. Nullam scelerisque pl facilisis.
Nunc sitamet justo et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus
necleo. Pell que nibh metus, ek quis sodales vitae, temporid nibh. Proin non
eros vel augue commodo congue cursus id nulla. Cras dictum, duiut volutpat volutpat, uma
mauris pulvinar urna, tempus laoreet estipsuminterdum diam. Mauri quat p
accumsan. Inmassa tellus, feugiat et tincidunt non, ull P isus. Vestibulum lacinia
hendrerit arcuid eugiat. Duis lobortis, risus ac vulp ) sem libero dicty
metus, nec dignissim quam neque ac diam. Fusce vel ac felis vestibulum posuere. Curabitur
non dignissim enim.

hternpusaiwetdmoe&Utdu*noeseit d is scek llent Phaselk

CooperHewitt-Book
COMOYO K85

9.5pt

Line-spacing: 14.25 pt
Left align

{:} Smithsonian Design Museum

4

vestib i metus, quis viverra lorem pmanec.Sedpust-.m mlandsepmsolnc
itudin vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla
fringilla lorem est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin

volutpat ultricies tellus, quat elementum et. Ut ultrices elit sed mauris scelerisque
pellentesque. Phasellus vestibulum metus, quis viverra lorem porta nec.
Suspendisse pharetra metus vel le mollis erat scelerisque. Qui pell

tesq.neplaoerateitlawsq.uslaw&SeddmlmetdanmumNdemperoome
quat ornare bibendum eleifend. Duis ri nassa, tincidunt sit amet rh

pretium ornare bibendum eleif end. Duis ri s, sit amet rh m,soelemquevubu
tate mauris.
L ip dolor sit amet, etur adipiscing elit. Curabitur pl purus arcu rutrum

vitae blandit arcu tristique. In consectetur sapien vel elit malesuada at interdum dolor
faucibus. Fusce dictum aliquam arcu mollis egestas. Nullam scelerisque placerat facilisis.
Nunc sitametjusto et ante mattis dapibus. Ut leo libero, suscipit eget dapibus vel, dapibus
necleo. Pell que nibh metus, ek quis sodales vitae, temporid nibh. Proin non
eros vel augue commodo congue cursus id nulla. Cras dictum, dui ut volutpat volutpat, uma
mauris pulvinar urna, tempus laoreet est ipsum interdum diam. Mauri quat p
accumsan. Inmassa tellus, feugiat et tincidunt non, ull isus. Vestibulum lacini
hendrerit arcuid eugiat. Duis lobortis, risus ac vulputate elementum, sem libero dictum
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metus, nec dignissim quam neque ac diam. Fusce vel ac felis vestibulum posuere. Curabitur metus, nec dignissim quam neque ac diam. Fusce vel ac felis vestibulum posuere. Curabitur
non dignissim enim. non dignissim enim.
In tempus aliquet ultrices. Ut ultrices elit sed i leri: pellentesque. Phasellus In tempus aliquet ultrices. Ut ultrices elit sed i leri llent

vestibuluminterdum metus.msvivmlorempmanec.Sedpmm nullaid sapien sollic
itudin vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla
fringilla lorem est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin

volutpat ultricies tellus, non consequat elementum et. Ut ultrices elit sed mauris scelerisque volutpat ultricies tellus, quat elementum et. Ut ultrices elit sed mauris scelerisque
pellentesque. Phasellus vestibulum metus, quis viverra lorem porta nec. pellentesque. Phasellus vestibul tus, quis viverra lorem porta nec.
St disse ph etus vel k nec mollis erat scelerisque. Quisque pellen Suspendisse pharetra metus vel le: mollis erat scelerisque. Qui:

tm:e pbosrat elitlacus quis lacus. Sed aliquam lacreet elementum. Nulla senpsrconse
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Letterheads
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COOPER
HEWITT

vestibulum interdum metus, quis viverra lorem pommcSedpmtun mlendsap-ansolnc
itudin vel lacinia augue accumsan. Proin sit amet enim sapien, nec vulputate mauris. Nulla
fringilla lorem est. Nulla feugiat tortor eget miiaculis eget vestibulum dolor convallis. Proin

tesque placerat elit lacus quis lacus. Sed aliquam laoreet elementum. N-.Iesanperoom

qua bibendum eleifend. Duis i a, tincidunt sit amet rhy in, qu.aomareb-betmnelafendDus 1assa, tincidunt sit amet rh

ornare bibendum eleifend. Dui nmsatanmdmmsedmumbu pretium ornare bibendum eleif end. Duis ri 1assa, sit amet rh m.soelemquavuhu
tatsrnsu'i& tate mauris.
L ipsum dolor sit amet, dipiscing elit. Curabitur placerat purus arcu rutrum CooperHewitt-Book L ipsum dolor sit amet, etur adipiscing elit. Curabitur placerat purus arcu rutrum
vitae blandit arcu tristique. | etur sapien vel elit malesuada at interd dolor COMOYO K85 vitae blandit arcu ristique. In consectetur sapien vel eiitmalesuada at interdum dolor
faucibus. Fusce dictum ali llis egestas. Nullam sceleri: l i 9.5pt faucibus. Fusce dictum aliquam llis egestas. Nullam sceleri |
Nunc sit amet justo et ante mattis dapibus. Ut leo libero, suscipit egetdqﬂmsvel dapibus Line-spacing: 1425 pt Nmesltanetjmtoetaﬁemansdapubu&mboibero. mmegetdq:busvel dapibus
nec leo. Pellentesque nibh metus, elementum quis sodales vitae, temporid nibh. Proin non Left align necleo. P que nibh metus, ek quis sodales vitae, temporid nibh. Proin non

emsvelmoormwdoeonguemldmih(kasdctmduut volutpat volutpat, uma

.

mauris pulvinar umna, tempus | t estip diam. Mauris

accumsan. Inmassa tellus, feugiat et nnudmmdhmpernecmVesﬁhlun lacinia
hendrerit arcuid eugiat. Duis lobortis, risus ac vulputate elementum, sem libero dictum
metus, nec dignissim quam neque ac diam. Fusce vel ac felis vestibulum posuere. Curabitur

eros vel augue commodo congue cursus id nulla. Cras dictum, duiut volutpat volutpat, uma

mauris pulvinar urna, tempus laoreet estipsum interdum diam. Mauri G

accumsan. Inmassa tellus, feugiat et tincidunt non, ull L Vesﬁl: il
hendrerit alwldeugnat Duis lobortis, risus ac vulputate elementun sem libero dictum
metus, nec digni quam neque ac diam. Fusce vel ac felis vestibulum posuere. Curabitur

non dignissim enim. non dignissim enim.

Kind Regards, Kind Regards,
Oclebleweld Golebiewski

Membership Associate Membership Associate

s:} Smithsonian Design Museum

s:} Smithsonian Design Museum
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e} Smithsonian Design Museum

Si?lv.
Golebiewski
Membership Associate

PLEASE RETAIN FOR YOUR RECORDS

Thank you for your $500.00 Membership Gift. This letter certifies that the value of goods and
ices is $306.00. Th inder of this giftis tax deductible to the fullest extent of the law.

Line-spacing: 14.25 pt
Left align

CooperHewitt-Display
PANTONE Orange 021U
COM71Y89 KO

10pt

Line-spacing: 12 pt

Left align

e:} Smithsonian Design Museum

Sincerely,
/ZE Golebiewski
Membership Associate

PLEASE RETAIN FOR YOUR RECORDS

2E91ST STREET March 15,2014 CooperHewitt:Heavy | ., 2E91ST STREET March 15, 2014
NEW YORK NY 10128 COMOYO K85 NEW YORK NY 10128
PHONE 212.849.8349 Dear Mr Opara, 11.25pt PHONE 212.849.8349 Dear Mr Opara,
FAX 212.849.8343 Loremipsum dolor sit amet, dipiscing elit. Curabitur pl p utrum Line-spacing : 12.5 pt |, FAX212.849.8343 Loremipsum dolor sit amet, adipiscing elit. Curabitur placerat purus arcu rutrum
CHMEMBERSHIP@SLEDU vitse blandit arcu tristique. | etur sapien vel elit malesuada at interdum t facilisis. Left ali CHMEMBERSHIP@SI.EDU vitse blandit arcu tristique. In consectetur sapien vel elit malesuada at interdumt facilis
COOPERHEWITT.ORG Nunc sitametjusto et ante mattis dapibus. Ut leo libero, suscipit eget dapibus volutpat ertalign COOPERHEWITT.ORG Nunc sitametjusto et ante mattis dapibus. Ut leo libero, suscipit eget dapibus volutpat
volutpat. Members enjoy the best in design, induding: volutpat. Members enjoy the best in design, induding:
OBJECT OF THE DAY THESHOP ONLINE CooperHewitt: Heavy OBJECT OF THE DAY THESHOP ONLINE
Loremipsum dolor sit amet, Nunc sit amet justo et ante mattis dapibus. COMOYOK70 Loremipsum dolor sit amet, Nunc it amet justo et ante mattis dapibus.
dipiscingelit. Curabitur placerat purus. Ut leo libero, dapibus volutpat volutpat, 11.25pt adipiscingelit. Curabitur placeratpurus. Ut leo ibero, dapbus volutpat volutpat,
TRAVELLING EXHIBITIONS pulvinar una. Line-spacing : 12.5 pt TRAVELLING EXHIBITIONS pulvinar una.
Arcurutrum vites blandit srcu tristique.In~ COOPER HEWITT DESIGN CENTER Left align Arcurutrum vites blandit sroutristique.In~ COOPER HEWITT DESIGN CENTER
consectetur sapien malesuada at interdum  Nunc sit amet justo et ante mattis dapibus. consectetur sapien malesuada at interdum  Nunc sit amet justo et ante mattis dapibus.
faucius. Ut leo urna mauris pulvinar urna. faucbus. Ut leo urna mauris pulvinar urna,
MEMBERS-ONLY PROGRAMS CALENDAR MEMBERS-ONLY PROGRAMS CALENDAR
Fusce dictum ali liis eg Nunc sit amet justo et ante mattis dapibus. Fusce dictumaliquamarcumoliisegestas.  Nunc sit amet justo et ante mattis dapibus.
Nullam scelerisque placerat facilisis. Ut leo pulvinar uma. Null lerisque pk facilisi Ut leo pulvinar uma.
Detartatis, sentumoc, culab defachum culiens upientr aturei prortebus? Opionlo sus CooperHewitt-Book De i ,culab defach liens upientr aturei prortebus? Opionlo sus
sime &p Viventiem deravo, nos bonderis. COMOYOK85 sime &p Viventiem deravo, nos bonder
9.5pt

Thank you for your $500.00 Membership Gift. This letter certifies that the value of goods and

services is $306.00. The remainder of this giftis tax deductible to the fullest extent of the law.
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Letterheads Letterheads

MEMBERSHIP
BENEFITS

ALLMEMBERS ACCESS

Unlimited admission
Members-only exhibition previews
Priority invitations

Shop and Café discounts

DESIGN INSIDER $350

1226 TAX-DEDUCTIBLE

All of the above, plus:

« Invitation to all exhilition previ

+ Accessto select design and art fairs

« Invitation to annual Garden Party andHoliday Celebration
+ Access to The Art Museum Reciprocal Network

+ Priority registration for public programs

DESIGN WATCH $750
INDIVIDUAL $75 po
100% TAX-DEDUCTIBLE

A portion of dues support Cooper Hewitt's Acquisition Fund.
+ Unlimited admission for one All of the above, plus:
« Invitation to select exhibition p + Private design studio visits
« 10% discount at the Café and SHOP Cooper Hewitt + Special access to design and art fairs
« Discounted program tickets + Opportunity to attend Design Miami
- Special design events and offers + Subscription to Smithsonian Magazine
+ Subscription to the museum's Design Joumal + Acknowled in | donor listings
- Free access to Cocktails at Cooper Hewitt
. Discounted parking GLOBAL DESIGN $1,500

1,085 TAX-DEDUCTIBLE
DUAL/FAMILY $125 ANefthe plus:
100% TAX-DEDUCTIBLE + Reciprocal privieges at jonal design
Al of the above, plus: + VIP accessto international design and art fairs
+ Unlimited admission for two adults and children under 18 + Private collection visits

+ Complimentary guest passes
STUDENT AND SENIOR RATES R nen
INDIVIDUAL FAMILY ’ ’ o

UAL $65 DUAL/ $100 ey o

100% TAX-DEDUCTIBLE

- Specialrates forstudents and seniors offering all of the basic
benefits of membership

DESIGN CIRCLE
MEMBERSHIP

Experience a deeper level of engagement with
the museum through exclusive events and
customized service.

DESIGN CIRCLE $2,500

$1,985 TAX-DEDUCTIBLE

All of the above, plus:

- Concierge phone service

« Curator led exhibition tours

« Invitation to VIP Circle event

« Opportunities to purchase limited edition design objects
+ Personal shopper at SHOP Cooper Hewitt

+ Recognition as Smithsonian Giving Circle member
+ 20%di at all Smithsoni shops

CURATOR’S CIRCLE $5,000

$4.178 TAX-DEDUCTIBLE

All of the above, plus:

« Private museum tour

« AnnualState of Design event

« Behind the scenes access to the museum’s collection

» Complimentary Dual/Family gift membership

DIRECTOR’S CIRCLE $10,000

9,055 TAX-DEDUCTIBLE

All of the above, plus:

« Exclusive annual Director’s event

- Special exhibition opening event

« Opportunity to host an event at the museum

CooperHewitt-Display
PAaNTONE Orange 021 U
CO M72 Y86 KO tint: 100
26 pt

Left align

Line-spacing: 31.2 pt

CooperHewitt-Display
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CO M72 Y86 KO tint: 100
21 pt

Left align

Line-spacing: 25 pt
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12 pt

Left align
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Left align
Line-spacing: 10.8 pt
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Left align
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Left align
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MEMBERSHIP
BENEFITS

ALL MEMBERS ACCESS

Unlimited admission
Members-only exhibition previews
Priority invitations

Shop and Café discounts
INDIVIDUAL $75

DESIGN INSIDER $350

All of the above, plus:

« Invitation to all exhibitionpreviews

« Access to select design and art fairs

« Invitation to annual Garden Party and Holiday Celebration
« Access to The Art Museum Reciprocal Network

- Priority registration for public programs

DESIGN WATCH $750

100% TAX-DEDUCTIBLE
+ Unlimited admission for one

- Invitation to select exhibition previews

+ 10% discount at the Café and SHOP Cooper Hewitt

~ Di d program tickets

- Spaecial design events and offers

- Subscription to the museum's Design Journal
- Free access to Cocktails at Cooper Hewitt

- Discounted parking

DUAL/FAMILY $125

All of the above, plus:
« Unlimited admission for two adults and children under 18

STUDENT AND SENIOR RATES
INDIVIDUAL $65 DUAL/FAMILY $100

100% TAX-DEDUCTIBLE

- Spacial rates for studentsand seniors offering all of the basic
benefits of membership

DESIGN CIRCLE
MEMBERSHIP

Experience adeeper level of engagement with
the museum through exclusive events and
customized service.

DESIGN CIRCLE $2,500

$1.985 TAX-DEDUCT IBLE

All of the above, plus:

» Concierge phone service

» Curator led exhibition tours

+ Invitation toVIP Circle event

« Opportunities to purchase limited edition design objects
« Personal shopper at SHOP Cooper Hewitt

A portion of dues support Cooper Hewitt's Acquisition Fund.
All of the above, plus:

« Private design studio visits

- Special access to design and art fairs

- Opportunity to attend Design Miami

« Subscription to Smithsonian Magazine

« Acknowledgement in annual donor listings
GLOBAL DESIGN $1,500

1,085 TAX-DEOUCTIBLE

All of the above, plus:

-R Iprivileges at int ional design

- VIPaccess tointernational design and art fairs
« Private collection visits

- Complimentary guest passes

« Free program tickets
. Compli y

+ 20% discount at SHOP Cooper Hewitt

« Recognition as Smithsonian Giving Circle member
- 20% di at all Smithsoni shops

it 1

CURATOR’S CIRCLE $5,000

$4.175 TAX-DEDUCTIBLE

All of the above, plus:

« Private museum tour

« Annual State of Design event

« Behind the scenes access to the museum'’s collection
« Complimentary Dual Family gift membership

DIRECTOR’S CIRCLE $10,000

$9,055 TAX-DEDUCTIBLE

All of the above, plus:

« Exclusive annual Director's event

- Special exhibition opening event

« Opportunity to host an event at the museum
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COOPER
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2E918T STREET
NEW YORK NY 10128
PHONE 212.849.8349
FAX 212.849.8343
CHMEMBERSHI|

0 Senithsomian Design Misseum

MEMBERSHIP
RENEWAL

November16, 2014

Dear Sir/Madam,

L dolar sitamet. &nblu-plwutwwawmun
mbhﬂtuww 2 faucbus

i Nullan

placerst facilisis Nunc sit amet
Jjustoet ante mattis dapbus mumw«tmmmuwb Pellen
tesque nibhmetus, elementum quis soddes vitae, tempor id nibh Proin non ems vel augue
MMWWBMWMMNWWWWMWM

est pos: hmm

feugist et tincidunt non Duis
lobortis, up dgnisgim
diam F . dion sskm endn

i ultrices Ut ultri lit sed s Il Phasellus vestib-
o interdy | 4 PEPraugiantaratind
inia sugueacoumsan Prain sitamet enim sapien, nec wiputate mauis Nuls fringlla lrem est
Nula feugiat tortor eget miisculs eget Prdn

Ut lit Phasellus

L dolar sit amet dip it Cumbitur placemt purus aicu ritrum
vitae blandit arou tiistique In desuad: faudbus

placerat facilisis Nunc git amet
Jjustoet ante mattis dapbus Utlwluo.wwmvd.ﬁphnwho Pellen
tesque nibh metus, elementum quis sodes vitse, tempor id ribh Proin non ems vel sugue
MMWWHMWWNWWWWMMM

dia posuer Inmassa tellus,
Wﬁﬂmm&wmm ibuum k hendr d Duis
lobortis, ris . e donissim
diam F AR o dion sskm enim
Kind Regards,
Caroline Baumann

AERSYWAYSTORENEW  RENEW YOUR MEMBERSHIP TODAY

SOOI SRS INCREASE YOUR SUPPORT AND RECEIVE GREATER ACCESS TO DESIGN

:ft:l“‘ * MOVIDUAL DUALFAMRLY DESIGN INSIDER DESANCRCLE

REMEW AT THE MM s s 1350 254

E:- 2::1-”1 ”ln:mnuun-! :::num g’:m

CoOMER NEWTTT

2ES16T STREETNEW YORKNY 1028 s #1000 ::I.‘;:m‘ a e
M Nk Golsbiowshé =m
towHrhre ]

to acthate
your
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13

Legal size
Letterheads

Membership Renewal Letterheads
Legal Size Specs

Cooper Hewitt
Membership sub brand
lock up size
COMOYOK100

Fill: PANTONE Orange 021 U ‘J

CooperHewitt: Heavy
COMOYOK85

11.25pt
Left align
Line-spacing: 12.5 pt

CooperHewitt-Heavy

OOPER
HEWITT

MEMBERSHIP

RENEWAL

2E91STSTREET
NEW YORK NY 10128

PHONE 212.849.8349
FAX 212.849.8343
CHM

COOPERHEWITT.ORG

November 16,2014

Dear Sir/Medam,

L dolor sit amet, it puus

vitae bland t arcu tristique In sapien vel gt interdum dolor faucibus
Fusce di B & egestas Nulla " faciisis N

justoet dapibus dapibus vel, dapibx leo Pellen-
teeque ribh mety o sodsk tempor idnibh Pro d

wnnodomnmldmlu Orusdetun Muwimtmtmmubwmm

COMOYOK70 ot

11.25pt feugiat et tincidurt non, nec risus huMwundat Dus

Left align dom s o -

Line-spacing: 12.5 pt o Moot wtrioss Ut ubicsoallt oed . . —
- pandpeiiirpedgion f g et

CooperHewitt-Book feugist dolor convallis lutpet utrices tellus,

COMOYO K85 ﬂhm':"'""’“ e Pheoslus

95 pt . L dolos ;t’;m. dipi: it bitur ple purus

Left align vmbhndtwuvbﬁwa" sspian vel ot interdum dolor faucibus

Line-spacing: 14.25 pt i egestas Mulla faciisis Nuncsit amet
hslootutemmbm Utleolibero, suacpit eget depius vel. depus necleo Peen-

temporidnibh Pr

CooperHewitt-Display —— mwm?"’: c'f_"ff"f"w'w“'""'""m""‘

PANTONE Orange 021U feugiatet tincidurt non, nec risus Vestbulum lecini hendrerit arcu i eugist Du s

COM71 Y89 KO tint: 100 m:u;; o P i -

20 pt

Left align Rocard

Line-spacing: 24 pt %%/

CooperHewitt-Display ool

PANTONE Orange 021U
C0O M71 Y89 KO tint: 100
12 pt

e Smithmnian Design Maseam

Left align

Line-spacing: 14 .4 pt

CooperHewitt-Heavy
PANTONE 410U

C47 M44Y44K7 tint: 100
6pt

Left align

Line-spacing: 7.2 pt

sBisywivsTORENEW  RENEW YOUR MEMBERSHIP TODAY

SROPURS TSR0 B O INCREASE YOUR SUPPORT AND RECEIVE GREATER ACCESS TO DESIGN

:z.n: "o NDVIDUML DESIGN CROLE

RENEWAT THE MUSEUM s s 350 =

:_mu wmmun ’_mmmm_! gnunn m

CO0PER ke vaTT Fany Fm

2 N YO NY 10128 % 0 :.:l = ¥ s
ey e
o g o

CooperHewitt-Heavy

PANTONE 410 U

C47 M44Y44K7 tint: 100
7 pt

Left align

Line-spacing: 8.4 pt
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13 Membership Renewal Letterheads 13
Legal size Legal Size (Back) Legal size

Membership Renewal Letterheads
Legal Size (Back) Specs

Letterheads

MEMBERSHIP
BENEFITS

ALL MEMBERS ACCESS
Unlimited admission

Members only exhibition previews
Priority invitations

Shop and Café discounts

INDIVIDUAL $75

100% WX EDEETSLE

« Unlimted admission for ane

« Invitation to select exhibition previews

« 10%discount at the Café and SHOP Cocper Hewitt
« Discounted program tickets

- Spedial design events and offers

« Subscription to the museum’s Design Jounal

« Free access to Cocktails at Cooper Hewitt

- Discounted parking

DUAL/FAMILY $125

200% NX EEDETISLE
All of the above, plus:
U d admis sion for duits and chid der 18

STUDENTAND SENIOR RATES
INDIVIDUAL $65 DUAL/FAMILY $100

100% WX EDEETILE

Spacial nd

: for ffering all of the basic
benefits of membership

DESIGN CIRCLE
MEMBERSHIP

Experience a deeper level of engagement with
the museum through exclusive events and
customized service.

DESIGN CIRCLE $2,500

1998 TAX DEDUCT BLE

Al of the sbove, plus:

« Concierge phone service

« Curatorded ehibition tours

- Invitation to VIP Circle event

« Opportunities to purchase kmited-edit on design objects
« Parsonalshopper at SHOP Cooper Hawitt

L
cam mamen [T

R26TAX DECUCTILE

All of the sbove, plus:

« lwitation to all exhib tion prev ews

- Acoess tosdect design and art fairs

« Invitation to annual Garden Party and Haliday Celebmtion
- Access to The Art Museum Reciprocal Netwosk

Y

DESIGN WATCH $750

490 TAX DEDUCT BLE

Aportion of dues suppart Cooper Hewi tt's Acquisition Fund.
Nlof the above, plus:

- Private design studio visits

- Specia acoess todesignand art faies

- Oppartunity toattend Design Miami

- Subsaription to Smithsonien Magazine

- Acknowledgement in amual donar listings

GLOBAL DESIGN $1,500

12,088 TAX DEDUC TIILE
Allof the above, plus:

- VIP acoess to intermnational design and art fairs
« Private collection visits

- Complimentary guest passes

- Free progmam tickets

« 20%discount at SHOP Coaper Hewitt
- Recognition as Smithsonian Giving Cirdle member
« 20%discount at all Smithsonian museum shops

CURATOR’S CIRCLE $5,000

F4178 TAX DEDUCT BLE

All of the above, plus:

« Private museumtour

» AnualState of Design event

« Behind-the-scenes acoess to the museum’s callection
+ Comphimentary Dual/F amdy g ft membership

DIRECTOR’S CIRCLE $10,000

99,088 TAX DEDUCTBLE

All of the above, plus:

« Excusive annual Director’s event

- Specia exhibition opening event

- Opportunity to host an event at the museum

| S—
——r

PLANS

L

Letterheads

CooperHewitt-Display
PANTONE Orange 021U
CO M72 Y86 KO tint: 100
26 pt

Left align

Line-spacing: 31.2 pt

CooperHewitt-Display
PANTONE Orange 021U
C0O M72 Y86 KO tint: 100
21 pt

Left align

Line-spacing: 25.2 pt

CooperHewitt-Display
PANTONE Orange 021U
CO M72 Y86 KO tint: 100
21 pt

Left align
Line-spacing: 25.2 pt J

CooperHewitt-Bold
COMOYOK70

9pt

Left align
Line-spacing: 10.8 pt

CooperHewitt-Display
PANTONE Orange 021U
CO M72 Y86 KO tint: 100
12pt

Left align

Line-spacing: 14 .4 pt

CooperHewitt-Heavy
PANTONE Orange 021U
CO M72 Y86 KO tint: 100
6pt

Left align

Line-spacing: 3 pt

CooperHewitt-Display
PANTONE Orange 021U
CO M71 Y89 KO tint: 100
8pt

Left align

Line-spacing: 9.6 pt

CooperHewitt-Heavy
PANTONE Orange 021U
C47 M44Y44K7 tint: 100
6pt

Left align

Line-spacing: 7.2 pt

MEMBERSHIP
BENEFITS

ALL MEMBERS ACCESS
Unlimited admission

Members only exhibition previews
Priority invitations

Shop and Café discounts

INDIVIDUAL $75

100 TAX DEDUCT BLE

« Unlimited admission for one

- Invitation to select exhibition previews

« 10% discount at the Café and SHOP Cooper Hewitt
- Discounted program tickets

- Specid design events and of fers

- Subscaription to the museum’s Design Journal

- Free acoess to Cocktalls at Cooper Hewitt

- Discounted parking

DUAL/FAMILY $125

4224 TAL DEDUCTIBLE

All of the above, plus:

- Invitation to allexhbition previews

- Acoess to select design and art fairs

DESIGN WATCH $750

SOOTAX DEBUCTILE
£ du Hewit?s

Allof the above, plus:

- Private design studio visits

« Special acoess todesignand art fairs
« Opportunity to attend Design Miami

« Subscription to Smithsonian Magazine

GLOBAL DESIGN $1,500

Al of the above, plus:
. UnBmited admission f

dults and chikren under18

STUDENTAND SENIOR RATES
INDIVIDUAL $65 DUAL/FAMILY $100

won

R

P o dsenios off ™

f the basic

. for
benefits of membership

DESIGN CIRCLE
MEMBERSHIP

Experience a deeper level of engagement with
the museum through exclusive events and
customized service.

DESIGN CIRCLE $2,500

11,985 TAX DEQUCTILE

Al of the above, plus:

« Concierge phane service

« Curator-led exhibition tours

« Invitation to VIP Circle event

« Oppartunities to purchase kmited-edition design cbjects
« Personal shopper at SHOP Cooper Hewitt

1,085 TX DEDUETIOLE

All of the sbove, plus:

design

- VIP acoess tointemnational design and art fais
- Private callection vists

- Complimentary guest passes

- Free program tickets

. Y hib

« 20% discount at SHOP Cooper Hewitt
. D 3 g Circle member
« 20% discount at all Smithsonian museum shops

CURATOR’S CIRCLE $5,000

#4178 TAX DECUETILE
Al of the shove, plus:

« Private museum tow

« Amual State of Design event

« Behind-the-scenes access to the museum’s collection
+ Camplimentary Dual/Famy gift membership

DIRECTOR’S CIRCLE $10,000

9,088 TAX D€ CUCTILE

All of the sbove, plus:

« Exclusive annual Directar’s event

- Spedcialexhibition opening event

- Opportunity tohost an event at the museum

L
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Branded Folder
(9x12”)

Exterior

COOPER
HEWITT

2E 9187 STREEY
NEW YORX NY 10128
COOPERHEWITT.ORG

Interior

General Branded Folder
Exterior and Interior

Smithsonian Section B p/

Design Museum Applications 1283
14 General Branded Folder
Branded Folder Exterior and Interior Specs

18"

COOPER
HEWITT

CooperHewitt-Heavy CoDPERHEWTT.0RG
PANTONE Black U
C58 M54 Y57 K27 tint: 15
11.25 pt
Left align
Line-spacing: 12.5 pt
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15

Mailing labels

€:} Smithsonian Design Museum

COOPER
HEWITT

2 E 91ST STREET
NEW YORK NY 10128

COOPERHEWITT.ORG

€” Smithsonian Design Museum

Smithsonian Section B p/
Design Museum Applications 125
15 Specs

Mailing labels

Pantone Black U

Pantone Black U

CooperHewitt-Heavy
COMO YO K85
11.25pt

Left align
Line-spacing: 12.5 pt

F:::é Smithsonian Design Museum

Pantone BlackU —

CooperHewitt-Heavy
COMOYOK70
11.25pt

Left align
Line-spacing: 12.5 pt

COOPER
HEWITT

2 E91ST STREET
NEW YORKNY 10128

COOPERHEWITT.ORG

5:3 Smithsonian Design Museum  «

Pantone Black U
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p/
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16 A7 Notepaper 1.6 A7 Notepaper Specs
Note Paper Note Paper

COOPER " | COOPER
HEWITT HEWITT

6"
ithsonian Desi; useum
gﬂ} Smith: Design Mi

€"3 Smithsonian Design Museum
a
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17 The size of compliments cardis 4 x 8.5" tofitin
Compliments Card a D10 envelope.

COOPER
HEWITT

CAROLINE BAUMANN
DIRECTOR

6“:3 Smithsonian Design Museum

Smithsonian Section B p/
Design Museum Applications 129
1.7 Specs

Compliments Card

coopEn CooperHewitt-Heavy
HEWITT o

Leftalign

Line-spacing: 10 pt
CAROLINEBAUMANN - COMOYO K100
DIRECTOR . COMOYOKS0

€”3 Smithsonian Design Museum
(4l




Cooper Brand Identity p/
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18 Envelopes Overview
Envelopes
181 184
#10 Envelope Large Envelope
0b7"x4.125" 13x10”
182
D10 Window

9.5"x4.125”

Smithsonian SectionB p/
Design Museum Applications 131
183 185
A2 Envelope A7 Envelope

b.75x4.375” 7.25x5.25”




Cooper Brand Identity p/ Smithsonian Section B p/
Hewitt Guidelines 132 Design Museum Applications 133
181 #10 Envelope 181 #10 Envelope Specs
#10 Envelope #10 Envelope

95”

COOPER
HEWITT

t‘"b; Smithsonian Design Museum

2E91ST STREET
NEWYORKNY 10128
COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FOR PRIVATE USE $300

COOPER
HEWITT

4125"

Q:; Smithsonian Design Museum

‘m’and T aligned

2E91ST STREET Cooper Hewitt Heavy, 11.25 pt/ 12 .5pt, Black 100%
NEW YORK NY 10128 Black 85%

COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY Cooper Hewitt Heavy, 7pt / 9pt, Black 70%
FORPRIVATE USE $300

Align from bottom side of flap




Cooper Brand Identity
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181
#10 Envelope

COOPER [
DESIGN
HEWITT [

t‘“; Smithsonian Design Museum

2E91ST STREET
NEWYORKNY 10128
COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FOR PRIVATE USE $300

#10 Envelope
(National Design Awards)

Smithsonian Section B p/
Design Museum Applications 135
181 #10 Envelope Specs
#10 Envelope

95”

COOPER [
DESIGN
HEWITT [

4125"

£} Saituonin Dsiga
‘m’and T aligned
2E91ST STREET Cooper Hewitt Heavy, 11.25 pt/ 12 .5pt, Black 100%
NEW YORK NY 10128 Black 85%
COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FORPRIVATE USE $300

Cooper Hewitt Heavy, 7pt / 9pt, Black 70%

Align from bottom side of flap




Cooper Brand Identity

p/
Hewitt Guidelines 136
181 #10 Envelope (Membership)
#10 Envelope

COOPER
HEWITT
MEMBERSHIP

€:3 Smithsonian Design Museum

2E91ST STREET
NEWYORKNY 10128
COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FOR PRIVATE USE $300

Smithsonian Section B p/
Design Museum Applications 137
181 #10 Envelope (Membership) Specs

#10 Envelope

95"

COOPER
HEWITT
MEMBERSHIP

4125"

‘m’and T aligned

2E91ST STREET Cooper Hewitt Heavy, 11.25 pt/ 12.5pt, Black 100%
NEW YORKNY 10128 - Black 85%

COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY Cooper Hewitt Heavy, 7pt / 9pt, Black 70%
FORPRIVATE USE $300

Align from bottom side of flap




Cooper Brand Identity

p/
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1.8.2 D10 Window Envelope (Membership)
D10 Window Envelope

COOPER
HEWITT
MEMBERSHIP

{:"; Smithsonian Design Museum

2E91ST STREET
NEWYORKNY 10128
COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FOR PRIVATE USE $300

Smithsonian Section B

p/
Design Museum Applications 139
18.2 D10 Window Envelope (Membership) Specs
D10 Window Envelope

95"

COOPER
HEWITT
MEMBERSHIP

4125"

‘m’and T aligned

2E91ST STREET Cooper Hewitt Heavy, 11.25 pt/ 12.5pt, Black 100%
NEW YORKNY 10128 - Black 85%

COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY Cooper Hewitt Heavy, 7pt / 9pt, Black 70%
FORPRIVATE USE $300

Align from bottom side of flap




Cooper Brand Identity p/
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183 A2,5% x 4% Envelope

A2 Envelope

5:3 Smithsonian Design Museum

2E 91ST STREET
NEW YORKNY 10128
COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FORPRIVATE USE $300

Smithsonian Section B
Design Museum Applications

141

183
A2 Envelope

Cooper Hewitt Heavy,

11.25pt/125pt,
Black 100%

A2,5% x 4% Envelope Specs

5.75”

COOPE
HEWIT

4375"

% Smithsonian Design Museum

‘n"and ‘T’ aligned

2 E91ST STREET

Black 85%

NEW YORKNY 10128

Cooper HewittHeavy, — |

7pt | 9pt, Black 70%

COOPERHEWITT.ORG

OFFICIAL BUSINESS PENALTY
FOR PRIVATE USE $300

Align from bottom side of flap
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184 13x 10" Envelope
Large Envelope

1 COOPER

4 | HEWITT

%snmmmmm‘.m

Smithsonian Section B p/
Design Museum Applications 143
184 13x 10" Envelope Specs
Large Envelope
1 | COOPER
1 | HEWITT
‘38
107
Eosteme o Cooper Hewitt Heavy, 11.25 pt/ 12.5pt, Black 100%
COOPERHEWITT.ORG Black 85%

%mmmmm

"

OFFIC AL BUSNESSPENAL
JmPWATE WEs30

Cooper Hewitt Heavy, 7pt / 9pt, Black 70%

13"

Align from the bottom side of flap




Cooper Brand Identity p/ Smithsonian Section B p/
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184 13x 10" Envelope 184 13x 10" Envelope Specs
Large Envelope (National Design Awards) Large Envelope

11 | COOPER [ 1% | COOPER [

HE P DESIGN H BT DESIGN

i -H AWARDS il H AWARDS

2 isi g i!i

Fogs E

S Y
10”
2E918T STREET 2 E918T STREET Cooper Hewitt Heavy, 11.25 pt/ 12.5pt, Black 100%
5"‘“"":‘&'7’::3 Cooremmewirtona «—— Black 85%
o pviTe e A e Cooper Hewitt Heavy, 7pt / 9pt, Black 70%
Align from the bottom side of flap
Smithsonian Design Museum Smithsonian Design Museum
& <

13”




Cooper Brand Identity p/
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184 13x 10" Envelope
Large Envelope (Membership)

COOPER
HEWITT
MEMBERSHIP

0088 03 A6
ALTVIGM SEIEM TYDMIO
D¥O0"LLIMI Hi3400D

BZTOT AN NHOA M3N
133UISIST6IT

ﬁs.nmmmm

Smithsonian Section B p/
Design Museum Applications 147
184 13x 10" Envelope Specs
Large Envelope

13 | COOPER

|| HEWITT

MEMBERSHIP

10”

2 E91ST STREET
NEWYORKNY10128
COOPERHEWITT.ORG

Black 85%

JmPWATE WEs30

Cooper Hewitt Heavy, 11.25 pt/ 12 .5pt, Black 100%

Cooper Hewitt Heavy, 7pt / 9pt, Black 70%

Align from the bottom side of flap

% Smithsontan Design Msseum

13”
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185
A7 Envelope

6::3 Smithsonian Design Museum

7.25x5.25" Envelope

Smithsonian Section B
Design Museum Applications

149

1.85
A7 Envelope

7.25 x5.25” Envelope Specs

7.25

COOPER
HEWITT

€::3 Smithsonian Design Museum

Pantone Black U

‘n"and T aligned

l I

269187 STREET YO et 28 Cooper Hewitt Heavy, 11.25 pt / 12.5pt, Black 100%
COOPERHEWITT.ORG COOPERHEWITT.ORG Black 85%
OFFICIAL BUSINESS PENALTY OFFICIAL BUSINESS PENALTY L g

Cooper Hewitt Heavy, 7pt / 9pt, Black 70%
FOR PRIVATE USE $300 FOR PRIVATE USE $300




Cooper Brand Identity p/
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185 7.25x5.25" Envelope

A7 Envelope

COOPER
HEWITT

Q} Smithsonian Design Museum

2E918T STREET

NEW YORK NY 10128
COOPERHEWITT.ORG
OFFICIAL BUSINESS PENALTY
FOR PRIVATE USE $300

Smithsonian Section B p/
Design Museum Applications 151
185 7.25 x5.25" Envelope Specs
A7 Envelope
7.25”

e .
' COOPE

HEWIT

Pantone Orange 021 U

% Smithsonian Design Museum

‘n"and T’ aligned

2E918T STREET
NEW YORK NY 10128

FOR PRIVATE USE $300

Cooper Hewitt Heavy, 11.25 pt / 12.5pt, Black 100%
COOPERHEWITT.ORG  ~———Black 85%

OFFiIALBusINESSPENAL  ~————(Cooper Hewitt Heavy, 7pt / 9pt, Black 70%




Cooper
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1.85
A7 Envelope

Pantone Orange 021 U

Pantone 108 U

Interior Color Options

Pantone 814 U

Pantone 806 U

Smithsonian Section B
Design Museum Applications

153

Pantone 802 U

Pantone 877 U




Smithsonian SectionB
Design Museum Applications

2.0
Printed
Application

This part of the styleguide demonstrates how

to apply Cooper Hewitt’s visual identity to other
printed collateral items, including letterhead format
fliers, brochures, postcards, bookmarks, invitations,
admission tickets, guest pass.




Cooper Brand Identity
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2.0
Printed Applications

21
Letter size fliers

86x11"

22
Brochure closed, Brochure open

[116x8.75"

4x8.75

2.3
Mailer closed, Mailer open

7x4.5”

7x31”

Smithsonian
Design Museum

SectionB
Applications

157

2.6
Invitations

24

Postcard

7x10

6x4”

7x5”

27
Admission tickets

2.75x5.625"

28
Guest pass

2x6"

25
Bookmark

8.25x2.5"
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21
Printed Application
Letterhead format

[186x11"

Design K-12 Flier
Letter size flier template (1 column)

COOPER
HEWITT

DESIGN
K-12

2E91STSTREET
NEW YORKNY 10128

PHONE 212.849.8400
FAX 212.849.8401
COOPERHEWITT.ORG

& . N .
e‘nj Smithsonian Design Museum

BRING DESIGN IN THE CLASSROOM
TO YOUR SCHOOL!

NOW BOOKING FOR 2014-2015 SCHOOL YEAR

A FREE 45-MINUTE DESIGN WORKSHOP FOR
K-12 NYC SCHOOLS INCLUDES ALL MATERIALS
AND TEACHING RESOURCES.

Students explore the role of designin everydaylife and learn to approach theworldina
visual way. Hands on exercises in teamwork and brainstorming will equip your students
withnew tools to take on challenges inany subject.

SIGN UP NOW

COOPERHEWITT.ORG/LEARNING/DESIGNK12/REGISTRATION

l-unumnut:lrmnmmmmu-w@

Smithsonian Section B p/
Design Museum Applications 159
21 Design K-12 Flier

Printed Application Letter size flier template (1 column) Specs

Letterhead format

Cooper Hewitt
Membership sub brand

s L COOPER
COMOYOK100 HEWITT

I — BRING DESIGN IN THE CLASSROOM
R Elee i TO YOUR SCHOOL!

NOW BOOKING FOR 2014-2015 SCHOOL YEAR

Fill: PANTONE 814 U

CooperHewitt: Heavy |, 2E91STSTREET
COMOYOKS85 NEW YORKNY 10128

11,250t r~ PHONE 212.849.8400
-£0p FAX 212.849.8401

Lgft allgn‘ COOPERHEWITT.ORG
Line-spacing: 12.5 pt

CooperHewitt: Heavy
COMOYOK70
11.25pt

Left align
Line-spacing:12.5pt

CooperHewitt-Display
PANTONE 814 U

C61 M71YOKO tint: 100
20 pt

Line-spacing: 20 pt

Left align

A FREE 45-MINUTE DESIGN WORKSHOP FOR
K-12 NYC SCHOOLS INCLUDES ALL MATERIALS
AND TEACHING RESOURCES.

CooperHewitt-Book —‘

COMOYOKS5 o . ,
95 pt Students explore therole of designin everydaylife and learn toapproachtheworldina

visual way. Hands on exercises in teamwork and brainstorming will equip your students
with new tools to take on challenges in any subject.

Left align
Line-spacing: 14.25 pt

CooperHewitt-Display
COMOYOK85tint: 100
13 pt

Left align

Line-spacing: 13 pt

SIGN UP NOW

COOPERHEWITT.ORG/LEARNING/DESIGNK12/REGISTRATION

..
CooperHewitt-Display £% Smithsonian Design Museum = DESIGN K-121S MADE POSSIBLE IN PART BY THE GENEROUS SPONSORSHIP 0F ()

COMOYO K85 tint: 100

9pt
Left align
Line-spacing: 10 pt
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21 Design K-12 Program Schedule Flier

Printed Application Letter size flier template (2 columns)
Letterhead format

COOPER

HEWITT
DESIGN
K-12

2E91STSTREET
NEW YORKNY 10128

PHONE 212.849.8400
FAX 212.849.8401
COOPERHEWITT.ORG

™
5‘“} Smithsonian Design Museum

FREE SEPTEMBER PROGRAMS

TARGET DESIGN KIDS INTRODUCES BASIC DESIGN CONCEPTS
TO CHILDREN AGES TWO AND OLDER THROUGH A SERIES OF

DIFFERENT PROGRAMS.
SATURDAY, SEPTEMBER 10 SATURDAY, SEPTEMBER 10
04:00 06:00PM AFTERSCHOOL DROP-IN 04:00 06:00PM AFTERSCHOOLDROP4IN
Ages 5+ Ages 5+
SUNDAY, SEPTEMBER 11 TUESDAY, SEPTEMBER 17
10:00 11:00AM DESIGN TALES 10:00 11:00AM DESIGN TALES
PRESENTS: PRESENTS:
JONATHAN KRUK JONATHAN KRUK
Ages25 Ages2 6
MONDAY, SEPTEMBER 12 WEDNESDAY, SEPTEMBER 18
04:00 06:00PM AFTERSCHOOL 04:00 06:00PM AFTERSCHOOLDROP4IN
DROP-IN Ages5+
Ages 5+
WEDNESDAY, SEPTEMBER 13 FRIDAY, SEPTEMBER 19
10:00 11:00AM DESIGN TALES 10:00 11:00AM DESIGN TALES
PRESENTS: PRESENTS:
JONATHAN KRUK JONATHAN KRUK
Ages2 5 Ages2 5
FRIDAY, SEPTEMBER 14 SUNDAY, SEPTEMBER 20
04:00 06:00PM AFTERSCHOOL DROP IN SESSION 1 MINI MAKER ROBOT
Ages 5+ 11:00 12:30PM DESIGN
ges
SESSION2 _ Ages5+
01:30 03:00PM

COOPERHEWITT.ORG/LEARNING/DESIGNCENTER
REGISTRATION IS REQUIRED FORALL PROGRAMS

mmunmwnmnmmmw@

Smithsonian Section B p/
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21 Design K-12 Program Schedule Flier
Printed Application Letter size flier template (2 columns) Specs
Letterhead format
Cooper Hewitt ] —p—p— —
Membership sub brand
COOPER
COMOYOK85
PANTONE 814 U HEWITT
CooperHewitt: Heavy  — — FREE SEPTEMBER PROGRAMS
COMOYO K85 DESIGN
11.25pt K-12 TARGET DESIGN KIDS INTRODUCES BASIC DESIGN CONCEPTS
Left align TO CHILDREN AGES TWO AND OLDER THROUGH A SERIES OF
Line-spacing: 12.5 pt DIFFERENT PROGRAMS.
2E91STSTREET
) NEW YORK NY 10128
CooperHewitt: Heavy
COMOYOK70 - m%mm SATURDAY, SEPTEMBER 10 SATURDAY, SEPTEMBER 10
11'259t COOPERHEWITT.ORG 04:00 06:00PM AFTERSCHOOL DROP-IN 04:00 06:00PM AFTERSCHOOL DROPAN
Left align Ages5+ Ages 5+
Line-spacing: 12.5 pt
SUNDAY, SEPTEMBER 11 TUESDAY, SEPTEMBER 17
CooperHewitt-Display
PANTONE 814 U 10:00 11:00AM DESIGN TALES 10:00 11:00AM DESIGN TALES
C61 M71 Y0 KO tint: 100 SONATHAN KRUK SONATHAN KRUK
20 pt Ages2 5 Ages2 5
Left align
Line-spacing: 20 pt MONDAY, SEPTEMBER 12 WEDNESDAY, SEPTEMBER 18
F 04:00 06:00PM AFTERSCHOOL 04:00 06:00PM AFTERSCHOOL DROP4IN
CooperHewitt-Display DROPN Ages5+
CO MO YO0 K70 tint: 100 Ages*
13 pt
Leff align WEDNESDAY, SEPTEMBER 13 FRIDAY, SEPTEMBER 19
Line-spacing: 13 pt 10:00 11:00AM DESIGN TALES 10:00 11:00AM DESIGN TALES
PRESENTS: PRESENTS:
JONATHAN KRUK JONATHAN KRUK
Ages2 5 Ages2 5
CooperHewitt-Heavy FRIDAY, SEPTEMBER 14 SUNDAY, SEPTEMBER 20
CO MO YO0 K60tint: 100
95 pt 04:00 06:00PM AFTERSCHOOL DROP IN SESSION 1 MINI MAKER ROBOT
. Ages5+ 11:00 12:30PM DESIGN
Left align SESSION 2 Ages 5+
Line-spacing: 14.25 pt 01:30 03:00PM
CooperHewitt-Book
CO MO YO0 K80 tint: 100
95pm SIGN UP NOW
Left align

Line-spacing: 14.25 pt

& . N .
5._..9 Smithsonian Design Museum

COOPERHEWITT.ORG/LEARNING/DESIGNCENTER
REGISTRATION IS REQUIRED FOR ALL PROGRAMS

»unmmnmnvmmmn-u@
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21
Printed Application
Letterhead format

[186x11"

Design K-12 Letterheads

COOPER
HEWITT

WHAT IS DESIGN?

TEACHER
RESOURCE
PACKET

é::} Smithsonian Design Museum

Smithsonian

Section B p/
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21 Design K-12 Letterheads
Printed Application
Letterhead format

CooperHewitt-Display
PANTONE 814 U

C61 M71Y0KO tint: 100
66 pt

Left align

Line-spacing: 66 pt

CooperHewitt-Display
COMOYO K85 tint: 100
55 pt

Left align

Line-spacing: 55 pt

COOPER
HEWITT

—WHAT IS DESIGN?

-

- TEACHER
RESOURCE
PACKET

é::? Smithsonian Design Museum
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21 Design K-12 Letterheads 21 Design K-12 Letterheads

Printed Application Printed Application

Letterhead format Letterhead format

COOPER COOPER

04 AFTER THE WORKSHOP

08 APPENDIXA

CooperHewitt-Display

DESIGN TABLE OF CONTENTS Coopetanit ooy ———— DESIGN TABLE OF CONTENTS
K-12 01 PREPARING FOR Stomne ') KO tit:100 K-12 01 PREPARING FOR
THE WORKSHOP g THE WORKSHOP
ine-spacing : 12.
02 DESIGN THINKING 02 DESIGN THINKING
CONNECTIONS CONNECTIONS

COMOYOK85
tint: 100
20 pt

* 04 AFTER THE WORKSHOP

08 APPENDIXA

PEELER BACKGROUND ioteoign PEELER BACKGROUND
ine-spacing: t
11 APPENDIXB e 11 APPENDIXB
READY, SET, DESIGN READY, SET, DESIGN

& . N .
e‘nj Smithsonian Design Museum

16 BIBLIOGRAPHY

16 BIBLIOGRAPHY

ey . " 2
:" j Smithsonian Design Museum
o

2
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21 Design K-12 Letterheads
Printed Application
Letterhead format
D ES' G N PREPARING FOR THE WORKSHOP
We are looking forward to coming to your WATCHA VIDEO
classroom to introduce the workshop and Throughout this packet there are recom
engage your students. Thereareafewthings  mended videos. All videos are part of the
we recommend that you do prior Whatis Design? Video Playlist found at
toourarrival. www.cooperhewitt.org/learning/
designk12/videos.
TAKE ANACTIVE ROLE Lorem ipsum dolor sit amet, consectetur

Smithsonian Design Museum

The Design Educator will send a confi

dipiscing elit. Fusce dapibus erat quis justo

tion/i to the progr
Please respond and provide any additional
information about your students (eg.
leaming needs and modifications) so we can
ensure a successful experience for all

participants. The programis forty five

iitricies faucibus. L psum dolor sit
amet, consectetur adipiscing elit. Proin purus
urna, vulputate et tincidunt id, vehicula eu
enim. Integer erat est, malesuadaid eleifend
sed, posuere et dolor. Sed eu porttitor dolor.
Lorem ipsum dolor sit amet, consectetur

it d the Design Ed vllneed
your support helping students stay on task.
Youmust remainin
the classroomat all times with the Design
Educator.

PREPARE THE CLASSROOM

Please have the computer and projector
ready for the Design Educator to show
hisfher PowerPoint presentation ona USB
drive. Before the programbegins, put your
students in groups and adjust the ck

dipiscing elit. Curabitur in tristique enim.
Etiamut lacus felis, sed pulvinar enim. Nullam

ibhmauis, euismod vites dignissim sed,
viverra eget purus. Pellentesque consequat
porta ligula, vitae pulvinar turpis molestie vel.
Curabitur semper faucibus volutpat. Etiam
auctor tristique consectetur.

Sed ante eros, congue id pk teu, congt
vel mauris. Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur

so they are seated toimmediately begin
group work. Kindergarten and first grade
students will work in pairs. All other stud

idiculus mus. Integer a cursus turpis. Sed et
duiinterdum dolor volutpat tempor at
facilisis neque. Integer sed nisl sit amet enim

will work in groups of three or four.

PREPARE YOUR STUDENTS

Tellthe students that a Design Educator is
coming from Smithsonian Cooper Hewitt,
National Design Museum todoahands on
program about design. Students will be
encouraged to share their ideas, although
due to time limitations it is not always
possible.If thisis the case, please assure
students that they can share with you after
the visit.

ium. Dui P libero id

dales mollis, tellus enimel umest,
eget accumsan quam arcu sitamet ante.
Aliquam sed dolor nulla. Nam vel velit massa,
euporttitor risus. Nulla aliquam ante sit amet
ipsum dictum gravida, Vi stuma,
mattis et pharetra vel, suscipit quis lectus.
Etiam porta est nec lectus tristique faucibus
a condimentum mi. Suspendi metus at
nunc vestibulum fermentum sed id magna.
Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per
inceptos himenaeos. Sed et enim ligula, id
lobortis justo. Ut eununc magna, nec
tincidunt justo.

Smithsonian Section B p/
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21 Design K-12 Letterheads
Printed Application
Letterhead format
DES'GN PREPARING FOR THE WORKSHOP

We are looking forward to coming to your WATCHA VIDEO

classroom to introduce the workshop and Throughout this packet there are recom

engage your students. Thereareafewthings  mended videos. All videos are part of the

we recommend that you do prior Whatis Design? Video Playlist found at
CooperHewitt-Display toourarival. www.cooperhewitt.org/learning/
PANTONE 814 U designk12/videos.
C61 M71YO0KO tint: 100 TAKE ANACTIVE ROLE Lorem ipsum dolor sit amet, consectetur
20 pt The Design Educator will send a confirma adipiscing elit. Fusce dapibus erat quisjusto
Left align tion/introduction email prior to the program. ultricies faucibus. Loremipsumdolor sit

Line-spacing: 20 pt

CooperHewitt-Book
COMOYOK85tint: 100
9.5pt

Left align

Line-spacing: 14.25 pt

CooperHewitt-Display
COMOYO K85 tint: 100
13 pt

Left align

Line-spacing: 13 pt

€Y
’3 Smithsonian Design Museum

Please respond and provide any additional
information about your students (eg.
|leaming needs and modifications) so we can
ensure a successful experience for all
participants. The programis forty five
minutes and the Design Educator willneed
your support helping students stay on task.
Youmust remainin

the classroomat all times with the Design
Educator.

PREPARE THE CLASSROOM

Please have the computer and projector
ready for the Design Educator to show
hisfher PowerPoint presentation ona USB
drive.Before the program begins, put your
students in groups and adjust the classroom
so they are seated toimmediately begin
group work. Kindergarten and first grade
students will work in pairs. All other stud

amet, consectetur adipiscing elit. Proin purus
urna, vulputate et tincidunt id, vehicula eu
enim. Integer erat est, malesuadaid eleifend
sed, posuere et dolor. Sed eu porttitor dolor.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Curabitur in tristique enim.
Etiam ut lacus felis, sed pulvinar enim. Nul

ibhmauris, euismod vites dignissim sed,
viverra eget purus. Pellentesque consequa
porta ligula, vitae pulvinar turpis molestie vel.
Curabitur semper faucibus volutpat. Etiam
auctor tristique consectetur.

Sed ante eros, congue id placerat eu, congue
vel mauris. Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur
ridiculus mus. Integer a cursus turpis. Sed et
duiinterdum dolor volutpat tempor at
facilisis neque. Integer sed nisl sit amet enim

will work in groups of three or four.

PREPARE YOUR STUDENTS

Tellthe students that a Design Educator is
coming from Smithsonian Cooper Hewitt,
National Design Museum todo ahands on
program about design. Students will be
encouraged to share their ideas, although
due to time limitations it is not always
possible. If thisis the case, please assure
students that they can share with you after
thevisit.

d P .l-lll.w3,. libero id

dal ollis, tellus enim el umest,
eget accumsan quam arcu sitametante.
Aliquam sed dolor nulla. Nam vel velit massa,
euporttitor risus. Nulla aliquam ante sitamet
ipsumdictum gravida. Vivamus esturna,
mattis et pharetra vel, suscipit quis lectus.
Etiam porta est nec lectus tristique faucibus
a condimentum mi. Suspendisseametus at
nunc vestibulum fermentum sedid magna.
Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per
inceptos himenaeos. Sed et enim ligula, id
lobortis justo. Ut eununc magna, nec
tincidunt justo.
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21 Design K-12 Letterhead, 2columns
Printed Application with picture and text example 1
Letterhead format
COOPER DESIGN THINKING CONNECTIONS
HEWITT RECOMMENDED
“IDE?):.rndolorsitmt.
Funme oo et ot

& . . .
£ 3 Smithsonian Design Museum
W

ultricies faucibus. Lorem
ipsum dolor sit amet, consec
tetur adipiscing elit. Proin
purus urna, vulputate et
tincidunt id, vehicula eu enim.
Integer erat est,malesuadaid
eleifend sed, posuere et
dolor. ue consequat porta
ligula

RECOMMENDED
VIDEO 2

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Fusce dapibus erat quis justo
ultricies faucibus. Lorem
ipsum dolor sit amet, consec
tetur adipiscing elit. Proin
purus urna, vulputate et
tincidunt id, vehicula eu enim.
Integer erat est,malesuadaid
eleifend sed, posuere et

dolor. ue consequat porta
ligula

Smithsonian Section B
Design Museum Applications
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21
Printed Application
Letterhead format

Design K-12 Letterhead, 2columns
with picture and text example 2

coopER DESIGN THINKING CONNECTIONS

HEWITT
DESIGN
K-12

P )
““,3 Smithsonian Design Museumn

RECOMMENDED

VIDEO 1

Loremipsumdolor sit amet, consectetur
adipiscing elit. Fusce dapibus erat quis
justo ultricies faucibus. Loremipsum dolor
sitamet, consectetur adipiscing elit. Proin

purus urna, vulputate et tincidunt id,
vehicula eu enim. Integer erat est

RECOMMENDED

VIDEO 1

Loremipsum dolor sit amet, consectetur
adipiscing elit. Fusce dapibus erat quis
justo ultricies faucibus. Loremipsum dolor

sit amet, consectetur adipiscing elit. Proin
purus urna, wlputate et tincidunt id,

daideleifend sed, posuere et dolor. ue
consequat porta ligula posuere.

hicula eu enim. Integer erat est, malesua
daid eleifend sed, posuere et dolor. ue
consequat porta ligula posuere.

RECOMMENDED

VIDEO 1

Loremipsumdolor sit amet, consectetur
adipiscing elit. Fusce dapibus erat quis
justo ultricies faucibus. Loremipsumdolor
sitamet, consectetur adipiscing elit. Proin
purus urna, vulputate et tincidunt id,

RECOMMENDED
VIDEO 1

Loremipsum dolor sit amet, consectetur
adipiscing elit. Fusce dapibus erat quis
justoultricies faucibus. Loremipsum dolor
sit amet, consectetur adipiscing elit. Proin
purus urna, vulputate et tincidunt id,

vehicula eu enim. Integer erat est
daideleifend sed, posuere et dolor. ue
consequat porta ligula posuere.

hicula eu enim. Integer erat est, malesua
daid eleifend sed, posuere et dolor. ue
consequat porta ligula posuere.
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2.2 Brochure format can be used for detailed information

Pll'inted Application
Brochure

[116x8.76]
4x8.76"

closed

MEMBERSHIP

3

sonian Design Museum

for each department. Below is example of Cooper
Hewitt Membership department’s informational

open front

Do g ot o e e

Smithsonian Section B p/
Design Museum Applications 171
2.2 Membership Brochure Specs

Printed Application
Brochure

H

MEMBERSHIP

3.94" 396" L 47 3.96”

DESIGN DESTINATION
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2.2 Brochure Text

Printed Application
Brochure

[116x8.75"

Typographic Treatment Overview

BROCHURE

A1 TEXTTITLE
COOPER HEWITT
DISPLAY
42PT/42PT

A2 TEXT TITLE
COOPER HEWITT
DISPLAY 30PT/30PT

A3 TEXT TITLE
COOPER HEWITT

DISPLAY 21PT/21PT

Smithsonian SectionB
Design Museum Applications

173

2.2
Printed Application
Brochure

Brochure Text
Typographic Treatment Overview

SUBTITLE
COOPER HEWITT HEAVY
12PT/15PT

Membership Level Header
Cooper Hewitt Medium, 12pt/15pt

Bodycopy
Cooper Hewitt Bold, 9pt/12pt

« Bullets
« Cooper Hewitt Medium 9pt/14pt

TAXLINE
COOPER HEWITT HEAVY 7PT/8.5PT

Captions
Cooper Hewitt Medium 6.5pt/8pt
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2.2 Brochure Text Examples
Printed Application
Brochure
[116x8.76]

4x8.76"

closed front

CooperHewitt-Display
C48 M45Y44K4

42 pt

Left align
Line-spacing: 50.4 pt

MEMBERSHIP

Fill:
PANTONE Orange 021U

sonian Design Museum

A

=0.25"x 0.25"

Smithsonian Section B p/
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2.2 Brochure Text Examples

Printed Application

Brochure

Brochure open, front and
back, Text Examples

A3 Text Title
Subtitle
TaxLine

Subtitle
TaxLine

TaxLine

TaxLine

il —
A3 Text Title Membership ' Captions

Level Header

A2 Text Title A3 TextTitle |Taxline

A3 Text Title

Membership
Level Header

Taxline

Captions

Subtitle Bodycopy w Bullets Captions
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2.3 Mailer format can be used for promotional material
Prir)ted Application intended to be mailed. Below is example of Cooper
Mailer Hewitt Education department’s Design Prep program
Tomas mailer.
7x31"
open closed
i

SCHOLARS

e o . et b b e
o o ot

COOPER

HEWITT
DESIGNPREP

EDUCATION DEPARTMENT
2 E91ST STREET
NEW YORKNY 10128

Smithsonian Section B p/
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2.3 Mailer Example

Printed Application Design Prep (Details) Specs

Mailer

7.25”

COOPER
HEWITT

DESIGN PREP Cooper Hewitt sub brand

EDUCATION DEPARTMENT i

2 £ 91T STREET Cooper Hewitt Heavy, 11.25 pt / 12.5pt, Black 100%
5.25” NEW YORK NY 10128 — Black 85%

e} Smithsonian Design Museum

AV VA VA VA VA VA VA VA VA VI VA VA VA VA VA VA VA VA VA VA VA VA VN




Cooper Brand Identity p/
Hewitt Guidelines 178
2.3 Mailer Example

Printed Application
Mailer

[l 7x45°

7x31"

open

g

i

|
i

f
]

BN
iy

|
|

| {]

Design Prep (Details)

1]
DESIGN IS DESIGN IS —
STUFFAROUND US ART PEOPLE USE
Ly Ly 7
sesawis ] [ossawss E
—v —v
DESIONIS v |_v «\»
—V (e
e |
—v | Q

COOPER HEWITT, SMITHSONIAN DESIGN MUSEUM OFFERS

A SERIES OF FREE PROGRAMS FOR NEW YORK CITY HIGH-SCHOOL
STUDENTS WHOARE INTERESTED IN COLLEGE AND CAREER
OPPORTUNITIES IN DESIGN.

PROGRAMS INCLUDE HANDS-ON WORKSHOPS LED BY
PROFESSIONAL DESIGNERS, COLLEGE TOURS, STUDIO VISITS
ASWELL AS PREPARATION FOR COLLEGE OR INTERNSHIP
APPLICATIONS.

AV NV VA VA VA VA VA VA VA VA VA VA VA VA VA

Smithsonian Section B p/
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2.3 Mailer Example

Printed Application
Mailer

Designls

Design Prep (Details) Specs

graphic treatment guide,
see merchandise section

=
DESIGN IS DESIGN IS _
STUFFAROUND US ART PEOPLE USE
iy Ly 77)
sesawss 1 [oesows I'?I
—v —v
e | T L
—V G
DESION s |—¢”‘ —
—/ )

CooperHewitt-Display
COMOYOK100

17 pt

Left align
Line-spacing: 19 pt

=0.25"x0.25°

COOPER HEWITT, SMITHSONIAN DESIGN MUSEUM OFFERS

A SERIES OF FREE PROGRAMS FOR NEW YORK CITY HIGH-SCHOOL
STUDENTS WHO ARE INTERESTED IN COLLEGE AND CAREER
OPPORTUNITIES IN DESIGN.

PROGRAMS INCLUDE HANDS-ON WORKSHOPS LED BY
PROFESSIONAL DESIGNERS, COLLEGE TOURS, STUDIOVISITS
ASWELL AS PREPARATION FOR COLLEGE OR INTERNSHIP
APPLICATIONS.

SV AV AN AV AV AV AV AV AV A VAV A VA VA VA VA
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2.3
Printed Application
Mailer

[l 7x45°

7x31"

open

g

i

|
i

o
[
-] i
g \
'
@

Al

i
e

| {1
i
|

|

@ et e
INCHLLEBEAID CRERD

= DIGITAL BADBES

o ot s s
SEOILS ST
g ko

U=

Mailer Example
Design Prep (Details)

diddN9ISia

NAYAYAVAVAVAVAVAVAVAVAVAVAVAVAN

SIGN UP NOW
DON'T MISSOUTON THESE
FREE OPPOTUNITIES

TOLEARN MORE, SIGN UPAT
COOPERHEWITT.ORG

FOLLOW US

FACEBOOK.COM/TEENDESION
1 @COOPERHEWITT
#TEENDESIGN

SCHOLARS PROGRAM

f2ll oxtonds DeaignProp thecosh addticnsl
actraites rcludng specel wodcabops potfolio
roriewes resume weitrg and sumrmer warkshops

pror and sericr scholers aro placed n pad
surmemes rtecnshps.

TEEN DESIGN FAIR

Everyyesr dungnsticral dosign week Now

work i the fields of fashion industriel design
architectiro mudtimede and graphuc donign
Design colleges from actons the country s

well s reviow portiolion

DIGITAL BADGES

whon they ettend army o of cex free tesn
progrema These digtal credentiela arebasedon

colloge

g
ATDTDRAL SIS AT 8 PRDYIDED Y THE ALTIAN
-_‘_l“--l-'.-
ARTSFRINNTO N

Smithsonian Section B
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2.3
Printed Application
Mailer

=0.25"x 0.2%5’

Mailer Example

Design Prep (Details) Specs

NAYAAYAYAYAVAVAVAVAVAVAVAVAVAY

diddN9IS3ia

SIGN UP NOW

DOIT MISSOUT ON THESE

FREE OPPOTUNITIES
SIGNUP AT

TO LEARN MORE,
COOPERHEWITT.0RG
FOLLOW US

I FACEBOOK.COM/TEENDESIGN
[ @COOPERHEWITT
#TEENDESION

SCHOLARS PROGRAM

fall extonds DesignProp throngh additionsl
reviows reswme witing and msmmer wodashops

Jurscr ard semor acholars roplacedinpaid

TEEN DESIGN FAIR

Everyyos durng nstonsl designwesk Now

erchtectiro mutmeda endgrephc dozgn
Design colleges from acrom the country e

wol = reviow poctfolion

DIGITAL BADGES

‘when they attend amy coe of cer free tosn
programs Theze dgtal cradectiob am baed o

-]

CooperHewitt-Display
PANTONE 814 U
C61M70 YO KO tint: 100
27.5pt

Left align

Line-spacing: 21 pt

- CooperHewitt-Display

COMO YO K100
PANTONE 814 U
C61M70YOKO

17 pt

Left align
Line-spacing: 18 pt

CooperHewitt-Medium
COMO YO K100

11 pt

Leftalign
Line-spacing: 16 pt

CooperHewitt-Display
COMO YO K100

9pt

Leftalign
Line-spacing: 10 pt
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24 Below is example of postcard with Cooper Hewitt's
Printed Application collectionimage.
Postcard
6x4"

* Smithsonian Design Musenm

2E918T STREET
NEW YORK NY 10128

TITLE
DESIGNER

m;”ﬂ:m Applications %3
2.4 Postcard with Image Template
Printed Application
Postcard
5.75”
COOPER
HEWITT
43757 full blsed image
* Smithsonian Design Museum
=0.20"x0.20” i

CooperHewitt-Heavy
COMOYOK100

9pt

Left align
Line-spacing: 10 pt

CooperHewitt-Heavy
PANTONE 300U

C92 M55 YO KO tint: 100
9pt

Left align

Line-spacing: 11 pt

2E91ST STREET
NEW YORKNY 10128

TITLE
DESIGNER
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2.5 Below is example Cooper Hewitt’s Education
Printed Application department’s bookmark to promote Educator
Bookmark Resource Center.
[ 825x25"
WHAT IS COOPER
DESIGN? | HEWITT

WRITE
YOUR OWN LESSON PLAN

FIND

400+ STANDARDS-BASED
K-12 DESIGN-FOCUSED
LESSON PLANS WRITTEN

BY CLASSROOM TEACHERS
FROM AROUND THE COUNTRY

WATCH

VIDEOS OF LECTURES
AND WORKSHOPS FROM
TOP DESIGN THINKERS

~V

BROWSE
DESIGN-FOCUSED
CURRICULUM GUIDES,
WEB RESOURCES,
BOOKS, AND ARTICLES

~V

| COOPERHEWITT.ORG I

COOPER

HEWITT
EDUCATOR
RESOURCE
CENTER

RESOURCE
CENTER

623 Smithsonian Design Museum

Smithsonian Section B p/
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25 Bookmark Example

Printed Application Educator Resource Center

Bookmark

25"

B

CooperHewitt-Heavy
COMOYOK85

8.8 pt

Left align
Line-spacing: 9.4 pt

=0.25"x0.25’

8.25”

YOUR OWN LESSON PLAN

WRITE |

FIND

400+ STANDARDS-BASED
K-12 DESIGN-FOCUSED

LESSON PLANS WRITTEN
BYCLASSROOM TEACHERS
FROM AROUND THE COUNTRY

WATCH

VIDEOS OF LECTURES
AND WORKSHOPS FROM
TOP DESIGN THINKERS

DESIGN-FOCUSED
CURRICULUM GUIDES,
WEB RESOURCES,
BOOKS, AND ARTICLES

COOPER

HEWITT
EDUCATOR
RESOURCE
CENTER

COOPER

HEWITT
EDUCATOR
RESOURCE
CENTER

% Smithsonian Design Museum
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25 Bookmark Example 25 Bookmark Example
Printed Application SHOP Cooper Hewitt Printed Application SHOP Cooper Hewitt
Bookmark Bookmark
25’

7.25’
CooperHewitt-Heavy
COMOYOKO
PANTONE 877 U
C30 M23Y23K0 tint: 100
7.2 pt
COOPER Left align COOPER
HEWITT Line-spacing: 8 pt HEWITT
2E 91ST STREET CooperHewitt-Heavy 2E 91ST STREET
NEW YORK NY 10128 COMOYOKO NEW YORK NY 10128
3 8.4 pt — PHONE
212.849.8355 Left align 212.849.8355
EMAIL Line-spacing: 8 pt _ EMAIL

SHOPCOOPERHEWITT@SI.EDU

SHOPCOOPERHEWITT@SI.EDU

SHOP.COOPERHEWITT.ORG

SHOP.COOPERHEWITT.ORG

=0.25"x0.25’
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2.6
Printed Application
Invitation

7x10"

7x8"

Invitation format can be used for any museum
events. Below is example of Cooper Hewitt’s opening
invitation.

Front/ closed

C
H

ER
I

Back

Cooper Hewitt, Smithsonian Design Museum is the
only museum inthe nation devoted exclusively to
historic and contemporary design. Housed in the
former residence of Andrew Carnegie, the museum
has undergone a transformative renovation over
the past three years to restore its historic splendor
and create 60 percent more gallery space in which
to present its 210,000 piece collection and
showcase major design exhibitions. The museum
opens to the public on December 12, 2014 with
ten inaugural exhibitions and an entirely new and
invigorated visitor experience featuring break
through technologies, enabling Cooper Hewitt to
fulfillits mission to educate, inspire, and empower
through design like never before.

* Smithsonian Design Museum

BOARD OF TRUSTEES
BARBARA A. MANDEL
CHAIRMAN

NANCY A.MARKS
VICE CHAIRMAN
ENID W. MORSE
VICE CHAIRMAN
BETH COMSTOCK

MICHAEL R.FRANCS
VICE PRESIDENT

LISA 8. ROBERTS

VICE PRESIDENT

JUDY FRANCIS ZANKEL
SECRETARY
ERICA.GREEN
TREASURER
ELIZABETH AINSLIE
KURT ANDERSEN
CARL BASS
SCOTTBELSKY

ANDY BERNDT

AMITA CHATTERJEE
ALBERTO BIBER, MD.
MARILYNF.FRIEDMAN
ALICEGOTTESMAN
PAULHERZAN
CHAIRMAN EMERITUS
JOHNR. HOKE Il

JON C. IWATA
MADELEINE RUDIN JOHNSON

FRANCINE 8. KITTREDGE
CLAUDIA KOTCHKA

HARVEY M. KRUEGER
CHAIRMAN EMERITUS
DAVIDLUBARS

JOHN MAEDA

MARGERY F.MASINTER
RICHARD MEIER

HENRY R. MUROZ Il

KAREN A. PHILLIPS
AVIN.REICHENTAL

DAVID ROCKWELL

ESME USDAN

TODD WATERBURY
KATHLEENB. ALLAIRE
CHAIRMAN EMERITA HONORARY
JOANK.DAVIDSON

HONORARY
KENNETHB.MILLER

CHAIRMAN EMERITUS HONORARY

SMITHSONIAN INSTITUTION
G. WAYNE CLOUGH
ARY

COOPERHEWITT,
SMITHSONIAN DESIGN MUSEUM

Smithsonian Section B
Design Museum Applications
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2.6
Printed Application
Invitation

Interior/opened

G. WAYNE CLOUGH
SECRETARY,

SMITHSONMN INSTITUTION
CAROLINE BAUMANN
DIRECTOR

BARBARA A. MANDEL
CHAIRMAN, BOARD OF TRUSTEES

BETH COMSTOCK
PRESIDENT,

BOARD OF TRUSTEES

COOPER HEWITT,
SMITHSONIAN DESIGN MUSEUM

| ¥

Invitation Example (Interior)

SCOTT M. STRINGER
COMPTROLLER, NEW YORK CITY

TOM FINKELPEARL
COMMISSIONER, NEW YORK CITY
DEPARTMENT OF CULTURAL AFFAIRS
JIMMY VAN BRAMER
MAJORITY LEADER,

NEW YORK CITY COUNCIL

FAITH ROSE AIA

EXECUTVE Nliﬂw YORK
CITY PUBLIC DESIGN ISSION
DANIEL R. GARODNICK
COUNCIL MEMBER,

NEW YORK CITY COUNCIL

T

-

FRIDAY
DECEMBER12, 2014

10:00AM

OPENING CEREMONY
10:30AM

DOORS OPEN TO THE PUBLIC

2E91STSTREETNYC
COOPERHEWITT.ORG

RSVP/COOPERHEWINT.ORG/DEC12
INQUIRIES / CHMEMBER SHIP@SI1.EDU
212.849.8419

THIS INVITATION IS NON- TRANSFERABLE
AND ADMITS TWO.
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2.6
Printed Application
Invitation

7x10"

7x8"

Invitation Example

Front/ closed

QE Smithsonian Design Museum

Back

CEGOTTESM

! : JOHN R. HOK

MADELEI!

=

*..

PHILLIPS

ID ROCKWELI

LULE)

TOOLS

DESIGN AT

0CT152014—
JAN 09 2015

CAROLINE BAUMANN
CORDIALLY INVITE YC

UASPECIAL K PTIU

EXHIBITION RECEPTIO

p/
Design Museum 191
i Invitation Example (Interior)
Printed Application
Invitation
Interior/opened
DIRECTIONS & FERRY DESIGN WITH THE The groundbreaking 2007 committee, the exhibition
INFORMATION OTHER 90%: CITIES IS Design for the Other 90% explores the multidisciplinary,
%n&gmsm Dn‘cg::n SPONSORED BY CITIBANK  exhibition has been developed  overlapping relationships
into an ongoing series that among urban planning and
ONLY TO THOSE WITH APPOINT=
MENTS WITH THE TRUST FOR E;‘Eo‘%szgu"vmr will continue to focus on design, odmu::dal
GOVERNORS ISLAND, THE THE ROCKEFELLER Ganiga molutlons thak ¢
NATIONAL PARK SERVICE, THE FOUNDATION the 90 percent of the world's dlmqo. unit-ﬁonu'ndwuer
Hl.'ﬂ.‘.‘i%f.‘ﬁ%:‘#."&. population not traditionaly ~ migration, public health,
MANHATTAN CULTURAL COUNCIL serviced by the professional  and affordable housing in
ARTIST STUDIO PROGRAM. design community, Design with  these communities, As part
the Other 90%: CITIES, the of Design with the Other
second exhibition in the series,  90%: CITIES, the museum
examines the complexissues  has made the information it
arising from the unprecedent-  gathered in the field
ed rate of urban growth accessible through an online
projected to take place over open-network database, The
the next twenty years, Other 90 Network, which
primarily in the informal enables designers, communi-
settlements of the global ties and other stakeholders
south, to work together to develop
Organized by Cynthia Smith, design solutions to these
Curator of Socially Responsi-  challenges. This important
ble Design, along with a dialogue will also continue
ten-person advisory through a scholarly catalog and
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2.7 Admission ticket format can be used for museum

Printed Application visitors” admission ticketing information and

Admission tickets admission sticker. Below is example of Cooper
Hewitt's admission ticket.

SHOP it

SHOP.COOPERHEWITT.ORG

COOPER
HEWITT
DINTOD

715 R
g

Visit the admission desk to activate your membership.

® propatyhanding ad protae frg the purmeuly dureTubie
Chim oV pul © Tea Titaalucdora

OFFER VALIDON THE DAY OF MUSEUM VISIT ONLY

Smithsonian Section B p/
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2.7
Printed Application
Admission tickets
Dynamic, printed
Admission Information Sticker
0.2 0.2"
| | 5'7" | |
02" I
c n image
2.75" 16” Ec
O
| I |
=]
L 7 =]
02" I
Cooper Hewitt
Shop sub brand 3 0.6" I
lock up size ’
0.4
L. COOPER
COMOYO KO IS ;0[N TODAY
20
Lef?talign YOUR >
Line-spacing: 19 pt Visit the admission desk to activate your membership.
OFFER VALID ON THE DAY OF MUSEUM VISIT ONLY S
CooperHewitt-Semibold I
COMOYOK100
8pt
Leftalign

Line-spacing: 10 pt

CooperHewitt-Semibold
COMOYO K100

8pt

Leftalign

Line-spacing: 10 pt

| |

CooperHewitt-Medium

CooperHewitt-Semibold

COMO YO K100 COMOYOK100
4pt 3pt
Left align Left align

Line-spacing: 5.5 pt

Line-spacing: 3.3 pt

S
CooperHewitt-Display
COMOYOK100

10.6 pt

Leftalign
Line-spacing: 10.6 pt
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2.8
Printed Application
Guest pass
[ 2x6"
O : ~J o0— 9 — ; &
3 .' 4 \zel "' --'- A z ": ; g
l E_f 2 2 [ 2 T
'] y:‘—g =| E’ -I = .E LA © B 2
> B S WO "'- 5 8
o " =i I = a
] :._r__l " --l*... -‘;-" = —_— e g
¥ E Joamt ] ] L i e
B = a \ i1 e E - =L =
E (il E S oy 5
W E i e g ome N SEmu)
= ] ‘1 13 .‘ o] . i = : *
3 l_ - ll e g — -.'— -’\ ‘ =1 I-- >
I e e | -"" o --"
GUEST PASS |
NAME
[COMPANV NAME [ADDRESS
&y STATE m
2E91ST STREET 'E,M,L
NEW YORKNY 10128
COOPERHEWITT.ORG |
PHONE 212.849.8400 COMPLIMENTS OF

Smithsonian Section B
Design Museum Applications

2.8
Printed Application
Guest pass

Fill:
PANTONE Orange 021U

full bleed image

0.2”
CooperHewitt-Display ~——71— GUEST P ss

PANTONE Orange 021U
COM72Y86 KO tint: 100
20 pt "
Left align 2
Line-spacing: 24 pt

0.2”

—— 2E 91ST STREET
CooperHewitt-Heavy =~ «————— NEWYORK NY 10128
COMOYOKS85 COOPERHEWITT.ORG
7pt PHONE 212.849.8400
L_eft align_ I X 02"
Line-spacing: 8 pt

NAME

| |

COMPANY NAME ADDRESS

| | L
city STATE zip
|

EMAIL

|

COMPLIMENTS OF

[

CooperHewitt-Heavy
COMOYOK70

7pt

Leftalign
Line-spacing: 8 pt

CooperHewitt-Heavy
PANTONE Orange 021U
COM72Y86 KO tint: 100
7pt

Left align

Line-spacing: 8 pt

* Smithsonian Design Museum
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3.1 Membership Card

ID-1standard format 85.60%x53.98mm (3.370x2.125in)
plastic cards

OOPE
HEWIT

MEMBERSHIP

€™ Smithsonian Design M
v“v mithsonian eSlgﬂ; useum

Smithsonian Section B p/
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3.1 Membership Card Specs
ID-1standard format
plastic cards
3.37
0.325’
2.12%’

Cooper Hewitt Heavy,

11.25pt /12.5pt, Black 100%

0.25°

MEMBERSHIP

— 11-1234506789 Expiration
Mr. Eddie Opara 03/31/14
Design Watch

€I§ Smithsonian Design Museum

Contact Membership
P 212.849 8349
F 212 849.8343

ID 01-2345k78490
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3.1
ID-1standard format
plastic cards

SHOP Gift Certificate Card
85.60x53.98mm(3.370%2.125in)

SHOP &t SHOP it

e
EO
=M

SHOP COOPER HEWITT GIFT CARD
8HOP.COOPERHEWITT.ORG

« Valid only for purchases at SHOP Cooper Hewitt, in store and online.
Not valid at other Smithsonian shops.

« Museumis not responsible for lost, stolen, or damaged cards.

« No usage fees and your personal information will not be shared.

« Cardis not redeemable for cash.

« Purchases made with card may not be refunded for cash.

« See (shop.cooperhewitt.org) for more information regarding
returns and exchanges.

« Card will expire 5 years from date of issuance.

Smithsonian Section B p/
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3.1 SHOP Gift Certificate Card Specs
ID-1standard format
plastic cards
Production Note
Printed on 3mil Matt Plastic Card
3.37"
=0
Pantone Orange 021 _8
=—m
=
=
COOPER COOPER COOPE »
)| A % SHOP 725 SHOP f2ie 212
52
=0
S
-0
(2]
=
Cooper Hewitt Display SHOP COOPER HEWITT GIFT CARD
11.25pt / 12.5pt, White SHOP.COOPERHEWITT.ORG
Cooper Hewitt Heavy, » Valid only for purchases at SHOP Cooper Hewitt, in store and online.
11.25pt / 12.5pt, White Not valid at other Smithsonian shops.

Cooper Hewitt Mediu
11.25 pt / 12.5pt, White

» Museum is not responsible forlost, stolen, or damaged cards.
» No usage fees and your personal information will not be shared.
» Cardis not redeemable for cash.

» Purchases made with card may not be refunded for cash.

» See (shop.cooperhewitt.org) for more information regarding
returns and exchanges.

» Card will expire 5 years from date of issuance.
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3.2 Gift cards 3.2 Gift cards Specs
Gift Cards 3.875” x 3.875” (folded) Gift Cards 3.875” x 3.875”(unfolded)

exterior / front when folded

SHOP it

exterior / back when folded

. Pantone Orange 021U

0.4~ 3.875%”
o]
Pantone
Orange 021U
foldline - __ el S .
al
Cooper HGWitt T H A N Ks
Display 46pt
exterior interior
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3.3 Shop Branded Sticker
Stickers

SHOP &

Smithsonian Section B p/
Design Museum Applications 205
3.3 Shop Branded Sticker Specs
Stickers

03”

COOPER
HEWITT
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3.4
Wrapping Paper

Shop Wrapping Paper

Smithsonian Section B
Design Museum Applications

207

3.4
Wrapping Paper

Shop Wrapping Paper

Suggest to print pattern graphic with
Pantone Solid Gray 426U on #10 black tissue paper

30
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3.5 Shop branded paper bags overview 3.5 Shop branded plastic bags overview
Branded bags Branded bags

* Smithsonian Design Museum

* Smithsonian Design Museum

Large Paper bag (19.5 x 15.5 x4”) Medium Paper bag (8 x 10 x4”) Medium Plastic bag (11.75x15.25 x 4”) Small Plastic bag (6x9” )
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Cooper
Hewitt
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Side D

Branded bags

Interior Bottom

SideC

3.5
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S
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Interior Pattern

Large Paper bag (19.5x155x4”)

SideD

Interior Bottom

Branded bags
Side C

35
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35 Large Paper bag (19.5x15.5x4”) 35 Large Paperbag (19.5x155x4”)
Branded bags Exterior Detall Branded bags Exterior Detail Specs
Side A i Side D Side A i Side D
. 175" ~
= =
== ==
SideB ; Side C Side B ; SideC

4245”7

OU0"LLIMIHYI400"dOHS

»
=
3
}-‘
=]
e
bl
m
=
=
m
§
=)
E2d
]
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Large Paperbag(19.5x155x4")

Interior Detail Specs

Section B
Applications

m

Branded bags

Design Museu

Smithsonian

214
3.5

Large Paper bag (19.5x15.5x4”)

Interior Detail

Pattern

nterior

Brand Identity

Guidelines

Branded bags

Cooper
Hewitt

35
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35
Branded bags

SideA

Medium Plasticbag (11.75 x 15.25”)

SHOP.COOPERHEWITT.ORG

SideB

Smithsonian Design Museum

Smithsonian Section B p/
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35 Medium Plasticbag (11.75 x 15.25”)
Branded bags Specs

Production Note

3.5mil Clear LLDPE

Reinforced die-cut handle

3.5” fold-up lip

1-color Black (reinfoced fold-over to remain clear beyond bleed)

3.5 0.25° 9’ 0.25°

SHOP.COOPERHEWITT.ORG Smithsonian Design Museum

Side A Side B
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3.6 CH EducationDesignls ______ 3.6 CH Education Designls ______
Education Graphic treatment Education Graphic treatment Specs
Graphic Treatment Graphic Treatment
Spacing

[
[

The ‘D’ from the DESIGN
should be used to measure
space between the type
and speech bubble graphic

Type color
Cooper Hewitt
Display 100% Black
Cooper Hewitt
Display 85% Black
Leading Space

The width of the stem

OMMUNICATION OMMUNICATION | Z::cisin
used for leading space

Speech bubble line weight

DESIGN IS :
Line weight is
COOPERHEWITT.ORG | =
u using the 1.5

times the width
of the stem of
the letter ‘I’

COOPERHEWITT.ORG
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3.7 Education Conference Banner

Education Graphics

Banner

PROBLEM-SOLVING

Vo

DESIGN IS DESIGN IS

COOPERHEWITT.ORG SYSTEMS
"4

DESIGN IS DESIGN

COMMUNICATION CREATIVE THINKING
—v —v

DESIGN IS

DESIGN IS
ART PEOPLE USE

Smithsonian Section B p/
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3.7 Education Conference Banner

Education Graphics

Banner 13" 9

DESIGN DESIGN IS

COOPERHEWITT.ORG SYSTEMS
4

DESIGN IS DESIGN IS

COMMUNICATION CREATIVE THINKING

DESIGN IS | DESIGN IS

PROBLEM-SOLVING ART PEOPLE USE
w_

48’

96’
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3.7

Education Graphics
Banner

Education Conference Banner

223

Smithsonian Section B
Design Museum Applications

Education Graphics
Banner

Education Conference Banner

WHAT IS

DESIGN?

13" o

=1=C"J
me

=S
== I'F]
o .~

ﬁ} Smithsonian Design Museum

48’

96’
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3.7 8’ Table Throw 3.7 8 Table Throw Specs
Education Graphics Education Graphics
Table Throw Table Throw

152"

Production Note

Printed on Soft Knit White Plastic
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3.7 Education Conference Banners with Table Throw
Education Graphics Set up Example

W WHATIS COOPER
DESIGN IS DESIGNIS = ke HEWITT
COOPERHEWITT.ORG | | SYSTEMS EDUCATOR
Ry RESOURCE
[0 [ ren—— FIND cENTER
DESIGN IS DESIGNIS b
COMMUNICATION | | CREATIVE THINKING DESIGN IS = byl
-V VT == e
=] A WHATIS
DESIGN IS DESIGN IS SR Romovs | | BEFSL e s | SRR DESIGN?
PROBLEM-SOLVING | | ART PEOPLE USE I-v—l %) Seme
— / =
maum |‘e‘otmo.mm | E
T Fsoumons | | SiTese 2
T4 coichioe
oiouns | [ocsouts E CENTER O s

SION UP NOW
DON'T MESS OUT ON THESE
FREE OPPOTURTTIER

\
D et Y
o T Sl o P, Bt s
foresinstper kg ooy DESICNIS Desiowis
Boogialbgra v suse the vty o COMMUNICATION PROBLEM -
o oo VING
el v T,

pesicals | | Desichis
AT IS VER VISUALSYSTEM

WH
DESIGN?

Do
s
e BRcos | [Bdlron | B85

B
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SECTION/C
EXHIBITION

GRAPHICS
GUIDELINE

Smithsonian Section C p/
Design Museum Exhibition Graphics 231
C1.0
Contents Exhibition Graphics Overview
C20
Exhibition Text
C3.0
Exhibition Labels
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1.0
Exhibition Graphics
Overview
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Cl1 Exhibition Text Overview with Mounting Heights
Exhibition Text
Overview

BEAUTIFUL THE HEWITT

SISTERS:
“SERS COLLECTING REVENGE OF MOBILITY
FORA MUSEUM THE USER T e

P T - S e ER—— e DRt T oo e oo e oms oo mesmme s om s mme s e s e e m s e o e Sm e e e e e m e e e e
7 o e e——— e N .
ADA max v eted  SCHVO MDY WNTER G
height for text 1t ridtsactiath carry, iaatril s T :.:;—:..::::::r— pr e
st At
ot st rarn ity T
48in -n....».."“f.....‘i‘l.‘.'.'.".."‘“u;"‘ :::;:m«-m-n«m--- —
ADAmax  __________ Towm o av- Yo wor B et ettt e are e
150 ratade o Wnmamcertsrnd bostgne bs dbscter of Conper = Comper Homi's Arwiwhoar Duvign Procsws Gulirien, Breve. rrgn losdeia 0.4 Wure oo e 1 o larem pors b X mat
height for wall labels DLl seaRerubie SImIDITEIISNI S ses
L — T — B e W W ——
ADA min mrm——— T
height for text 1Y
b — S & = &k = ——
300N, —memmmemee R I e N N Sk =B == ==
label rail - : E = -,— =
datum line :
AlText A2 Text B1 Text B2 Text C Text (Labels)

4.5in. title cap height 3.0in. title cap height 2.25in. title cap height 2.25in. title cap height Modular Tables, Continuous Top + Bottom Rails, Platform Rail, Wall labels
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Cl.2

C-text

Label Structure
Overview

Label Structure Type Overview

l:‘ Modular Table, Front Rail

Platform Pedestal

Modular Table, Back Rail

Smithsonian
Design Museum

Section C
Exhibition Graphics

237

Double Rail

m Continuous Lower Rail

A

Rm 206 Case Mounted Rail

Y
Y

l:l Rm 206 Case Mounted Double Rail Teak Room Case Mounted Rail

Case Mounted Rail Rm 103 Bookshelf Mounted Rail

m

|:| Rm 105 Recessed Angled Label l:‘ Wall/shelf/case Labels

-
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C1.3
Exhibition Text
Typography Overview

Exhibition Title Text Typography Overview

A-1 TEXT TITLE
COOPER HEWITT
DISPLAY 460PT/460PT

A-2 TEXT TITLE
COOPER HEWITT
DISPLAY 276PT/276PT

B-1TEXT TITLE
COOPER HEWITT
DISPLAY 207PT/207PT
B-2 TEXT TITLE

COOPER HEWITT
DISPLAY 150PT/150PT

C1.3
Exhibition Text
Typography Overview

Highlighted Exhibition Title Text Typography Overview

A-1 TEXTTITLE
COOPER HEWITT
DISPLAY 460PT/460PT
A-2 TEXT TITLE

COOPER HEWITT
DISPLAY 276PT/276PT

B-2 TEXT TITLE
COOPER HEWITT

DISPLAY 150PT/150PT
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Exhibition Text
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C2.1 A-1 Text is used for introductory text of C2.1
A-1Text special exhibitions. A-1Text

A-1 Text Specs

Toprule

BEAUTIFUL

Users are essential players in the design process.
Designers continually ask how human beings will
interact with their work.

In the mid-twentieth century, industrial designer
Henry Dreyfuss applied observations of human beha-
vior and human anatomy to a wide range of products,
including telephones for Bell Labs. Calling his approach
“designing for people,” he sought to create products
that fit people, rather than making people fit products.

Dreyfuss and his colleague Alvin R. Tilley created “Joe”
and "Josephine,” depictions of the average American

body. Tilley and designer Niels Diffrient went on to
create Humanscale, a system of measurements that
accounts for children, the elderly, the disabled, and
people of diverse heights.

Who is the user? Designers have approached users in
various ways: as ideal or normative types, as people
with different abilities, as consumers to be observed,
measured, and even manipulated, and as active partners
in the design process. Today, the divide between designers
and users is breaking down as users become a creative
force in their own right.

BEAUTIFUL USERS is dedicated to Bill Moggridge, who pioneered
the methods of human-centered design. As director of Cooper
Hewitt, Smithsonian design museum, 2010-2012, he inspired
the exhibition you see here.

BEAUTIFUL USERS is the first in a series of exhibitions taking place
in Cooper Hewitt’s first-floor Design Process Galleries, These
exhibitions seek to introduce the public to the people and methods
that define design as an essential human activity.

BEAUTIFUL USERS
1SMADE PoSSIBLEBY  Adobe TAY
MAJOR SUPPORT FROM: Foundation

ADDITIONAL FUNDING IS PROVIDED BY:

BARBARA AND MORTON MANDEL, THE BILL MOGGRIDGE MEMORIAL
FUND, THE RICHARD H. DRIEHAUS FOUNDATION, DEBORAH BUCK,
AND THE MAY & SAMUEL RUDIN FAMILY FOUNDATION.

Exhibition Title ——
Cooper Hewitt
Display 4.5in cap

height 460pt/460pt

Spacing between
last line of title and
rule line of a-text is
cap height of title

Body Copy
Cooper Hewitt
Medium
64pt/90pt

Exhibition Title
Cooper Hewitt
Semibold (All Caps)
48pt/65pt

“ L -

Users are essential players in the design process.
Designers continually ask how human beings will
interact with their work.

In the mid-twentieth century, industrial designer
Henry Dreyfuss applied observations of human beha-
vior and human anatomy to a wide range of products,
including telephones for Bell Labs. Calling his approach
“designing for people,” he sought to create products
that fit people, rather than making people fit products.

Dreyfuss and his colleague Alvin R, Tilley created “Joe”
and “Josephine,” depictions of the average American

body. Tilley and designer Niels Diffrient went on to
create Humanscale, a system of measurements that
accounts for children, the elderly, the disabled, and
people of diverse heights,

Who is the user? Designers have approached users in
various ways: as ideal or normative types, as people
with different abilities, as consumers to be observed,
measured, and even manipulated, and as active partners
in the design process. Today, the divide between designers
and users is breaking down as users become a creative
force in their own right.

. BEAUTIFUL USERS is dedicated to Bill Moggridge, who pioneered
the methods of human-centered design. As director of Cooper
Hewitt, Smithsonian design museum, 2010-2012, he inspired

BEAUTIFUL USERS is the first in a series of exhibitions taking place
in Cooper Hewitt’s first-floor Design Process Galleries. These
hibitions seek to introduce the public to the people and methods

the exhibition you see here,

Exhibition
Information
Cooper Hewitt
Medium
50pt/65pt

Sponsor Credit
Cooper Hewitt
Semibold (All Caps)
48pt/60pt

that define design as an essential human activity.

BEAUTIFUL USERS
1sMADE PossBLEBY  Adobe TAY
 MAJOR SUPPORT FROM: Foundation

ADDITIONAL FUNDING IS PROVIDED BY:

BARBARA AND MORTON MANDEL, THE BILL MOGGRIDGE MEMORIAL
FUND, THE RICHARD H. DRIEHAUS FOUNDATION, DEBORAH BUCK,
AND THE MAY & SAMUEL RUDIN FAMILY FOUNDATION.

Subrule
6 pt

~—— Creditrule
3pt
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C2.2 A-2 Text is used for introductory text of
A-2Text permanent exhibitions.

HEWITT SISTERS
COLLECT

A museum’s collection tells the story of its founders, donors, directors, and curators, and the
richness of Cooper Hewitt’s collection is no exception. Celebrated here are donors to the core
of our collection, which was amassed by Sarah and Eleanor Hewitt in the late nineteenth and

of objects or funds to grow the collections that served as design resource material for the
Museum for the Arts of Decoration in the Cooper Union for the Advancement of Science and Art,

To assist in their efforts, in 1907, under the direction of department store owner and collector
George A, Hearn, the sisters established an advisory committee of leaders from the artistic,

collecting, and business ities. Members included industrialist J. P. Morgan, who donated
important collections of sixteenth-century textiles, and Astor descendant Mr. John Innes Kane
and his wife Anne Schermerhorn Kane, who gave objects they purchased and inherited, ranging
in date from the Renaissance to the nineteenth century. Other donors included Mrs. Charles

Alexander; Mrs. George T. Bliss, and her daughter Susan Dwight Bliss; and railroad and banking
magnate Jacob H. Schiff. The acquisition of French drawings and prints from collector and dealer
Jean Léon Decloux, and ktalian drawings owned by Borghese family curator Giovanni Piancastell,
reflects the Hewitt sisters’ commitment to eighteenth- and eardy-nineteenth-century designs
on paper in addition to decorative arts.

Learmn more on the digital table in the adjacent gallery about the relationships of the Hewitts,

donors, and collection objects on display, and throughout our holdings.

HEWITT SISTERS COLLECT IS MADE POSSIBLE BY GENEROUS SUPPORT FROM NANCY MARKS.

ADDITIONAL FUNDING IS PROVIDED BY MARGERY AND EDGAR MASINTER AND THE
SMITHSONIAN WOMEN'S COMMITTEE.
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C2.2

A-2 Text Specs

A-2Text

Line-spacing should be used for the unit
of spacing between rule and type

Top rule

22 pt
- HEWITT SISTERS
Cooper Hewitt ™\
Display 3in D
cap height
276pt/276pt

Spacing between ———— I
last line of title and
rule line of a-text is A museun's collection tells the story of its founders, donors, di , and s, and the
cap height of title richness of Cooper Hewitt's collection is no exception. Celebrated here are donors to the core
of our collection, which was amassed by Sarah and Eleanor Hewitt in the late nineteenth and
of objects or funds to grow the collections that served as design resource material forthe ~ *—— Sub rule
Museum for the Arts of Decoration in the Cooper Union for the Advancement of Science and Art. 6 pt

To assist in their efforts, in 1907, under the direction of department store owner and collector
George A. Hearn, the sisters established an advisory committee of leaders from the artistic,
collecting, and business communities. Members included industrialist J.P. Morgan, who donated
important collections of sixteenth-century textiles, and Astor descendant Mr. John Innes Kane
and his wife Anne Schermerhorn Kane, who gave objects they purchased and inherited, ranging
Body Copy = indate from the Renaissance to the nineteenth century. Other donors included Mrs. Charles

Cooper Hewitt Alexander; Mrs. George T. Bliss, and her daughter Susan Dwight Bliss; and railroad and banking
Medium magnate Jacob H. Schiff. The acquisition of French drawings and prints from collector and dealer
51pt/75pt Jean Léon Decloux, and Italian drawings owned by Borghese family curator Giovanni Piancastell,

reflects the Hewitt sisters’ commitment to eighteenth- and early-nineteenth-century designs
on paper in addition to decorative arts.
Learn more on the digital table in the adjacent gallery about the relationships of the Hewitts,
donors, and collection objects on display, and throughout our holdings.
«——— Creditrule
Exhibition Title ———————— HEWITT SISTERS COLLECT IS MADE POSSIBLE BY GENEROUS SUPPORT FROM NANCY MARKS. 3pt

Cooper Hewitt ADOITIONAL FUNOING I8 PROVIOED BY MARGERY AND EDGAR MASINTER AND THE
Semibold (All Caps) y au

48pt/65pt /
Sponsor Credit
Cooper Hewitt
Semibold (All Caps)
48pt/60pt
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C2.3
B-1Text

B-1 Text is used for introductory text for groups of
objects within an exhibition.

REVENGE OF
THE USER

In a world of complex hi=tech products, some users are seeking to
expose the covert workings of manufactured things. The open source
movement, born in the software community, has expanded to include
product design. Personal 3D printing technologies promise to shift
design and manufacturing into the hands of users, as makers create
(and share) software files for producing physical objects.

Hacking, associated with penetrating the secrets of software, has
come to encompass the world of things, as users seek to take apart
and reassemble existing consumer products for their own uses.
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C2.3
B-1Text

Exhibition Title .
Cooper Hewitt
Display

2.25in cap height
207pt/207pt

Spacing between
last line of title and
rule line of a-textis
cap height of title

Body Copy
Cooper Hewitt
Medium,
40pt/62pt
Letter-spacing 10

B-1 Text Specs

Line-spacing should be used for the unit
of spacing between rule and type

~ REVENGE OF

THE USER
T

In a world of complex hi-tech products, some users are seeking to
expose the covert workings of manufactured things. The open source
movement, born in the software community, has expanded to include
product design. Personal 3D printing technologies promise to shift
design and manufacturing into the hands of users, as makers create
(and share) software files for producing physical objects.

Hacking, associated with penetrating the secrets of software, has
come to encompass the world of things, as users seek to take apart
and reassemble existing consumer products for their own uses.

Top rule
13pt

Subrule
4pt
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C2.4
B-2 Text

B-2 Text is used for introductory text for groups of
objects within an exhibition, with quotes.

MOBILITY

Bicycles, wheelchairs, and canes can
transform users’ lives and livelihoods,
enabling them to achieve personal and
economic independence. Each method
of transport, however, exists within a
broader system, Standard wheelchairs
can't function on rough terrain. Bicycles
can be difficult to store and carry.
Canes and walkers that look like medical
equipment are unappealing to use.
Designers today are addressing these
problems by engaging the wider context
of a user’s lifestyle and environment.

Engage the end user in the
design process. Don't just ask
him what he needs, but ask
him how he thinks it can be
achieved.” AMOS WINTER, GRIT

Smithsonian Section C p/
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C2.4 B-2 Text Specs
B-2 Text

Line-spacing should be used for the unit

of spacing between rule and type
Exhibition Title | Top rule
Cooper Hewitt ™ 9pt

\ p

.. MOBILITY
150pt/150pt
Spacing between I
last line of title and [ ——— Subrule
rule line of a-textis 68, Wioa! 8, 8nd canes can . 3pt
oo height of title T T Engage the end user in the ’

enabling them to achieve personal and H 8

econom mdependonee. Eechmatnod d€S10N process. Don't just ask Qote e

of transport, however, exists within a
broader system, Standard wheelchairs
can't function on rough terrain. Bicycles
can be difficult to store and carry.
Canes and walkers that look like medical
equipment are unappealing to use.
Designers today are addressing these
problems by engaging the wider context

Body Copy of auser’s lifestyle and environment.

Cooper Hewitt
Medium,

36 pt/ 52 pt,
Letter-spacing 10

him what he needs, but ask
him how he thinks it can be
achieved.” AMOS WINTER, GRIT

Book, 72pt/59pt
Letter-spacing 10

Quote author
Cooper Hewitt
Book (All caps)
51pt/72pt, Letter-
spacing 20
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C3.1 COLLECT iconis used on labels to indicate
Labeling Text collectable items for interactive table.

Collect Icon
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C3.2
C-Text Labels
Typography Overview

Group Label Text Typography Overview

MAIN GROUP TITLE
COOPER HEWITT
DISPLAY 38PT/36PT

SUB-GROUP CHAT TITLE
COOPER HEWITT DISPLAY
22PT/21PT

Main Group Chat Copy
Cooper Hewitt Medium, 18pt/27pt,
Letter-spacing 20
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C3.2
C-Text Labels
Typography Overview

Object Label Text Typography Overview

Object Title

Cooper Hewitt Bold

17pt/19pt, Letter-spacing 20
Object Year

Cooper Hewitt Bold, 11/16pt, Letter-spacing 20

Designer

Cooper Hewitt Medium, 11pt/16pt, Letter-spacing 20
Manufacturer

Cooper Hewitt Medium, 11pt/16pt, Letter-spacing 20
Material

Cooper Hewitt Medium Italic, 11pt/16pt,
Letter-spacing 20

Tags
Cooper Hewitt Medium, 11pt/16pt, Letter-spacing 20

Donor Info

Cooper Hewitt Medium, 9pt/14pt, Letter spacing 20

Extened Chat Copy
Cooper Hewitt Medium 11pt/16pt Tracking 20
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C3.3 C-1/9” x4” Full tombstone with Chat

C-Text Labels

m 9” x 4” Full tombstone with Chat

Rock Crystal Style Flower Bowl
1969

=L
ar

Designed by Marianne Rath (Austrian, 1904-1986)
Manufi d for J. & L. Lobmeyr GmbH (Vienna, Austria)

Mouth-blown crystal, exact shape cut, half-polished
surface cutting

Office equipment, plastic, typewriter, Sottsass, Olivetti

Museum purchase through gift of Dale and Doug Anderson,
Anonymous Donor, Arthur Liu, and Prairie Pictures, Inc. and from
General Acquisitions Endowment Fund, 2009-18-66

Sed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremque laudantium, totam
rem aperiam, eaque ipsa quae ab illo inventore veritatis
et quasi architecto beatae vitae dicta sunt explicabo.
Nemo enim ipsam voluptatem quia voluptas sit aspe
rnatur aut odit aut fugit, sed quia consequuntur magni
dolores eos qui ratione voll em sequi iunt, Ne
que porro quisquam est, qui dolorem ipsum quia dolor
sit amet, consectetur, adipisci velit.”

m 9” x 4” Full tombstone with Object Number / Chat

06. Rock Crystal Style Flower Bowl
1969

|
ar

Designed by Marianne Rath (Austrian, 1904-1985)
Manufactured for J. & L. Lob GmbH (Vienna, Austria)

Mouth-blown crystal, exact shape cut, half-polished
surface cutting

Office equipment, plastic, typewriter, Sottsass, Olivetti

Museum purchase through gift of Dale and Doug Anderson,
Anonymous Donor, Arthur Liu, and Prairie Pictures, Inc. and from
Beneral Acquisitions Endowment Fund, 2009-18-66

Sed ut perspiciatis unde omnis iste natus error sit

luptatem tium dol que laudantium, totam
rem aperiam, eaque ipsa quae ab illo inventore veritatis
et quasi architecto beatae vitae dicta sunt explicabo,
Nemo enim ipsam voluptatem quia voluptas sit aspe
rnatur aut odit aut fugit, sed quia consequuntur magni
dolores eos qui ratione voluptatem sequi nesciunt. Ne
que porro quisquam est, qui dolorem ipsum quia dolor
sit amet, consectetur, adipisci velit.”
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C3.3 C-1/9” x4” Full tombstone with ChatSpecs

C-Text Labels

0.35"
Object Title

Cooper Hewitt

0.35”

Bold 17pt/19pt

* Rock Crystal Style Flower Bowl
Object Year 1969
Cooper Hewitt

=L
ar

Heavy 11pt/16pt . pesigned by Marianne Rath (Austrian, 1904-1985)

Manufi d for J. & L. Lobmeyr GmbH (Vienna, Austria)
Tombstone — < Mouth-blown crystal, exact shape cut, half-polished
Information surface cutting
Cooper Hewitt
Medium and L Dffice equipment, plastic, typewriter, Sottsass, Olivetti
Medium Italic
11 pt/16 pt Museum purchase through gift of Dale and Doug Anderson,

Anonymous Donor, Arthur Liu, and Prairie Pictures, Inc. and from
General Acquisitions Endowment Fund, 2009-18-66

Donor Information
Cooper Hewitt
Medium 9pt/14pt

Sed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremque laudantium, totam
rem aperiam, eaque ipsa quae ab illo inventore veritatis
et quasi architecto beatae vitae dicta sunt explicabo.
Nemo enim ipsam voluptatem quia voluptas sit aspe
rnatur aut odit aut fugit, sed quia consequuntur magni

Sl . 1

eos qui p sequi i Ne
que porro quisquam est, qui dolorem ipsum quia dolor
sit amet, consectetur, adipisci velit.”

0.3”
Object Number 06.
Cooper Hewitt zt::k Crystal Style Flower Bowl ﬁIIL_
Heavy 11pt/16pt

Designed by Marianne Rath (Austrian, 1904~1985)

Sed ut perspiciatis unde omnis iste natus error sit
| tium dol laudantium, totam

Manufactured for J. & L. Lobmeyr GmbH (Vienna, Austria)

Mouth-blown crystal, exact shape cut, half-polished
surface cutting

Office equipment, plastic, typewriter, Sottsass, Olivetti

Museum purchase through gift of Dale and Doug Anderson,
Anonymous Donor, Arthur Liu, and Prairie Pictures, Inc. and from
General Acquisitions Endowment Fund, 2009-18-66

rem aperiam, eaque ipsa quae ab illo inventore veritatis
et quasi architecto beatae vitae dicta sunt explicabo.
Nemo enim ipsam voluptatem quia voluptas sit aspe
rnatur aut odit aut fugit, sed quia consequuntur magni
dolores eos qui ratione voluptatem sequi nesciunt. Ne
que porro quisquam est, qui dolorem ipsum quia dolor
sit amet, consectetur, adipisci velit."

Toprule 1.8pt
NFC Collect Icon

0.3”
Sub rule 0.75pt

Extended chat
Cooper Hewitt
Medium
11pt/16pt
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C3.3
C-Text Labels

C-2/4.5" x4” Abbreviated tombstone

m 9” x 4” Full tombstone with Chat

Telephone, Model 302 [
1969 ar
Designed by Henry Dreyfuss (American, 1904-1972)
and Bell Labs

Manufactured by Western Electric (American, founded
1881)

Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The D ive Arts A
Fund, 1994-73-2

m 4.5” x4” Full tombstone with Object Number

06. Telephone, Model 302 |
1969 ar

Designed by Henry Dreyfuss (American, 1904-1972)
and Bell Labs

Manufactured by Western Electric (American, founded
1881)
Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The Decorative Arts Association
Acquisition Fund, 1994-73-2
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Design Museum Exhibition Graphics

259

C3.3
C-Text Labels

C-2/4.5” x4” Abbreviated tombstone Specs

0.3%" 0.35”
Object Title
Cooper Hewitt
Bold 17pt/19pt —— Top rule 1.8pt
Tolophona. Model 302 | I NFC Collect Icon
Object Year 1969 ar
Cooper Hewitt 0.3”
Heavy 11pt/16pt  —.pesigned by Henry Dreyfuss (American, 1904-1972)
and Bell Labs Sub rule 0.75pt
Tombstone Manuf d by Western Electric (American, founded
Information 1881)
Cooper Hewitt Thermoplastic case, steel base, electronic components
Medium and —
Medium Italic Office equip plastic, teleph
11pt/16pt

Museum Purchase from The Di ive Arts A iation A

Donor Information ——Fund, 1994-73-2

Cooper Hewitt
Medium 9pt/14pt

Object Number

Cooper Hewitt
Heavy 11pt/16pt

03"

06. Telephone, Model 302 | .
1969 ar

Designed by Henry Dreyfuss (American, 1904-1972)

and Bell Labs

Manufactured by Western Electric (American, founded .
1881) 4
Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The Decorative Arts Association
Acquisition Fund, 1994-73-2

45"
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C-3/4.5” x4” Stacked Abbreviated tombstone

45" x4” Stacked abbreviated tombstone

without Collect Icon

01 Border
1957

Silk embroidery on linen foundation
17.1x36.2 cm (634 x 14%4in.)
Gift of John Plerpont Morgan, 1902-1-904

02. Cope hood
1969

Silk and metal slit tapestry
63 x46 cm (207/sx 18%/sin.)
Gift of John Pierpont Morgan, 1902-1-82

4.5” x4” Stacked abbreviated tombstone

with Collect Icon

01. Border
1957

AL
ar

Silk embroidery on linen foundation
17.1x 36.2 cm (6%4 x 14/4in.)
Gift of John Pierpont Morgan, 1902-1-904

02- Cope hood
1969

| .
ar

Silk and metal slit tapestry
63 x46 cm (207/sx 18%/sin.)
Gift of John Pierpont Morgan, 1902-1-82

Section C
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C-Text Labels

C-3/4.5”x4” Stacked Abbreviated tombstone

Specs

Top rule 1.8pt

0.3”

\7 Sub rule 0.75pt

Toprule 1.8pt

0.3%5" 0.35”
Object Title
Cooper Hewitt
Bold 17pt/19pt
o1 Border
Object Year 1957
Cooper Hewitt
Heavy 11pt/16pt Silk embroidery on linen foundati
171 x36.2cm (634 x 14Y4in.)
Gift of John Pierpont Morgan, 1902-1-904
Tombstone
Information 02
Cooper Hewi& g:,p. hood
Medium and

Medium Italic \ =

1lpt/16pt Silk and metal slit tapestry
——*B63x46 cm (207/s x 18%sin.)

Gift of John Pierpont Morgan, 1902-1-82

Donor Information
Cooper Hewitt
Medium 9pt/14pt

N Sub rule 0.75pt

0.3”
Object Number oL
Cooper Hewitt B”:;der =|IIE NFC Collect Icon
Heavy 11pt/16pt

Silk embroidery on linen foundation

17.1x86.2cm (6%/s x 14Y4in.)

Gift of John Pierpont Morgan, 1902-1-904 4”

2. Cope hood |

1969 ar

Silk and metal slit tapestry
53 x46 cm (207/sx 18%/3in.)
Gift of John Pierpont Morgan, 1902-1-82

45"
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C3.3

C-5/9” x 4” Main Group Chat
C-Text Labels C-6/

5" x4” Sub Group Chat

A~ O

m 9” x 4” Main Group Chat
J.P. MORGAN

J.P. Morgan was not a textile collector, but purchased three major
European collections, those of Antonio Vivés of Madrid, Miquel y Badia
of Barcelona, and Stanislas Baron of Paris, as a gift for his friend Abram
Hewitt’s daughters as they sought to establish their museum, His gift
of over 1,000 pieces formed the core of the textile collection, with rare
examples of Coptic, Mamluk, early Islamic and Hispano-Moresque silks.

I3 45" x4 Sub Group Chat
INNOVATIVE HEALTH
PROJECT

Et que rem quas ellessuntur. Isseribus expel
eatae molorrum hit, oditiaernam as dolore
pratum a con core optaectam ius dolorru
ptatemque ne volorerumqui quam endus et
eosanti dolores sitiuntota quunda que vole
cuptatis vel inum nobis ma duciis sequas ex
et, quo et offici la quatia consedita serion
nobis exerore, occuscium iditatiis vellent.

Smithsonian Section C
Design Museum Exhibition Graphics

263

C3.3 C-5/9” x 4” Main Group Chat Specs
C-Text Labels C-6 /45" x4” Sub Group Chat Specs

0.35" 0.35”

Main Group Title

Covpar it \TI.P. MORGAN

J.P. Morgan was not a textile collector, but purchased three major \

European collections, those of Antonio Vivés of Madrid, Miquel y Badia
of Barcelona, and Stanislas Baron of Paris, as a gift for his friend Abram
Hewitt’s daughters as they sought to establish their museum. His gift
of over 1,000 pieces formed the core of the textile collection, with rare
examples of Coptic, Mamluk, early Islamic and Hispano-Moresque silks.

Main Group Chat
Cooper Hewitt
Medium18pt/27pt

0.35" 0.35”
SubG Titl
Cgo erroﬁgwiltte L Spacing between
oty 210t -INNOVATIVE HEALTH last line of title
ISplay <<p P PROJECT and Subruleiscap

T height of title
Et que rem quas ellessuntur. Isseribus expelL Sub rule 0
ub rule 0.75pt
eatae molorrum hit, oditiaernam as dolore
Sub Group Chat — pratum a con core optaectam ius dolorru
Cooper Hewitt ptatemgque ne volorerumqui quam endus et
Medium14pt/21pt eosanti dolores sitiuntota quunda que vole
cuptatis vel inum nobis ma duciis sequas ex
et, quo et offici la quatia consedita serion
nobis exerore, occuscium iditatiis vellent.

Spacing between
last line of title
and Subrule is cap
height of title

Sub rule 0.75pt
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C3.3
C-Text Labels

C-7/4.5°x 4” Single Object Chat

m 45" x 4” Single Object Chat

Tupper Sketches Al
1969-1972 ar

Et que rem quas ellessuntur. Isseribus expel eatae
molorrum hit, oditiaernam as dolore pratum a con core
optaectam ius dolorru ptatemque ne volorerumqui
quam endus et ti dol iti quunda que
vole cuptatis vel inum nobis ma duciis sequas ex et, quo
et offici la quatia consedita serion nobis exerore,
iditatiis vellent.lsseribus expel eatae
molorrum hit, oditiaernam as dolore pratum a con core
optaectam ius dolorru ptatemque ne volorerumqui
quam endus et eosanti dolores ratum a con,
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C3.3
C-Text Labels

C-7 [ 45"x 4” Single Object Chat Specs

035" 0.35”
Group Object Title
Cooper Hewitt
Bold 17pt/19pt —— . Top rule 1.8pt
Tupper Sketches L NFC Collect Icon
Object Year 1969-1972 ar
Cooper Hewitt
Heavy 11pt/16pt Et que rem quas ellessuntur. Isseribus expel eatae
molorrum hit, oditiaernam as dolore pratum a con core Sub rule 0.75pt
optaectam ius dolorru ptatemque ne volorerumqui
quam endus et ti dolores sitiuntota quunda que
Sub Group Chat vole cuptatis vel inum nobis ma duciis sequas ex et, quo
Cooper Hewitt et offici la quatia consedita serion nobis exerore,

Medium14pt/21pt

occuscium iditatiis vellent.lsseribus expel eatae
molorrum hit, oditiaernam as dolore pratum a con core
optaectam ius dolorru ptatemque ne volorerumqui
quam endus et eosanti dolores ratum a con.
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C3.3 C-8/9” x 4” Group touchpoint with object map
C-Text Labels C-9/9” x 4” Group touchpoint with elevation drawing

m 9” x 4” Group touchpoint with object map

Staircase Prototypes and Renderings Al
1820-40 r

[ U0
A

M0

m 9” x 4” Group touchpoint with elevation drawing

Staircase Prototypes and Renderings
1820-40

L
ar

el [)g
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C3.3 C-8/9”x 4” Group touchpoint with object map Specs
C-Text Labels C-9/9”x 4” Group touchpoint with elevation drawing Specs

0.35” 0.35”
Object Title
Cooper Hewitt
Bold 17pt/19pt Toprule 1.8pt

" Staircase Prototypes and Renderings | NF‘:) co||ectp| con

Object Year —————— 1820-40 ar
Cooper Hewitt
Heavy 11pt/16pt

[ U0
A

HHOo =

Line weight of

Object Number 5 u b drawings 0.75pt
Cooper Hewitt
Bold 8pt
Toprule 1.8pt
Staircase Prototypes and Renderings | NFC Collect lcon
1820-40 ar
3 4

] g

Line weight of
drawings 0.75pt
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C3.3 C-8/9” x 4” Group touchpoint with object map
C-Text Labels C-9/9” x 4” Group touchpoint with elevation drawing

m 9” x 4” Group touchpoint with object map

1 EtDelore Magna, Ca, 1823 8 EtDolore Magna, Ca, 1823

2 Consequat, Ca.1835 9 Consequat, Ca. 1835

3 EtDolore Magna, Ca. 1823 10 Et Dolore Magna, Ca. 1823

4 Consequat, Ca. 1835 11 Consequat, Ca. 1835

§ EtDolore Magna, Ca. 1823 12 EtDolore Magna, Ca. 1823

6 Consequat, Ca. 1835 13 Multiple Bines title example: lorem Ipsum
dolor sit amet, consectetur adipisicing

elit sed do eiusmod, Ca. 1835

7 EtDolore Magna, Ca, 1823

m 9” x 4” Group touchpoint with elevation drawing

1 EtDolore Magna, Ca. 1823

2 Consequat, Ca.1835

3 EtDolore Magna, Ca.1823

4 Consequat, Ca.1835

5 EtDolore Magna, Ca. 1823

6 Consequat, Ca. 1835
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C3.3

C-Text Labels

Object Number
Object Title
Cooper Hewitt
Heavy 11pt/16pt

Object Number
Object Title
Cooper Hewitt
Heavy 11pt/16pt

C-8/9” x 4” Group touchpoint with object map Specs
C-9/45”x4” Group touchpoint with elevation
drawing Specs

0.3%5"
Sub rule 0.75pt
1 EtDolore Magna, Ca, 1823 8 EtDolore Magna, Ca. 1823
2 Consequat, Ca. 1835 9 Consequat, Ca. 1835
3 EtDolore Magna, Ca. 1823 10 Et Dolore Magna, Ca. 1823
4 Consequat, Ca. 1835 11 Consequat, Ca. 1835
§ EtDolore Magna, Ca. 1823 12 EtDolore Magna, Ca. 1823 Object Year
Cooper Hewitt
6 Consequat, Ca, 1835 13 Multiple lines title example: lorem Ipsum Medpi)uml4pt/21pt
dolor sit amet, consectetur adipisicing
7 EtDolore Magna, Ca. 1823 elit sed do eiusmod, Ca. 1835
0.3%” 0.3%”

EtDolore Magna, Ca.1823

«—— Sub rule 0.75pt

Consequat, Ca. 1835

EtDolore Magna, Ca.1823

Consequat, Ca. 1835

EtDolore Magna, Ca. 1823

Object Year

Consequat, Ca. 1835

Cooper Hewitt
Medium14pt/21pt
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C3.3 C-11/9” x4” Image placement and credit

C-Text Labels

m 9” x 4” Group touchpoint with object map

Title of the image, Image Caption goes here Lorem ipsum
dolor sit consectetur adipisicing elit

Telephone, Model 302 .
1969 ar
Designed by Henry Dreyfuss (American, 1904-1972)
and Bell Labs

Manufactured by Western Electric (American, founded
1881)

Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The D Arts A

Fund, 1994-73-2

m 9” x 4” Group touchpoint with elevation drawing

7

Telephone, Model 302 Al
1969 ar
Designed by Henry Dreyfuss (American, 1904-1972)
and Bell Labs

Manufactured by Western Electric (American, founded
1881)

Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The D ive Arts A

Fund, 1994-73-2
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C3.3
C-Text Labels

0.3%5"

0.35”

Image align to
top rule

Image credits

Cooper Hewitt dolor sit consectetur adipisicing elit
Medium 9pt/12pt

Imagecan ——— =

extend to the N\

edge of the label

Title of the image, Image Caption goes here Lorem ipsum

Telephone, Model 302 AL
1969 =r

Designed by Henry Dreyfuss (American, 1904-1972)
and Bell Labs

Manufactured by Western Electric (American, founded
1881)

Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The D Arts A
Fund, 1994-73-2

0.3%5” 0.35"
Telephone, Model 302 |
1969 ar

Designed by Henry Dreyfuss (American, 1904-1972)
and Bell Labs

Manufactured by Western Electric (American, founded
1881)

Thermoplastic case, steel base, electronic components

Office equipment, plastic, telephone

Museum Purchase from The Decorative Arts Association Acquisition
Fund, 1994-73-2

C-11/9”x4” Image placement and credit Specs
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C3.3
C-Text Labels

C-12 /4.5” x various heights
tombstone with chat for wall labels

m 9” x 4” Group touchpoint with object map

Rock Crystal Style Flower Bowl =IIII=

1969

Designed by Marianne Rath (Austrian, 1904-1986)
Manufactured for J. & L. Lobmeyr GmbH (Vienna, Austria)

Mouth-blown crystal, exact shape cut, half-polished
surface cutting

Office equipment, plastic, typewriter, Sottsass, Olivetti

Museum purchase through gift of Dale and Doug Anderson,
Anonymous Donor, Arthur Liu, and Prairie Pictures, Inc. and from
General Acquisitions Endowment Fund, 2009-18-65

Sed ut perspiciatis unde omnis iste natus error sit
lup fum dol que laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae dicta sunt

explicabo, Nemo enim ipsam voluptatem quia volup
tas sit aspe rnatur aut odit aut fugit, sed quia conse
quuntur magni dolores eos qui ratione volup tatem
sequi nesciunt. Ne que porro quisquam est, qui
dolorem ipsum quia dolor sit amet, consectetur,
adipisci velit.”
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C3.3
C-Text Labels

0.35” 0.35”
Object Title
Cooper Hewitt
Bold 17pt/19pt
“Rock Crystal Style Flower Bowl _IL
Object Year ————————1969 Aar

Cooper Hewitt
Heavy 11pt/16pt

Tombstone
Information
Cooper Hewitt
Medium and
Medium ltalic
11pt/16pt

Donor Information
Cooper Hewitt
Medium 9pt/14pt

C-12 /4.5 x various heights

tombstone with chat for wall labels Specs

———~Designed by Marianne Rath (Austrian, 1904~1986)

Manufactured for J. & L. Lobmeyr BGmbH (Vienna, Austria)

———~Mouth-blown crystal, exact shape cut, half-polished
surface cutting

——Office equipment, plastic, typewriter, Sottsass, Olivetti

Museum purchase through gift of Dale and Doug Anderson,
Anonymous Donor, Arthur Liu, and Prairie Pictures, Inc. and from
G | Acquisitions End Fund, 2009-18-66

Sed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore

is et quasi b vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia volup
tas sit aspe rnatur aut odit aut fugit, sed quia conse
quuntur magni dolores eos qui ratione volup tatem
sequi nesciunt. Ne que porro quisquam est, qui
dollorem ipsum quia dolor sit amet, consectetur,
adipisci velit."

Toprule 1.8pt
NFC Collect Icon

0.3”
Sub rule 0.75pt

Extended chat
Cooper Hewitt
Medium
11pt/16pt
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C3.3
C-Text Labels

C-124.5" x various heights
tombstone with chat

for wall label

m 9” x 4” Group touchpoint with object map

J.P. MORGAN

Lorem ipsum dolor sit amet, consec
tetur adipisicing elit, sed do eius-
mod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad
minim veni am, quis nostrud exerci-
tation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident,
sunt in culpa qui officia deserunt
mollit anim id est laborum. Sed ut
perspiciatis unde omnis iste natus
error sit voluptatem accusantium
doloremque laudantium.

INNOVATIVE HEALTH
PROJECT

Et que rem quas ellessuntur. Isseribus
expel eatae molorrum hit, oditiaernam as
dolore pratum a con core optaectam ius
dolorruet ptatemque ne volorerumqui quam
endus et eosanti dolores sitiuntota quunda
que vole cuptatis vel inum nobis ma duciis
sequas ex et, quo et offici la quatia conse
dita seriones nobis exerore, occuscium
iditatiis vellent. Sed ut perspiciatis unde
omnis iste natustu error sit voluptatem
accusantium doloremie que laudantium,
totam rem aperiam, eaquet ipsa quae ab
illo inventore veritatis et quasi architecto
beatae vitae dicta sunt explicab. Nemo
enim ipsam voluptatem quia voluptas sit
aspernatur aut odit aut fugit, sed dolores
eos qui ratione voluptatem sequi nesciunt.
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C3.3
C-Text Labels

C-11/9”x4” Image placement and credit Specs

0.35”
Main Group Title ———
Cooper Hewitt \ J P MORGA"
Display 38pt/36pt one.
Spacing between — T

last line of title
and Sub ruleis cap
height of title

Main Group Chat
Cooper Hewitt
Medium18pt/27pt

Lorem ipsum dolor sit amet, consec
tetur adipisicing elit, sed do eius-
mod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad
minim veni am, quis nostrud exerci-
tation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident,
sunt in culpa qui officia deserunt
mollit anim id est laborum. Sed ut
perspiciatis unde omnis iste natus
error sit voluptatem accusantium
doloremque laudantium.

0.35” 0.35”
INNOVATIVE HEALTH gub Gro:p Titttle
ooper Hewi
|';ROJEcT Display 22pt/21pt

Et que rem quas ellessuntur. Isseribus \ Subrule
expel eatae molorrum hit, oditiaernam as 0.75pt

dolore pratum a con core optaectam ius

dolorruet ptatemque ne volorerumqui quam

endus et eosanti dolores sitiuntota quunda

que vole cuptatis vel inum nobis ma duciis

sequas ex et, quo et offici la quatia conse

dita seriones nobis exerore, occuscium

iditatiis vellent. Sed ut perspiciatis unde

omnis iste natustu error sit voluptatem

accusantium doloremie que laudantium, Sub Group Chat
totam rem aperiam, eaquet ipsa quae ab Cooper Hewitt
B . . . Medium

illo inventore veritatis et quasi architecto 14pt/21pt
beatae vitae dicta sunt explicab. Nemo

enim ipsam voluptatem quia voluptas sit

aspernatur aut odit aut fugit, sed dolores

eos qui ratione voluptatem sequi nesciunt.
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Object numbers

Object numbers

0.75”

16 0.75” 1

0.125”

13

16

Sub Group Title
Cooper Hewitt
Heavy 20pt
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11

Design Journal

Cover Template

Front

=
e
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11

Design Journal
Cover Template
Front Specs

=25"

11.75"
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12
Design Journal

Cover Template
Back

COOPER
HEWITT

This postalbercodeis a tool.
See TOOLS: EXTENDING OURREACH, December 2014
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12

Design Journal
Cover Template
Back Specs
=25"
Address
Cooper Hewitt Heavy
9pt/10.5pt
100% K
Cooper Hewitt Book
9pt/13pt
80% K

2 E91ST STREET
NEW YORK NY10128
cooPERHEWITT.ORG———  S8(0% K

This Ik deisatool.
See TOOLS: EXTENDING OUR REACH, December 2014

Cooper Hewitt
Semibold

fo 0 L Il Y
TP TPt

80%.K
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13 Table of contents sholud always position on the 13

Design Journal interior of the cover, second page of the journal. Design Journal
Cover Template Cover Template
Table of Contents Table of Contents

Page Number Article Title
Cooper Hewitt Cooper Hewitt

Book Display
40 pt/40pt 40 pt/40pt

4 PLAY DESIGNER!

8 DESIGN EDUCATION
AROUND THE NATION

10 2014 NATIONAL DESIGN
AWARD WINNERS

13 2014 NATIONAL DESIGN
AWARDS GALA

14 DESIGN BY HAND

15 THE PEN PROCESS

18 DEBBIE MILLMAN:
ON BRANDING

21 MEMBERSHIP

22 AN INTERVIEW WITH
NARCISO RODRIGUEZ

24 NEWACQUISITIONS
30 SHOP COOPER HEWITT
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1.3 Table of Contents 1.3 Table of Contents

4 PLAY DESIGNER! Page Number ARTICLE TITLE
3 DESIGN EDUCATION Cooper Hewitt COOPER HEWITT
AROUND THE NATION Book DISPLAY
10 2014 NATIONAL DESIGN 40pt/40pt 40PT/40PT
AWARD WINNERS Right-Align LEFT-ALIGN
13 2014 NATIONAL DESIGN
AWARDS GALA

14 DESIGN BY HAND
15 THE PEN PROCESS
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Design Journal
Grid System
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21 6 column-grid structure is used for the Design Journal
Design Journal layout templates. These grids can be combinedina
Grid variety of ways to create flexible page layouts.

Verso Grid (Left-hand page of a magazine)
6 columns

Recto side Grid (Right-hand page of a magazine)
6 columns

Smithsonian
Design Museum

Section D
Publications

295

Verso Grid A: 1 column

Grid B: 2 columns

Grid B: 3 columns
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2.2 Verso Grid (Left-hand page of a magazine)
Design Journal 6 columns

Verso Grid

Cooper Hewit Book
10pt
All Caps

(4V3A HINOW)3NSS!

1625”

FWLIVUEY

Cooper Hewit Display
10pt
All Caps

Cooper Hewit Medium
10pt
All Caps

055"

Smithsonian Section D p/
Design Museum Publications 297
2.3 Recto Grid (Right-hand page of a magazine)
Design Journal 6 columns
Recto Grid
1y 0.55" J 055"
1625”
0.55"
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24 The sidebar of each section of the Design Journal has 24

Design Journal a designated color from the Secondary Color palette Design Journal
Sidebar Grid (Section A, 3.0 Color). Sidebar Grid Specs

0.67"

2 8 2 2 8 3 7
& % % @ % % é s
. z z z g 2 3 Cooper Hewit Book S
g = = = 4 g g 0 F4
z E z z Z 2 2 10pt =
A H K il e
B B H 5 B 5 B 5
3 3 g 3 3 3 3 3
g R ] R R ; ; Cooper Hewit Display =
m 5 a E v'-'n m m 10pt E-
AllCaps

Cooper Hewit Medium
10pt

AllCaps
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3.1 Feature articles in the Design Journal have 2 features
Design Journal that make them special and differentiate them from
Feature Article the rest of the content:

TQmPIate 1) The first page of the feature article is solid yellow.
(Title + 2 Text Columns)

2) The feature articles are the only section that
utilize a 2-column grid.

PLAY

0z

and participation .

OPENING EXHIBITIONS

Here's arundown of the ten opaning
exhibitions that will celebrate Cooper
Hewitt's newly renovated galleries.
Each promises new experiences, not
only in the way content is displayed, but

GROUND F1O0R

DEMOMAD THE SEW COOPER MTITTT A st e b
S e ot S Ut e st 1 b s 8
e o | g e and v mtenoes 1 (e hywes|
warwin and 4 e Wb Tha b suiaced, bt & Aot bewtant e
Saor B Buke Az ects e Boor Dl b + Smg
Rrchbacts e
§ tathn Owtar sertreds g | & gt & Puntapes wd
Undhomcusment Thoagh dhongn Srefs. shatchan fhat s
Magrots a =
a1 gt bk 28 b e b s wn shat s the
A S A S e Yty ot Cmt y S Y

in how it can be navigated, positioned, FRST FLO0R oA o
. . SUTFUL USERS Dumagrers ackdons baman s are! domon. Vs abran s o S v For P e Ta et e
interpreted , and seen in relation to collec- e~ [ttt Seees s i s o
- . % . : e e R S T
tion objects not in the physical galleries. oIS IS, T
Our exhibitions invite interaction, play, e R T

S Teatve foroe 0 thar ow ngit s T 1 e T 0 Vb o Sy M Nt s €

SRS PP, U ot i b g 2 0 b0 At o
o S v |
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3.1

Design Journal

Feature Article

Template

(Title + 2 Text Columns)

Spacing between Feature Article Feature Subhead Subhead 2
last line of title Main Title Cooper Hewitt Cooper Hewitt
and image, rule, or Cooper Hewitt Display Display
copy is cap height Display 42 pt/50pt 13pt/13pt
of title r5 pt/90pt
2 -
: FEATURE
2
E]
§ | —oao
; MAINTITLE
2
* | FEATURE SUBHEAD
1 ) dol ) [0.35” [0.35”
orem Ipsum aolor sit amet, consectetur i_." -
« . . . . Mlﬂ—@é’dbdﬁ.mm
adipiscing elit. Suspendisse ut eros tempor, P
. . o sloifond Etiam
omare duinec, volutpat justo. Interdum s
et malesuada fames ac ante ipsum primis . o i
in faucibus. Nunc lobortis tellus id neque s b ot e
gravida vestibulum. Donec ut accumsan M — -
qualjn. Quisque interdum eros justo, at sem- 0 s Qsan it
per furpis auctor vitae. Gom | i o G e
b _‘vd In tempus ulvicies mi hteger sedest sodales handrerit sagien
| oot ompreiot ot poripuesviant
Duis nonpratiumants Donec dokor lacus fac lsis gravida cdlonec
‘sed soerat Qusqe vest bubum gravida ercs
o ratiumante Donec ddor lecus faclisls gravids odlonec
fyeew= e
N [
|xr ::'_Hhi
00 s
Feature Intro Text Highlight Feature Intro Text Body Copy Header Caption Directional

Cooper Hewitt
Light
26pt/39pt

Cooper Hewitt
Light
26pt/39pt

Cooper Hewitt
Display, ALLCAPS
9 pt/13pt

Cooper Hewitt
Semibold
7pt/9pt




Cooper Brand Identity p/
Hewitt Guidelines 304
3.2 Feature Article

Feature Article Title and Intro Text Typography

Template Title and subheads for feature articles always

Typography Overview use highlighted system.

FEATURE ARTICLE

COOPER HEWITT
DISPLAY
75PT/90P]

3.2 Feature Article

Feature Article Title and Intro Text Typography
Template

Typography Overview

FEATURE ARTICLE SUBHEA
COOPER HEWITT DISPLAY
42PT/50PT

Feature Intro Text Highlighted
Cooper Hewitt Light
26pt/39pt

Feature Intro Text
Cooper Hewitt Light
26pt/39pt
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Non-Feature Article
Templates
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3.2a

Design Journal
Non-feature article
Template 1:
Section Opener,

Title + 3 Text Columns

In non-feature spreads the highlighted title,
intro text, body copy header, pull quote and
rules match article’s sidebar color.

(8v3A HINOW) 3NSSI

3
-
2
&

AN INTERVIEW WITH
NARCISO

B —

RODRIGUEZ

B4 Lat's 8 kabout your approach

Last &l | was sindngon 86 Avers

tofashion The sunwas pstight ndthese two
wormen croasedpatha on the scendk
MR Fashi
bokirg o Kawey &
mpartanttome © ke hecraft making  were fashionable but the light the colors
awe 1 althem things
Of I ‘togetherin ¥
worktobebesutitd but dtmamlyl  They b Mappenad s cus eachothar
—t P
R aboutkemingthebdmeabawesn  sboutcdor shadw and Fow dathng
- 1 s e y
azabished Taclahes s mrima
. ndconarictedand thers s erylttie
Cooper Hewitt's new deputy o el anevarthesame Afabic  app inddacomtion Itsraally howthe
director, Brooke Hodge, sat caddtiggera mason Oracoke Oran  ssama and hhepleces of falric fit

down vith Nariso Rodriguez,  emotion
thisyear's winner of the

Itakaalotof pictures | wak arcund
Now v

N& Rght of,

National Design Award for

yeuknaw

Fashion Design, to talk about ~ wordd whatthey think of themseives

ordefine
tha datail | lowe constructonand| lowe

his creative process

real kndof cbasrung

Fow & fits: s aucha fasciating very

things
whather t's an e astside or the nside
o agament |lovetosee emballshmant

—

“THEARCHITECTURE OF A GARMENT

BECOMES THE EMBELLISHMENT OR
DEFINES THE DETAIL.”

ard ambecichey and flowars mdal tht

enchwe from season to masan Foream

rin tht ecpossd zpperandthe axposed
Bstnation

g
E
i
!
i

Somatimes | go back toanidsa andcam
plately rework & And| love towodk | ke that
bemumin fashion there's somuchnose
anddatracton When| can dose fhe dooe

lover dl

Eody

ke things
tocdetratethe body andfeel goad nd wall

better fx me Bt when youget caugfitip
i youkrow trends ey or hamomantor

the bubble whatewer youcall & ¥'srotgood

51 12 there  drearm situntion forycu

gat hare butit'srea Iy st parsorm Iy ard

magne
2ripes and then younctice fat same of
_a- you! - asadmigrae?
Mumcue ard nhe the petre NR
NE | spant hours wodking on at
‘tacture changel NR | start toshetch
Ipet
the detals and the §t

51 Do youwork with specfic fabrcs fr
dfferert ssasons?

NE It can radlly vary Abcet twoyears agp
| startad to wark with a crepe fabric fat|
tern

£81. Doas ewerything gt made

NR Well start with muslin sik or Wiscose

asight st tok
lockad for simlar fabrics and then | rece led

o

Ifandthe pecpla whomadaitand ey
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™ loaddwodk
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3.2a

Design Journal
Non-feature article
Template 1:
Section Opener,

Title + 3 Text Columns

0.05°

Non-Feature Title Highlight PULL QUOTE
Cooper Hewitt Cooper Hewitt
Display Display
52pt/64pt 20pt/26pt
g y°
z
2
&
-1 ] |
i
=
"
005"
“THE KRCHITECTURE OF A GARMENT ot e foe
3 BECOMES THE EMBEL LISHMENT OR [y ——
1 Lat's & kabout yourapproach Last& | |was stndngon 8 Avencn. DEFIMES THE DETAIL> M-ﬂllw:;::::
tofashion The sunwas pstight andthese two. becawse in fashion thare's somechnose.
wermnn crozad patha e the zdewak
p e fatezes Il ko things :‘:::m-h -y.-i:-
dve al thems things = md wil  tho hubbla youcdlt ¥arotgood
2rpas mdthanyounctios fat samack o :-4-'.-1 =
Faaboutkeqirgthabdmcabawesn  shoutcdor shadw ard Fowclathing et g et tomcesaard ey (et
e chage retends
o4 workng B ¥ =
Cooper Hemit's néw deputy o0 e Afac T e o . wrue | 095”
director, Brooks Hodge, sat or N It can really viry About two years ago atos
down vithNarcisoRodriguez,  emct g e
this year's winner of the - . - o
Natorel Desig\Am:d for e o md e e
Fashion Design, to tak aboute wodd tha deta | 1low Iocked for simlar fabrios and than | recalied ”
his creative process ""‘:’: oS thehaile rf:du.pqh-u-bk-ﬂhy
real ind of cbasrving o agumart llovetosesambe Ishmant - dlof o N2
cdiectin fedthis al —
= o
J J
Intro Text Rule Intro Text Body Copy Body Copy Rule Body Copy Header Caption Text
0.5pt Cooper Hewitt Cooper Hewitt 0.25pt Cooper Hewitt Cooper Hewitt
Book Book Bold, ALL CAPS Book
12pt/17pt 9pt/13pt 9pt/13pt

7pt/9pt
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3.2a

Design Journal
Non-feature article
Template 1:
Typography Overview

Non-Feature Article

Highlight Title and Intro Text Typography
Highlighted Title is only used when covering an
image (example on pg/xx). Highlight color should
match article’s sidebar color.

B Unit used for meaurement of
highlight surrounding typeface
and letting.

Non Feature Intro Text
Cooper Hewitt Book
12pt/17pt

Smithsonian Section D p/
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3.2a General Layout

Design Journal
Non-feature article
Template 1:
Typography Overview

Highlight Subhead Typography Styles
Highlight color should match article’s sidebar color
and non-feature title color,

COOPER HEWITT DISPLAY

SUBHEAD 2

COOPER HEWITT DISPLAY
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3.2b

Design Journal
Non-Feature Article
Template 2:

Section Opener,

Title + 3 Text Columns

3.2b

Design Journal
Non-Feature Article
Template 2:

Section Opener,

Title + 3 Text Columns

In non-feature spreads the title, intro text,
body copy header, pull quote and rules
match article’s sidebar color.

Spacing between Non-Feature Subhead 1 Intro Text Rule Subhead 2 Intro Text

last line of title Title (Highlight) 0.5pt Cooper Hewitt Cooper Hewitt
and image, rule, or Cooper Hewitt Cooper Hewitt Display Book

copy is cap height Display Display 13pt/13pt 12pt/17pt

of title 52 pt/52pt 17pt/17pt 0.05”

| | AN

Loremipsum dolor sit amet, consectetur adipiscing elit Suspsndisse ut eros tempor, omare dui nec,
volutpatjusto Interdum et melesuadafames acante ipsum primis in faucibus Nunc lobortis tellusid
neque gravida vestibulum Donec ut accumsan quam Quisque interdum eros justo, at semper turpis

[t dolor sit amet, dipiscing elit St disse ut eros tempor, omare dui nec,
wlutpatjusto Interdum et mak f ante ipsum primis in faucibus Nunc lobortis tellus id

neque gravida vestibulum Donec ut Qui d justo, at semper turpis
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Caption Directional Caption Text Space between Body Copy Rule Body Copy

Cooper Hewitt Cooper Hewitt
Semibold Book
7pt/9pt 7pt/9pt

end of text and 0.25pt Cooper Hewitt

captionruleis Book
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3.2b Non-Feature Article

Design Journal Title and Intro Text Typography
Non-Feature Article

Template 2

Typography Overview

NON-FEATURE TITLE
COOPER HEWITT
DISPLAY
902PT/52PT

Non Feature Intro Text
Cooper Hewitt Book
12pt/17pt
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3.2b General Layout

Design Journal
Non-Feature Article
Template 2
Typography Overview

SUBHEAD 1

Subhead Typography Styles
Subhead color should match article’s sidebar color
and non-feature title color.

COOPER HEWITT DISPLAY

17PT/17P1

SUBHEAD 2
COOPER HEWITT DISPLAY
13PT/13PT

SUBHEAD 3
COOPER HEWITT DIPLAY
11PT/11PT

SUBHEAD 4
COOPER HEWITT DIPLAY
8PT/8PT
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Other Layout
Templates
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3.3

New Acquisitions
Template:

Title + 3 Text Columns

Background of New Acquisitions section is always
tinted 10% of the sidebar color for every issue.

In non-feature spreads the title, intro text, body
copy header, pull quote and rules match article’s
sidebar color.

Sidebar Tint: 100% Background page tint: 10%

NEW ACQUISITIONS

mmac o cw rotrm, s - - rogTE e T,
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New Acquisitions
Template:
Title + 3 Text Columns
Spacing between Non-feature Subhead 1 Subhead 4 Image Rule
last line of title Title Cooper Hewitt Cooper Hewitt  0.50pt
and image, rule, or Cooper Hewitt Display Display
copy is cap height Display 17pt/26pt 8pt/13pt
of title 52 pt/52pt ‘ ‘
4_!"" WEDUR, YEAR(SVRNEAD O EDULYRIBUMRDO
g EW ACQUIéITIONs TITLE (SUBHEAD 1) R TITLE (SUBHEAD 1)
] TITLE (SUBHEAD 1) [ TITLE (SUBHEAD 1)
g veus (mems 0 DU, veu (s 0 0.35” le
= e
3
g
3
"
Actist Nams (NeScnality b Yoer)
Btudio Name{ Lacetion)
Matwish uaed
Dmansions
Conwbuter
Actist Nams (Nosiond ty b Year)
Budo Name(Lazetion) oow
B2 _n1e v~ ey v
Dimens ona Studiol ame (Loce Sen) wolficitudin Asneen Liotus Ibero tortor
F&gﬂ— Metaials used bibend.m biberdum bero congues Sed
=Rt ™ paumprini nfouckus ol Lots o
ron mattis pharetra ipsum Quisque vl Contributer ‘9odales ex at eros luctus inpharetra
profum quam Sed pulviner quis torta ac ot
wol fcitudin Intoger
Sed  non Quisqw wl
‘Sed pulviner quis tortor 80
Eudﬂhflnb.dlnnn mmmhnmL
nptarets
[———whetist Nama (N eicnality b Yoer) Actiat Nam o{Nat onalty b Year)
Buudio Nam o{Locetion) ‘Btudio Nems (Locst on) ametrhoncus ultrices posuere cubl is Cures; Phasdlius
Matwrioh uaed Matorials used sodales ex at eros luotus inpharetra
ligda faugit Etism soddes ligula sit
[ *Omensions Dimangions. ametrhoncus
L sCowbute Contrbuter
(ipm
wilchudn solicind
fougiat Etism soddes igula sitametrhawcus. fougiat Etiam sodales |iguls sitamet thonaus
.
New Acqu. New Acqu. Hairline Rule
Description Text Description Body Copy 0.25pt
Cooper Hewitt Medium Cooper Hewitt Book
8pt/13pt, 9pt/13pt

Letter-spacing 5pt
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3.3 New Acquisitions
New Acquisitions Typography Example
Template:
Typography Details

TEXTILE, 2012

RUSH HOUR 2/ SHANGHAI

Grethe Serenson (Danish, b. 1947)
Woven at TextielMuseum

(Tilburg, Netherlands)

Jacquard woven cotton

162 x283.2cm (63 %% 9 ft. 3%in.)

Museum purchase through gift of

Wolf-Gordon and Maleyne M. Syracuse and Michael
Trenner in memory of Richard M. Syracuse and from
General Acquisitions Endowment Fund

Working from her husband Bo Hovgaard'’s videos
of urban cityscapes at night, Grethe Sarenson
translates their colored pixels into woven struc
tures. The subtle color gradations are created
using threads of only the basic colors: red, green,
blue, cyan, magenta, yellow, black, and white.
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3.3 New Acquisitions
New Acquisitions Typography Rule Set
Template:
Typography Details

MEDIUM, YEAR (SUBHEAD 3)

COOPER HEWITT DISPLRY, 8PT/8PT

TITLE (SUBHEAD 1 HIGHLIGHT)
COOPER HEWITT DISPLAY
17PT/26PT

Artist Name (Nationality, b. Year)

Studio Name (Location)

Materials Used

Cooper Hewitt Medium, 8pt/13pt, Letter-spacing 5

Dimensions
Cooper Hewitt Medium, 8pt/13pt, Letter-spacing 5

Contributer
Cooper Hewitt Medium, 8pt/13pt, Letter-spacing 5

Object/Art Piece Description Body Copy
Cooper Hewitt Book
Opt/13pt
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34 34

Shop Cooper Hewitt Shop Cooper Hewitt
Template: Template:

Title + 3 Text Columns Title + 3 Text Columns

Spacing between **Cooper Hewitt **Color of itemis
CH Shop Logo and Display consistant with color
rule is cap height 16pt/18pt of sidebar

of title

i
QOPER -2 vowir

12pt/12pt

10pt/8pt

8pt/10pt

CooPER H CREDITS i
- COOPER HEWITT =
s z
< BOARD OF TRUSTEES 3 COVERIMAGE (FRONT AND BACX)
= Barbarak Man m Textle RushHour 2/ Shanghal 2012, Grethe Sarenacn
=2 Nancy A Marks 5 Nancy A Marks Vice Charman (Danish b 1947); Woven at Textiel Museum (Tikung
EridWi Morse Ve Chaimean Notharlanda);Jacouardwowen cotta, 162x 283 2cm
Both Comatock President (63%x91t 3%hn); Mssoum purchase hroughgt
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2 [am] 42935 : g AUTHOR/ARTIST AUTHOR/ ARTIST AUTHOR/ARTIST Um§ Robarts VicoPreaident Gonsrd Acauisitons Endowrment Fund 2014 15 1
= ducy Francis Zarkel Secretary (Seopage 265) = 3 =3 = Judy Francis Zankel Secretary (Seopage 25)
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3.4 Shop Cooper Hewitt 3.4 Shop Cooper Hewitt
Shop Cooper Hewitt Typography Example Shop Cooper Hewitt Typography Rule Set
Template: Template:
Typography Details Typography Details
DESIGN PATTERNS ITEM
MAGNETIC WOODEN LETTERS
40 FULL-COLOR MAGNETIC LETTERS COOPER HEWITT DISPLAY
12PT/12PT
AUTHOR/ARTIST
COOPER HEWITT DISPLAY
10PT/8PT

PRICE
COOPER HEWITT DISPLAY
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3.5 General Layout

General Pull Quote and Body Copy Styles
Typography Details

“PULL QUOTE
COOPER HEWITT
DISPLAY
20PT/26PT”

“THE ARCHITECTURE OF A GARMENT
BECOMES THE EMBELLISHMENT OR
DEFINES THE DETAIL.”

BODY COPY HEADER DESIGNING THE NEW COOPERHEWITT /\n impre
COOPER HEWITT BOLD ners ar sign firms wer ‘
9PT/13PT
ALL-CAPS BH: |5 |
NR: 'm i
Body Copy An impressive number of designers and design firms were selected
Cooper Hewitt Book to help achieve our mission of fostering new and diverse audiences
9pt/13pt in the physical mansion and on the Web.
Article Info by Jennifer Bove, Vice President,
Cooper Hewitt Book Italic Service Design at Fjord; Andrew Crow,
9pt/13pt Head of Design at Uber; Jordan Husney, Director at Undercurrent
Author Name
Cooper Hewitt Semibold Italic

140

9pt/13pt
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3.5
General
Typography Details

General Layout
Caption Styles

Caption Directional
Cooper Hewitt Semibold
7pt/9pt

Opposite

Caption Body Copy
Cooper Hewitt Book
7pt/9pt

Opposite

Cooper Hewitt’s new interactive Pen is a dynamic solution to the museum’s
goal of rethinking its visitor exeprience for the twenty-first century.

Caption Numbers
Cooper Hewitt Medium
7pt

Caption Number is always placed in bottom left corner of image.
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Display Screen
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11 Cooper Hewitt website utilizes Display, Medium
Primary Font Weights and Book weights of Cooper Hewitt font family.

Design Museum Digital

COOPER HEWITT DISPLAY

Cooper Hewitt Medium

Cooper Hewitt Book
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1.2 Typeset style for Web Overview
Typography System
for Web

MAIN MENU

HIGHLIGHTED s
MAIN POST TITLE it
48PX/62PX

SECONDARY POST TITLE
26PX/34PX

HEADER
48PX/48PX

SUB-HEADER
30PX/30PX

Body Copy

Cooper Hewitt Book
18px [ 24px
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1.3 Main Header, 2nd Level Header and Menu
Header

Main Header Menu

COOPER ™ wme menw se

COLLECTIONS JOING & SUPPORT SEARCH

HEWITT

Main Header - Sub Menu Opened

COOPER
HEWITT

2nd Level Header

COOPER =
HEWITT SEARCH Q MENU =

Smithsonian

Design Museum

Section D p/
Digital 339

1.3
Header

35px

Main Header, 2nd Level Header and Menu
Typography Structure Specs

Header Main Menu

Cooper Hewitt Display,
20px / 20px line-spacing,
35px 195px #FFFFFF

WHAT'S ON EDUCATION

COLLECTIONS JOING & SUPPORT

Header Sub Menu
Cooper Hewitt Display,
14px [ 14px line-spacing,
#808080

COOPER
HEWITT

Header Sub Menu
Cooper Hewitt Display,
14px [ 14px line-spacing,
#FFA6AF

SEARCH Q  MENU =

Sub Header

Cooper Hewitt Display,
26px [ 26px line-spacing,
#FFFFFF
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14 Footer 14 Footer
Footer Footer Typography Structure Specs

{ wordmark
ader

Alignto C
on the he

Footer Main Menu
Cooper Hewitt Display,
14px [ 14px line-spacing,
#FFFFFF

Newsletter WHAT'S ON COLLECTIONS EDUCATION SUPPORT

My Reservations Exhibitions Exp ore he Design Cocper Hewitt Design Become a Member

Retrieve My Visits Even s&Taks Col ections Center Har em Member Benefits
Research Library Family Programs

V!SIT— Bog Schoo Programs

You WHAT'SON COLLECTIONS EDUCATION SUPPORT

My Reservations Exhibitions Exp ore the Design Cooper Hewitt Design Become a Member

Retrieve My Visits Events & Taks Col ections Cen er Har em Member Benefits

Donate Today . Research Library Family Programs
Become a Corporate Sponsor VISIT Bog Schoo Programs

Hours & Location Vidaos Archive Teen Programs Hours & Loca ion Videos Archive Teen Programs

Ticke s Pub ications Educa or Resources &

Tickets Pub ica ions Educator Resources &
Lesson Pans s Lesson P ans

Masters Program

Your first name

Your email Donate Today

Become a Corporate Sponsor

Masters Program

M smithsonian Design Museum About the Museum Press Facebook 2Eastist Streat i smitheontan Design Museum
Abcut the Renovation Image Rights Coopar HewittLabs Twitter NowYork NY 10128
Contact Us Copyright Other 80 Network YouTube

Careers Privacy Senithsonian Pinterest Careol Privacy Smithsonian Pinterest
Internships Internships

About the Museum Pros National Design Award Facebook 2 East Bst Street
About the Renovation Image Rights Cooper Hewitt Labs Twitter New York NY 10128
ContactUs Copyright Other 80 Network You Tube

a

Footer Sub Menu
Cooper Hewitt Medium,
13px [/ 23px line-spacing,

#FFFFFF
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15
Main Homepage
6 Column Grid System

1280px 980px

PER
HEWITT

178px

S N 7YY I 77

oopar Homitt Dasign
vt Hariam

méy Programs

Bacoma a Corporate Sponscr

Educator Rescurces &
azon Plans

[

140px
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Design Museum

1.6
Main Homepage
6 Column Grid System

My Resarvations
Ratriva My Visits

s
Hoursd Location

™ Abortthe Musaim

Abostthe Rasowation
Contact Us

Cirers

Internahips

EDUCATION

JOING & SUPPORT

EDUCATION

Coopar Howitt Dasign
Cm‘p;rlhrhm g
Fam#y Programs
School Programs
Taon Programs

Educator Rescurces d
Lesson Plans

Masters Program

345

Main Homepage
6 Column Grid System
Example

2014 WINNERS
ANNOUNCED

NATIONAL
DESIGN
AWARDS

rHOURS TODAY - Highlighted Main

. sty Post Title
LS Sl Sl Cooper Hewitt
P Display,
48px
62px line-spacing,

e — Secondary Post Title
Cooper Hewitt
Display,

26px

34px line-spacing,

| SECONDARY MODULES
| DESCRIPTION
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1.7

Blog

3 column contents
Example

et BLOG

1P WL
BLOND CURTAIN
0B DAY | ‘1

SEARCH Q MENU =

ﬂl' BY: Vv CHANGEVIEW N .
LATEST
MEET THE STAFF: CATEGORIES
KIM HAWKINS
Kim Hawkins, Assistant Registrar Coor dinator, ALLARTICLES
shareas her experience working at Cooper Hewitt
PostedBy  MichelleCheng
Date Tuesday, February 11, 2014
Comments 15
Share v P
MEET THE HEWITTS: MOST VIEWED
PART FIVE
Kim Hawkins, Assistant Registrar Coordnator, MEETTHE HEWITTS:
shares her experience working at Cooper Hewitt PART FOUR
This is the storyof the
Hewitt sisters, Amelia,
Sarah, and Eleanor,
and their family
PostedBy  MichelleCheng You will mest and get
Date Tuesday, February 11, 2014
G . 15 ﬁm:nm&
Share ki Thisis the story of the
Hewitt sisters, Amelia,
Sarah, and B
BELLE KOGAN: DESIGNING A andthorfomdy
PLACE FORWOMEN IN THE FIELD You vl mest and gst
OF INDUSTRIAL DESIGN
Kim Hawkins, Assistant Registrar Coordnator, u .
shares hear experience working at Coo e —
per Hewitt Kim Hawkins, Assistant Registrar Coor Thisis the storyof the
dinator, shares her expariance working at Coo Hewitt sisters, Ameka,
Sarah, and Eleanor,
Posted By Michelle Cheng and their family
You will mest and get
. Date Tuesday, February 11,2014

‘h‘m«m 15

_ MEETTHE HENITTS:

Smithsonian Section D
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1.7

Blog

3 column contents
Example with grid

ittt BLOG
i A
BLOND CURTAIN

7
Highlighted Main
Post Title

Cooper Hewitt
Display,
48px

b

/ y

T\ 4
= ,‘\-/?/, -

62px line-spacing, l | ’ .. k
M. 3
: g !

SEARCH Q@ MENU =

SN N
Header ——————AALL ARTICLES itk N o
Cooper Hewitt
Display, MEET THE STAFF: CATEGORIES
48px ) ) KIM HAWKINS
48pxline-spacing, K i Aastont oo Cooiratr, . ALLARTICLES
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shares her expearience working at Cooper Hewitt

PostedBy  MichelleCheng

Date Tuesday, February 11,2014
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shares her experience working at Coo
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3 & 2 column combination
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VIDEOS TEXT IPSUM DOLOR SITAMET, CONSECTETUR ADIPISICING
ELIT, SED DO EIUSMOD TEMPOR.

mm—l. @ l“c;lﬂ‘—l. @

INPRODUCTION @ INPRODUCTION INPRODUCTION

On View: snunlq. I‘lylﬁ.ﬁh!h On View: Slud-v u-yzs.znzro On View: Saturday, Ihvzﬁ.mTlo
Monday, September 3, 201 Monday, September 3, 201 Monday, September 3,

GRAPHIC DESIGN EXHIBITIONS ELLEM LIPTON GRAPHIC DESIGN EXHIBITIONS ELLEN LEPTOM GRAPHIC DESIGN EXHIBITIONS ELLEN LUPTOM
GOVERNORS ISLAND ANDREW BLANVELT GOVERNORS ISLAND ANDREW BLANVELT GOVERMORS ISLAND ANDREW BLANVELT
CONTEMPORARY CONTEMPORARY CONTEMPORARY

On View: Saturday, u-y zs. 2012To
Monday, September 3,

GOVERNORS ISLAND ANDREW BLANVELT
CONTEMPORARY

GRAPHIC DESIGN—NOW
IN PRODUCTION

On View: Saturday, May 26,2012 To
Monday, September 3,2012

Lu«noamddustmet.eumwmdrteed doemmodtempamddntut

labore std Ut ¥m veniam, quis nostrud
laboris nisi ut abiqui Duis aute inure dok /
vdmeveitemeﬁmddueeuﬁmtmhm E:eeptausntoeeeeeatupﬁht GRAPHIC DESIGN—NOW @
non proident, sunt in culpa qui officia deserunt mollitanim id est laborum INPRODUCTION

On View: Saturday, uqzs.zmzre
GRAPHIC DESIGN EXNIBITIONS GRAPHIC DESIGNNOW IN PRODECTION Monday, September 3, 20

Smithsonian Section D p/
Design Museum Digital 349

1.8

Video Page

3 & 2 column combination
Example with grid

T SEARCH Q MENU =

Highlighted Main VIDEOS TEXT IPSUM DOLOR SIT AMET, CONSECTETUR ADIPISICING «— Header Main Menu

Post Title ELIT, SED DOEIUSMOD TEMPOR. Cooper Hewitt
Cooper Hewitt Display,

Display, 20px

48px SORTBY: v FLTERBY: v 20px line-spacing,

62px line-spacing,

IOII.IB DESIGN—NOW @

On View: Saturday, May 26, 2012 To On View: Saturday, May 26,2012 To On View: Saturday, May 26,2012 To
Monday, September 3, 2012 Monday, September 3, 2012 Monday, September 3, 2012
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Educator Resources Page
3 column contents
Example

SEARCH Q MENU=

LESSON PLANS IPSUM DOLOR SIT AMET, CONSECTETUR
ADIPISICING ELIT, SED DO EIUSMOD TEMPOR.

FILTER GRADE:
LL GRADES v

SEARCH LESSON PLANS Q

REDESIGN MY STREET! STREET VIEWING DEVICE: REDESIGN MY STREET! STREET

DESIGN FOR PEDESTRIAN SAFETY NEW PERSPECTIVE DESIGN FORPEDESTRIAN SAFETY

L dolor sit amet, dip lalx Lorem ipsum dolor sit amet, consectetw adip lsbare et Lorem ipsum dolor sit amet, consectetur adip lsbare et
siaua Ut enimad d doi Eous Ut enirn ad do qua Ut enim ad do conse-

quat L dolor sit amet, adip quat L dolor sit amet, adip quat L doler sit amet, adip

lsbom et dolore magna aliqua labore et ddlore magna aliqua Isbore et dolore magna aliqua

GradeLevel Category Grade Level Category

Midde Schod Urban Planning Gadelevel Category Middie School Urban Plaming

Subject Ares LessonTime Nkkis Schost UbenPlnning Subject Ares LessonTime

Arts, Language Arts, 300 minutes Subject Area LessonTime Arts, Language Arts, 300minutes

Mathematics Arts 360 minutes Mathematics

VIEWING DEVICE: VIEWING DEVICE: REDESIGN MY

NEW PERSPECTIVE NEW PERSPECTIVE STREET!

L dolor it amet, dip labx Lorem ipsum dolor sit amet, consectetw adip lsbare et Lorem ipsum dolor sit amet, consectetu adip lsbare et

dok aiqua Ut d o do iqua Ut enim ad minim do kqua Ut enim ad minim commodo conse~

quat L dolor sit amet, adip quat L dolor sit amet, adip quat L dolor sitamet, adip

lsbom et dolore magna aliqua labore et dolore magna aliqua labore et dolore magna aliqua

GradeLeve Category Grade Level Category

Midde Schod Urban Planning O-dnl;'d Category ) Middie School Urban Plaming

Subject Area LessonTime e School UbanPianning Subject Area LessonTime

Aets, Language Arts, 300 minutes Subject Area LessonTime Aets, Language Arts, 300minutes

Mathematics At 360 minutes Mathematics

REDESIGN MY STREET!STREET REDESIGN MY STREET! REDESIGN MY STREET! STREET

DESIGN FOR PEDESTRIAN SAFETY STREET DESIGN DESIGN FOR PEDESTRIAN SAFETY

L doler sit amet, dip labx Lorem ipsum dolor sit amet, consectetur adip lsbare et Lorem ipsum dolor sit amet, consectetur adip lsbare et

dok siqua Ut d < do kqua Ut enim ad do kiqua Ut enim ad minim commodo conse~

quat L ipsum dolor sit amet, adip quat Lorem ipsum dolor sit amet, consectetur adip quat L doler sit amet, adip

lsbom et dolore magna aliqua labore et dolore magna aliqua Isbore et dolore magna aliqua

GradeLevel Category Grade Level Category

Midde Schod Urban Planning Grdeleve Category _ Middle School Urban Plaming

Subject Area LessonTime Viddio Sehaot trbanPrenning Subject Area LessonTime

Aets, Language Arts, 300 minutes Subject Area LessonTime Aets, Language Arts, 300minutes

Mathematics Arts 360 minutes Mathematics

VIEWING DEVICE: REDESIGN MY VIEWING DEVICE:

NEW PERSPECTIVE STREET! NEW PERSPECTIVE

L dolor sit amet, dip labx Lorem ipsum dolor sit amet, consectetw adip lsbare et Lorem ipsum dolor sit amet, consectetu adip lsbare et
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REDESIGN MY STREET! STREET VIEWING DEVICE:

DESIGN FOR PEDESTRIAN SAFETY NEW PERSPECTIVE

L ¥ dalor sit amet, diplsbom et  Losem | dolor sit amet, L L dolor sit amet,

dolore magna aliqua Ut enim ad mink d dolk aliqua Ut enimad mini do conse-  dolore sliqua Ut enimad mink "

quat Lorem ipsum dolor sit amet, consectetur adip quat Losem ipsumdolor sit amet, consectetur adip quat Lorem ipsum dolor sit amet, consectetur adip

labore et dolore magna aliqua lsbom et dolor magna aliqua lsbore et dolore magna aliqua

Grade Level Category Grade Level Category

Midde School Urban Pianning Grade Level Category Midde Schodl Urban Planning

| [2

Suject Area Lesson Time L s ieed Subject Area LessonTime

Arts,Language Arts, 300 minutes Subject Area Lesson Time Arts, Language Arts, 300 minutes

Mathematics Arts 360 minutes Mathematics

VIEWING DEVICE: |

NEW PERSPECTIVE

L [ dalor sit amet dipisbome et Loem doler sit amet, dip labx L [ doler sit amet,

dolore magna aliqua Ut enim ad mink de dok aliqua Ut enimad minim commodo conse-  dolome aliqua Ut enimad mink mmodo

quat Loremipsum dolor sit amet, consectetur adip quat Losem ipsumdolor sit amet, consectetur adip quat Losem ipsum dolor sit amet, consectetur adip

labore et dolore magna aliqua lsbom et dolor magna aliqua lsbare et dolore magna aliqua

Grade Level Category GradeLeve Category

Middle School Urban Planning Grade Level Category Midde Schod Urban Planning

Middie School

Subject Area Lesson Time phatiad Uben Planwing Subject Area Lesson Time

Arts,Language Arts, 300 minutes Subject Area Lesson Time Arts, Language Arts, 300 minutes

Methemetics Arts 360 minutes Mathematics

L dolor it amet, diplsbom et  Lomem doler sit amet, dip labx L [ doler sit amet, dip lab
Body Copy - pascidyiehy ot r e o Lo o0 comse dolore megno g L =
COOpel’ HeWItt BOOk, quat Loremipsum dalor sit amet, consectetur adip quat Losem ipsumdolor sit amet, consectetur adip quat Losem ipsum dolor sit amet, consectetur adip
18pX labaore et dolore magna aliqua lsbom et dolore magna aliqua lsbore et dolore magna aliqua
24px line-spacing GradeLevel Catogory GradeLeve Coteoony

! Middle School Urben Planring GradeLevel Category Midde Schod Urban Planning
Middie School Urban P

Subject Area Lesson Time ot . Subject Area Lesson Time

Aets, Language Arts, 300 minutes Subject Area Losson Time Aets, Language Arts, 300 minutes

Mathematics Arts 360 minutes Mathematics
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Search Page

3 column contents
Example

Results 1-12 of 1000 for "design"
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CATEGORIES

Video (9)

Archived Exhibition (6)
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Home(2)
Uncategorized (2)
featured (1)
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Video Page

2 column contents
Example

SEARCH Q MENU =

EVERYTHING YOU SEE DO,
SAVED IN ONE PLACE.

IMMERSE YOURSELF
INTHE MUSEUM

We'llkeep track of your travels

Coopar Hewitt gives you a parsonal archive of your experiancas with us
through our exhibitions, talks, workshops
insphation, or simplysh othe

and more, for your inf

When you arrive here, you'll gat an interactive pen Tha musaum is dotted
with special tags that allow you to collact what you sea with a tap of thapan
Collect works of dasign, ideas, or wall labsls Later you can accass labal text,
hi res imagas, and infoonline Cameras and | long:
requirad Unlass you want tham, of course
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Post Title
Cooper Hewitt
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Blog - Article Page
2 column contents
Example

it BLOG
" CROSSED WIRES:

THE GENDERED TECHNOLOGY

' 0F THE PRIHCESS PHONE

SEARCH Q' MENU =

mer The Princess phone's handset firmly rests onits flat, ovoid base, and they blend togetherinto
asingle form. The phone’s form is soft, curvy, and biomarphic. The shape of the phone was
camhmhadbynmmtdednr&mﬂuﬂlgmmongmlywahuemmm beige, pink, blue and

The formis d by its rotary dial, which lit up when the handset was lifted, so that
ﬂ\euumddmdncdsmimightauaertnsnndmdltﬂlshncﬂmnndnsﬂnmcms
smaller size, indicates it's intended location of the bedroom, as well as suggesting that the phoneis
mdf«uunpmmmmmomlﬂnpmmpm inits beauty, andplacein
the home, was th b odi of perfect y qualities of the time.

Despite the Princess phone’s stylish new look, there were issues withits operation. The phone was
lightweight, but this attempt at convenience ultimately hindered the use of the phone because the
base was too light and would move when the phone was dialed. Finally, the Princess phone did not
come with aninternal ringer s0 a separate one had to be purchased and mounted on the baseboard
of awall.[1] Despite the sexism inherent in the favoring of form over function, the formal design
qualities of the Princess phone endured mdmmaateppnmmmmailmin phonereleasedin
1965 that is still in production today. C d to th yet ly ble ph

available today, the Princess phone proves that we have come a long way.

MM-aunmﬂyemmaMA.nHuelﬁmryofDocmekumd Design at Parsons and is
f g her studi sture and S« igr

ik oo a W
Posted by Taylor Alvis on Friday March 14, 2014 LISTEN TO THE 0BJECT
Thad:qutyofmtptmaamdwndecndmnmaﬁewmmammmtherem OF THE DAY
not many choices wh -ndthqymnot i m—
This bagan to change in 1959 when Bell Telephone Sy L meese asthe
f‘ntphmapoaﬁealyaaatadfahmgagdsandmmnfhe&masﬂ\ombmahmdof Share viD
mgﬂnmleplmemdfasafamof
device and transfy dered object. Described by its own advertising slogan “It's
little!....It's lovelyl. Jtﬁml'utnadmrﬂntdnplmdamaﬂmmmm 'l'oq;pmlmﬂn o TELEPHOME
intended customers the Princess phone’s ically different HEMRY DREYFUSS
ful teleph dels such as the 500 s eries desk phone from 1949, and the wall model BELLTELEPHONE

from 1956. WOMEN
ﬂnh\mﬂmammlnmamrmﬂmmmﬂm&nedpodmofﬁndmn INDUSTRML DESIGN
fimofHauyDrayﬁxs&Aameofuu--m | i in America in the 1930s,

ible for g obje mwghundmmlooamnmﬂmnulwtha
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Smithsonian Section D p/

Design Museum Digital 357

Blog - Article Page

2 column contents

Example with grid
it BLOG

Highlightod Main s CROSSED WIRES:

ost Title £

Soor;er Hewitt - THE GENDERED TECHNOLOGY

isplay, . |
praom . OF THE PRINCESS PHONE
62 i f w ’ »
ine-spacing, AN S
pPX p g i e ety =
N t\ — 2

Postedby Taylor Alvis onFriday March 14, 2014 LISTENTO THE ORJECT o—@—— Menu
The ubiquity of smart phoness today makes it almast impossible to imagine a time when there were OF THEDAY Cooper Hewitt
not many choices when h ateleph and they were no izable, let alone portable. }_:l Di l
This began to change in 1959 when Bell Telephone Systems released the Princess telephone as the Isplay,
first phone specifically creatad for teenage girls andwomen. The Princess phonebeganatrendof - 20px
using the telephone itself as a form of expression by taking a previously neutral communication vfe 20 | . 2
device and transformingitinto a gendered object. Described by its own advertising slogan “tt's pxline-spacing,
littlel.. It’s lovelyl... It lights!" it is clear that this phone’s aesthetics were key. To appeal to the Tage TELEPHONE
intended customers the Princess phone’s appearance was drastically different from previously :*a‘l.{![l‘;“"“

successful telephone models such as the 500 series desk phone from 1949, and the wall model
from 1956.

The Princess phone, as well as the other two af ioned models, were all prodk of the design
firm of Henry Dreyfuss. As one of the first celebrity industrial designers in America in the 1930s,
Dreyfuss was responsible for creating objects ranging from clocks to locomotives throughout his
career. The Princess phone’s handset firmly rests on its flat, ovoid base, and they blend together into
asingle form. The phone’s form is soft, curvy, and biomorphic. The shape of the phone was
complimented by its pastel colors, with the phone originally available in white, beige, pink, blue and

ise. The formis d by its rotary dial, which litup when the hands et was lifted, so that

Body Copy

Cooper Hewitt Book,

18px
24px line-spacing,

the user could mak n&nld\tovmﬁnnmhﬁmmwﬁlmmnmlmmmma
smaller size, indi it'si ded location of the bedr as well as suggesting that the phone is
suited for use in parsonal, intimate situations. Overall the princess phone, inits beauty, and place in
the home, was the embodi of perfect inly qualities of the time.

Despite the Princess phone’s stylish new look, there ithits ion. The phone was
kj\meghthxtﬂmmmtateommmedhmdyhndemddwm of the phone because the
base was too light and would move when the phone was dialed. Finally, the Princess phone did not
ccome with an intemal ringer 0 a separate one had to be purchased and mounted on the baseboard
of awall[1] Despite the sexism inherent in the favoring of form over function, the formal design
qualities of the Princess phone endured and were a stepping-stone to the Trimline phone released in
1965 that is still in production today. Compared to the unisex, yet endlessly adaptable phones
available today, the Prince ss phone proves that we have come a long way.

Taylor Alvis is currently earning a MA. in the History of Decorative Arts and Design at Parsons and is
focusing her studies on popular culture and Scandinavian design.
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About Page About Page

2 column contents 2 column contents
Example Example with grid

SEARCH Q MENU = SEARCH Q MENU =

Highlighted Main
Post Title

Cooper Hewitt
Display,

48px

62px line-spacing,

ENGLISH ABOUT COOPER-HEWITT Menu —_— Lis ABOUT COOPER-HEWITT
EspANOL Cooper Hewitt EsPAROL
Srlthsodsn‘s Cooper-Hewltt, Natluul De Yy In h d d y o . per-Hewitt, Nationa Di M the only th devo ed to
f design on dally Dlsplay, hi d y design. on helmpact of design on dally Body Co
Ilfa !ruum active educa Imd md cura orlal prvgrwrmng 20 X Ife hrough active educa lonal and cura orlal programming. — y p Y .
pX . Cooper Hewitt Book,
Itis the mission of Cooper Hewitt's staff of Trus ees oad hepublic unders andng of design 2ODX |lne‘SPaCln9, ftis he mission of Cooper Hewitt's staff and Board of Trus ees oadvance the public unders anding of design l8px
across the thirty centuries of human uanmty reprasen edby the Museunt's edlscﬂom The Museum was founded acrossthethirty centuries of human ueamny represen ed by the Museun's collec lon. The Museumwas founded . .
In1897 by Amy, Eleanor, and Serah Hemwl ers of Peter Cooper—as part of The Cooper In 1897 by Amy, Eleancr, and Sarah Hi Pe er Cooper—as part of The Cooper 24pX ||ne>spaC|ng,
Unlon for he Advancement of Sclence and Art. A branch of the Smithsonian since 1967, Cocper Hewitt s housed In Union for heAdvancement of Sclence and Art. A branch of he Smi hs 1067, Cooper Hewltt
the landmark Andrew Camegle Manslon on Rfth Avenue In New York City. the landmark Andrew Camegle Mansion on Fifth Avenue In New York City.
The Il h state-of-the-art consarvation technology enda The campus also Includes two historic townhouses renova edwl hs ate-of-the-art conservation technology and a
urique terrace and garden. Cocper Hewltt's collections Indude more han 217,000 design objects and aworld-class unique terrace and garden. s Include more han 217,000 design cbjec s ond a
design library. | s exhibitions, In-depth educational programs, and on-stte degree-granting mas er's program ¢ ary. Its exhibl lons, 1 programe, and on-site, degree-granting
explore he process of design, bo hhis oric end con emporary.Aspart of | smisslon, (‘nopar Hewitt amuully explore heprocess of dasign bo h historic and con emporary. As part of Its mission, Cooper Hewitt lnnudw
sponsors heNa loral Dessgmna'ds,upvu Iglous progy el sponsors the MNatk . apres Iglous pi
design. Together, h coper Hewltt's position as the preeminent museum and dasign. Together, hese rescurces and programs reinforce Cooper-Hewitt's pasition as the p
educational authortty for hes udyofchalgn Inthe UnitedS atus educational authority for he s udy of designinthe United S a es.
THE CARNEGIE MANSIO THE CARNEGIE MANSION
The Museum Is housadIn he former home of Industrial magna e Andrew Camegle. The sixty-four-room mansion, The Museum Is housed Inhe former home of Industrial magnate A1 . The stxty-four-room mansion,
bult from 1809 to 1902, Is an Impressive testament tothe desire of Camegle and his wife, Loulse Whitfleld bullt from 1890 to 1902, isanImpressive testament o the desire of (hrmglamd his wife, Loulse Whitfleld
Clmlgla.(o hulld aspacous comfor able and light-filled home In which toraise therr young daughter, Mergaret. Clnsgle. tohullda spacious, mmfur mle. and light-filled home Inwhich to raise their young deughter, Margaret.
Carnege, afterhisre irementin 1901, could oversee the philanthropic Camegle, after his re irement i 1901 could oversee the phian hropic

projects towhich hewould dedcma IB final decades of his life. From his private office In he mansion, Carmegle ]al: 8 to which he would dadleata hefinal decades of his Iife. From hispriva e office In the manslon, Camegle
donated y tobulld les across the eounwy andto the rrprwansm of cul ural 0 buld free public libs y end to the Impr of cul ural
and Inited S a es. Th d the UnitedS a es. The mansion was dlagmdby the architectural fimof
Babb, Cock & Willard In_he solidy comfor able style of a Georglan country hxuc. When Clmqle purchased Babb, Cook &Willard In the sclidly comfortable style of a Georglan country house. When Carnegle purchasad the
land for the house, In 1898 he purposaly bought property far north of where his peerswere Iving. Thevshuu» landfor the houss, In 1888, he purpasely bought property far north of where his peerswere Iving. The relatively

to bullda e garden—one of the only hat open space obuld alerge priva e garden—one of the only ones InManhat an—that Iss lll a beautiful

restful casls oday. restful casls oday.
The house Is & [ design. Completed In 1001, Itwas the first private residence n he The housels ds In 1901, It was the first private residence In he
UnitedS ates tohave astructural steel frlmeand one of the first InNew York to have aresidential Otis passenger United S & es to have astruc ural steel frame cnd one of the first In New York to have a residen Ial Otis passenger
elwa or(now Inlmmllel: lon of istory InWashing on, DCL elevator (now In the collec lonof he Smi hsonlan’s Na lonal Mumm of American History InWashing on, DC)

Another the ofbo h precursor toal In the cellara pair Another fbo h gand a Precursor t - Inthe callar apair
of encrmous twin ballers ranby codl transferred from s orage bin to fumace by a coal car that traveled over a of by coal 0 by acodl car that a
minlature rallroad track. minlature rallroad track
The bulldngrecaived landmark sta us In 1974, and In 1976 reopened as Cocper-Hewitt, Na lonal Design Museum, The bullding received landmerk status In 1074, and In 1976 reopened as Cooper-HewItt, National Design Mussum,

In Fall 2001, Coop: tpublished anlllustra ed history of the manslonwritten by noted Smithsonlan Institution. In Fall ZOOL Ccopar -Hewltt published an of written by noted

architectural historian Andrew Dolkart. architectural historlan

’ Smihsasiss Desigs Masean WHAT'S ON COLLECTIONS EDUCATION
Exhibitions. Exphors the Design Coopar Hewitt Design Becoms o Member
Rotriove My Viaits Evonts Toks Callections Contar Horkm Mamber Bansfits

B Scithucnin Desgn Masesm s EDUCATION

My Rasarvaticns Exhibitions sor Humitt Design Bocome a Membar
Rotriva My Viits Evonts B Taks Collea Cartter Hadem Mamber Barafts
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iewrr i NEWS

The museum boasts 60 percent more gallery space to present its important collection and
temporary exhibitions and offers an entirely new and invigorated visitor experience, with
interactive, immersive creative technologies.

Cooper Hewitt’s renovation provides the opportunity to redefine today’s museum
experience and inspire each visitor to play designer before, during and after their visit.
Visitors can explore the museum’s collections and exhibitions using groundbreaking
technologies that inspire learning and experimentation. This new participatory experience
has been specifically designed to engage all audiences—students, teachers, families,
designers and the general public—and make you want to visit time and time again.
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iiewrti NEWS

The museum boasts 60 percent more gallery space to present its important collection and
temporary exhibitions and offers an entirely new and invigorated visitor experience, with
interactive, immersive creative technologies.

Cooper Hewitt’s renovation provides the opportunity to redefine today’s museum
experience and inspire each visitor o play designer before, during and after their visit.
Visitors can explore the museum’s collections and exhibitions using groundbreaking
technologies that inspire learning and experimentation. This new participatory experience
has been specifically designed to engage all audiences—students, teachers, families,
designers and the general public—and make you want to visit time and time again.
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TARGET DESIGN KIDS TODDLER PROGRAM:
DESIGN TALES (ONSITE AT MUSEUM: 2 E 91ST

ST)

Wed. March 18, 2015
10:00am to 11:00am

Design Tales is a free literacy-based design program for pre-school children and their
caregivers that incorporates storytelling, design vocabulary, and ...

Event Address:

Cooper Hewitt, Smithsonian Design Museum
Lecture Room

2 E91st St

New York, NY 10128
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Design Tales is a free literacy-based design program for pre-school children and their
caregivers that incorporates storytelling, design vocabulary, and ...

Event Address:

Cooper Hewitt, Smithsonian Design Museum
Lecture Room

2E91st St

New York, NY 10128
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34 Logo animation can be used to transition 3.4
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Mansion History detail window
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Header
Cooper Hewitt
Display
All-Cap

Body Copy
Cooper Hewitt
Medium

Left align

HEADER 1

(Body Copy 1) Fusce pharetra et neque et lobortis. Nulla

convallis urna ut turpis posuere bibendum. Cras
consectetur sem nec dapibus scelerisque. Nulla

ullamcorper felis in sagittis congue. Proin condimentum
sem massa, eget posuere lorem tristique id. Nullam
pellentesque orci sit amet diam maximus, euaccumsan
quam vestibulum. Sed rutrum turpis dolor, sit amet
luctus neque scelerisque nec. Duis blandit eleifend
tortor, eu interdum dolor accumsan et.
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