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0 Smithsonian Institution 
Office of General Counsel 

July 20, 2017 

 
 

 

Re: Your Request for Smithsonian Records (request number  

Dear  

VIA US MAIL 

This responds to your request dated June 28, 2017 and received in this Office on July 10, 2017, 
for "a digital/electronic copy of the Cooper Hewitt Smithsonian Design Museum System Design 
Guide." The Smithsonian responds to requests for records in accordance with Smithsonian 
Directive 807- Requests for Smithsonian Institution Information (SD 807) and applies a 
presumption of disclosure when processing such requests. The policy is posted on our website 
at http:/ /www.si.edu/OGC/Records-Requests. 

Enclosed is a CD that contains the document you requested. Please note that it is appropriate 
for release without redaction and is provided in its entirety. 

This concludes the Smithsonian's response to your request. 

Sanet 
ant General Counsel 

Enclosure 

You have the right to appeal a partial or full denial of your request. Your appeal must be in 
writing, addressed to the Smithsonian Institution Office of General Counsel at the address below, 

and made within sixty days from the date of this response letter. Your letter must explain your 
reason(s) for the appeal. The Smithsonian Under Secretary for Finance and Administration will 
decide your appeal and will respond to you in writing. You also have the right to seek dispute 
resolution services from the Office of Government Information Services, within the National 

Archives and Records Administration. 

Office of General Counsel 
Smithsonian Institution Building Room 302 MRC 01 2 
Mail: P.O. Box 37012 • Washington DC 20013-7012 
Street: 1000 Jefferson Drive SW • Washington DC 20560-0012 
Telephone: 202.633.5115 • Fax: 202.357.4310 
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1.1 
Cooper Hewitt  
Wordmark

Cooper Hewitt Mansion = Form + Vision 

The Cooper Hewitt word mark is profoundly bold  
and unobtrusively custom in it marking. Any connois-
seur of typography and type design will notice that 
there is a intriguing relationship occurring with the 
fact that normally a form such as this cannot create 
an iconic rectangular form by being just typed out. 
What should occur is a staggering “COOPER” being 
shorter than “HEWITT”. Each character has been tai-
lored to define the overall bold frame. This vivid for-
mation can easily be scaled, positioned, reversed in 
coloration without losing its strong visual precedent.
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Primary  
Sub-Brands

- 
National Design Awards
National Design Week
People’s Design Award
SHOP Cooper Hewitt
Cafe Cooper Hewitt

Secondary  
Sub-brands

-
Typographic 
Cascading 
System

2.0
Sub-Brands 
Lock-up
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3.0
Color

The following pages demonstrate the primary and 
seconday color palette and their pantone values.
In addition to black and white—the primary  
palette—there are 10 colors designated for the  
secondary palette.
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3.2 
Secondary Palette

C 90
M 55
Y 0
K 0

R 0
G 110
B 180
# 3BD23D  

Pantone 
300 U

3.2 
Secondary Palette

C 0
M 70
Y 85
K 0

R 255
G 90
B 0
# FF5700  

Pantone 
Orange 
21 U
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C 0
M 85
Y 0
K 0

R 255
G 70
B 175
# FF46AF  

Pantone 
806 U

3.2 
Secondary Palette

C 70
M 0
Y 100
K 0

R 20
G 230
B 80
# 14E650  

Pantone 
802 U

3.2 
Secondary Palette
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C 60
M 70
Y 0
K 0

R 130
G 105
B 175
# 8269AF  

Pantone 
814 U

3.2 
Secondary Palette

C 0
M 85
Y 60
K 0

R 230
G 70
B 80
# E64650  

Pantone 
Red 032 U

3.2 
Secondary Palette
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C 58
M 51
Y 52
K 20

R 105
G 103
B 101
#696765  

Pantone 
8402 C 
(Metalic)

3.2 
Secondary Palette

C 0
M 0
Y 90
K 0

R 255
G 220
B 50
# FFDC32  

Pantone 
108 U

3.2 
Secondary Palette
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C 22
M 33
Y 28
K 60

R 135
G 130
B 125
# 87827D  

Pantone 
410 U

3.2 
Secondary Palette

C 30
M 24
Y 24
K 0

R 180
G 180
B 180
# B4B4B4  

Pantone 
877 U

3.2 
Secondary Palette
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4.0
Typography

The typeface Cooper Hewitt, is a contemporary 
sans serif, with characters composed of modified-
geometric curves and arches, evolves from the 
typeface Galaxie Polaris Condensed by Chester 
Jenkins. Even though deriving from Polaris 
everything part the Cooper Hewitt has been 
drawn from scratch, using the existing forms 
as a rough guide for letter widths and master-
stroke thicknesses. Cooper Hewitt is a open 
source contemporary sans serif with characters 
comprised of modified geometric curves and 
arches. It has numerous weights that are used 
very carefully in certain contexts for different 
medium. The typeface can be found in .otf, 
Windows and for web font (.woff) formats
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Cooper Hewitt Heavy
Cooper Hewitt Bold
Cooper Hewitt Semibold

COOPER HEWITT DISPLAY

Cooper Hewitt Book

Cooper Hewitt Light

Cooper Hewitt Thin

Cooper Hewitt Medium

Cooper Hewitt Heavy
Cooper Hewitt Bold
Cooper Hewitt Semibold

COOPER HEWITT DISPLAY

Cooper Hewitt Book

Cooper Hewitt Light

Cooper Hewitt Thin

Cooper Hewitt Medium
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Cooper Hewitt Display

Cooper Hewitt Heavy

Cooper Hewitt Bold

Cooper Hewitt Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789
Cooper Hewitt Medium

Cooper Hewitt Book

Cooper Hewitt Light

Cooper Hewitt Thin

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Heavy

Cooper Hewitt Bold

Cooper Hewitt Semibold

COOPER HEWITT DISPLAY

Cooper Hewitt Book

Cooper Hewitt Light

Cooper Hewitt Thin

Cooper Hewitt Medium

4.1 
Primary Typeface  
Cooper Hewitt Family

4.1 
Primary Typeface  
Weights
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4.1 
Primary Typeface  
Weights

Cooper Hewitt Heavy Italic

Cooper Hewitt Bold Italic

Cooper Hewitt Semibold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Medium Italic

Cooper Hewitt Book Italic

Cooper Hewitt Light Italic

Cooper Hewitt Thin Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Heavy Italic

Cooper Hewitt Bold Italic

Cooper Hewitt Semibold Italic

Cooper Hewitt Book Italic

Cooper Hewitt Light Italic

Cooper Hewitt Thin Italic

Cooper Hewitt Medium Italic
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B1.0 
General Collateral

B2.0 
Printed Application

B3.0  
Merchandise  
Application

ContentsSECTION/B 
APPLICATIONS 
GUIDELINE
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1.0
General  
Collateral

This part of the styleguide demonstrates how to 
apply Cooper Hewitt’s visual identity to general 
collateral, including letterheads, business cards, 
mailing labels, note paper, branded folder, and 
envelopes.
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1.3
Legal Letterheads

8.5 x 14”

1.6
Notepaper A7

A7

1.7
Compliments Card

4 x 8.5’’

1.0 
General Collateral
Overview

1.2
Letterheads

1.1
Businesscards

3.5 x 2”

8.5 x 11”9 x 12”

1.4
General branded folder

1.5
Mailing Labels

4x6”















































Smithsonian 
Design Museum

p/
130

Brand Identity
Guidelines

Cooper  
Hewitt

Section B   
Applications

p/
131

1.8.3
A2 Envelope

1.8.5
A7 Envelope

5.75 x 4.375” 7.25 x 5.25”

1.8 
Envelopes

Envelopes Overview

1.8.1
#10 Envelope

1.8.2
D10 Window

1.8.4
Large Envelope

9.5 ”x 4.125”

9.5” x 4.125”

13 x 10”
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Pantone 802  U

Pantone 877 U

Pantone Orange 021 U

Pantone 108 U

Pantone 814 U

Pantone 806 U

1.8.5 
A7 Envelope

 Interior Color Options
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2.0
Printed  
Application

This part of the styleguide demonstrates how 
to apply Cooper Hewitt’s visual identity to other 
printed collateral items, including letterhead format 
fliers, brochures, postcards, bookmarks, invitations, 
admission tickets, guest pass. 
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2.6
Invitations

2.75 x 5.625”

2.8
Guest pass

2 x 6”

2.4
Postcard

6 x 4” 8.25 x 2.5”

2.5
Bookmark

2.7
Admission tickets

7 x 5”

7 x 10”

2.0 
Printed Applications

2.1
Letter size fliers

  

2.2
Brochure closed, Brochure open

16 x 8.75”

8.5 x 11”

4 x 8.75”

2.3
Mailer closed, Mailer open

7 x 4.5”

7 x 31”
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SUBTITLE
COOPER HEWITT HEAVY
12PT/15PT

TAX LINE 

COOPER HEWITT HEAVY 7PT/8.5PT

Brochure Text 
Typographic Treatment Overview

2.2
Printed Application
Brochure 

Membership Level Header
Cooper Hewitt Medium, 12pt/15pt

 · Bullets
 · Cooper Hewitt Medium 9pt/14pt

Captions 
Cooper Hewitt Medium 6.5pt/8pt

Bodycopy 
Cooper Hewitt Bold, 9pt/12pt

A3 TEXT TITLE
COOPER HEWITT 
DISPLAY 21PT/21PT

A2 TEXT TITLE
COOPER HEWITT 
DISPLAY 30PT/30PT

BROCHURE 
A1 TEXT TITLE
COOPER HEWITT 
DISPLAY 
42PT/42PT

Brochure Text 
Typographic Treatment Overview

2.2
Printed Application
Brochure 
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3.0
Merchandise 
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C1.0 
Exhibition Graphics Overview

C2.0 
Exhibition Text

C3.0  
Exhibition Labels

ContentsSECTION/C 
EXHIBITION 
GRAPHICS 
GUIDELINE
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1.0
Exhibition Graphics 
Overview 
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Rm 206 Case Mounted Double RailL6.B Teak Room  Case Mounted RailL7

Case Mounted RailL8 Rm 103 Bookshelf Mounted RailL9

Rm 105 Recessed Angled LabelL10 Wall/shelf/case LabelsL13

C1.2 
C-text  
Label Structure 
Overview

Label Structure Type Overview

Modular Table, Back RailL2Modular Table, Front RailL1

Platform PedestalL3 Continuous Lower RailL4

Double RailL5 Rm 206 Case Mounted RailL6.A
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2.0
Exhibition Text 
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3.0
Exhibition Labels 
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C3.1 
Labeling Text 
Collect Icon  

COLLECT icon is used on labels to indicate  
collectable items for interactive table.
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Designer  
Cooper Hewitt Medium, 11pt/16pt, Letter-spacing 20

Manufacturer  
Cooper Hewitt Medium, 11pt/16pt, Letter-spacing  20

Material  
Cooper Hewitt Medium Italic, 11pt/16pt,  
Letter-spacing 20

Tags 
Cooper Hewitt Medium, 11pt/16pt, Letter-spacing  20

Donor Info

Cooper Hewitt Medium, 9pt/14pt, Letter spacing 20

Extened Chat Copy

Cooper Hewitt Medium 11pt/16pt Tracking 20

Object Title  
Cooper Hewitt Bold  
17pt/19pt, Letter-spacing 20
Object Year  
Cooper Hewitt Bold, 11/16pt, Letter-spacing 20

C3.2 
C-Text Labels 
Typography Overview

Object Label Text Typography Overview

SUB-GROUP CHAT TITLE
COOPER HEWITT DISPLAY 
22PT/21PT

Main Group Chat Copy 
Cooper Hewitt Medium, 18pt/27pt, 
Letter-spacing 20

MAIN GROUP TITLE
COOPER HEWITT  
DISPLAY 38PT/36PT

C3.2 
C-Text Labels 
Typography Overview

Group Label Text Typography Overview
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D1.0 
Cover

D2.0 
Grid System

D3.0  
Layout Templates

ContentsSECTION/D 
 DESIGN  
JOURNAL 
GUIDELINE
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ARTICLE TITLE
COOPER HEWITT
DISPLAY
40PT/40PT
LEFT-ALIGN

Page Number
Cooper Hewitt

Book
40pt/40pt
Right-Align

1.3 
Design Journal 
Cover Template 
Table of Contents 
Typography Overview

1.3 
Design Journal 
Cover Template 
Table of Contents 
Typography Overview

Table of Contents
Typography Example

Table of Contents
Typography Rule Set

PLAY DESIGNER! 
DESIGN EDUCATION  
AROUND THE NATION
2014 NATIONAL DESIGN 
AWARD WINNERS
2014 NATIONAL DESIGN 
AWARDS GALA
DESIGN BY HAND
THE PEN PROCESS

4 
8 

10 
 

13 

14
15
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Non-Feature Article 
Templates
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3.2b 
Design Journal 
Non-Feature Article 
Template 2 
Typography Overview

3.2b 
Design Journal 
Non-Feature Article 
Template 2 
Typography Overview

Non Feature Intro Text
Cooper Hewitt Book
12pt/17pt

Non-Feature Article
Title and Intro TextTypography

SUBHEAD 3
COOPER HEWITT DIPLAY
11PT/11PT

SUBHEAD 4
COOPER HEWITT DIPLAY
8PT/8PT

NON-FEATURE TITLE
COOPER HEWITT 
DISPLAY
52PT/52PT

SUBHEAD 1
COOPER HEWITT DISPLAY
17PT/17PT

SUBHEAD 2
COOPER HEWITT DISPLAY
13PT/13PT

General Layout 
Subhead Typography Styles
Subhead color should match article’s sidebar color  
and non-feature title color.
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E1.0 
Website

E2.0  
E-blast

E3.0 
Display Screen

E4.0  
Interactive Table

SECTION/E 
DIGITAL 
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Section D   
Digital

Cooper Hewitt Display

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

COOPER HEWITT DISPLAY

Cooper Hewitt Book

Cooper Hewitt Medium

1.1 
Primary Font Weights

Cooper Hewitt website utilizes Display, Medium  
and Book weights of Cooper Hewitt font family. 

Cooper Hewitt Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Cooper Hewitt Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789
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Section D   
Digital

 
   

MAIN MENU 
COOPER HEWITT DISPLAY 
20PX/20PX
SUB MENU 
14PX/14PX

FILTER MENU
COOPER HEWITT DISPLAY 
13PX /13PX

Footer Sub Menu

Cooper Hewitt Medium 

13px/23px

HIGHLIGHTED 
MAIN POST TITLE 
48PX/62PX
SECONDARY POST TITLE 
26PX/34PX

HEADER
48PX/48PX

SUB-HEADER
30PX/30PX

Body Copy

Cooper Hewitt Book 
18px / 24px

1.2 
Typography System 
for Web

Typeset style for Web Overview
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Section D   
Digital

2.4 
E-blast  
More Event

2.4 
E-blast  
More Event Details

Body copy 
Font size
14px

Title 
Font size
24px

Image size 
300px

Image size 
300px

Images for additional events should be 300px 
in width.
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4.0
Interactive 
Table  





















   




